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Dittawat Thipatdee.(2008).Factors Influencing Consumers’ Brand Loyalty on Singha
Drinking Water in Bangkok. Master’s Project , M.B.A.(Marketing). Bangkok :
Graduate School, Srinakharinwirot University. Project Advisor : Dr.Warangkana

Adisornprasert.

The purpose of this research is to study factors influencing consumers’ brand
loyalty on Singha drinking water in Bangkok by examing personal data, bottled drinking
water behavior, brand perception, brand image and brand loyalty on Singha drinking water.

The sample in this study are 385 consumers who are Bangkok residency and have
consumed Singha drinking water. Questionnaire is used as a tool to collect the data. The
statistical analysis methods are percentage, mean, standard deviation, Independent Sample
t-test, One-Way Analysis of Variance and compare their average in pairs by using least
significant difference (LSD) and Pearson Product Moment Correlation Coefficient. The data

are analyzed by using statistical package for social science for window.

The research results could be revealed as follow :

1. Consumers are mostly female, age between 21-30 years old, private company
employees. They have earned a bachelor degree and have monthly income of 5,001-10,000
Bahts. The most important factor when buying drinking water is brand trustworthiness. They
mostly purchase Singha drinking water brand because of it quality and cleanliness. The
most packaging size purchased is 0.5 litres in plastic bottle. They mostly purchase at
convenience store such as 7-11 and drink it at home.

2. Consumers have moderate level of brand loyalty towards Singha drinking water.

3. The comparision between personal data and Singha drinking water brand
loyalty found that consumers with different gender and age have no difference in brand
loyalty on Singha drinking water.

4. The comparision between personal data and Singha drinking water brand
loyalty found that consumers with different educational, occupation and monthly income
have difference in brand loyalty on Singha drinking water at statistically significant level at

0.05.



5. The comparision between bottled drinking water behavior and Singha drinking
water brand loyalty found that consumers with different bottled drinking water behavior in
terms of most important factor, most packaging size purchased, most purchasing point and
most drinking point have no difference in brand loyalty on Singha drinking water.

6. The comparision between bottled drinking water behavior and Singha drinking
water brand loyalty found that consumers with different bottled drinking water behavior in
terms of most drinking brand, reason in purchasing that brand and type of package
purchased have difference in brand loyalty at statistically significant level at 0.05.

7. Singha drinking water brand perception has no relationship with brand loyalty on
Singha drinking water.

8. Singha drinking water brand image has relationship with brand loyalty on Singha

drinking water at statistically significant level at 0.05.
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for the Social Science) for Window Version 11.0
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u
v ¥
o
U

NN9ANENAEATY

2 o 2 cY Y aa o dgl
s ldimaniideyalaeldaninnam

2.1 NNIIAIEAADRALTINTILUN (Descriptive Analysis)

2.1.1 AFeaay (Percentage) ldawnsziidayadialil

= 4
bHB P WU ANTRHAT

foouwny  ANdRdesnalasulaslEidusasay

1Y
n Ny mmummﬁﬁ\mm

212 grIARAtaIAtia (Arthmetic mean) ¥de X (g5 29f5muz, 2541: 40)
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2.1.3 dwudauunnggu (Standard Deviation) (63 2355y, 2541:65)

nz x2 — (Z x)2

n(n—1)

\He S wnu  ANDELLNIRTILURIATULUNGNFRRENS
2 ' o o o
D x WY NATINTENAZLUULARZFRENNIAIADY

2 ?:/ o o
(ZX) WU HATINTANAZLUUNNUNANNIANARN

n WY TUIANQNAIBENS

1
aada

2.2 d0AN MnAReUANNITRT LI BLLLIAELDNN

4 o o gy o 4 A4 a9
miwﬂmummLmuummmmmuﬂmLﬂul,mﬂqmmumuﬂ@

o,
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(Reliability of the test) IagldaavnANduLlsz@nauaanin (O.-Coefficient) 184A7a1LTA (Cronbach)

De

(Taen andlasdiinyan. 2548: 35) Angn3 A9l

k Covariance/ Variance

Cronbach’s alpha =
1+ (k —1) covariance/variance
e K uwnd  [9uauAInnu
Covariance Wnu  ANRAT2IAILLIUIIUIINTENINAIDNFN)

Variance WU ANRANIA9ANLLTTBIRIAND N

AEAaNN IFazianeesAUAINAINAaLLUAaLUn N Int AN INS LAY 0.6

@ v ' o 1A A o
L‘]J‘LW]‘LAMLLZQMQW SFANTUINNANAINNLTANU
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2.3 adanldnAsaLaNNAF U

2.3.1 NAFAUANNLANFAITZUINALLLLLIAALURIA LU TLAA LA 1T t-test

NAADLAIINUANGNITNINAZULUIRRLTBINGNFADHNN 2 NgN IeanaaauANLlslsuaes

dsza1nsngs 1 (C,) waznay 2 (G,") (A7 wWATAUL. 2541:165)

dnudn (07 = (0,) 1dgns

2 2
n,—NS; +(n, = NS5[ 1 1
(ny =NS; ~(n, =18, +

n1+n2—2 n, n,

\Ha t Wy ANEDATN IEWa9tWn t — distribution
. d . o . . o
X1, Xz UM% ANRAHIBINGNT 1 WazNgNi 2 AMNAIAL
Wl AIANLLITUIIUIBIATUUUTIBINGNT 1 UWATNENT 2
ATNATGL

" Wl IUNRTeINgNA0eNgluNgNT 1 uazngui 2 AINAIAL

o 1 o I

2.3.2 NARALANNLANANNTIEUINANRALURIF L TILAA LA NANANFaEN

q

11NN 2 ngu Taen193AIziAINLl sUsaunnameg (One-way Analysis of Variance)

NAAALIANNUANFANIENINAZULLLRALIBINANFABLNNNINNGT 2 ngx TaeldnnsTiaseid
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AHULTIUNRE (One-way Analysis of Variance) 1dgns (3i@es innANIA. 2541: 83-84)

MS

MS

e F W ANEDAT IENaNTewn F — distribution
MS, Wni A1 Mean Squares ssudNNAN (Mean Square Between Groups)

MS, unu A1 Mean Squares Nelungal (Mean Square Within Groups)

LAZEINANNINAAD LN AMNUANAIIDE NN T ANATYN AT AUA fasninig

1
v =

nagauiilumagsalil inagindglatineiuanseiu Iaaldas Fishers Least  Significant

Difference (LSD) (fiagin antisteliinyan. 2545: 332-333)

1 1
LSD = t, —O/2n—k_ [MSE| —+—

ni nj

nii n

Tunsin t

yva

e t, — O/ 20—k unu AN IERANIuN lUNMTUANUASMLL test AiszALANN

031 95% wardurnamnuilugasznielungu

MSE Wy ArANktstsounielungu (MS )
n, W [ uaudeyareangs |
n, WY AUUTAYAIDINGH |

J

'
o o o a 1 [ A

2.3.3 NInagaunAANNANAUsTesauls 2 Fanludaseranu wsem

ANANAUSIEuIdeya 2 90 ldanmrdNLscAnsanduiusuuLiasdu (Pearson Product

Moment Correlation Coefficient) (fiag1n atmeltityan. 2544:386)

o nD Xy = (2 0(2Y)
Y o = tndy - )
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0.001 #@Heendn 0.05 nN18AINIT HUTlnANNeTN Fusrans/miineuigiauia A

A4FNANA LUAIAUANINANLTIUIAAINRIT 11NN9T JUFTnANRaNTW WiunwiineusEnienaguy

TpeNuaf1gARAsYINTL 0.40



75

1.5 9alAmdnseineu NuanA19iu Franasindnaluasdudiianussqaan
AINRIA UmnF1eiU
= | a aa o dp
a1 IuaNNATIUNNatA Al
H,: el ladsainau NwaNFANAY HANNAINANG AT AUAINANLIINUIAATIAIT
Tdumnsinariu
H,: el ledesainau NwNFANAY HAMNAENANG AT AUAINANLIINUIAATIAIT

WANBINNTIL
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ANA1379 23 man1snadas lae ldanAnisams ANl sl saun1Reg (One-Way

c v

ANOVA) 1158 F-test TUN1InAABLNLIAN ATINAINANA LUATIAUAINANLIIIIARINRIT AL

a a % dl Y a dl dl dl 0% %’ dl
‘WE][F]ﬂ??Nﬂ']?‘LI?Iﬂﬂu’]ﬁﬂﬂ@ﬁ’ﬂﬂl’)ﬂ ﬂﬂﬂﬁjﬂﬁ‘IﬂﬂVlﬁ]‘ﬂULLUU@’ﬂUﬂ’]N 1ML?®QEIM@°H@QM’1®3JU??“§

1pTeteaiign A1 Sig.infiu 0.000 Tetennda 0.05 tiupe UasanuAgIuudn (H,) uas
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