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Ekachai Sutawiriyawat. (2003). Factors Affecting Consumers’ Selection of Nokia Mobile Phone in

Bangkok Metropolitan Area. Master Project, M.B.A. (Management). Bangkok : Graduate

School, Srinakharinwirot University. Advisor : Assoc. Prof. Supada Sirikudta.

The purpose of this research is to study factors affecting consumers' selection of Nokia
mobile phones in Bangkok metropolitan area. The main focus is on demography of consumers
classified by gender, age, education level, occupation, net income per month, and marital status,
which is affecting their selection of Nokia mobile phones in Bangkak metropolitan area. The research
is also conducted on Marketing Mix factors, including Products/Services, Prices, Places, and
Promotion, and Brand Equity which includes Brand Loyalty, Brand Awareness, and Perceived
Quality, which are related to the consumers’ selection of Nokia mobile phones in Bangkok
metropolitan area.

The sample group of this research comprises of 400 Nokia mobile phone consumers who
reside in Bangkok meftropolitan area. Questionnaires are used to collect data. The analysis
techniques applied are Percentage, Mean, and Standard Deviation. Statistics used to test the
hypothesis is t-test to test the differences between two groups of population, One-Way ANOVA
(F-test) to test the differences between more than two groups of population, Pearson’'s Product

Moment Correlation Coefficient, and Spearman Rank-Order Correlation Coefficient.

The results of the research and hypothesis test can be concluded as follows :

1. Most of the respondents are female, aged 15 — 24, the education level is Bachelor
degree. Most of them are students. Net incomes per month are lower than or equal to Baht 6,500
and most of them are single.

2. Most of the Nokia mobile phone consumers have had experiences in using Nokia mobile
phones, and their current Nokia mobile phones are not the first Nokia phones they have had. Those
tried, the duration is around one year. The longest duration is eight years whereas the shortest is
one month. However, one year and five months is the average duration. As for number of phone,
used ten different Nokia mobile phones have been used. The highest number of phone one
customer has used is ten Nokia mobile phones while the lowest number of phone is one. However,
the average is two phones.

In addition, consumers who have used Nokia mobile phone had tried other brands, and the
most popular one was Motorola. Most of Nokia mobile phone consumers perceive that Nokia is the
best brand. The reasons are its good design, durability, and state of the art technology, respectively.

3. The most respondents have positive attitudes towards Marketing Mix factors. They have

a very positive attitude towards Place (Channels of distribution), and a positive attitude towards

Products/Services and Promotion, but not the Prices.



4. The most respondents had a positive atlitude towards Nokia’s Brand Equity in terms of
Brand Awareness, Perceived Quality, and Brand Loyalty.

5. In regards to Marketing Mix, Products/Services, and Prices have relationship with
consumers’ selection of Nokia mobile phone in Bangkok metropolitan area, with the significant level
at .01, whereas Place {Channels of distribution), and Promotion, have not. This means that if there
are development and irnproverr;ent on Products/Services, and Prices, the number of Nokia mobile
phone consumers in Bangkok metropolitan area will go up. However, better Place (Channels of
distribution), and Promotion will not have any impact on the consumers’ selection of Nokia mobile
phone.

Marketing Mix factors in Products/Services are Phone specification, Durability: Technology,
Transmission signal, Ease of usage, Differences of models, and After-sale services. These have
continual impact as main reasons to select Nokia mobile phone for consumers in Bangkok
metropolitan area, with the significant level at .05.

Marketing Mix factor in Price is Resale-ability. This has continual impact as the main reason
to select Nokia mobile phone for consumers in Bangkok metropolitan area, with the significant level
at .05.

Marketing Mix factors in Place (Channels of distribution) are Ease of purchase and Ease of
accessibility of information about a mobile phone. These have continual impact as main reasons to
select Nokia mobile phone for consumers in Bangkok metropolitan area, with the significant level at
01.

Marketing Mix factors in Promotion are Sale promotion and Direct marketing campaigns.

These have continual impact as main reasons to select Nokia maobile phone for consumers in

Bangkok metropolitan area, with the significant level at .05.

6. For Brand Equity, Nokia's Brand Loyalty, Nokia's Brand Awareness, and Nokia's
Perceived Quality have relationship with consumers’ selection of Nokia mobile phone in Bangkok
metropolitan area on the period of using the current Nokia mobile phones with the significant level at
01. In regards to the Brand Awareness, it has a relationship with consumers’ selection of Nokia
mobile phone in Bangkok metropolitan area, with the significant level at .05.

Brand Equity in Nokia’s Brand Loyalty are if there is a need for a change of phone, will it be
Nokia?, If price of Nokia mobile phone is higher, will Nokia still be the choice?, and if other brands
introduce promotion, will Nokia be the choice? These have continual impact as main reasons to
select Nokia mobile phone for consumers in Bangkok metropolitan area, with the significant level at
05. |

Brand Equity in Nokia's Brand Awareness are if Nokia is the first Brand one could think of,
and if consumers are proud of using Nokia mobile phones. These have continual impact as main

reasons to select Nokia mobile phone for consumers in Bangkok metropolitan area, with the
significant level at .05.



Brand Equity in Nokia's Perceived Quality are if Nokia’s phone quality is better than other
brands, and if Nokia's phone has unique quality when compared to other brands, and if consumers
are satisfied with Nokia's mobile phones. These have continual impact as main reasons to select
Nokia mobile phone for consumers in Bangkok metropolitan area, with the significant level at .05.

7. Respondents with different Ranges of age have different selections of Nokia mobile
phone on the period of using the current Nokia mobile phone with the significant level at .05.

8. Respondents with different Occupations have different selections of Nokia mobile phone
on the period of using the current Nokia mobile phone and the previous Nokia mobile phone with the
significant level at .095.

9. Respondents with different Net incomes per month have different selecti'ons of Nokia
mobile phone on the number of Nokia mobile phones they have used with the significant level at .05.

10. Respondents with different Marital status have different selections of Nokia mobile

phone on the period of using the current Nokia mobile phone with the significant level at .05.
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4. MIFARIUNIAANR  (Promotion)  (HlumslFanunmeuvalalitiaanurauiusiuas
o oY % i i T 1 = n‘ﬁ i s . »
vIimiuaziiawgnsiuetnanndss misusiuniaaendanlssnauds mM3lason  (Advertising)

MIUszTIdUNUT  (Public Relation) mIddiaiunmsnnn  (Sales Promotion) MTINBAIUAILANA

(Personal Selling) 9931

danTzannisaana (Marketing Mix)

5707 (Price) I

Madudlusiunas (List Price)

HRANTUT (Product)

= Fuldidan Product Varity)
" amnInRuA Quality)

" Anwmur Feature)

B m3aanuwuyu (Design)

" g31AuAY Brand Name)

" mIusTRAUYe Packaging)
51U (Size)

" yInT (Services)

" psiudisnu Warranties)

" A57UAU (Returns)’

aanainua (Target Market)
ANTURDINMIUISHOANTI

W EN 4=I "
maaguﬂnﬂmﬂmﬂwmu

N133931MUNY (Place)

EDINI (Channels)

" PIRTAUAQN Coverage)

" MsiRonaunay Assortment)

" Yuafiae L ocation)
MISHUAURNITNTEILARAIGAI A

(Market logistics)

B FUMAINRD Jnventory)
" N3YUE (Transportation)

" AINRITUAN Warehousing)

87Uaf Discounts)
gaunaul @Allowance)

ToHSIAINTIBITEINU Payment
Period) et

- LT .d .
TLHZLIRINIT IR AULTE  Credit

Terms)

MTRILFEINNIAFN (Promotion) l

niluwma (Advertising)

NMIRILRITUNIVIY (Sales
FPromotion)

USRI TEITELIIU Payment
Period)

va d _
'E:U:il"lﬁ'lﬂﬂ'i.lﬁ Uit (Credit

Tams)

MITA/IONIIAT (Direct Marketing;

|
LasnNIyeR1aAlTaNaiIgd (Online

Marketing)

mMwUsznay 2 waesToazisuevaIsIulizaumIaana (Marketing Mix)

'ﬁm : Kotler. (1997) Marketing Management : Analysis, Planning, Implementation and Control. : 92
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- o o L I A e’ ] i k4 - A o B D
l.fl."l-%fl’l‘i'i'l.l:.‘]'ﬂﬂﬂﬁﬂ'ﬁtﬂﬂLﬂU"JﬂUf}Mﬁw WRIANLANDBIFUNTUAVINTT ﬂﬁNﬂﬂUﬁIﬂﬂﬂﬂﬂ“ﬁ{l

ezl lududmiausnsig )

m'\u'ﬁnﬁmaq;E'uﬂnﬂﬁlﬁmﬁ"uqmmwmaﬁuﬁ"mzuﬁumﬁuuﬁ'ui‘mqﬂs:mﬁmﬂfmwao
ATEUANY  q NUATRUMIN 9 FeFanalen AUMWATIERAIaNANNINAaaguTInaTu
“qnmw'luh" ﬁuﬂm’%aawmwi’aqmwmaqﬁuﬁ'ﬂﬁaun'im"mmnn'i'lqnmwﬁﬁB;Iimmﬁuﬁ']ﬁ'lﬁ'

aMuinAaraIdUIlnadanmAINTBIRUATITANUEIAYNINUAZ T NEH DA TUANA TV RUAY
Lﬁmmnmn'ﬁuﬁ'm?au‘%msﬁﬂmmw@i ot luanuiuinIennuiindavedduilnaasen Neclidautiey
TSNS INMSRUIEAUTI AT 89 FUSA L'ﬁuﬁmuﬁammmw’%a‘lﬁ%’unaﬂammumnmﬁamu Wasdl
Ei':wﬁ'w'lﬁ'ﬂ’u‘ﬂnﬂﬁﬂﬁula%aﬁuﬁ'ﬂ nuﬁﬂqEfaLflummfnm*t;JLmn@immnﬁuﬁ"maqﬁmiﬁu
(Differentiation) 1o
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