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This research aimed to study the factors that affected the decision making in using
Wedding Service Online via internet in order to study demographic factors, on behavior of
internet using, on expectation towards Wedding Service Online business via internet that
affected the decision making in using Wedding Service Online on the internet and the
differences between expectation towards Wedding Service Online business on the internet and
the real perception on general Wedding Service business. Sample used in the research were
those employees who used internet with the age of 24 fours years old and over, residing in
Bangkok for 355 persons by using the multi-stage random sampling. Tool used in collecting
data was questionnaire. Statistics used in testing hypothesis and analyzing data were
percentage, means, standard deviation, independent t-test, One Way Analysis of Variance. If
the dual differences were found, the least square method used, differences by using dual t-test,
and Pearson Product Moment Correlation Coefficient would be used.

Results of the research were found as follows:

1. According to the research, it was found that most of the responders were
female for 259 persons, age between 24 — 30 years old, graduated in bachelor level, worked as
employees of private companies, had income of 10,001 — 20,000 baht. The age and
educational level affect decision making of using Wedding Service Online via internet,
especially those who were 31 — 37 years old and whose educations were lower or equal to
bachelor level.

2. On behavior of internet user, it was found that most of responders had used
internet for 8.49 times per week by average, by ordering goods via internet in the past 3 months
for 1.73 times by average and with the average expenses in purchasing goods per time for

2,032.17 baht. The main reason of decision making to buy goods via internet as it was



convenient, save times of traveling, and there was a wide variety of goods to choose from.
Besides, there was trend of using internet to find information concerning wedding as well and
the couple had most influence towards service using.

2.1 Behavior of using internet, on frequency of using internet per week,
affected the decision making to use Wedding Service Online via internet with statistical
significance of 0.01 level.

3. On expectation towards using Wedding Service Online via internet compared to
the real perception in general Wedding Service business, it was found that most of the
responders have overall expectation towards Wedding Service Online of high level, and the real
perception of using general Wedding Service was of indifferent level. On the expectations
towards methods of promotion of selling comparing to the real perception, it was found that the
total expectation towards methods of promoting selling was of much level and the real
perception was of indifferent level, and for the expectation in form of providing service
compared to the real perception, it was found that the total expectation of responders was of
much level and the real perception was of real level.

3.1 The expectation of user of Wedding Service Online via internet and the real
perception of using general Wedding Service were different with statistical significance of 0.01
level. It was found that on trust, variety of goods, being modern of goods, constant
development, convenience of service using, impression on service, reasonable price, be full
and complete of goods, and the cover of all procedures of wedding, the responders had
expectation of much level comparing to the real perception; on being modern, constant
development, the responders had real perception of real level, on others, they were of
indifferent level.

3.2 The expectations of users of Wedding Service Online via internet that
affected methods of sale promotion and real perception in using general wedding service were
different with statistical significance of 0.01 level. It was found that the expectations towards
methods of sale promotion, price reduction, packaged service of wedding, premium, reduction

coupon, the responders had expectation of much level comparing to the real perception; on



price reduction, the responders had real perception of real level; on others, they were of
indifferent level.

3.3 Expectations of users of Wedding Service Online via internet that affected
forms of presentation and the real perception in using general wedding service were different
with statistical significance of 0.01 level, it was found that form of One Stop Service, the
responders had expectation of most level and there were wide varieties of goods and services
to choose from, the presentation to sell goods was based on package according to the budget
specified by the customers, the providing of knowledge and advice, fame of the shop, can
choose and order goods via internet; on the elegance of shop, there was planner in arranging,
the responders had expectations of much level comparing to the real perception; on the
varieties of goods and service to be chosen, the elegance of shop, the package form of selling
under the budget specified by the customers, fame of the shop, personal planner in arranging,
the responders had perception of real level; on others, they were of indifferent level.

4. On expectation towards using Wedding Service Online via internet, it was found
that most of responders expected the goods of card type and miscellaneous goods at most,
secondly, it was the group of goods of flowers, carved ice, and interiors, respectively. On the
part of expectation towards service, the motionless picture service, video, and presentation
were highest level. Secondly, it was service group of place for arranging party, and food and
beverage service, respectively. The estimate of expenses was at 227,168.83 baht. The
expectations from various types of media that affected the decision making in using Wedding
Service Online via internet were high; the responders tended to use Wedding Service Online via
internet as well.

4.1 The total expectation towards information sources from various media had
low positively relationship with decision making of using Wedding Service Online via internet
with statistical significance of 0.05 level.

4.2 Factors that affected decision making in using service, on varieties of
goods had low positively relationship with decision making of using Wedding Service Online via

internet with statistical significance of 0.01 level.
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N : Kotler. (2003) : 184
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2.2 aﬁaﬁm%’uﬁmaauﬂ';'ml,l,mﬂ@mszmwmmﬁwaamﬁwéffsamoﬁﬁmn
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