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BRAND EQUITY AND PRODUCT FACTORS RELATING FEMALE CONSUMER BUYING
BEHAVIOR OF THE FUNCTIONAL DRINK PRODUCT TO “SAPPE BEAUTI DRINK”
IN BANGKOK
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Master of Business Administration in Management
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Titi Lapchoosa-nga. (2016). Brand Equity and Product Factors Relating Female Consumer
Buying Behavior of the Functional Drink Product to “Sappe Beauti Drink” in
Bangkok. Master’s Project. M.B.A. (Management), Bangkok : Graduate School,

Srinakharinwirot University. Project Advisor: Asso. Prof. Dr.Nak Gulid.

The objective of this research is to study personal characteristics, service quality
and product factors. The sample was 400 females over 15 years old in Bangkok who had
bought and drunk “Sappe Beauti Drink”. Questionnaires were tool of data collection. In
terms of statistical application, percentage, mean, standard deviation, t-test and One-Way
Analysis of Variance for differential analysis, and Pearson Product Moment Correlation
Coefficient were applied for the correlation analysis.

The research findings were as follows: most respondents are aged between 15 —
24, single, had obtained a Bachelor's degree, were employees of private companies, with a
monthly income between 20,001 — 30,000 baht.

Brand equity and product factors are overall good. Most of the respondents
definitely made the decision to buy “Sappe Beauti Drink”.

The result of hypotheses testing can be concluded as follows: female consumers
with the highest education level and monthly income have different buying behavior at the
statistical significance level of 0.01.

There is a moderately positive relation between brand equity and buying behavior
in the aspects of perceived quality, brand associations, brand loyalty, and brand awareness
at the statistically significant level of 0.01.

There is a moderately positive relation between product factors and buying
behavior in the aspects of expected product, core product, potential product, and generic

product at the statistically significant level of 0.01.
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Potential relationships with customer-based brand equity (CBBE) facets

Core/Primary CBBE Facets

Perceived Brand Quality—>
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»-
>
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Related Brand Associations

Brand Awareness -y

Brand Familiarity _--5
Brand Popularity =5
Organisational Associations
Brand image consistency
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un: Aaker, 1996; Blackston, 1995; Farquhar, 1989; Keller, 1993, 1998
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fn: David A. Aaker. (1991). Managing Brand Equity: The Awareness Pyramid.
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111: Kotler. (2000). Marketing Management. P. 520.
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3.1 MsATEFANNLLTUTUNNLRE (One-Way Analysis of Variance) (ANOVA)

TneldAnania F-test lunstiaanusisuaasusazngumintiy (fasn antadiiymn. 2544: 142)

v
o A

Tgmnonsil

A13149 6 N1TALATIZTANNLLTUTIUNNaLRER (One-Way Analysis of Variance)( ANOVA)

waaANuLlsan Df Ss S F
1 U SS MS
FENINNGN k-1 ss, MS, = —-b :
k-1 MS,
. SS
nelungu n-k 5/ MS, =22w
n-k
294 n-1 SS,
ek WY ATUIUNANFAIRE WNTNNINARBLANNFFIW
n WY ATUIUARRENITIIUNA
1 QQdI v = . . .
F WY ANATIAN 1 ln1sWanseun s F-distribution
SS, WU HATINANANARITENINNGN
k-1 Wy Fuwisauilueasyssndengs
S5y W HATINNNANaeIne lunga (Within Sum of Square)
n-k W Fuwisauiiluaasznielungu(Within Degree of

Freedom)

MS, N AtszannsaesanNulslsiusindneangs (Mean Square
Between Groups)

MS Wi Adszinairedadnnilslsunielungs (Mean Square
Within Groups)

= o

NICUNLIANLANFANL N UIAN ATUN AT AALNINNTATIAAALATNLANFI

' '
v o o S| o

{Huseg NeeAuiadAyn9adingm 0.05 15 szAuANNITaNUN 95% Tnaldgnsnnunt Least
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Significant Difference (LSD) e fsauiiaiA1afsngusaatng (faan anfigeityan. 2544:

v
o A

333) 1igmanail

LSD=t,, |MSE| L+

2n-k n; n;

Inef n; #n,

dfy, =n-k

o .

d‘l 1 o o dl o ¥ o [ 1 o 1 1 dl
Wa LSD  unid WamINugdn aammmmimmmmqum@mq NANN / AT |

MSE unu Mean Square Error (MS,)

k WU AuIBNguFIeEn inaaay
n WY AWIUFAIDENTIUNA
a WU ANAINAAIALAADL

3.2 MsATIEFANNLLTUTUNNLRER (One-Way Analysis of Variance) ( ANOVA)

ToelfiAnadii Brown-Forsythe (B) lunsilannuutlsisiuaeusazngalaviniu (Hartung, 2001:

v
o

300) ldgmomanl

5 MS,
MS,,
K n.
I MS, =>[1-—28
o N
Wa B WK ANEDAN ENanseun i Brown-Forsythe

MS;  unu AszanmiANkdsdsiusEudnangy

MS,,  unu Ardszanaiannuulssunislungu dusuania Brown-

Forsythe
k W ATUIUNGHUBIAREN
n WU TUANGNAIBENY
N Wy 1nalszeing

S Wi ANANULTLTINTRINANFAIBENg
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, = = ] 1 A o aa o
3.3 Dunnett’'s T3 NTRUHANITNAKALNAINLANFANNALINNULRAIATUNINADNR AEN

@ o P
ma‘mmmﬂmm@m@mqﬂim

k1l k1l

1
a

o

v
I A o A

NuAnsinariy (1das AR 2543: 116) Mansaatl

u

X=X,
MSy, i+i
n,; Ilj
dle t i AR ERasnu s tdistribution
MS,, unu Adszannianntlsdsaunielungs (Mean Square
within group) @145U Brown-Forsythe
Xi unu mmalmmmjuﬁqamﬁ i
X WN mm?q'mmmiuﬁq@mqﬁ j
n, wnu ﬁﬁuquﬂzﬁuﬁq@ﬂﬁwmmjmﬁi
n WN éﬂuquﬂ@:mﬁaﬂmwmﬂ@juﬁj

3.4 ANRDFANANNLSDEN9918 Pearson Correlation (Pearson Product Moment

Correlation Coefficient) (ffagin ataeiiiynn. 2544: 280) lignsil

n2. XY -2ZX)2Y)

N

A
Tne@

n

XY unu HATINIRINAANTEUINANFALLT X UaT Y 9)ne

>X
2Y
>X?
>Y?

L3
o

TpanA1FNLs AN AUAURUSAZTANTEUT19 -1.00 D9 +1.00 Taalsaasiden fail

bNU

U

hNU

LN

NU

U

o o

n>X*-ZX)’ XYY" -Y)]

AduLlss@nsanduiug
ANUIUAUVTDNGNFIDEIN

a

NATINUBIANALLT X
NATINUDIANGILT Y
NATINIDINIAIADIUDIAFANLT X

NATINIBINNA4 99 ANRAILT Y

v

9 [ %
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AR UAEN X AR Y Az

2. 6 1 iEluuan uanein X uay Y SannuduiusluiAnnafieasu 1 x i Y ez
sl UAEN X an Y azandng

3. AN r HAE1Ng 1 v X war Y Haonndunusluiniansaiudnnuas
ANNANNUSARNIN

4. A1 WInAL 0 Msnena X war Y iR N uiug i

5. A1 r JANENINE 0 UHNEDe X way Y SAuduiusiudiasunn

AN319 7 WAANANTEALAIMNANNLEUBIAI AN TZANBTANANN LS

ANSEALIAMNNANNUS FEAUANMNANNUE
0.81-1.00 493N
0.61 - 0.80 RIS AN
0.41 - 0.60 aunang
0.21 - 0.40 Aauiinam

0.01 - 0.20 ANAN
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HANIFILASIZNLDYA

sUuuLNIIIAUaNANITIATI It BYATRINAN1TIAE 309 ATUAIRINAWATLATTTASY
14 a [ a‘dld v o ¢ o v a dlgj A A rnl/ o Qy o a v < Y a a
AUNARAUTNHANNANNUSA LN TR AWl TeIATe AN TuTaRTe AR AUAY [T T0R
fisad efuislnamandaluangamnamuas §Anm lanuundydnsniiazdnmstoaassn

o

wlsTiAnm AT
fyanuaildlunmsiiaseidays
n WL ATUIUNGNAIREN
X unu Aedengusaetng
S.D.  unu ﬁ’n,a‘fiml,uummﬁm
t Wy ANadRTlERAN sl t - distribution
MS WM ANRANALANGNAIEBU8IAZLILL (Mean of Squares)
SS WY NALINNIAIER9RIAZELU (Sum of Squares)
df i %mmmwﬂu@mz (degree of Freedom)
F-prob unu  AANunaziilud wiuuantiudAyneata (lumnes F-test)
F-ratio unt Anfl4Aans0un F-distribution

LSD uni Least Significant Difference

WU ANANLUTEANBAUANNUS

-

H, Wi anumAgiuran (Null Hypothesis)

H, WU ANNAFIUTEN (Alternative Hypothesis)
* wnu TN Aunea D AT 0.05

e wu Jeladn ”mgmmaﬁﬁ@zﬁu 0.01

o o
NTUILAUBNANITILATIENTRNS
Tunnstiauanani T sidiayauaznisulananiminsyidieyaneenisiaaniall

Anmlidpaziuarinauagluuuaessnsedseneuatadune Tnanisutninauesaniily 2

e3¢

o o

AU ANUANAUAIT
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