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Tararat Pungnirund. (2002) Attitudes and Behaviors Affecting consumers’ Buying Decision Behavior For
Hair-coloring Products in Pathumwan Trade Centers Areas. A substantive report for Master’s
Degree in Business Administration (Marketing). Bangkok : Graduate School, Srinakharinwirot

University. Advisor: Assoc.Prof. Sirivan Serirat.

The purpose of this research was to study attitudes and behaviors of consumers in deciding to
buy hair dyeing products from shopping centers in Pathumwan District. The samples for the study were
400 consumers who bought and used hair dyeing products from 6 shopping centers in Pathumwan
District; using questionnaires as the instrument for collecting data. The statistics used for data analysis
consisted of percentage, means, SD, the t-test independent, the one way ANOVA, the least-significant
(LSD) and the Pearson’s simple correlation analysis. The statistical data analysis was done through the

use of program SPSS for Window Version 10.

The result of the research showed that the sampling consumers were mainly female. Whereas
the consumers’ ages were between 18-25 years. Their education levels were of bachelor’s degree, with
the income of lower or equal to 7,500 baht a month; and most of them were single. The study revealed

further as follows:

1. The quality of the hair-coloring products which received the highest level of attitudes were the
contents of the products that would not harm the skin of the head. Second to that were the products
with easy and convenient usages. Third were the products which contained hair tonic as well as hair

dyeing substances, respectively.

2. The consumers changed the brands of the product lower than 2 times for the last 2 months.
They bought and used the product lower than 2 times for the past 1 month. They also bought and used

the product lower than 2 packets each time.

3. The hair dyeing product which was used most regularly by the consumers was L’'Oreal.
Second was Sunsilk Procolor. Whereas, the colors of the solution effecting consumers’ buying decision

the most were: light brown, dark brown, and others (reddish brown, reddish violet), respectively.

4. Most consumers preferred to buy the product with clear manufacturing date and expiry date
on the sides of the packages. Second were the mixture of the chemical solution; and third, the quality

of changing hair color, regardless of the appearances and attractiveness of the packages, respectively.

5. The consumers’ first reasoning behavior in deciding to buy the product was to help create
good personality. Second, to help make them up to date and to keep up with the fashion, respectively.
Whereas, buying behavior caused by influenced people was the consumer himself, and next, other
people (singers, actors, models) and then, friends and lovers, respectively.

6. The consumers of different sex possessed different buying behaviors of the product as
follows: For the reasons of being up to date, creating personality, buying and use to follow others,
group of friends and colleagues; and influenced people, the consumer himself at 0.05 statistically
significant level.

7. The consumers of different ages possessed different buying behaviors as follows: in number

of buying and number of using the product in the past 1 month; and reasoning behavior such as for



being popular product, trying to use for a change, using to follow others and group of friends/colleagues,
concealing original hair color, and to attract people one met; and influenced people which were friends

and lovers at 0.05 statistically significant level.

8. The consumers with different education levels possessed different buying behaviors of the
product as follows: to help create good personality, good brand image of the product, influenced people

such as friends or lovers at 0.05 statistically significant level.

9. The consumers with different incomes possessed different buying behaviors on changing
product brands in the past 2 months, using to follow friends in the group and the colleagues at 0.05

statistically significant level.

10. The consumers with different marital status possessed different buying behaviors as follows:
wanting to try out for a change, using to follow others, concealing the old hair color, and creating
attractiveness for the people one met: as well as influenced people which were friends or lovers at 0.01

statistically significant level.

11. The consumers’ attitudes towards hair dyeing product possessed the relationship with
product brand change in the past 2 months and the products quantity bought each time. They also
possessed the relationship with reasoning behavior on buying the product; as well as the relationship

with influenced people in deciding to buy hair-coloring products at 0.01 statistically significant level.
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