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Tires for Passenger Cars in Nonthaburi Province. Master's Project, M.B.A.
(Marketing). Bangkok: Graduate School, Srinakharinwirot University. Project

Advisor: Assocoate Professor Nak Gulid, Ph.D.

This research has the objective of studying the marketing mix that correlated with
tire buying behavior for passenger cars in the Nonthaburi area. The samples used in this
study were the drivers of passenger cars located in Nonthaburi. A total of four hundred
people used the questionnaire as a tool to collect data. The statistics used in the data
analysis included percentage, mean and standard deviation. The statistics used in
hypotheses testing included one-way analysis of variance and the relationship analysis used
Pearson product moment correlation coefficient.

The results of the data analysis showed the following: Most of the consumers are
male, twenty to twenty nine years old, married or living with a partner, have a bachelor’s
degree or equivalent, a trade or business and an average monthly income of 15,001 -
20,000 baht. Most consumers commented on the marketing mix of personal cars of the
consumers in Nonthaburi at the highest overall level.

The results of hypotheses testing showed the following: Consumers of a differrent
gender, status, occupational and levels of income were different in terms of buying tires. For
passenger cars, it was the factor of tire maintenance at statistically significant levels of .05
and .01, respectively. Consumers of different gender, ages, and status had a habit of
buying tires, while for passenger cars and the frequency of tires being changed with
statistically significant levels of .05 and .01, respectively. Consumers with different career,
status, and income levels had a habit of buying tires while for passenger cars, it was the
cost of buying tires at statistically significant levels of .01. The marketing mixes included
product, pricing, and promotion and relationships with tire purchasing behavior for
passenger cars. Tire care was at the .01 level and the relationship was reversed. They were
in the same direction at the low and medium levels. The marketing mix of price and
product was correlated with tire buying behavior for passenger cars and the frequency of

tire changes at the .01, the relationship was low and in the same direction.
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