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Sasima Chaigomol. (2002). Factors influencing the Behavior of Printer Consumers in
Bangkok Metropolitan Area. Master Project, M.B.A. (Management). Bangkok :

Graduate School, Srinakharinwirot University. Advisor : Assoc. Prof. Sirivan Serirat.

The purpose of this research was to study the factors influencing the behavior of computer
printer consumers in Bangkok Metropolitan area, including : marketing mix factors consisted of product,
price, location, promotion; and demographic aspects which consisted of sex, age, education level,
career, and earnings; in order to examine the relationship between the determination factors and
the behaviors of computer printer consumers in the Bangkok Metropolitan area. The samples used
in this study were derived from consumers who came to shop at 4 computer and equipment centers
: namely — Pantip Plaza, Tawanna the Computer City, Seri Center and IT Mall Fortune Ratchada.
They were altogether 400 persons. The sampling was conducted through the quota sampling of 100
samples from each location, then the samples were selected to answer the questionnaire by
convenience sampling. Data collection was carried out using the questionnaire developed by the
researcher, consisted of 3 sections. Section 1 was the questionnaire on Demographic aspects of the
respondents, consisted of sex, age, education level, career and earnings. Section 2 was the
questionnaire on the behavior of computer printed consumers. Section 3 was the questionnaire on the
marketing mix factors. The assessment was carried out through computer program package SPSS
for WINDOWS. The statistics used for data analysis were percentage, mean, standard deviation.
The finding of variance relationship was conducted by Pearson Product Moment Correlation Coefficient

and Chi Square Test.

The results of the research could be concluded as follows:

1. Most of the samples were male. Age between 20-29 years old. Education level of
bachelor degree. Having career as worker for wages or employees of private companies. Having
monthly incomes less than 10,000 baht.

2. The most purchasing brand was CANON. Type of computer printer bought by
inkjet printer. Most of the source for buying decision was from friends. Most of the buying influence was
self-influence. Most of the consumers bought the products by cash. The future brand expected to buy
was HP (Hewlett Packard).

3. The purpose of buying the computer, as a whole, was significantly at moderate level.
The highly significant purpose were : for personal use, education purpose, catching up with modern

technology, changing for more efficient machine.



4. The four marketing mix as a whole and each of marketing mix were of highly
significance. Taking the individual part into consideration it was found that, the marketing mix of
product showed the highest level of significance : including the highly sharpness of printing work,
having after sales services, high speed of printing. The marketing mix of price which showed the
highest level of significance : including reasonable price and quality. The marketing mix of location was
found to be shown significantly in every channel. The marketing mix of promotion which showed high
level of significance : including special sales, premium, giving privilege to buy other products for less,
having seen from newspaper or magazine advertisements, having seen the printers in computer
exhibition fair, having seen from advertising media or brochures, receiving recommendation and by
talking with the salespersons.

5. Factors on various marketing mix : including product, price, location, promotion and
the four aspects of marketing mix as a whole, had shown the positive relationship with the computer
printer consumer behavior, with statistical significance at level .01. The marketing mix of product in
high speed of printing had shown the positive relationship with the purpose of buying for the reason to
change for more efficient machine, with statistical significance at level .01. The marketing mix of price
in lower price had shown the positive relationship with the purpose of buying for education, with
statistical significance at level .05. The marketing mix of location in computer exhibition fair had shown
the positive relationship with the purpose of buying for catching up with modern technology, with
statistical significance at level .01. The marketing mix of promotion in giving privilege to buy other
products for less had shown the positive relationship with the purpose of buying for personal
amusement, with statistical significance at level .01.

6. The demographic aspects consisted of sex, age, education level, career and earnings
showed the relationship with the computer printer consumer behaviors as follows: Sex showed its
relationship with consumer behavior on buying sources, buyer's decision for buying, and persons
influence buying, with statistical significance at level .01. Age showed its relationship with consumer
behaviors on buying sources, with statistical significance at level .05. While its relationships with brands,
types of printers, sources for buying, persons influence buying, kinds of buying, and future brands
expecting to buy, with statistical significance at level .01. Education level showed the relationship with
consumer behavior on types of printers, kinds of buying and future brands expecting to buy, with
statistical significance at level .01. Career showed the relationship with consumer behaviors on kinds of
buying with statistical significance at level .05; as well as with brands, buying sources, persons influence
buying decision, and future brands expecting to buy, with statistical significance at level .01. Earnings
showed the relationship with consumer behavior on buying brands, types of printers, buying sources,

kinds of buying, future brands expecting to buy, with statistical significance at level .01.



The results of the study as mentioned above suggested that the various aspects of marketing
mix : including product, price, location, promotion showed the relationship with computer printer
consumer behavior ; apart from this, the demographic aspects : including sex, age, education level,
career and earnings also showed the relationship with computer printer consumer behavior. Therefore,
the practitioners of computer and equipment business should make use of this research data to be
the guideline for marketing development and strategies so as to increase proficiency of the business

as well as to meet the needs of the consumers.
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Fo9f1efenuIAuuuL a0t AEIIN wazinanwmenslaswudasnansiulyleiinwe
Tdsunsumsaana Sansssuutisaonlaesit

1.1 Twuﬁimﬁvugm (Culture) Lﬂuﬁﬂwmzﬁugmmadqﬂﬂamylué’mu LU
snemziigprasanlnedafinannimdenssungdnssnvassaning vlddansmengdnisa
fagoaRen

1.2 i’@uuﬁwmjw’aﬂ (Subculture) T PREIEK) i’wuﬁﬁwam@ia:mjuﬁﬁ
é’nwm:mwmm:Lmn@mﬁw'ﬁaﬁaanlué’mma:a&uﬁwﬁau JaurIIutanfinanAugiunig

A 6

piimaasuazansuziugIwrasyrdansusiausTutonlsznaudis ndudesd ndumaw nqui

U
¥
A a

fr Augunapiianaas nduendn ngutasduany uazngudasduine
1.3 TuVaIFIAN (Social Class) tJunisutiannnvassinvaanduszaigiusi
' o A P A & % o  &a A a ° ' o A ' <&
wandrsnulasfsundnia ludainmaingld (giue) niwddu wisondw (Frunianing) luudazsu
RIANTTRDIULDENALINY WRZFNITNIUTUDIFIANNUANAIINHIZT AN WU ALANAIING NITWUI
°ﬁ‘u°na<1é’aﬂwLﬁ%ﬁﬂﬂﬁ]ﬂ”ﬂﬁﬁaﬁﬁﬁﬂ%wa@iamm”@ﬁub%amaa@uﬁm ANNITARIARDIANBITU DI
RIANLN LT UL UINIIIUNITRLIFINARIA NITAIRUAARIANLUIRNIY BIRUAGILAUINR AN AT RS
ANBIANNADINITVAIARIALLIRNIY TINNIFAFIBUTERNNNTANA ARINITOIRUBIANNADINITVDI

LL@ia:%'umauﬁ'qﬂuVL@Tgﬂ@Tm

2. U998 udIAN (Social Factors) dutasufnedtasludialszdiin wazddniwade
WHANTINNTDO ﬂﬁjwé"mSwzﬁﬁﬂﬁwaiumjumaﬁ’mmﬁw NNTLRENWYANTINLAZNNTANTITAG

FINNINAUAG LLazLmewﬁﬂmaaa_qlﬂﬂaLﬁaamﬂqﬂﬂaﬁaomﬂmﬂuﬁﬂau%’wmmju
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2.1 ngwdn989 (Reference Groups) WWunaunuaaain lUinedasas nautiazil

q q

v

anSwadananad mwﬁﬂLﬁuLLaz@hﬁﬂmadqﬂﬂaluﬂﬁjumqﬁd ﬁnnwmamlﬁn@uﬁwﬁﬂunw
ﬁwumjtmm (Presenter) ﬁ'dLﬂugﬂmaumw‘hmumaaﬁuﬁﬂ@Uqﬂﬂaﬁlﬁuﬁﬁhiaa WaE NI LT

a a

qﬂmﬁﬁ%ammsmaaﬁuﬁ']

2.2 a¥auAI (Family) qﬂﬂaiuﬂiauﬂ%"sﬁa’j’lﬁﬁﬂ%wamnﬁq@@ia NAUAR
ANNAALAYU LazAuaTaIYAaa ?’7'\1mﬁhﬁﬁﬁﬂ%wa@iawqﬁﬂiwmi‘ﬁamaamam*ﬁ

2.3 UNuInuazanue (Roles and Statuses) qﬂﬂa'auﬁmiaaﬂ”wmmmjw’fﬁaa:ﬁm
3Lmﬂ:ﬁdfﬂmﬁuwmﬂLﬂquﬁﬁﬁ'u Q@”@ﬁu’la%@ HianTwa ;ff?a uazh LT

3. 1avwsuyena (Personal Factors) mm‘”@§u1’41°nad;jﬂﬁavlﬁ%'uSﬂfwamﬂﬁhwmzmuqﬂﬂa

n9eues g dsznaudis 01y 29asFiantaunis anw lanmanmaarsgia midne uazdfioy

A 1
maqmm

4. 19spmasusainen (Psychological Factor) miLﬁaﬂffamaaqﬂﬂamnﬂ}'ﬁ'ﬂmu%ﬁwm
fﬁaﬁainﬂuﬂvmwﬂmﬂluﬁagﬁinﬂﬁﬁawﬁwa@iawqﬁﬂﬁumi%aua:mﬂ%ﬁuﬁﬂ Yasunolu
Usenauehs Yesedalli m139la (Motivation) nanafis wé’aﬁqnszﬁuﬁagjmﬂuﬁaqma %amz@jﬂﬁ
yanaU @ (Stanton and Futrell. 1987 : 649) n33slafianaludiyaas Lwimngﬂmmumﬂﬂ%aﬁ
MUUON LT TABTITN TUVBIFIAY ‘vﬁa?aﬂiz@uﬁﬁfﬂmmmﬂiﬁﬂéadﬁammm@l Lﬁanizﬁuslﬁl,ﬁm

ANNABINIT

snaanlumsandnla
duaanlumsaadulada (Buying Decision Process) lugeuduneulunmssasulade
2895U3lna mﬂmiﬁﬁmﬁmmmaa;;Tu%Inmﬁ’m’mmnlum:mums%@ woddusinadiu
NTTUINMT 5 Tuaanie mysuitanadaints nadumteya midsmfunanaien nsdaiula

g a (% ¥ 4 @ . ¥ A o ¥ A
T8 LLH$W§](§]ﬂ553Jﬂ’]EI‘HﬂGﬂ']§‘%E] “]NLLﬁ@]dIﬂLﬁu’J’]ﬂizu’J%ﬂ’ﬁ‘%aLiuﬂuﬂauﬂﬂi‘%aﬁ]id ) uasd

o & a = & o &
NANITNUNRIIINNIDD I@]Elili’]EIE*]ZLE]EJ@]I‘LLLW]GZ?J%@]Q%@N%

1. m‘sé“ug”ﬁommﬁaami (Need Recognition) %38n133u3layw1 (Problem Recognition)
miﬁqﬂﬂai"ujﬁamwmﬁ”aamimUlumamu%amﬂLﬁ@mmﬁaﬂs:@ju W% A2INTY AIINATERNY
AMUADINITINNA ANNIVLIA TITINDIANNABINTVBII19NY (Physiological Needs) Wae
ANUABINIINATUTTOUT (Acquired Needs) aulduanu@aIn1sa1waainen (Psychological Needs)
A' 1 n? a &’ di = s & AI v a R A‘Sd‘ s 5 ;;' v
Fumariiiadwlafeszauniznanoidudinszdu yanalsouineisnaziananuiinszduain

Uszaumysiluada ﬁﬂﬁrmfdwmauauadﬁaﬂi:@fuaﬂ'mvli
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2. miﬁumiaga (Information Search) ﬁwmm@'fa{lmsgﬂm:@jumﬂwaua:ﬁaﬁmmm
suadnauanudainsagindnuduilae duilnaszdufiunaieldiiannunalaniud datuinns
U v { Qo 1 U & v oal a a { { v ﬂ/ a
amadsdadlianuaulaunonuunastoyadsduilnauasm uazBndwafiioatasnuwndnssums

= 1 v v oA v 1 =
LREN Lmawagamaaguﬂmﬂs:ﬂaumzJ 4 ﬂq&l Mo

2.1 URAILAAR laun asauash e laut AUFIN

22 unasmsan laud Famslaison winsuany dununsan MIVTTAUA
NIVAURAITUAT

2.3 URSITUTY laur Foudamn aaﬁmiq’ummgﬁim

2.4 wardsdszaumsal

2.5 LASINARLY oA 'vm'nmmﬁ'ﬁﬁswqmmwwﬁmn”msnrﬁ%awmﬂ?ﬁ?’ﬁmamm@

YDINAAN N ﬂs:aummimwaa;ju%lnﬂluﬂﬁsmaaﬂfwﬁmﬁ'msﬁ

3. Yszlunaniaien (Evaluation of Alternatives) Lﬁa;ju'%lnﬂvl.@ﬁi’agamuﬁamnﬁuﬁaaa
duslaaaziiaanudilauazdszifiunaniaionds 9 dsnnsaanadndudesifiodnisedng 9 7
tju%Inﬂ’lﬁ’l,umsﬂs:LﬁuwamoLﬁém AvzuawmIMsUssiduna bilsdindine wazldlenszuinnisdun
A9 v o a q o A & &
alanuguilnannauuazliliiduvasfdaaulanunialunnaniunisninisge nszuauniinms
ﬂszLﬁuwawqﬁﬂﬁuﬁuﬂmﬁﬁoﬁ

wa A o & . Ay a A A o & A

3.1 AMENUANAAAMN (Product Attributes) nimuﬁduslnﬂa:wawsmﬁNa@nmmam

Qmauu”ﬁazvliﬁw Nﬁmn‘“mﬁ/l‘ashﬂ@ammﬁaa:ﬁqmaw‘"ﬁmmNﬁmn”mmﬂuﬂaﬁwfﬁﬂmaa;ﬁaﬁm%’u
NAAN U LARTTRAIZLANA1IN Y

32 guilaavzldiminanuddydmivguandGniadmsiuandani wnn

q

wa A [ [ 4

ANAFDININENUAUNIUATIAS A LI WL UFNTANIAA U
3.3 ;ju‘%‘[nﬂﬁmiwwwmmmL%aﬁmﬁmﬁumﬁuﬁw 1h9NANNLTEN 8 VDY
v oa 3 1 Qs 6 v oa di =) .:i [ a > [ d' v
;dusinﬂmuagnuﬂizaUﬂWimmaaﬁduﬂnmm:mmmana NEINUATINEAA AT U A unulad beaaue
3.4 g}”u%‘[mﬁw“'ﬂuﬂmumuﬁaﬂmwﬁuﬁ'] 1A UNITTUIWATU I T UHALS N A

dumitmuaquanifvasnfaimsifinauls udSoufisuguauifueinianuyianeng 9

4. msaadulade (Purchase Decision) anmsdszilinmangdnssuluaun 3 azgraln
v A ° ' A o & A A < v A o A &
duslnadmuannunalasznitonfanmeidne 9 fidunafenia 9 'l duslnaszdadulada
A o { { “ oo, {a & ' PN a o A g
HAaAmeiNNTanIINAgauazlaTbee 9 Mifaduiznimalsadunangdnssuuazniaadulada

3 Y3emy fe rasandszidunmatian AauNaziianINadbhadanazianIsaaauwlate

5. mmj’ﬁﬂmwﬁamﬁa (Post Purchase Feeling) nadanndauasnaaadlguaan o tUus?

a

7 = & A u = [l a a & L v
auﬂnmmﬂimumsmmmnummwa’[a%iﬂuwalﬂNa@ﬂmmmuﬂmmmmmmw HMENI R

nnuisszauanunalavesguilnanmensiniibe (@31330 1835018 wazaudu 9. 2541 : 85-98)



¥ A a A [ 9 o a & Ao o ¢ s
‘.IJYI‘iJ’WI’I.IE)\‘)r;lluitﬂm’lLﬂEl’J?.Iaonun’m@mﬂ%i%‘ﬁauazzﬂLLU‘.IJ‘YIﬁ’lﬂmﬂlﬂd’dn’l%ﬂ’limﬂ'ﬁ“ﬁa

v A A A o @ v A & . v A A
Uﬂm'ﬂ"naaguﬂnﬂ'ﬂmm‘*uadnummﬂaulwa (Buying roles) Lf]uu“nmmaa;duﬂmﬂ

a @ o “ a g 4 a a ' v o &
Lﬂﬂ?maﬂﬂﬂﬂqi@l@ﬁi{lﬁ]‘ﬁa DINUNUINNULANANIINUAI b

1. H313Y

D
©)
=D

N

€

¢

o ~ w N
X 2Xp 2Xp @
30,

=)
Re

adula (Decider) .lugnazandulatugariairazenialide

U

(Initiator) Lﬂuﬁmuammﬁ@ﬁm%awﬁm"’msﬁl,ﬂuﬂmwn

= o o A

[

v A a (2

FUAN

8 (Buyer) Lilugf lTaFue

(User) Lﬂupjﬁinﬂmﬁuﬁw%aﬁmiﬁfu

12

Wa (Influencer) Lﬁu;‘dj”’"uwm"nmmymﬂﬁﬁﬂLLuzﬁﬁﬂmisﬁw%aMmﬁa?xuﬁw

uaziNaNIUIaN B UaIANNGaIMILasNg AnTIulunITe MIltnaan i E]OQU%Iﬂﬂ

o a v A o v oA 2 K o A v o &
ﬂ']ﬂ']&l'ﬂﬁ]ﬂislﬂjﬂ']ll Lwaﬂaﬂ‘]ﬂmyﬂa\‘]EUiIﬂﬂ Lﬁ"]"i]x‘lﬂﬂi&l"ﬂ(ﬂElﬂ’]iﬂgﬂLL‘]JU“ﬂﬂ\‘]ﬂ'm’]NLwaﬂu'ﬂﬂ@]\‘l%

a1 1 dmwedlslunsdumansuewnginiinsesuilag fa 6 Ws uaz 1H i

a

1)

lava Q”Lummmﬂmma
(Who is in the target?)

anwoznguihwananseuwlsInTem a5

nﬂﬁmam{ 9N LLa:wqﬁﬂﬁu@ﬁInﬂ

2) QU%Inﬂ%aa:"h ?aﬁﬁuﬂnﬂﬁaomi% WI0FDINITIINNRAN N
(What does the consumer buy?) | fiadaanIguauia niaasdlsznauvainianmed
LLazmmLmn@mﬁmﬁaﬂ’h;jumm”u
3) ﬁwiu@u’%lnaﬁa%a a”mqﬂs:aaﬁiums%a Ao AOLAKDIAINNGADINITVDILLN
(Why does the consumer buy?) MIMIgUIIMeniaduiaine dedasdnmnfsiasuni
Sﬂﬁwa@iawqﬁnﬁunﬁ%aﬁa
1. dasamelunieesanmssaine
2 U INIFIANLAT NI T AT
3. ﬂ%a‘i’mawwzqﬂm
4 Jesddmnulumsagulage uwmmaamjmmqﬁﬁﬁw%wmiamm”m‘%uh%a
(Who participates in the buying?) | Usznaueas 1. Eﬁﬁl&l 2. Qﬁfa‘wﬁwa 3. Q@”@?m’l,a%a
4.8 5. gl
5) %U%Iﬂﬂ%mﬁalﬂ Tomalums@e 1w rodaulavasd wiangnmala
(When does the consumer buy?)
6) gifu’%lnﬂ%?aﬁvl%u ﬁaawwa%%mmdaﬁﬁu%lnﬂvlﬂﬁﬂms%a W% IRIIWEUM
(Where does the consumer buy?) | Ttlesaniifia Suansvesdt idudu
7) ;juninﬂ%amhdvli duaanlumsaadulada Usznavse

(How does the consumer buy?)

1. masuilam 2. madumdaya
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3. MIUSTLAUNAMILRENNNITD 4. NIARFWIATE

5.0 &Jéﬁﬂﬂ’] UNRINTITO

naqw%&huﬂszaummmﬂ : Marketing Mix
fulszannmIaana (Marketing Mix) %38 4P's nungdl @TaLLﬂimammmmﬁmuqﬂﬁ o9

a v Y a dl d! 1 ' k1 v ﬁl = ' d"
masm’l‘*m:uuﬂuLwaauaammwawalmmnqmﬂmmm ﬂs:ﬂaummma\ma@mvlﬂu

1. WRANMH (Product) WaN8IH ﬁaﬁmuamUI@UﬁqsﬁaLﬁaauaommﬁaamﬂmgﬂﬁw
o a a &l a o A 1 =V v a . R v a v a
lﬁW\‘]Wﬂlﬁ] Na@mtuﬂ/mLaua‘mUmmzmrmumavlwmmuﬂvl@ NN WMAIUTENOUAY JUAT UINT

A A & A a o v A & . a '
AINNAN KDWY 8IANT Wia'l.qlﬂﬂa Nﬂ@]ﬂmm@]aﬂuaiiﬂﬂi$IU°ﬁu (Utl|lty) Nﬂmﬂ’] (Value) luﬁqﬂ(ﬂ’]“ﬂaﬂ

v a o

and F9zinarinlinianwsigvnsnvne be miﬁ'mu@maqﬂﬁﬁ']uwﬁmﬁmﬁﬁﬁaawm g1NAIN

agpdaldil (1) anuuana1IuaINEAN M (product differentiation) WAz (B138) AVLANAIINNI

AN3WA9TY (Competitive  differentiation) (2) #Wa1sawIanNaIAUIznaU (GLIEEGIT) YDINAAN UH
(Product component)  tgwvzlamiNugIn JUIIANBUE QTRNIW m‘sms@ﬁ’meﬁ ATVFUAT 98Y
(3) MIMAUAFLAUINRAA U (Product positioning) LWNNTBENULULKNRAA U VILTHNLNOUEAS
° oA ' A ' Aa o ¥ o a I &

mmewLmﬂmmmuqmmlm@lwaaQnmLﬂwmﬂ (4) MINAUINRAN N (Product

4 v A o @ ' o vl . A o °
Development) iNaliHaanmidansmslniuassuys9li@au (New and improved) Gadadnitafs

9
v v U A’ 3 § Qo 1 a =
AMNRINNTAIUN TN DURUBIANG aamwaagnm%ﬁmw (5) ﬂaqﬂﬁﬁmnumuﬂizamammﬂﬁ

(Product mix) kaza8NAAAIH (Product line) aztdoaazbainadluaani
i ' a o o a o A { o X
2. T (Price) auiwndanmsiluganiu neudu P drfigesfidadusnan Product

a @ (3

euiudunu (Cost) vasgnen ;guﬁmaa:Lﬂ'%'slmﬁmmmiwqmm (Value) NRAAMINLIIAN (Price)

o
@ o wo

wﬁmn”mwfﬁfuﬁwqmmgaﬂdﬁﬁmLmﬁa:ﬁﬂﬁul'«a%a A9 wmvm@ﬂaqwﬁfﬁﬁmwméfaaﬁﬂﬁaﬁa

U
[

. Ao X v A o A s o o '
(1) AmeNTUF (Perceived value) lumﬂmmaaﬁnm snmaawmsmwmmmamumaagnmiuqmm
°uaoNﬁ@ﬂ”msﬁdwgoﬂdﬁwmNﬁ@ﬂ"’wﬁﬁfu ) ﬁunuﬁuﬁmazﬁmﬁﬁm%d (3) M3wasTU  (4) Yaap
A & v LR &
a9 ﬂayqﬂm'mifmwzvl,ma'nmlu@auu

3. MIFLETuMIAA@ (Promotion) lumsfadaamanuinudayasewinagane n
{Te LNaaTIAnARLAZNOANTINNNTTD NNIRadaRO&ITAN T WHNINUVI8YIIA15218 (Personal
selling) wazmsandafosslaslaldan (Non personal selling) 1A3adian1Gadafossinarolszns
A = £ $ = dl = v U L= = £33 ﬂl = ﬂl %
Fyo1aanltnitinsanaroraiadie aadltrannisiianltiaTesleFaaTnuuYssauysEaIun®
(Integrated Marketing Communication (IMC)) Iﬂﬂﬁmimﬁommmmzauﬂ”ugﬂﬁw NAAA N
L @ ' ' (% o A A A Ao o Ao X
LAV Immm‘lgmp%mmmnuﬂ@ wsaslosasINngadain

3.1 m3lasan (Advertising) luAanssulumsiauatmansiieoInbaInnsuay

(138) WRAAMH UINT KIaANNAN ﬁﬁadﬁmﬁhUL’SuI@slgifqﬂn”&m’ﬁﬂmi naﬂq"nﬂumﬂmwmw:
WNeteIny (1) nagn NNSRI9RITANUINBIMN (Creative  strategy) LLa:qm?‘ﬁ'mﬂmwmw
(Advertising strategic) (2) naqm‘?{a (Media strategic)

3.2 mIelasldwinauans (Personal selling) LuAanssunIudainiens
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LLa:Lmaﬂﬂwm@I@ﬂlﬁqﬂﬂa uludafiazineadasny (1) ﬂaqﬂfmiﬂmﬂIm‘L"ﬁwﬁfﬂ{numm
(Personal selling strategic) (2) NNTIANIRUILNNTINE (Salesforce management)
3.3 MIFILEINNNTVNE (Sales promotion) RINBES NINTTNATFILFINN

v b v ot a A
%aﬂL%ﬁa%’Tﬂﬂ'ﬁI‘&le’] msmm‘[mlmwummmm LLE*IZﬂ'lﬂ,‘ﬁ?.l'l’sLLE‘l:ﬂ’]i‘L]i:‘Ij']E‘Tll‘l/\l%‘]if TIRININ
ﬂi:@%ﬂlﬂuﬁ%l’ﬂ maaﬂ% ‘vﬁams%ai@ﬂgﬂﬁw”uq@]ﬁ'lw%aqmaé‘ﬂuﬁaama NIRILRINNITVY

@

1 3 3Uunuda (1) mim:@:fu;jﬁinﬂ SN midam’%wmimUﬁag;a%u'ﬁnﬂ (Consumer promotion)

(2) ﬂﬂ’iﬂ‘i:@:fuﬂuﬂmd SunIN msdam’%umﬁmﬂﬁ&jazjﬂuﬂma (Trade promotion) (3) miﬂs:@ju

'
a0

WINULIY 138N MIFIRINNTV8NAUIENBNIIUDNE (Salesforce promotion)

9 q

3.4 MIAY IR TUTZTENNUT (Publicity and public relation)

N5 AU 81T AT AR NAAL AW NS NUARAINI 0 UTNIIN I ADITNITINOLIU JFIWNT
v o g =2 Aa & A A o o ada & v a

UTTTRUNUT AUIDDI ANMINLINNNTNITINILHULAL IR TR N T INAUARN Ao IANTbRLA®
(% ' ' A @ a A o o
nunqul@nqwm M3 uAINITNA IV INITUTE TN RUNUT

3.5 NMIFANaNINaII (Direct marketing %38 direct response marketing) Wae

' 4 @ f ¥ 4 v a
NIAANALTaNATI (Online  marketing) LﬂumiﬁamiﬂumunhmnULﬁalmﬂ@mmauaum

(Response) lag@ass wiananudeitn1idneg ﬁﬁfﬂmi@lm@‘t%ﬁaLa%uwﬁmﬁ'mﬂ@ﬂm\‘lﬁ'qu’%a F

6

MldiAanisaeusuasriud Usznaudls (1) nsienidinsdawy 2) nsanslasldaanunsase

a v

£ =3 @ & a A aa 6 A v Aa
(3) minelasliunaniden (4) nMIvenalnimet IngwiantadiRuw Segdlaligndrdfanssuns

ADURKDI LT lﬁ/ﬂﬂa\‘luﬂﬂ

“ o ' L \ % . =
4. NIFINNRWY (Place ‘V‘%a dlStrlbUtIOﬂ) %N’]Uﬁ\‘l Iﬂiﬂai’]\rﬂaﬂﬁﬂﬂﬂqﬁsﬁﬂﬁizﬂau

'
A o

AIURDIUBLAAINTTY (LN LARA RN UNRAN U AT LUINNITNINIANT LU EIna1A aa1UWNEN

(%

a a 1 a1 a ' a { ) “ A
wamnmwfaaﬂgmmmﬂmmy AAagn1UBNITARA ﬁ’l%ﬂ‘ﬂﬂi’i&lﬁ“ﬁ’)Uluﬂﬂiﬂit‘ﬂﬂﬂ@nﬁuﬂ?

UITNaUMY NMTIWEI NNTARI LATAINUINENFUAIAIAGI NIIATIRUINLIIUITZNBUAIE 2 §INAIH
41 BaININNITIAINRUNY (Channel of distribution) ANBEHI LEUNINNEAN B4
A a Fd‘ a a 6 ::l' A s 1 @ o 1 = v
WAz (#38) mma’nﬁmamnwmgmﬂamuwavl,ﬂmmm@ U3z UUT0INI9INIINIRINBIIUTEno U8
Awda aunans §u3lne wisglimagamnnimy
4.2 MIFUUEUUMINTTNLFUAFAAA (Market logistics) ANNBD AINTINN
Lﬁmﬁaaﬁ’umimﬁauﬁwam”awﬁmn”meﬁmngwﬁm"lﬂm”a;ju'ﬂnﬂ %%a;ﬁ’lfﬁmaqmmv\mwmiﬂimw
fuAn F9Usznaudiswidiaealu® (1) nswsd (Transportation)  (2)  MILALTNHERAN

(Storage) WazMIAAIRUAT (Warehousing) (3) MILIRITRUAAILRAAS (Inventory management)
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ad A kg
NHPHNINLIVDY
Ao o & % 3
°nqvgmﬂumumwmmmwaama‘[m

NOBHALTUANNADINIVEINNELET (Maslow's hierarchy of human needs)

AnudsInIvasnysdutsaandunasdiznn uazudazdianiaugiwlivinnu anudains
vvadaduanudainmanuguiinniianadaimsssedisniduanudainnianiugs nge)i
\unannindnsnmMIdudadIng dIunIAaa FIHNIFEENT AUEIANINGT daITeuInanI

6
P IR LA

IUN1 ANUABINTTVEITIINTE (Physiological needs (Food,water,air,shelter,sex))

v o o A o & o A vaAAa '
LﬂmmwaamwmaamismuLLiﬂsnaLﬂumm@]aamswugm Lﬂummmaamnwalﬂm’magia@
AMUFBINIINETSE laun AudaIn1IaInIT 1 e m%aw;d'ﬂ'u AUV WATAINNABIN

NISENE 4R

PUN2 ANUABINMIAUANNLFANY LazANNUWAY (Safety and security needs
(Protection order stability)) A1NA2INITEIUANNUREANE LAZANNUBAIVDITIN A AUABINNT

k1 v v QII a v a o a v U Qs
ﬂ']’il]ﬂ‘ﬂé]x‘]ﬂllﬂ’iaﬁ G8INNIANNUBAIVDITIN maamﬁnﬁﬂmuﬂwﬁm GINITANUIINOUATIY WID

@ A = v ~ v Aa
@]ﬂ\‘]ﬂ’]jq"ﬂﬂ’]WﬂLLl’UﬂLﬁ\ﬁ AINIINWINENG
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. 2543 W.¢ 2544 Uszunmnns w.a 2545
yz1nn Unit Value Unit Value Unit Value

Total PC 479,300 18,283 609,600 17,164 688,300 18,356
Desktop PC 430,000 14,706 526,000 11,572 589,300 12,442
Notebook 36,600 2,269 70,800 4,248 85,000 4,534
PC Server 12,700 1,308 12,800 1,344 14,000 1,379
Monitor 263,000 1,471 407,000 2,229 457,500 2,397
VGA-mono 5,260 24 4,040 19 4,525 22
VGA-Color 249,850 1,374 379,760 2,013 416,300 2,082
Large screen Color 7,890 73 23,200 197 36,675 293
Printers 359,600 3,034 511,800 4,506 563,000 4,896
Impacted 24,600 285 28,000 448 30,800 487
Laser 61,000 1,159 53,800 839 59,200 912
Ink Jet 274,000 1,589 430,000 3,219 473,000 3,497
Data storage 263,000 1,307 504,000 2,460 552,500 2,686
Other peripherals 269,000 397 277,400 440 294,250 433
Multimedia set 21,000 63 40,400 113 45,250 113
LAN Card 206,000 124 192,000 125 201,000 131
Scanners 42,000 210 45,000 203 48,000 190
Grand total 24,492 26,799 28,767

A Avladsunaugiianauiiamasing (The Association of Thai Computer Industry)

http://www.atci.or.th



@1379 3 Thai IT Market by Industry Segment (Value in Million Baht)
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Segment 1999 Ratio 2000 Ratio 2001 Ratio 2002 Ratio
Hardware 20,110, 57% 31,275  64% 35,819 63% 39,149  60%
Software 6,289 18% 8,378 17% 10,125 18% 12,797, 20%
Professional 8,738| 25% 9,486 19% 10,993 19% 13,018/ 20%
Services
Total 35,137 100% 49,139| 100% 56,937| 100% 64,965 100%

fan : Auladmnaugsfisnauiuaasing (The Association of Thai Computer Industry)

http://www.atci.or.th

®1373 4 Thailand IT Market Growth profile (Value in Million Baht)

Category 1999 2000 2001 Estimated 2002

Value | Ratio |YTY %| Value | Ratio |YTY %| Value Ratio |YTY %| Value Ratio [YTY %

PC & Workstation

PC units 12,373| 75%| 64%| 18,283| 74%| 48% 17,164 64%| -6%| 18,356 64% 7%

Workstations 124 1%| -23% 131 1% 6% 134 0% 2% 135 0% 1%

PC/WS monitor 919 6%| 121% 1,471 6%| 60% 2,229 8%| 52% 2,397 8% 8%

PC/WS storage 848 5%| 67% 1,307 5%| 54% 2,460 9%| 88% 2,686 9% 9%

PC/WS printers 1,767 11% 8% 3,034, 12%| 72% 4,506 17%| 49% 4,896 17% 9%

PC/WS other 425 3%| 118% 397 2%| -7% 440 2% 11% 433 1% -2%

peripherals

Total PC and 16,456 100%| 58%| 24,623| 100%| 50% 26,933| 100% 9%| 28,902] 100% 7%

workstation

Ratio of total IT 47% 50% 47% 44%

1 L"iuvlsn@iramﬂugsﬁaﬂauﬁ’smaswl‘m (The Association of Thai Computer Industry)

http://www.atci.or.th
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