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The objective of this research was to study factors affecting to consumer’s decision
making behavior on buying seasoning housebrand product "Tesco”. The samples of this
research were developed from 180 consumers, who lived in Bangkok and used to purchase
seasoning housebrand product of Tesco brand. The data was collected by using

questionnaires and was analyzed by using percentage, frequency and chi-square test.

The research results revealed that samples in this study were mostly female, aged
between 31-40 years who cooked 1-2 times per month. Their monthly income were Baht

20,000-30,000 .

In term of marketing mix factors, most respondents revealed that “Tesco” brand
were most familiar and making decision to buy seasoning house brand product of Tesco
brand because Tesco had variety of seasoning and also cheaper than other brands, it was
popular because most customers were member of “Club Card” that they can collect points

from purchasing goods and can redeem it to cash.

The results of hypothesis testing were at the statistically significant level of 0.07
found as follows:

1.Personal characteristics in terms of gender, age, frequency of self-cooking in 1
month and income affected on consumer’s decision making behavior on buying seasoning
housebrand products "Tesco” in Bangkok.

2.The marketing mix in aspects of product and promotion affected on consumer’s

decision making behavior on buying seasoning housebrand products "Tesco” in Bangkok.

Recommendation from this research was Tesco Lotus and enterprises that
interested to produce or sell the seasoning housebrand products should be more concern
about price because price was main factor motivating consumer’s purchase in terms of
frequency and quantity of purchase. By the price must be reasonable and making

consumers prefer to buy the products.

Because of consumers were recognize brand quality from the variable of price. If

the price was too high, consumers may buy the other brands. tThe marketing mix was



factor to motivate truly buying because consumers need to taste, get information and
experience about seasoning products before making buying decision. So Tesco lotus
should add more promotion to present quality and highlight of product to motivate buying
decision such as setting cooking show by using Tesco seasoning products and distribute to
consumer for tasting. Setting promotion via club card by using points on the card to redeem
for food or buy products at discounted prices. Distribute menu that cooking from Tesco
seasoning products to everyone who buy Tesco seasoning products. Products guaranty by
famous person in food industry. These can help consumers get information and experience

about Tesco seasoning products.
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- AFuA 318017 (List Price)
- §I1aa (Discount)

- aausanlit (Allowances)

- TEULIAINITIIL

(Payment Period)

- srpznanldFwia

(Credit Terms)

aanaihuang
(Target Market)
AMUABINTT
LAZNOANTIND D
gﬁimﬁﬁ]u
whwune
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NN3IAINWNY (Place)

- BaIN"4 (Channels)

- aNuAIaLAJN (Coverage)
- MILFONAKNANY
(Assortment)

- afie (Location)

- FWAAILARD (Inventory)

- M3VWEY (Transportation)

NIFILEINNITIAAIA
(Promotion)

- milasan (Advertising)

- manelagldwiinanu
(Personal

Selling) #3an3lgwniIBUV L
(Sales Force)

- NIFILRINNIIVY (Promotion)
- MslAUILaES
UTETIFNANUS

(Publicity and Public Relations)
- NMIARANATY (Direct
Marketing) U8n13A81ALT0Y

33

AMwdienay 2 uredTNgasldgaTadIRIBlIERNNIIAANA (Marketing Mix)

ﬁm: Philip Kotler. (1997). Marketing Management Analysis Planning

Englewood Cliffs.

Implementation and Control. P.15. 9th edition. New Jersey : Prentice Hall International.
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1.u'%ﬁ'm:mmma@1ﬂ'ﬂ%ﬁhzl‘mdmmam%ﬁwsw:msfﬁ'ﬂmwﬁuﬁw (Brand
Awareness) uazanuAnadaaIduen (Brand Loyalty)
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1.ﬂ’13§'§'ﬂ%a§uﬁ’l (Brand Name Awareness)
z.qmmwmadﬁgﬂ%'uj? (Perceived Quality)
3.ANNFUWUENLATIRUAN (Brand Associations)
4.aNUNNAGDATIEWAN (Brand Loyalty)
5.§uw%’wﬁﬂszmw'§uﬂ (Other Proprietary Brand Assets)
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Perceive Quality

Name \

Brand Loyalty /

Provides Value to Customer’s

By Enhancing Customer’s
®  Interpretation or Processing Of
Information
®  Confidence in the Purchase Decision

®  Use Satisfaction

J

Brand Equity

Name

Symbol

Brand Association

\ Other

Proprietary

22

Provides Value to Firm by Enhancing:
Efficiency and Effectiveness of Marketing Programs
Brand Loyalty

Prices or Margins

Brand Extensions

Trade Leverage

Competitive Advantage

6 [ a [
nMwdsznay 3 amﬂsznaugmmmﬂaum

ﬁm: David A. Aaker. (1991). Managing Brand Equity: Capitalizing on the Value of

Brand Name.p.17.
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