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Veerawat A-sawaprakan. (2007). Attitude and satisfaction of Thaiticketmaster customer in
Bangkok Metropolitan area. Master’s Project, M.B.A. (Management). Bangkok :
Graduate School, Srinakharinwirot University. Project Advisor : Dr.Rugphong

Vongsaroj.

The purposes of this research are to study the affect of personal factors on
customer satisfaction in Bangkok Metropolitan Area and also to study the relationship
between the customer’s attitude and motivation with their satisfaction The sample groups in
this research were 400 customers buying any ticket from 6 Thaiticketmaster. The
questionnaires were used to collect data which were analyzed with the several statistical
methods including frequency, percentages, mean, standard deviation, t-test, One-way

analysis of variance and Pearson product moment correlation coefficient.

The results of this research were revealed that the most customers are female,
ages between 30 — 39 years old, Single, Bachelor's degree, daily employees and monthly
income is between BT 15,001 — 25,000. They express their good attitude in terms of overall
attitude, general service, personal, physical evidence and process while their attitude in the
aspect of place is at moderate level. It was also found that the customers have rational and
emotional motivation at high and low level respectively. Consequently, the customers are
satisfied with Thaiticketmaster services

The finding from inferential statistics show that the customer with different status in
ages, marital status, educational level, occupation and monthly incomes have different
overall satisfation towards to the use the service at statistically significant level of 0.01, 0.01,
0.01, 0.05 and 0.01 respectively. Moreover, the customers’ attitude, place and physical
evidence are positively and moderately correlated with their overall satisfaction, while their
attitude in the aspects of general service, personal, process and their rational and emotional
motivation are positively and slightly correlated with their overall satisfaction at statically

significant level of 0.01
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Figure : Events and concerts in 2003 and 2004
Event and concert 2003 2004
Davis Cup February/September February/September
ATP Thailand Open September September
Paradorn Super Tour December December
Disney on Ice March March
Miss Thailand World October October
Suede February
Ronan Keating February
Spirit of the Dance May
Bond July
Cold Play July
Cc21 October
Santana November
Havana Nights November
Motor Cross December
Korn February
Pretenders/Brain Ferry February
Incubus March
Vienna Orchestra March
Enrique Iglesias April
Linkin Park May
Chinese Acrobats June
Westlife July
Sarah Brightman July
Billy Joel July
Elton John September
Extreme Moto X October
The Eagles October
Aerosmith October
Disney Theater Show October
Sting November

Source : BEC-TERO Entertainment
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1.1.3.3. winey/ viel/ uenfiueg
FLAUNNIANHIAIA

1141 sndnByaynss
1.1.4.2  szaudoyonss
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STRUCTURE OF THE BEC WORLD GROUP

BEC World Public Company Limited

Broadcasting and Media Business Programme Sourcing and Production

F; Free TV Broadcasting Docementary and Entertainment
[ Programme Sourcing and Production

[f% The Bangkok Entertainment Co., Ltd, (300)
ﬁ} New World Production Co., Ltd. (5]

.) Radio Broadcasting | mﬂﬂﬂgkﬂk Television Co. Ltd, (5)
Rungsirojvanit Co., Ltd, (5)

[% BEC International Distribution Co., Ltd. (5)

') New media | @
T TVB 3 Network Co., Ltd(10)

BEC Multimedia Co., Ltd. (200 : paid up 50)

You & | Corporation Co., Led. (35)

|
m Satellite TV Broadcaesting Co. Ltd* (1) .) Extended & Supporting

m Bangkok Satellite & Telecommunication :
o e L./ BEC Brosdcasting Center Ld., Ltd. (1)

|
[T BECi Comparation Ltd. (200) mBED IT Solution Co.. Ltd. (3]
| [T BEC Asset Co, Ltd. (30)
|

EIf% nigital Factory Co., Ltd. (10) s i o Lt

Mohi (THai] Co. Ltd. [7.5) L% BEC MNews Buresu Co., Ltd. * (5)

| Home Video Distribution

|
[5% cvo Entertainment Pic. (360)

Production of Shows
and Marketing Promotion Actives

Note E‘l}} BEC - TERO Entertainment Plc. (250 : paid up 200)
1. Data s st March 2005 |
2. Mumber in bracket is registered capital in Bath Thaiticketmaster.com Co., Ltd, (10)

million except ThemeSTAR Limited is in
m Virgin BEC - TERO Radio

million Dolla.
‘ { Theiland ) Co., Ltd. (49.98)

3. % show is holdiing percentage except Virgin
BEC - TEAQ Radio (Thailand] Ca., Ltd. which is [7% Sony Music BEC Tero Entertainment

our interest, in the Company. | Ca., Ltd, (73]
[If% sSMBT Publishing (Thailand) Ca. Ltd. (3)

* Mot yet operating |
m ThemeSTAR Limited [4.02)

m Horus Crestions Co., Ltd. (S)

|
[Ef® Mobi ( Thai] Co. Ltd,

Ansznaun 4 TAs9RS19U5HN Thaiticketmaster

AN www.becworld.com
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Thaiticketmaster WA NN EN1R99ALLL (Semantic Differential Scale) auau 3 48 wadn

a e o

o/ = o o/ z
HAUARIAEINULWAFILL T IN1998 F9T)

Tnadinnsinvunaina 5 sxau Wussuws 1-5 Taali 5 DadsunuraLnangn Lay 1

A ' o dl = o [ [ d‘y
nedtlusaununaaunge IneinisninuuasyAuLeqslansielld

® SLAUAININ  UNNEDY 5
LRI UNEDY 4
® sxAutuNaNe MHNena 3
® sxiuilne PERHN 2
o szfudeniign wanis 1
Interval (1) = Range (R)
Class (C)
= 51
5
= 0.8
Taei R um AZUUUAIAR — mLLuwfingm

C N1 AUIUT
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=

1 d‘ tdl o 4 o o o dl o Y o a ¥
ﬁ’]Lﬁl@ﬂ‘l’lQﬁ1ﬁ‘ﬂ‘ﬂ\‘]ﬁ‘$ﬁ‘U AMNAATYLNEINU AuNana lalaasanaag am‘imslumﬂm

13n19 Thaiticketmaster Ine/ldgmeAuangaandsnesdusian

muuumﬁlﬂ ??.:ﬁUﬂ"J’]NﬁQWﬂSL@
4.21-5.00 mn«?‘{zgm
3.41-4.20 1N
2.61-3.40 1unang
1.81-2.60 Hiag

1.00 - 1.80 Heuifign

ﬂ' dl [ ¥ v o a o
ABUN 5 LL‘LI‘].I?N@‘LIﬂ’]NLﬂEIQﬂ‘iJ‘]jQ_,IMWLL@?JﬂJ’i’JL@u@LLuZi Tnedamnruiuudaneitlasanuoau

& 2 a a a o
mum@ﬁlumiﬂi'\aLﬂ'imu’a’lum%"a@zl

ANTRUNNTA TRl

'
a o

1. ANHIAN9Y 1BNANT UNAIN MOEIUANNIG  wazdwddsfinaades Wenivus
10ULUATBINITINY uazai1aATelialun1i39e AT LAgNAINAYINEIUNIENTIAE
=2 as 1% % rwdldl ¥ dl o
2. AneaEnIsaiauLLAeLI NAINENANT AN EaiENNaades e vuaTaLLe
wazidauuLnaaey azlAiANEARUAINANNEIINNINSI AT
° a o < [ o o ° ol P
3. tuuuasununaiuadaudalireiuAuuzinainaiansgnling  iensaasy
1 1 v 1 1
waztFuilpaudla elildponunasnssludaiiamuazanuisiene s inalildAaauniudmg
UszasAnsiainig
o dl o 1 dl % ]
4. vuuuseuniniliudaudly  wazsiunimssasuaNENnsuds  auesie
ananseifEnnansiinusineiasanamasauanaislianysainewinlinaasy (Try Out)
v o ¥ o o 1 ° 1 o
5. mMameasuuuuaaLnN i lfiuuuaeunindsnannliiinimeasuneuiily

1 o 1 o

1 (Pre-test) fugl413n19 Thaiticketmaster 7 li{lingusantinsauau 30 A

q

1
o

a '8 dl A v 1 dl . . aca 1 o a Qr
6. JAIzANNTENR A wazuA1ANTat (Reliability) IneRsn1svnANdNLsza@ns

84w (Alpha Cronbach Coefficient)
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3. MaLNUFILTINTAYA

ANNMINMUAARLNNIALATNNTRaNFRatNANa1  ldRHunsiusUTNdayaann

v
a o 1

¥
UaEn FadeldaBunIsnndunensiig o Al

o o

1. 2euiiedefuseduaz LWl A ERdEAINTNTIAINENAY NUNANENAEATUATWN T Lam

Y a

WNBBAYINIINNBFBLLEN9989 Thaiticketmaster Tun 9ifiususIndayazesrade

u

=3 3 o

2. hduuazdtoaiivdeya duuuasuaunaiaullldgnAeeuuuuseuniunies

TR UL lWNIRBLLLILASLIDNINGNANT8LTEMY Aungudaatinannmuald

] v ] v
3. AUILMINLLLADLDINN LASUNIIADLUATINNA  INAANTRUNNITUARUNNTIRE D

Tl

4. NMFAANTTYINTRYAUALNTIATIZNTDYA

1 v ¥
£R3 AN LU L ARLDINNFILTINIIUNANIIATIZY ANTIUNNTAIL

e,

1. ngAsAaaLdaya (Edition) HASUATIAEDLANMNNANYIAITDINITABLLLILABLDIN
LL@zLLﬂﬂLLuu@@umuﬁvLmei@@ﬂ

2. MIaesVia (Coding) thuvnaaunufigniesaufenuds uaseianiufildimun
Edaanii drusuuuugennuiulanatle (Close-ended) daunuugaunuiiiulanade

(Open-ended) fRatlfdnnguAnauudasiuazuuulasia

q

1
¥ =

3. mstszananadeyanlasmiauds  Taaldllsunsuatfdfagiinanisidaniedanu
AN@R3 Statistic Package for Social Sciences : SPSS) mezmaﬁmr]memﬁm@\mﬂﬁqLL‘]J? LAY

AUILNANTREIAS (Percentage)

5. ANAN LT bUNITIATIEUT YA

a

1. AOALTINTTUUN (Descriptive Statistics)

1.1 AN&DNR3R8A (Percentage)

=

1.2 ALede (Mean) lneldgns (17 29ATAUY. 2541 : 40)

2 x

n

>_( =

e X Wil ANAZUULLeAE
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v
ZX WU NATINABIAZLULYINUNA

N Wy ANIUIATRINGNAIDENY

n1eANDeLNNIR9gIU (Standard Deviation) Tneldgms

SD. = an2 - (Zx)2

n(n-1)

Tl SD.  wnu A NHENLUUNIATEIY
2 unu HATINTBNATUULLARTFENtNAIAes

QX7 N HATINTBNAZUUUTUNAENANAI484

n WU RUIUNGNANREN

2. A0F MRSIAFDLAMUNINLDILLLADLDN
1 dl aI/ U sl 1 o a Q(n/ 1)
2.1 Arpnumeduresuuugeunmiiumede Ineldiaudulsvdnadana (o -

Coefficient) 289A7a11TA (Cronbach) (Aaa1 Anddaeiilnynyn. 2544)

oC = kcov ariance | variance

1+ (k-1) cov ariance / variance

ek W1 AVUIBANDH
cov ariance  UNU ANRALUANANLLTUIIUTTUINAIDNFNY q

variance UNU ANRALIAAIANLLTTUIR9AN DN

3. A0A [INARAUANNAFIU
3.1 A1 Chi - Square — Test M 1uN1991AIANANARLINITINGNANDUIAINUANFS
gaasiautls 2 Aaauly InuAuinuAnlagwAas ( Chi — Square ) AMnANANND e ldnagauiyL

wuugaununaun 3 4an 7 Tneldgas Al (Faan anfiashinyan. 2545 : 203)
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47 = Zi(oijE_Eij)z

r
i=l j=1 ij

7 = ' 5 (Chi—Square

Tnein AlARLAS (Chi—S )
o, = AANDNZnmldannsdaating ( Observation )
E, = ANANNDNANANIS ( Expect )
. o
i = wnaf
. . oo
j = ADANLT
r = ATUIULNIUTAANUIUNGHAIDEIN
c = AUIUABANUIVFOLTLNNUBINGNFBENS

3.2 NIAAAUANT  (ttest) EVAAALIANNUANGNNTIBSANRALTENING 2 NEN

(M InendeglaiesssnngsT. 2542 : 360) e ldnnaeLaNNFAgIw

nsaiAANALlTlsauYinAY (G°, _C7)

t = Xl B XZ
2|1+ 1
S p| "1 Ny
df = n,+n,-2
Toan t UNU ANUTZANTANF NN LS

X, un mmﬁ'ﬂﬁq@mqmjuﬁ' 1

X, uny ﬁﬂLﬂ?ﬁlﬂﬁ’J@ﬂ’Nﬂ@Nﬁ 2

Wi ArANNLL TN

LN, WY mmmmmmjuﬁq@mﬁ 1 Lmzmmmmmjwﬁq@mqﬁ 2

df LN TUANANLT ATy

nsalAmanunilsidsaulsivindu (6%, . 0%)
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Xl - X2
t — 2 2
S 1 + S 5
Ny no
/ 2
2 2
S ’ + S 5
n n
" 2
df = 2
-
2 2
S 4 Sy
n 1 + n 2
-
n 1—1 n 2—1
Toen t WY ANLIZRNBANANNUS

X, Wi Aefuiaetangui 1

X2 unu ALeATsRetnangui 2
1 U o/ 1 ldl
; unuAAoalnlsusaNgeIngusinesneg 1

1 1 o 1 dl
2 U ﬂ’]ﬂﬂ‘l’]llLLﬂﬁ‘ﬂ?QH?QN‘H@QﬂQNB‘]‘J@H’]\?VI 2

, UV TUIATBINGNAIRENT T UAZIUIALDINGNFBENT 2

df WY TUAANLTT ATy

3.3 nanagauAen (F-test) IR zimuLlstsaun1adas (One Way ANOVA)
WRauWauAeALreIngNsatamInndn 2 nguaull o szAuANTeiuiesas 95 (1A

WAFHUE. 2543 : 249)

MS(b)
F = _—
MS (w)
Te F uwnu AradanasldFaumauiuAangAainnisuanuag
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MS(b) unu ANLlTENNIIRIANILTLIIUIENINNGH

MS(w) unu Atszannsaeananulslsunielungu

AN519 LAAIN5ILASIERANNLLSUFIUNaLRE (One Way ANOVA)

uraIAN I Ieu SS df MS F
7TUINANGN SS, k-1 SS, MS,
MS, = ——— —
k-1 MS,,
nelungs Ss,, n-k Ss,,
MS,, =
n-k
993 SS, n-1
Tnedl & W ATUIUNGNADEIN
n UV ANUAUANNTNAINA
df U FULUIANNEATE (Degree of Freedom)

o o aa o

ﬂﬁ‘ﬂjWUﬂQ’]QJLLﬁmﬁqﬂﬂﬂqﬂﬁﬁﬂﬁﬁﬂmﬂﬂﬂﬂﬂm ALNINTIATIRARLAMNUANFNLT W

A NezdutlidAty .05 viseszAuANTey 95% Imeldgnennnid Least Significant
oy

Difference (LSD) Waifzauiauaiaataaingusiaeting (faan ondiaeiinyan. 2544:33)

LSD = t 1 1
1-ocnk | MSE oatary

k
zn,
1 :1 1 1
A 1 ] @ o o Ao 90 o o oA .
bNB LSD WU ATHARINUEIAN tywmmmimmmmumgm | A |

pefn  n U

MSE  unu A1 Mean Square Error a1n#19193LATEiAH UL 91991
k N1 ANUIUNGNAIaENN I ENAgaL

v
n W AuaudayaiaL 19aINe

o o

oC UNU FEALTEIANATY
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4RINNIAITUNARIIARAENEE Dunnett T3 (Keppel.1982 : 153-155)

o e o X
anunrodiaule sadl

A 1 Qad‘ va

wWa YD unw A4DAN MANA1Teun 11 Dunnett test

WN A1AINAN3I4 Critical values of the Dunnett test
si4 unu AeNulslsunelungu
S WY TUNATRINGNARDLN

aa o o 1 !

3.4 ‘wmmmmﬁgm A AMNFNRUS Iz deFul slae I F A D RdNAUTatinadneag

o o

\Ne15d1 (Pearson Product Moment Correlation Coefficient) tne/ldigms (gt fnwinesfidns.

2539 :117)
N2XY — (QX(2Y))
J (22X = (QX)° (Y = (Y)Y

Taei Wt ANENLlsANS AVANWLE
DX uNU HATINAZLLUIEda (Item) VBANGNFIBEIN
ZY LU NATINAZULLUTIN (Total) m@q‘;ﬁmiu
DX UNU HATINAZLULA X UANFNENANAIADS
DV unu HATINAZHUUTA y WARZFRENNIAA8Y

ZXY INU N@?QN‘H@\‘]N@@N?ZZM@’N X BTy
v

n U muﬁmfoﬁmqummémume@umu AP

TnaNANdNLssAnsandunusissndng -1 < r < 1 (faen Andgediloyan. 2545:280) T4l

ANTHUANIEIURIAN T A9

1. A1 r uay hanadn X uaz Y Iaouduius luiantamnsaniudig
2. A1 rfluuan wamadn X way Y Iaoudunus luianiamieniu
a

3. 81 r 3Ad1 1A 1 uHnEDe X uay Y AuAUSIuRAn Rty ezt A NANRuLs

AUNIN
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a

4. 81 r 8AEINA -1 BEIEDe X war Y AuRUSRANI9naiudng wariAany

PNUSAUNIN

t(

o

5. 871 =0 uWaAdIn X war Y ldlAuduiusiu

6. 1 r 1N 0 UAANIN X 1Az Y HANANRUS T Utas)

)}

A WNIRNUL.

an

NEUTTNTRLAANNUNILANENU T RANBTEAUANNENAUS NN UUA (

=4

[ %

2544:316) A9t
81AN r JAwanndn 0.7 AR HANANTUS lWIeALIg
v 1 a 1 1 al o o o
870 r WAN9YUIN 0.4 — 0.7 LAAYTN HANNANWUSlUIE AU UNANY
81An r WAntdasndn 0.3 WAANIN NANNENAUTUTTAUAT

87AN r WA winfu 0 WAANIN TR AN LR US T LA

3.4 qmmﬁLmﬂ:ﬁmmLLﬂiﬂmum\‘]Lﬁm Brown-forsythe (B) (Hartung. 2001 : 300)

a Y o dsj
aunsnidenls sl

B = MSB
MSW’
k. s 2
(1-—15
Z izg MO
Ine AN MSW =
We B WK ANADAN NaTeun L Brown-forsythe

MSB  unu  A1ANuslsusEudnangy

MSW' unu  Araonsudstsaunialungud niuans Brown-forsythe

K WU RUIUNGNANREN
n WK TRIATRINGNAIBENS
N wy auasesing

S Wy A1ANLLTLTINTRINqNFReEng



uny 4

HANNSILATIZUTAYA

274
o a0 K o

nMaRdARNsAnEiAuARLazANNawalaavg1913n9 Thaiticketmaster 19

q

P

NPWNNIUAT N139IATIEITaYA LazN1TulaNAAINUNIETaINANITa AT s Tayalaan ]

e

3

o o o 6 1 dl a Y o A
NIUUAATYANTIFN ] msléﬂummmm:mmﬂ@ ANU

[ %

fuaneain 1 lun1s3tAT1zvdaNa

u

H, Wl AuNAgIuvan (Null Hypothesis)

H, WY ANNAFIUTRY (Alternative Hypothesis)

n WU AUIUYNAINGNANBEN

X N ﬁhmﬁlmmmjmﬁqmm

S.D. LN mmlﬁmmummgm (Standard Deviation)

SS WY HALINNNAYADIUDIAZILL (Sum of Squares)

MS WY ALBAEHALINANAIADITDIAZILL (Mean of Squares)
df LN %mmmmflu%mz (Degree of Freedom)

t Wy ANTILERAN78UN t - Distribution

F-Ratio WY AN ERaNsun F - Distribution

Sig.2 tailed  unu  ANUIAziludmiuLAnTEANATYN AR

LSD unu  Least Significant Difference

o o a [

* U ANNRTANATUNNATANIZAL .05

o

o o

e WU ANNRUANATUNINAD AN AL .01

o
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ﬂﬁiLﬁuﬂN@ﬂ’]ﬁ‘%Lﬂﬁ‘ﬁgﬁ’{ﬂNﬂ

u

[ % ¥ o

nsaszideya frae lddiauananinaNrNIg99n153at Taauienistingue
aanily 6 AAL ANNATIAL A9l

pauN 1 nisnmvideyarioliaesgnAniunldusnig Thaiticketmaster

Y o

AaUN 2 NwvideyaiAuarvadgnAn luwiazAunu 41Eng Thaiticketmaster

AAUN 3 N19IATITITRYALINYalAeRelH1TNNg Thaiticketmaster

u u

cY

AauN 4 n1sATzitananIunanalalnesanaast 1913013 Thaiticketmaster

Aaun 5 nisawnsideyaninindaentle doyuinazdaiausiuzrasagnannun 14

15N19 Thaiticketmaster

AAUN 6 N1TIATTidayaiNenAsaLANNAT Y

HANNTILASIZ R RYA

1%

AAaUN 1 N19dtATIeifgaiudAnsUEnIslszaInsAansrasgnAnnlldusnasg

Thaiticketmaster

dayadnuniznwlszansaansliun e a1 a0MUNINNNIANTE TTAUNNIANHIQIAR

1 [
a Y o A

a Yo = = 6 @ e A v
213w ;e ldraneu InauanuaaduanudAlesiduiviresesas (Percentage) lHAail

1%

1979 1 waRIRIUIuLazAFeear dayadnuuznisdszainsAianiaasgnAnnalduinag

Thaiticketmaster

Tayaaneuen LSz I nNsAans AN (AL) saeaz
1. 1A
ilald! 179 45
EIATN 221 55
EXOPY 400 100.00
2. 8¢
Haendnvzevindu 20 U 12 2
21-29 1 88 22

31-39 1 238 60



M99 1 (sid)
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Tayaan=MsN LTz I NsAARnT ANND (AL) FaEaz
41-49 1 62 16
sinnnn 50 Tl 0 0
79U 400 100.00
3. A0UNN
Tam 223 56
ANTA/ BElfnefiu 161 40
e/ neind1y/ ueniuet 16 4
79U 400 100.0
4. 3TALINNIANHIGIGA
fnndnSeynyeis 65 16
Boynyms 249 62
g9nilFoyeynsis 86 22
TN 400 100.00
5. ANTN
$1N19/5FIAUNA 74 19
NN gNANLFENIeNTY 283 71
gINAAIUFAY/141 2299 INAEIUA 28 7
UnGEew UnAnm 15 3
79U 400 100.00
6. nalAralnau
AMNANVTAWINAL 5,000 LW 18 .
5,001 — 15,000 U 87 99
15,001 — 25,000 LN 130 33
25,001 — 35,000 U 37 10

35,001 — 45,000 U

118

29
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M99 1 (sid)

Tayaan=MsN LTz I NsAARnT AN (AL) SRR
Faue 45,001 1 auly 10 1
794U 400 100.00

[ %

AINANN 1 HANTTIIIsdayadnEiEnszInssanstedneuuLuasun N M idungu

a 9

v
o Y o

Finatinalun12AnE AT A1 400 AL ATUNANNFALLTTE 9T

WA gnATNnl91ENg Thaiticketmaster lwiangamnaniuAs AnauuuLaeUnNy
WA Aa1ual 179 au AaLll Fasas 44.8 uaziwAnc)e da1uau 221 au Andlufeuas 55.3 tng

dravuuuaaunIndoulvajaziflumencanannanwenie

Y a

g gnANNN1ELENNS Thaiticketmaster TUAANPINNNUILAT EROULLLABLIDINE Y

%

TnnjiilugnAng

%

9
#ang 30-39 U anuau 238 A AaluFenas 59.5 sasasuniilugnitndens 20-29

a 1% 2 ¥

1 auau 88 au AnduFeray 22.0 seasnniilugndnniieng 40-491 auu 62 au Andufer

%

az 15.5 sasaauniilugnAniengysiindn 20 0 Auwau 12 au AndluFeass 3.0 AR

'
v A a2

ADUNNW  gnAINNNIELTNNS Thaiticketmaster  lwlaangannamiuas  gnay

¥

wuugeunndaulun)ifugnAnnianiuninlan 4 uou 223 AU Anflufeuas 55.8 sagasniiy

Yy aa Y [ o a 3| % % dld
Qﬂﬂ’?%ﬂ\lﬁﬂﬂuﬂ’w\mﬂ\lﬁ‘@/ LYATLNW ITUIU 161 AU AALusatay 40.3 ?@Q@\‘]N’WLﬂu@]ﬂﬂ’WW

a0 uNIN e/ venF1/ weniueg 1w 16 AW AnduFenar 4.0 mNaTAL

STAUNNSANENGIFA gnANNT1HLIN9 Thaiticketmaster Tulaangamwamuas gnou

Q

[

4
APfszauntaAnElIy1mT auau 249 au AalluFenas 62.3

wuvaaunNdauwluniiugnen

o |

soasnLugnAndsyAunsAnEngendnloyass a1uau 86 au Andudeaar 21.5 9898917

a

y aaA

{ugnANszALNNIANHIAINIEN6T AU 65 AU ARTuTataY 16.3 AMNATAL

[

a7@n gnéfinn415nns Thaiticketmaster WIANZUNNAMILAT ERELLLLARLNEIY
TuniHe1@nniinanw/ gnansudsviandu auou 283 Au AntiuFanas 70.8 789891 HANTN
919019/ $g38 A Auan 74 au AndluFesar 18.5 sevasnnlendngsiadousia/ Aene Sauau
28 au AnluFeras 7.0 savasNnlenInin@ewinAne A 15 au Andufenas 3.8

ANNAAL
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srelanaiiau gnAnfinnldusnig Thaiticketmaster lwiamngamnanIuas faay
wuugaunudaulununaldsalaan 15,001-25,000 @1ua 130 AU AaluFasas 32.5 9098917
5,001-15,000 UM% A1U3 110 AU AduFeaas 27.5 89a9N1A8 35,001-45,000U1M A1UIU 95
Au AnlluFatay 23.8 $R9a9NNAR 25,001 — 35,000 L aNWa 37 AW Anlduiaaay 9.3 7a9a9Nn
AaANdvaainAL 5,00001M S 18 A Anlufesay 4.5 ANANAD T99A9NNAE HANNTN

45,001 AUl A1u0u 10 A AnLiludasay 2.5

FI1979 2 WARNANUIULATAN TRt Avaastayaia InIn19UFuLles 1eeild13n1s Thaiticketmaster Tu

o/ 1 d’l
LIANINLNANUIUAT @\‘lﬁlﬂi‘ﬂu

Tayaan=MeN LSz I NsAAnS AN (AL) saeaz
2. 8¢
Haandn vsawiniu 30 T 100 26
31-39 1 238 60
40-49 1 62 14
79U 400 100.00
3. A0TUNN
Tan/ widney neinda/ uenfiuag) 239 59
ANTA/ BEjAnefiu 161 41
79U 400 100.0

5. s ldFaLAau

FndvidewinL 5,000 - 15,000 1™ 105 26
15,001 — 25,000 U 130 33
25,001 — 35,000 1 37 9

TayRANBHUENNLUTEINTANERAT ANT (AY) FREa
35,001 - 45,000 LU 128 32

EAEN 400 100.00
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oY o

AAUN 2 NNIATzideyaiAuARTeIgnAf TuusazaunNn1413n1s Thaiticketmaster

Tuudaza

nsAinmzideyaifaaiuiFuaRzesgnAnfinnldiinig Thaiticketmaster Tuusazdnu i
pauuLLAaLnna LEun FAuaRteegnAmnedunsLniiall fauaRzesgnAmneduaniui
Ii3ng iruaRivasgnAmneduyaainsiliuing iruafvesgnAmieduaninuadeumng
MM FruARre9gn AN EIUNIZINNNT TAEuAnUALATLaRE vahl,ﬁmmummgm LaTNI9

¥ o = ! dgl
wlanadoya Assnaazviasnsialiil

M1374 3 WAAYATUIAIAZLUIAAE A TANTELUUNIATFIUTRaA LT AUARa9gnA N 14

UFneAugLTnsuusa Ay

ViAuARR9gN AN 1EUTN"T Thaiticketmaster Tuusiay FEAL
— S.D.

AN X NAUAR
1. AN ELEN99a T 3.72 0.65 R
2. fudnunlfInng 3.22 0.92  1unang
3. Auyaa N liiLsnag 376 084 B
4. ATUANINLIARDNNIGNIENTN 3.54 0.84 R
5. ANWNITLIUNNT 3.45 0.78 R
HATINTIAUARYBIgN AN 1E1TNNT Thaiticketmaster 1 3.51 067 2
WAAZANL

1
v A

AINAIN 3 NAN1TIAIIgNANTINN1ELIN9 Thaiticketmaster  HviAuARATAzsINag 1y

a

o

FTAUA HAnafe Wiy 3.51 AndaauuNInggIw Wi 0.67

dl a | % 1 4 Y a = dl a o a
WanansnLuseA T UNLGN m’]ulﬁlﬂ@qﬂﬁ‘iuﬂqﬁ‘ﬁlﬁﬂﬁ‘ﬂqﬁ‘ﬂﬂZLLHMLﬂ@ﬂQQ@@LL@ZNWﬁuﬂM

o A A | | | o Y v Y a
eLu?g@‘]_lﬁ UANRAEILNINU 3.76 ﬂqLUﬂQLuquM?ﬁ"]u Ny .84 ﬁ“ﬂ\?@\ﬁxj'ﬂﬂLLﬂﬂqUﬂqﬁ‘Iﬂ‘U?ﬂq?

|
=

vial HAeRewindy 3.72  ANDEUNNIATEIU WAL 65 AUANINUIARENNINNIENN |
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ANBREWINAL 3.54  ANTEULUNIATIU WAL 84 F1UNTELIUNTT HANRRALINAL 3.45 AN
eNuuNnsgIs Wiy .78 drunisaniuilitznis HAedemiaiy 3.22 Adeauuninsgiu

Wiy .92

A9 4 WAAIRNUINATIATILULIRAL U T A LT B ILUNIRTFIUTA L AU AUARTa9g AN 1

113019 Thaiticketmaster lugnun13l9ian1svialal

Yoy aviAUARYBIQN AT X S.D. ulana
gunnslsfsnisialy

- AHMANNUANERINNTUEAST Thaiticketmaster & 3.78 703 A
aen

- ANUANUAIETBITRIN LUN1IT1 92 RUAL 3.67 777 A
Thaiticketmaster

nasirupRzegnin lugunsliusnnsialy 3.72 65 A

' '
a L'e ¥y A

ANNANTN 4 HANNTIATIEFAN AN NN 1ELENNT Thaiticketmaster TugnwnnslELFn119917 14

a

Ao A A ' s

TnasanetfluszAuing AAtade Wiy 3.72 AdeauunInggIu Wiy .65
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