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BEHAVIOR ON SHISEIDO COSMETIC IN BANGKOK METROPOLITAN AREA

Present in Partial Fulfillment of the Requirements for the
Master of Business Administration Degree in Management
at Srinakharinwirot University

May 2009



Pakanang Boonsom. (2009). Marketing Mix and Brand Equity Influencing Consumers’
Purchasing Behavior on Shiseido Cosmetic in Bangkok Metropolitan Area. Master’s
Project, M.B.A. (Management). Bangkok Graduate School, Srinakharinwirot
University. Project Advisor: Assist. Prof. Dr. Nak Gulid.

The research was aimed to study marketing mix factors and brand equity
influencing consumers’ purchasing behavior on Shiseido cosmetic in Bangkok Metropolitan
Area. This study was focused on 3 aspects: the influencing of customers’ demographic
data towards consumers’ purchasing behavior on Shiseido cosmetic in Bangkok
Metropolitan Area, the relationship between “Shiseido” brand equity and consumers’
purchasing behavior on Shiseido cosmetic in Bangkok Metrég@' an Area, and the prediction
of consumers’ purchasing behavior on Shiseido cosme@?’in Bangkok Metropolitan Area
from marketing mix. Sample size was 400 feminiéé”customers of Shiseido cosmetic in
Bangkok Metropolitan Area randomized by pgpq%q%ﬁity and non pL%Qﬁbility sampling. Data
was collected through questionnaire. Thgbr‘s%tistics for data\Aghalysis were percentage,
mean, standard deviation one-way anﬁyéi\s of variance, ,r‘\rj@%ple regression analysis, and
Pearson product moment correlatiorbgs%\efficient. $‘\\

The results were showé\fhat most samp@\?lvere between 21 and 30 years old,
single status, private corrépéﬂ:y employee a‘ng%“aving average monthly income of 35,001
baht or higher. 03‘@ %&\

The foIIO\{)vi;ésQwere hypothesigbgting:

1 The difference in consuq’hie}‘os’ age influenced the difference in purchasing behavior
on Shiseido cosmetic with sta@é{{ical significance of .01 levels.

2 The diﬁerenceqeé consumers’ marital status influenced the difference in
purchasing behavior on Shiseido cosmetic with statistical significance of .01 levels.

3 The difference in consumers’ occupation influenced the difference in purchasing
behavior on Shiseido cosmetic in continuing purchasing on Shiseido cosmetic with
statistical significance of .01 levels.

4 The difference in consumers’ education level influenced the difference in
purchasing behavior on Shiseido cosmetic in continuing purchasing on Shiseido cosmetic
and recommending others to purchase Shiseido cosmetic with statistical significance of .01

and .05 levels, respectively.



5 The difference in consumers’ average monthly income influenced the difference
in purchasing behavior on Shiseido cosmetic with statistical significance of .01 levels.

6 Marketing mix in product and personal were able to predict consumers’
purchasing behavior on Shiseido cosmetic in category of consumers’ continuing purchasing
on Shiseido cosmetic in Bangkok Metropolitan Area for the percentage of 11.7 with
statistical significance of .01 levels. Marketing mix in product was the most influencing
factor towards purchasing behavior on Shiseido cosmetic in category of continuing
purchasing on Shiseido cosmetic.

7 Marketing mix in pricing, personal and physical evidence were able to predict
consumers’ purchasing behavior on Shiseido cosmetic in category of recommending others
to purchase on Shiseido cosmetic in Bangkok Metropolitané@a for the percentage of 18.9
with statistical significance of .01 levels. Marketing mix in»{é’rsonal was the most influencing
factor towards purchasing behavior on Shiseido cgﬁetic in category of recommending
others to purchase on Shiseido cosmetic. J QbQ\é” &é\\ﬂ

8 The correlation between “Shis%d%” brand equity\g?n the differentiation, the
relevance, the esteem and the kno;@e“%ge, and cons@*&e\rs’ purchasing behavior on
Shiseido cosmetic in Bangkok Metragop%litan Area in @!ﬁogory of continuing purchasing on
Shiseido cosmetic was in posi@?é direction at ra%ﬁow levels with statistical significance
of .01 levels. @ﬁ . Qq;b

9 The correlaoti& between “Shiéb%o” brand equity in the differentiation, the
relevance, the g$éér\n and the kr@édge, and consumers’ purchasing behavior on
Shiseido cosmetic in Bangkok l\ke‘t;s})politan Area in category of recommending others to
purchase on Shiseido cosmg)@ﬁwas in positive direction at rather low levels with statistical

significance of .01 levels. O
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ANurINLvIg AN Fud Hudunguuasanusuiug WO ANTINLALITUAT RN
PBIRNEN TBINWNIININBUAZLTHNLINVDY Fevnlamauanin 9 §NINFTNYAAUNY
waznalsle ildansududunds Senudues uandg wazlanwlaifIouguas

W3 s (2540: 43) laldanunaneliin AMFNVBIATITEUSN (Brand
Equity) %mﬂﬁamiﬁmﬁuﬁwaau%ﬁ'ﬂﬁmﬂwmm%amﬂlumﬂmmaagnﬁﬁ%mﬂuﬁ”a
(Bovee and Others.1995:  2) ﬁfﬂmmm@mzﬁaawmmua%”mqm@iﬂﬁ@mauﬁﬂﬁw’mﬁq@
wihiiezannld nande msﬁﬂuﬁmmfl,ﬁ'mﬁ'umwauﬁn fnalunmsasanuuandslia

a

v 1 v a a a v g: U a v a ‘g/ 1 d
FUAN LLazﬁNaﬂal‘ﬁLﬂ@Wﬂ(ﬂﬂiiwmE]G@I‘i’]ﬁ%ﬂ’]%% qmmmaammum%mmuﬁ@a \a

v

wu‘%Inﬂ@j”uLﬂﬂﬁumﬂ%uﬁw ﬁmmj’ﬁﬂﬁﬁ@iamﬂ%uﬁwaamﬁuma@ﬁwmw%uﬁﬂﬁfuvlﬁﬁa g

2

Qmé’nmmzﬁ"l&i%ﬂﬁumﬁuﬁfé‘u A 6@}

337oh WE35au (2543 93) Vl,@ﬂmmm'@@’*m amd1aaud Judugmen
Na@ﬂmmmm (Perceived Value) lusnoaignen @fwﬂmwaummaamwmmwwmmm
mn’l,umslmmaawna ATAIATITEUAZ aﬁwé’ﬂmﬂmumamu@mumu (1) USHNIY
mmsna@ml"ﬁmﬂmdmmm@"l,mwsmm AATIFUAN Brgﬁﬁ Awareness) WLazinau
ANAGaaAI&UAT (Brand Loyalty) (2% BN uamwm&)?mamsmiummaiaaﬂumm
fmhouazddlan iz aﬂmﬂ@wm ﬂuﬂmag{s%mm’mum"lww (3) USHnaY
mmmmﬁmvl,@mmmLmng\wmﬁaummm%qﬁmssuwaamﬂmm (4) USENFNNTD
ﬂnmﬂmﬁaumvl,@mﬂmm%@&namﬁaumm@é\amL%ana"l,@]m SoiuaTauAz T8
ummammnmmug@%m% N

aiﬂs@m ﬂmm@m uiunansnunmsasafifiarnanednsus
HUTRE m"uaomﬂ%umua Lﬂuﬂr@&wu (Value Added) AiladnlUlunaasmst G9aT1auaIv
lﬁtﬂ@muﬂuwammsﬂﬂﬂLw@%ﬂmm@maumlumﬂmmawuﬂm Fldnsanmsigany
Liadﬂmmmwaummuh@mm winlUluyuwasvasguilnaidunan

Qmﬂ’maaﬂi'la%ﬂﬂ%mﬂ@l'l‘iladgu{l:nﬂ (Customer- based Brand Equity)
nmasiqudldaniudiialumoaduilan (83 wsumen. 2540 @ 43) §

WANIN U G99t

1, @Taaﬂ'alﬁl,ﬁﬂmﬁwjﬁﬂdﬁuﬁﬁifw,mﬂ@mmnauﬁ’]ﬁu

2. QmmlumﬁuﬁwLﬁ@%mfia;jﬁimﬁmm@jumUﬁumswauﬁﬂ “IaLnanIy
ARawalavadsemsBaiannansmeamnauidwonaneal  wazudsunisluanunsed
PBIZNEN

qz

AENUAY8InTEUA (Brand Characteristics) (&3 91amMN. 2540 : 43) deaik
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1. anaudazagluanudavaigné (Exist Only in the Mind of the Customer)
5]?0Lﬁ@ﬁ]’mQ'U%Iﬂﬂﬁﬂ’a’mjﬂuﬂﬁauﬁ’l %aﬁms%’ujama@ial,ﬁaa 138070 Lﬁ@@lmmlumw%uﬁ'}
(Brand Value) amFudagluanudadiilavasfuilae  andudlildagnsuenliles
s £
Rewnuyla

2. mw%uﬁwzﬁqmmﬁ@iaLﬁagﬂﬁﬂﬁmmiﬁﬂﬁﬁlmm:ﬁaz%a%uﬁw CRUTEER
v % a U va o dld dl' v 1 a Y A A a 3 dl'
dasaianaudlilansnzndineldagluialavesfuilnamitaaniudiaw 9 ludwman
a o a o a A oA a 2R Aa = a A o
G m’mumﬁ]:wm’m%mmaLaJa@uﬂmummgaﬂmuazamﬂqumﬂﬁmauuaqu
aaudlutrimsaaaulataaniudaziisfdeiiaiinanudasud (Positive Thinking)
lusnunsninns@e (Out of Buying Situation) aTFuAUA laifianumung twszgndn3an
ATFUAT TUTNATIFWAT U LUTaFUAT AITh Liwzé’aawmmuaﬁ?ﬂa@m%uﬁﬂﬁgﬂﬁﬁzﬁn
= a =1 dl dv U a a n:? 1 Yo (% & 1 =
fuazfansluainazaa umm@wqmﬂsmmisna"l,ulmﬂg& AUaL1ILALN

a v 1 o v m 1

3. m’mumfﬂzaglum’mmammaagﬂm ('[t@ Brand is a Living Memory) LL6

' = A v & a AN A o o A o ﬁqg af A o & o
atglsnaNaTN FRA LT WFIN LiaIN mﬁmvl,@maaﬁy @ 21ANUVURIDLAINY AIBW HNNNT
R o o v & a o A = ad { A o
mmmmaam:@;ul%mumwumuaﬂ 9 Lg%ﬁﬂmmnmadwm\ﬁﬂmsmuaum (Brand
Contact) ~S> ~AQ’
' a Y & A Ada $ . o & ®R @ v

4. QeI FEUa L AuFINTIN (j.\ g Thing) @411 139dagld

A A Al o A a o ' 9 A L. &
Lmaauammm@Lwaaﬁammm@ummumaﬂ’@{\ Wad  (Living Memory) uazilw
% o laa & { % o va a ' d
aﬂmmzmmmdmﬁﬁﬂwuﬁ&g‘q (Growth Memiory) lagldhanssunisiasdafoansnig
MIAaa (Marketing Com@%cation) luﬂwﬂg@mgﬂumﬁuﬁw (Brand Knowledge) 813

, o QO
gALENE (Constantly) 03‘@ N

O RN o . - . .
5. @;\a@@umﬁ]:ﬁaﬂmmiﬁrb‘ﬁwuqﬂﬁu (The Brand is a Generic Program)
(o]
1 =) v = ‘Q % ] v v =) v g;
#ANBAMNIN %ﬁaumﬁanuz@&ww:ua:ﬁanmwzmu A9 DIRINITDRIIIATIFUA Y

o ~ [ a &@

wdsalianugeantaInn 8
a @ a @ a 1 a

6. AMAWANIZLIUAIFTNANUALIY  LASAANINYDINIIFILFETUNI TRV
qFuAN (The Brand Gives Products Their Meaning and Direction) MIFOENININNTARA L3
ltintasialavzdaslianununsninoidasnuanfuivuldtaauinGes 9 uaziili
AUANN AN B LANIZAIN LU U

7. andududunuszdygrsewivgaenuguilnanguiimany (A Brand is a

Contract) Aaiduiuszdygrsznidaesmsiudde  fuilnaifandeanaudimnizy

U

2

dl v =S g o a U g; L L4 =3 I g dl = = =3
aami"lm:y'maﬂwm:mawuﬁqmwlumﬂaumuu aouts  Jnduwsgonudldinadoni
wilounul@uwliud (Invisible Contract) Amsawlidninimidsazdassaansasnunisiaas
NIINITARIANIRAE ﬁaama@ﬂé’aoﬁ'ummmwi’aﬁ;ju’%Inwi’avﬁmﬂnﬁ"lﬁ%'ujLﬁmﬁ'u

AUANAINLATINAREFNINTARIANINNNTARA LD
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8. mmjﬁﬁlmﬁ'umﬁuﬁwﬂﬁ%’uNaﬂszﬂumﬂﬁaﬂssu@mejmami@lm@ LT
MNITAUFAITUAT N1IAANTIANTT LT udn ﬁazﬁﬂﬁmmé’lﬁmﬁ'umw%uﬁ’nﬂﬁlﬂml,ﬂmvlﬁ
T Iﬁ/‘itﬁﬂjﬁﬂﬂﬁ%ﬂiiwﬁ‘qjﬁ%ﬁﬂﬁufﬂtE*ix‘lNﬂﬂi::“(m@iE](ﬂ‘i’]auﬁﬂ LLa:Lﬁamwaﬁ'mﬁ'umﬁ
aueann wnﬁmmmaaﬁu’ﬂm‘ﬁ'@iamﬁuﬁ’lmﬁnﬂﬁuﬁlﬁ

ﬁa%’séwﬁtyLﬁmﬁummﬁumnauﬁﬁLflumﬂ%mé’nlumif&'amsmdmmm@
2 dyzny A

1, izﬁﬂimﬂﬁ%msummm@ﬁwaﬂsz‘nuL?‘imﬁmmufl,um’lauﬁw (Recognize
that All Types of Marketing Activities Have an Effect on Brand Knowledge)

2. mim?imuuﬂaolummjﬁmﬁ'umw%uﬁwzﬁNamzﬂuﬁuma@mal (Change
in Brand Knowledge will Impact Traditional Measure Such as Sales) aa@i{ﬂi:ﬂaumadﬂmﬂ'ﬁ
299ATEUAT (Brand Equity) mﬂmnljﬁwﬁ'tymaaqmmm&@%}ﬂumUmmaag}”ﬂﬂm LR
Qmawﬁ'&maamw%uﬁﬂﬁﬂﬁmsﬁﬂmLﬁmﬁ"umﬁauﬁ’]i&fﬁmﬁmaﬂﬁmmﬁ’]ﬁmﬂumslm

maa;juﬂnﬂ gg&o
o

' a [y . & ' a v A o
luiaagmAra&ud (Brand equity dtedel)  Luluaagpirandudiniiaue
4 a Lo y C au & &
yunasmiianuuandaiunIlms Salwmdadnag davlh @

S

1. TaadasonmardunSwgns duan (Brand Asset Valuator [BAV] model)
o . v @ ' Aa v X ' v
@unulawm Young and Rublcam&p&R) iﬂwmuﬁigsﬁ%qmmmmummu Fondn “daie

1A a a v A a % a v o v A o

AuARUNIWI AT EUA” sliam%‘i]‘ﬂm’lmﬁ]snuwu;blﬁ\mnmmﬁau 200,000 Aulu 4 tszine
BAV "L@TLU%UULﬁﬂm@@mmmﬁuﬁﬁnmuﬁuq @31 wuinflasdlsznaudian 4

{2 90 BRI O . ¥
sz ﬁmlmn@@m&@mwaummﬂuLﬂ“@*uaa BAV @3% (Kotler and Keller 2006:260)

N\

o @d

SR
AN

1.1 m’mu,@ﬂ@i@%ifferentiation D)) +iu

Knowledge
e o A &Q . o
mmmmum@mgﬂwaa LANA1NITNATIIDW €

_An intimate understanding of the brand.

1.2 AW&A7Y (Relevance [R]) tJun137@ Esteem

o o T = & How well regarded the brand is.
m’mmmy/mmauwuﬁ/ ﬂ’s’mm&mnmg}ﬂlwawsmu

o ) ' How appropriate the brand is ta you.
Taienasuanuanlaaigly

1.4 N3 (Knowledge [K]) LTun137a Differentiation
au The brand's point of difference.

mmjl,ﬁ PAINUATIRUAN
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ANNUANENS (D) wazANNEIAY (R ) fmﬁm‘fl’aaﬁ'm'ﬁé'ﬂauhlm;@uﬁwawsw
d I g 1 J = 1
(Brand Strength) T9azilumizisquerluaminavesanuindu anuilsuengdsd (E) uaz

A (K) azaivazaumadulavesas (Brand stature)

Y&R BAV Power Grid of Brand Lifecycle

Leadershi
High earning

=
a
=
(TH)
2
on
=]
=
2
==

D R E
e .
Emerging .+

B —
TURE sl 100

o R y
mMwlsznay 1 Laas ﬁmmmaamu@%Av Power Grid) (1301399711 Kotler and
o - &
Keller. 2006:265?\) mmmaﬁms{ﬂqﬁ%’m
o,O\ R
< R

, AY
1. a7 lnal/ ﬁ"[&iag;aw:ﬂa;w (New /Unfocused) 9z030Ud9784051 (ANWUANG

o J@ [ a [ a '
(D) uazanudRyY (R) @ann fdunmndulavaian (@néniianuiisnsndas (E) uazdl
A3 (K) ¢1unlas D R E K 52aU6N mﬂué’nHmzﬁﬁ]:ﬁaamsmsﬁwmlunﬂe] awldn

2819301N

r1ala '

2. anlnindanuuand y (New /Difference) axfiaudina9a (auUaANG3 (D)
WaLAMNRATY (R) Aoudnedn Jszaumsiulavosat @nenfianuiisusndas (E) uazdl
ANu3 (K) é1 laufiD R E K 32@udn ud D El'agan'hmtﬁﬁ 1 &% K inmaduletasann
anlusnsneimssnnuuanes Jmnanzngy sdasnamszaunndulaves
andmilianuiaiumnunguilae iwnzguilnadiulnglifan fuddrazisauds
@TﬁummLmn@mﬁmavl,&immma%wqm@hlum’]"lﬁ

(B

3. andifidnonmwluaaiadiuldn/ Ndvla3an (Niche/ Unrealized potential) 328194

u
A s a

WigpadaT (ANULANEGNN (D) wazauimay (R) &9 Jszaumadulavasa (g}ﬂﬁﬁﬁmm

2
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flnsndes (E) uazlianui (K) ¢ land D FIUN LLazgaﬂdnﬂaﬁ'mﬁu R uaz E ganilu
NIt 1 uay 2 89 K faesdiszaumavlatasann mﬂué’num:ﬁmmmﬁwmlﬁﬁqm@h
Fuan e lasazdaslinnuinuilne iwnzandaaudsduanuuandsagud

4. mﬁﬁlﬂuﬁﬁ’] (Leadership) 9:130UT4U0907 (AWUANGS (D) LAZANNEIATY
(R) §9 Fxzaumaifvlavesan (gndlanwfisuendas (E) uazlianad (K) g9 lasdi D R
E K galunng fady Lﬂ%@li’]ﬁﬁﬁg{iﬂ’l’]mvﬁdLLﬂ‘i\‘lLLazizﬁUﬂﬂiLaUI@]ﬁﬁﬂmﬁﬁﬁ’m%’uu%ﬁ'ﬂ

5. ayfifinasezandn (Declining) 9289aud9189070 (ANWUANGS (D) WAz
AuENY (R) g9 fszaumsidulavasan @nenfianaftsuendad (E) uazlianug (K)) g9
lagdl D @‘iﬁﬂiwﬁﬁﬂ’é"uej ui R E K £9A9§9 lasanaraneanissianuuanasssrinld
ﬂmﬂ’]@]i’ni&l@m@ﬂ

A o =

6. mmmamﬂﬂsau (Eroding) ﬁ]z&lﬁ]ﬂLL"ll\‘i G‘@T ANMULANGN (D) LR

q
a =

anudfay (R) d Sezdumsidvlazasnn @gndniiam uEnEes (E) uas a3 (K) g9
Taofl D 61 ud R E K aadauiudadiu fo R m@éﬁ E uaz E ¢ndn K 1flasanamana
m‘smnmnmmnmaamamﬂﬁmmlﬂﬁmmw@ﬂm mi%m’mv@maoaﬂma@mm §%
K fidaaags wwne mm%‘luammaoaﬂﬂ@sﬂuaﬂmmwuﬂ@ﬁmﬂmam@ma:J T9azan
aﬂuamwmmaauua Sﬁatﬂuﬂmmmﬁﬁm @a\‘]LLTﬂTI@gS%

°§\ &

2, Tumamsmwﬂ@msm%mma%\‘gker (Aaker model) ¥83I1QMUANGT)
aumLﬂuLawauaumwULL%@uaqu%aquoaeﬁ’iauﬂw Faun e ann I KA a3
fuAnldansum Ltaﬁ\%sa wmaaﬂﬂ@’ﬁmmamta zuUUiIaeIn mA18In T AuA1289
Aaker, D.A. 1991@§<ﬂammwﬂi~r@é I@ﬂa'ﬁmmmmmmamﬁaumuu flasfsznoy
5 811968 N% ﬂ% \\/\

A

ﬂ’]i‘iﬁm“ﬁam@m’] Brand Name Awareness)
2. ﬂmmwvlg-ﬁim (Perceived Quality)

3. ANNFUWBENUATIRUAN (Brand Associations)
4. ANUNNARDATITEUAN (Brand Loyalty)
5

_ funiwddssinndu g vasaaua (Other Proprietary Brand Assets)

. ﬂﬁ‘sﬁﬁﬂ%am‘s’lauﬁﬁ (Brand Name Awareness)

-

majindedudn  iuasdlsznauniiraigmdnaniud  wazdaduu
audunzildifang@nssuniste  wnznsieanaudla 9 swnsndhanaglula
Auilnaldlusnimafafuddszinniug ag Adeauaasrianduduuiianuduasaglu
v a oA a A A v o & & o A & A o | a o Ay .
lavesduilnat figmnmduazigefiald danu Juingnifendenialdunnnianiudnla
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| IQ/W ‘é a U 1 1 = v > [-% a 7
Lﬂuﬁgﬁm TIARUA N8 T80T YRINITUTITUNIAUTION  INTEFUANHIEATIRUAN
"lmmmzmw%uﬁwaa;jah:ﬂaumsaxmmmaé’*’mga@hLﬁwlﬁﬁuwamﬁmeﬁ HOUe A a3
Fwen (Brand Value) uazaaf189@ 3w (Brand Equity)
2. ANINNANIUS (Perceived Quality)
q u u
A o o =< R v A Ao os A
AmNWANNIUF nanods mmgaﬂmaaguﬂmmugmqwmw‘[@sm:u %30
dl A A U nﬂl a Y tﬁ A o AR K @
Qmmwnmuamﬂaummwaumaa@maummﬂ@mﬁ%m I@mzumsmmm’mqﬂs:mﬁlu
nildnuniequanddvesdudinu 9 daduduesdlsznavadnaniiasqudianiud
stﬁzl,a‘fluaaﬁﬁﬂﬁ;juﬂnﬂ"l@ﬁ"um’mﬁamw11LL@m@mLLaz@‘hLmﬂwadauﬁﬂﬁu NI TR
;ju‘%lmﬁmqwaﬁaz%aauﬁwﬁfuﬁasJ
%) Y 6 o
3. ANFNNWENUATIRWA (Brand Associations)
s L 6 v a £ = @{d‘ d' =y U L% s
ANMURVABTAUATIRUAT BUEDI ANUFNS oL Tan LI RUALTINY
o Y A [ di d?/ a % =3 =< =3 ‘{]} = AadaAa v & U s 3;
mwmommaa;&m‘[m 1T e Tafud Iny Nazinigenudszdiafdnnu dudu aoun
a £ 1 1 YY A 1 { J a £ o o v
mwaum%aﬁmumﬁl%g‘uﬂmmmmﬁwnLﬁmr@f&ﬁaumaaﬂw’mﬂm’mmaﬁn Yinlw
a v A 1 1 1 g: o YY A & ‘ﬂq/ a £ U a a
AUATAMNLANAIIINNAUAITINN IV LA B In@&%mwahmsmaa\@m TaunIrInanad
U L] q %

A
\BeuanlAnuaTRum & R\~
@ A 1 a ¥ Qb Q\
4. mmnnmmammuﬂf&\rand Loyalty) \\5

v

O = < Ao oa A a
\‘iﬂ')’]&lU@]N%ﬂﬂdﬂiIﬂﬂ&l@lﬂ@]T\ﬁ%ﬂ’]

.

mmﬁ‘nﬁ@iamﬁmﬁ (I uRINUE
o ' a o & ‘Q a (% . {
anuAnadaanaudiaidudinlsznauvasnmeiuainnawdn  (Brand  Equity) N3]
MWEATY  IWTIzazaddil ﬁLﬁudﬁgﬁﬁ‘[Q\@ﬁELﬂﬁﬂuvlﬂlﬁﬁuﬁwﬁuﬁavlai UGN
I3 v .99 N a & sﬁ‘ & A o v & &/ o
asdtlsznaumanivhligis lnafiamstadata duieaeriauliiinisfnonwnenisamaas
v d ' v v
ATVFUAW LTY, g@%ﬂﬂﬁmémﬂwmsﬁm&wﬂﬁﬂuqmmwwamwﬁ fazoRuA s udu
[ 6 "\ .
5. WYI‘SWEISLI‘S:LmG\S% ) YDIATIAWAT (Other Proprietary Brand Assets)
%un%’wﬁmaq&w%uﬁw L% ANTUAT LATOINUNENITAT NIaAMUFUN LT
v o , & qew g & , o ' a v P a
nansvedwiie  uaw dadnduesddsznavainanilerasguenanaud Liesanis
s A e oa v gda , 4 ) 9 a v A
wantiduduniwdniian daezmodnilaseniudanguisiuld
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Perceived Quality

Brand

Name Awareness
/ Association

Brand
Equity
Name
Svimhol

Other Proprieta
-— | P ry
Brand Assets

Brand Loyalty | —

z
Provides Value to Customer @El’lp%mes Value to Firm by Enhancing :
By Enhancing Customer’s : o qbi\ Efficiency an{Q)\Eﬂectweness of
~S>
Interpretation or N Markehg@*rograms
) 7
Processing Qt(\(\ E[%d Loyalty
Of |r'l1'0rl‘l"la|.'ll:il"| %‘)9 \ﬁlces or Marglns
. & .&\
Confidence in the Q\% 42" Brand Extensions
Purchase o‘é@ Q\;‘
@ N R\ Trade Leverage
Decision O&\@ @& -
RN * Competitive Advantage
Use Soa{t@action (&
A aof
A\

AMwdsznay 2 LLa@dLLuuﬁwa@qmﬁwaaauﬁﬂ (Brand Equity) va4 David A. Aaker
- Q
1 : Aaker, EgA (1991). Managing brand equity: Capitalizing on the value of a

brand name. New York:Free Press,p.17.

ayulasyn msaﬁ”ﬂaqm@hmﬂ'ﬁuﬁﬂﬁtﬁ@%ﬂluﬁmlm;juﬂnﬂﬁ?u A H I LA
Hu%lnﬂﬁﬂdwauﬁﬂﬁﬂawwLL@m@ma’mﬁuﬁwﬁuﬁau nniwdanlesanFudEnTua NNy
fﬁwaawu{[nﬂ LA L&J?JNU?IﬂﬂVL@ﬂ"HﬁuﬂﬁLLa aauNawelanaziianuAnNadaa N FUAN be
mﬁugmi’muﬂ’l (Brand Awareness)
ﬂﬁ%’ﬂfmwauﬁwaagﬁimmmsni’ﬂﬁmnmmfmaa;ju%InﬂLﬁyaﬁ'umiw
auﬁﬁﬂ;ju’ﬂm%’ufluédﬁﬁfﬂmmm@ﬁ'amslﬁmﬁ‘umwauﬁwazho"l,s %ams%’uf@mﬁuﬁw

wivaan bt
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1. nyrdnfiandudndusuduusnlulazasguilna  (Top  of Mind
d' a a (% d' v A = =1 I > % 3; o Yy a
Awareness) TIlWEINTAA mmumﬂ;duslnﬂszaﬂnoLﬂuau@uLLiﬂuuwﬂmduﬂﬂﬂ
RINIINAAFWIAITaRUAN L aE19TIA152
2. My balasliinsuusiin  (Unaided Awareness) LIunn33=@niie

v A

1 a a ‘g/ v ) { ] v v A v & =)
(Recall) doamdudfifiadululaguilaa lasfliinmnseduldifianssdnld oolwds
nmiama  andudnguilaadldlaslidniuusiny urasldiduianaudldiuan
v A & a v 1 Y a e A dq, a k% I Q %
sulanguilne Ssflumlinhfuilnazdaduladedudndududuuing
3. m3dlalasfinsuuziin  (Aided Awareness) unnsszanlalash
duilnaldsunanszduliiianissild (Recognition) 13w anwdu3lnaiiandnansalas”
e et e , o Ao a v o = R & a oMol
Shiseido” w3ald iludu  mInfuilaaldiunanzduisauninszdnisaniudlanu
RULANIN Qﬂ%Iﬂﬂ§U§ﬁd@li’]§%ﬁ"lLﬁEldﬁJ’]dd’J%LVi’]ﬁftg\%%dmi@lmﬂﬁLLWJIﬁ&J’h@]‘i’]
a v { vV Aa o v { ) g: v Qo G a v U J
sudnguilnadlaladnsuuziinu gmmmmsmm‘,ﬁ%sﬁaaum%mmm
1 L { vV A L v ? v 1 v a v o
nanlasayy mamnﬁ;duﬂnﬂ"lmup@ﬁmm@m 9 Ui JufaMIFeui
Y Aa v { 1 AI g; &ﬁ v a
IWiAaanuianuzae LLazﬂizaumifﬁ@amyuQ\ ﬁlzaz‘naumm&&u’émmaawhmamn
WIDNIAL miﬁazm’mﬁammfﬁﬂmaa-@ﬂnﬂﬁﬁ@iaﬁtgiﬁ}yﬂimﬁuﬁﬁﬂﬁuL‘é‘m"l,ﬂ
A g; a =3 CZ) A 1 \ 6 a 2 < dl' A
NILINAIDAL Y mwmmu"uaagu%@&nma@gmmmaa@ﬁ'ﬂwmmﬂaum%Lﬂumiawa
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1. @NENALTIWIILU (Descriptive statistic) Utznauaae

v

1.1 @13auas (Percentage) (Nagn NATEITITN.2549 : 36)
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no WN muwwmaam\jué’aamoﬁmm

12 eazuuwads (Mean wia X) (Nagn NAwHiinT. 2549 : 36)
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1+ (k — 1)cov ariance / var iance
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. M)
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n LN FIWIBEIDENNIRNG
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between groups)
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MSw, unu  drdsznnmnisvesnnuudsdsiumelungy )Mean Squares

within groups

NIHANIINAFIUNAIWUANGAIDLINRDFAYNETALED FaIviinIInasay
anuuandndunoddaly ihagindlathenuandrenu lagldiT Fisher's Least Significant
Difference (LSD) (NagN Mdbwdlinymn. 2545 : 333)
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