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OPINION TOWARD MARKETING MIX AS A CRITERIA IN MAKING PURCHASING
DECISION OF CONSUMER TO BUY HOUSING ESTATE IN AMPHUR
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AN ABSTRACT
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Chaiyong Eamkumpang. (2003). Opinion Toward Marketing Mix as a Criteria in Making Purchasing
Decision of Consumer to Buy housing estate in Amphur Wangthonglang Bangkok
Metropolitan Area. Master Project, M.B.A. (Management). Bangkok : Graduate School,

Srinakharinwirot University. Advisor : Varintra Sirisuthikul.

The purpose of this research was to study opinion toward marketing mix as a criteria in
making purchasing decision of consumer to buy housing estate in Amphur Wangthonglang in
Bangkok Metropolitan Area in 4 aspects which are product, price, place and marketing promotion.
Also to compare opinion toward marketing mix classified by gender, age, education level,
occupation, income and family members.

The sampling group of the research comprised of 400 working people in Amphur
Wangthonglang. The questionnaire was constructed for collecting data. The statistical analysis
were percentage, mean, standard deviation, t-test, One-Way Analysis of Variance and LSD :

Lease Significant Difference.

The research result revealed that:

1. Most of customers were female, 36 — 40 years old, graduated with Bachelors’
Degree, working in private organization with earning more than 60,000 Baht per month and living
with 3 — 4 members in family.

2. Opinion toward marketing mix as a criteria in making purchasing decision of
consumer to buy housing estate in Amphur Wangthonglang in Bangkok Metropolitan Area in 4
aspects which are product, price, place and marketing promotion as follows:

In aspect of product, price and marketing promotion was high important level while place
was highest importance for criteria in making purchasing decision.

3. To compare opinion toward marketing mix as a criteria in making purchasing
decision of consumer to buy housing estate in Amphur Wangthonglang in Bangkok Metropolitan
Area in 4 aspects which are product, price, place and marketing promotion. The research showed
that

3.1 There was difference for opinion toward marketing mix as a criteria in making
purchasing decision in aspect of product and price with different gender, there was statistical
significant different level at .01 |

3.2 There was difference for opinion toward marketing mix as a criteria in making
purchasing decision in 4 aspects which are product, price, place and marketing promotion with
different ages, there was statistical significant different level at .01

3.3 There was difference for opinion toward marketing mix as a criteria in making

purchasing decision in aspects of product, price, and marketing promotion with different

education level, there was statistical significant different level at .01



3.4 There was difference for opinion toward marketing mix as a criteria in making
purchasing decision in 4 aspects which are product, price, place and marketing promotion with
different occupation, there was statistical signiﬁcant'different level at .01

3.5 There was difference for opinion toward marketing mix as a criteria in making
purchasing decision in 4 aspects which are product, price, place and marketing promotion with
different income, there was statistical significant different level at .01

3.6 There was difference for opinion toward marketing mix as a criteria in making
purchasing decision in 4 aspects which are product, price, place and marketing promotion with

different family members, there was statistical significant different level at .01 and .05
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