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Sureeporn Sungthong. (2004).The image of Kasikorn Bank Public Company Limited’s
Coffee Banking Influencing Consumers’ Behavioral trend in Bangkok Metropoiltan Area.
Master Project, M.B.A. (Marketing), Bangkok. Graduate Studies, Srinakharinwirot

University. Advisor : Assoc. Prof. Supada Sirikudta.

The focus of this study was on the coffee banking image of Kasikorn Bank
Public Company Limited. that had an influence on the consumers’ behavioral trend in
using the services. The consumers were categorized according to sex, age, occupation,
income, and education. The samples comprised 400 customers in Bangkok visiting the
coffee banking at 3 branches: Siam Square, Paholyothin, and Bangkapi. A
questionnaire was administered; the data obtained were analyzed using percentage,
mean, standard deviation, t-test, one-way ANOVA and LSD, and Pearson's Product

Moment Correlation coefficient and processed by SPSS for Window Version 11.5.

The findings were as follows:

1. Most samples were female. The largest age group was 30-39 and the second
largest 20-29. Most were private company employeeé and business owners,
respectively. The largest income group was 10,001-20,000 baht followed by a group of
20,001-30,000 baht. Concerning their education, they ranged from college graduates,

under graduates, to post graduates, respectively

2. The samples held very high regard on the coffee banking image in terms of
service personnel, its technology, its madern style, public relations activity, and the

place itseff..

3. With regard to their behavior, the study found that they generally visited the
coffee banking 3 times a week, the purposes of which were to have coffee twice a week
and to use internet service once a week. Their visits for the services offered at the bank
made up 69% of all their visits while the rest 31% was for the services offered at
Starbuck coffee shops. As for the services offered at the bank, e-banking was most
popular. The others, respectively ranked, were counter services, personal business
services, and general services. For those offered at the coffee banking, drinking coffee

came first, followed by using the internet and having snacks. The reasons they visited




the coffee banking were mostly because of its relaxing atmosphere and comfort while

quick service was ranked as the second, and the third was their feeling of being trendy.

4. When asked to rank their satisfaction of the services, most scored the
Kasikorn Bank Public Company Limited’s services the highest followed by those of

Starbuck coffee shops and the internet service.

5. As for the consumer's behavioral trend, most said they would recommend the
place to others. The other choices they chose were the frequency in visiting the place

and their behavior after visiting. All three were highly scored.

6. Their difference in sex, occupation, and education did not give rise to their
behavioral difference in using the bank services at the significant level of .05. However,
the difference in age and income was seen to cause their behavioral difference at the

significant level of .01.

7. The coffee banking image in terms of service personnel, its technology, its
modern style, public relations activity, and the place itself yielded no significant

behavioral difference in using the bank services at the level of .05.

8. Their behavior in using the bank services and the coffee banking services did

not correlate with their satisfaction at the significant level of .05.

9. Neither was there any correlation at the significant level of .05 between their
satisfaction and their behaviorai trend in using the bank services and the coffee banking

services.

10. Their behavioral trend in using the bank services and the coffee banking
services correlated with the coffee banking image in terms of service personnel, its
technology, its modern style, public relations activity, and the place itseif at the

significant level of .01
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7Uuuy COFFEE BANKING Tosn1wisads (Mean) ua:mmﬁmmummg'm (Standard
Deviation : S.D.)

1.5.‘3Lﬂiﬂ:ﬁﬁagaLﬁmﬁ’uuuﬂﬁqu?\ﬂsmmaag‘ﬂfﬁmsﬁﬂwm 5 lagy
MIMIENaRD (Mean) Lm:ﬁ'ml.ﬁmmummgm (Standard Deviation : S.D.)

2 myiwneilesldatifiouunn (nferential Statistics) lun1siiamzvdeus
GAERL Tﬂu'l.-ﬁ’[ﬂmnms'm‘%ﬂgﬂ SPSS (Statistical Package for Social Sciences) For Window
Version 11.5 Lﬁammwﬁuﬁufmadmwwmfmmgﬂtmu COFFEE BANKING ludu
uaaInT drwinalulad aaduads dulzTduAus nazaIuFEaIuA nuuul Ty
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1. MTIATEARDABINTIMUN (Descriptive analysis)
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1.1 eafifiooas (Percentage)
1.2 fAzuuma’y (Arithmetic mean)

Tigas (Magn Niladnym. 2545 : 36)

X = 2x

n

e X un%  Ansunmais
TX uNu WRTINTAIAZUUNIIN NG
nouUNK TWIRTaINENAIBH1
1.3 ﬁﬁlﬁ;mmummgﬁu (Standard Deviation)
ligas (Mauy Nisdinm. 2545 : 36)

anz - (Zx)2
= n(n—l)

S UnU ANDBIININATTIRVINTUUULBINFUAIBE
2 -:_‘. o @
(2-x) UM HETINYBIASLRLVIBUABNTNS 78

2 1] Qs -3 s
ZX LU HRIIVDDIASHURUAISATUNNRITDI

n W mmmaanaﬁ&léhama

2 MARTIERETABIaUNM (Inferential analysis)
lunisiiarzideynifenia ﬁjzﬁ,’rﬂ”aagaﬁ"lﬁ'mn%‘ﬁ'mnﬁuﬂ'a;ﬂmiﬂﬁ'l.“ﬁ"
wuugaumn Wandensinuaid lasldlysunsuduiagy sPss (Statistical Package for
Social Sciences) For Windows Version 11.5 ﬁaﬁ
2.1 'ﬂﬂaaumﬁmmnshaswdwﬂ:tmumﬁnmaanq‘m@'ﬁazi'w 2 NEY
lapliahid t - Test Giins inq&an. 2541 : 80) B9 2 nfudansruiudasz Aa luflaundn
U

= y as ' | e 2 2 ar
nytkauLLIuasngualagatidnm (87, -S7,) 'ngm

(n, ~1)s” +(n, ~ D)5, [(n, +n2)J

(rz, +n, — 2) mn,
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e t unu adanzliuTsufsuddingdonniTwenuaduny t e
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Ny, Ny unu Swudretnlungudediangun 1 LRENFY 2 enudaY
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t - X, X,

Vo[ e

P n, n,

I Degrees of Freedom 1ilu

df

P ..

Ny —1+n,—1

Wat wnu arsbdfieclfivioufoudvdrdngeatnnisuanuasuuy t Wians

AMuINEEATY
X1, X, UN mmﬁwmn@:uﬁaamonguﬁ 1Lm:n@;nﬁ' 2 ausIeu
821 , 822 UnNu mmmLLﬂsﬂsaumaaﬂajmﬁaazmﬁ1 LLaznr;g‘aJﬁ 2
ATUREY
Ny, Ny UN a“qmm?haﬂwalunﬁué‘aadﬁonguﬁ 1uazngu 2
ANEIAY
df uns suanuiludar:

2.2 ﬂ@ﬁaumwLmnmo‘s:wmﬂ:u.uumﬁmnaan@:m”'aamaﬁmnrrh
2 ndw enueiuils a1y sEAunAn® 15w uszglddeidau laslinsiiesiany
uUsUTIMNLEL (One — Way Analysis of Variance) (Mg ety s1.2545 : 144)
A3 1 LEAINTIAIUIU Completely Randomized Design(CRD) ANOVA
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uraIndsdsiunia esmdass WAUINAIEDY NAUINHISINe9 F-Prob.
WHARIAMUARLYS df SS @iy MS
MStrt k-1 SSR MSTrt
MSE
ITATNRNINATUGA
(treatment) : k
molur3nuiug n-k SSE MSE
ANUATILAREN
Ha323(Total) n-1 SST

1 - Aap Myl m.(2545).m5510 e a8aF M TUNITUSNIIUAs TN 144,

MSTrt

MSE

NTILNWSY IsaﬁuW'uﬁaqmaam:iuwﬁﬂmé’u

CM(Correction for mean) = (X ;) In= T I'n

8ST = 2.2%"; - CM SSTrt = 2.7/ n-'CM
SSE = SST-SSTrt
MSE = SSE/(n-k) MSTrt = SSTr/(k-1)

uny - Tayavedsudsdane e il =(1,2,3,...k)

LN Nasawaaﬁagamaaﬁmﬂsﬁﬁszlunaju e i= (1,2,3,....k)
L ﬁ‘hmuﬁagamaaﬁmﬂ'sﬁm:ﬁm’wm

unu - wIuszAUTITENA

MSTrt
MSE

goeNaORAY  F

WK AIRDANARA UL W v NSO LA ITNLAN GNSTIEUNRRYTEWIN
. 4

nga 2 nqmuvl,ﬂ

uns  ddszanmrednnandsinusznitenduaiatg

{(Mean Square Between Treatment)

14737} ﬂ'ﬂﬁszmmmaoﬂmm.tﬂsﬂifmmulun@;uéhasho

(Mean Square Between Error)

nydiwuanunananageldeddgniaid azvinnsegauanuuandraiuig

¢ fiszauilnddny 05 wiaszduauTaiu 95% lavldgasa uiBnisves Fishers Least-
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Significant Difference (LSD) wazlunsdifiisnanundsusinvestayanngalaviniu 2:145%

Va9 Dunnett's T3

LSD

o t 1-0¢/ 2:nk

t1.m/2;,,.k\/ MSE [1/n; + 1/n;]

AoffildRaTanlunisusnuasuuy test Aszduarnuidasn
95% ua:'ﬁw'mm\amwLﬂu‘ﬁm:mﬂ‘lun@
Aashanuulnmumalungy (vs,,)

Aedwaudayruangy i

AadwIntaysvaIngy j

2.3 SNFUWUT (Corrrelation)IuafitflonasauanuduRus=ndg 2 aauils

fisansoszufanleai doiuslumaunwiesy (faey 1oty 2546 : 308)

2.3.1

shifatnvingvanRNusdu (Pearson  Product Moment Correlation

Coefficient) IEweanuduiuivasdlsansmmdudaszaony (uiduls=ant

FARUNUS s:v.iw@'hLuJ‘maoG'hﬁLm’azﬁ'qﬁ'mﬁizﬁumi‘i“maaﬂ'agalu’z‘:ﬁué’ummﬂ

X =t a o o a o o
(Interval Scale) Iwly (T3 inafink. 2541 : 72) waldnasausuydgiuaani 2, aaud 3,

AOUN 4 URz@aUN 5
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NADEERINDYENI

uny AR T an SUNUS
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MsulanuuNIg AN sEAN S anANNRE (33 29d50muz, 2544 : 316)
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AnumeAdayvosdulssAnSananwns (e3 WATAUL, 2544 : 310-311)
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dganwoiflslunsheseviteaa

n UNu BWIANFNIDEN

X LN AAzUWAAY (Mean) TBINFUT 1AL

S (1N A7 dﬂﬂ’J']:JLﬁmLuummi}’m (Standard Deviation)

t uny FadaAlTR 1IN t-distribution

df unu Tuvesnnuiuias: (degree of freedom)

SS UNH HATIUAIRIRDITVAINSUUY (Sum of Squares)

MS uwnu anilszunmanunlsdsiwvasnsiuw (Mean of Squares)
F unw eafia fldRaImn F-distribution

F—Prob, p unu dranuiiaziilu (Probability) S m3uuanipdaaun i

r unu auUsERnSRnaUANS
* wnu - anuNip&dynahaNIzay .05
. Unu auinBEA Y NNEiEnIzaY .01

mMsiuaERaNaNI IR ITidoNa
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aaufl 1 N1 sdzayanallyasdaounuudauai
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30,000 (675)  (002)  (1.00)
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dndwlowiny 10,000 1M Lmnsml.ﬂumuﬁﬁmﬂﬁn‘sm‘sﬁﬁﬂﬂﬁ@imﬁau 40,001 -
50,000 v atwitbidynadafisdy .01 lesfinadduaiowiniy 153 naafe
;ﬁfv‘%m?ﬁﬁﬁﬁsw‘lﬁﬁimﬁau dmiwiarindy 10,000 v Iwg@nssumsliuinag
FWIATTY ﬁ'ﬁuﬂ's:m‘nmaw‘%msﬁ'l"ﬁ‘mﬂn'hg"l’ﬁu‘%msﬁ:fl:ny‘l@'\’@imﬁau 40,001 - 50,000
v

Q’lfu%n'ﬁﬁﬁﬂuvlﬁeimﬁau 20,001 —~ 30,000 1 Nnuyldsatdon 40,001 — 50,000
1 Hen Sig. ity 002 dastasndt .01 nangaun Q‘l’ﬁ'u‘%n"ﬁﬁﬁsw"l@%’imﬁau 20,001
~ 30,000 1NN u.sm@iﬂmﬂuﬁﬂﬁjﬁmj‘lﬁu‘in’rsﬁﬁﬁuw@ia@au 40,001 — 50,000 U BenIdl
i@ Aamerhafiszdy .01 lepinadisdnadomiy 1.38 nenda ;j'lfu%‘m‘sﬁﬁﬁﬁﬂn"l@‘i’
daifian 20,001-30,000 UM FwgAnssumslFUIMITWIMTY  dndssinnveninisily
mnn'j’lpj'l"ﬁ’u‘%nﬁﬁﬁﬁ oladaidian 40,001 — 50,000 LN



95
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