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Rangsima Prueksachatpaisal. (2009). Customers’ satisfaction towards S.M.L. Uniform
Standard Co.,Ltd. Master’s Project, M.B.A.(Marketing) Bangkok :
Graduate School, Srinakharinwirot University.

Project Advisior : Asst. Prof. Petcharat Mesomboonpoonsuk.

The purpose of this research was to study customers’ satisfaction towards
S.M.L Uniform Standard Co., Ltd. (“The company”). The samples were 168 customers.
The tool used for collecting data was a questionnaire which was then analyzed with
several statistical techniques including percentage, mean, standard deviation and One-
Way Analysis of Variance. The analysis was conducted by using SPSS/PC for Windows.

The research results revealed that most of the company’s customers were in
automotive and automotive accessories industry. They were mostly joint venture
businesses. Most of them responded that their company’s purchasing authority were in
purchasing department and employed more than 500 employees. They had been doing
business with the company for 6-11 years and more. They placed an order every 1-2
years with the average order amount of 200,000 baht and more.

Most customers’ rated the customers’ services of the company’s sales
department at the highest degree of satisfaction. However, they rated the products, the
price, the customer service of the production and transportation departments and the
image at the high degree of satisfaction.

Several hypotheses were tested in this research. It was found that when
classifying the customers according to their types of industry, the means on the
satisfaction toward the company in overall aspects were different at the significant
statistical level of 0.05.

In detail, the customers who were in iron and metal industry rated the company
at the degree lower than those in automotive and automotive accessories industry. The
customers who were in iron and metal industry rated the company at the degree lower
than those in consumer and electrical and electrical parts products industry. The
customers who were in iron and metal industry rated the company at the degree lower
than those in transportation and recruitment industry. The customers who were in
chemical, packaging and plastic industry rated the company at the degree lower than

those in consumer and electricity products industry. The customers who were in



consumer and electrical and electrical parts products industry rated the company at the

degree higher than those in transportation and recruitment industry.
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