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Witoon Jantawongsee. (2013). Satisfaction Behavior and Consumer’s BehaviorTrends
Towers 3G PLUS Network Service By True Move H Network in Bangkok
Metropolis.Master’s Project, M.B.A.(Marketing).Bangkok Graduate School,

Srinakharinwirot University.Project Advisor: Associate Professor Supada Sirikudta.

The purposes of this research are to investigate consumers’ satisfaction, behavior
and behavior trend on use of 3G Plus of True Move H network in Bangkok Metropolitan area
and examine relationship between satisfaction and behavior trend on use of 3G of wireless
internet users. The data is collected by using questionnaires and then it is analyzed by
conducting some statistics including percentage, mean, standard deviation, t-test, one-way
analysis of variance, and Pearson product moment correlation coefficient.

The results are indicated as below:

1. Most users are females at the age of 18-24, single, and holding bachelor’s
degree. Moreover, they are students/undergraduates and have monthly income about Baht
10,001-20,000.

2. The overall satisfaction on marketing mix is at moderate level. Similarly, most
users are satisfied with promotion and physical evidence aspects. Nevertheless, the
satisfaction on product, price, place, personnel and process aspects are at moderate
levels.

3. The average duration of being customers is around 6.70 months and most
samples spend 28.69 minutes using the service and 9 times a day. The overall purposes of
use and accessing to social networks are at high level.

4, Regarding to the overall trend of 3G Plus use in the future, the users seem to
utilize new services of 3G Plus service. In contrast, they are not sure to recommend the
product to other people while the use of 3G Plus service is expected to increase.

5. Service users with Different gender, highest education level and current
occupation affect the behavior on use of 3G Plus service, in aspects of duration of use at a
time. Furthermore, in terms of purposes of use, different age, current occupation and
average monthly income also affect behavior on the use of 3G Plus service. Besides, in

aspects of duration of use at a time, different age, highest education level and current



occupation affect the behavior on the use of 3G Plus service. Then, in aspects of frequency
of use per day, different age and highest education level affect the use of 3G Plus service
with a statistical significance level of 0.05.

6. The overall satisfaction of consumers towards the marketing mix of 3G Plus
service is related to the using behavior in terms of the duration of being customers and the
purposes of using service. Notwithstanding, the relationship in the same direction is at very
low level with the statistical significance levels of 0.05.

7. The overall users’ satisfaction on the marketing mix of 3G Plus service is
associated with the overall trend of using service, using service in the future, product and
service recommendation to other people, as well as using new service in the same direction,

but at moderate level with the statistical significance levels of 0.05.
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' o = [

(1) @1¢ (Age) mfﬁ;LL[ﬂﬂmmmmmmﬁmmmamﬁmeﬁﬁhmu
nsunguislnanuengsznandon dandr 63, 6113, 12197, 20-34T, 35497,
50-64 Tl uaz 65 1wl 1du nqnseiuTeunaaasdudanimsitazseAudnssinnundy
ISR R AGLMHGING

(2) 2925TImMATAUAS2 (Family Life Cycle Stage) Sudumeunis

v 1
ANNTI AT AR IUAN HOIERINTTHATLATY N1sAINTIATuLAazdunay uRINNanwa

ARAYINARINTT IAUAR UATAHENTBILAAANN TRINAANARINTTUNAAS U LazngANsIN
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n1sEeNuANsNY dansTanasauaiilsznauficadunen uiazduneuarildnsnznissing
WANFINGMY
(3) @1 (Occupation) B TNIavUAaryAAAAInllgAINE TN
LAZANNFABINIIAUAY WATLEINNINUANFAISAY WU 1919n199zTagaN 19U wazAudiaily
UsraungsunIslEmuaznssanazaaiaaiing A1ge vrasaAsesiiy ainnsnaInazAnedn
a o o a o IS = dl dl v Aa 4
HARTgiI09U3E Hypraluandnluuaula iieafiazdpianssunianisnaialiiauasanns
v v
Aasnisliimunzan
(4) T'ﬂﬂﬁﬂﬂﬂdtﬁ‘i‘ﬂgﬁﬂ (Economic circumstances) vsasela
(Income) I@mmm\iLﬁmgﬁwmqﬂrﬂmzmzmurﬁifaauﬁﬁmeﬁmiﬁLmﬁﬁmau%% Tana
1 d” 1% 1% o c ° dy o a dl o J a
wantlsznaudion saliuazniseeuning 81uranisdeuazfiAuamNaafuNI9a &Y
wnnisaatnfiesanlauusliingesselfidiuypna nseanuazdnsnanids f1n1aziAsegia
o = 9/0I a 4 o 14 a o g o o 1 ug// a
ANANAUNIY AR NANIINFRNU LA UNARA ST N199RANMUNEY N9AITIAN AANITUARLAY
a % o aa 1 dll v o = a
AUATASARS UATATNTANE] INATBIUNNTIIALARLRUUNUWILY

q

(5) N1sAN®T (Education) ENHnisAnmIgeiiuualiinazizlng

YR P 3

HARA TR AN INANINNANE RN ANENA

a

(6) AUENUTAANMAT (Value) LazsULLLNISANSITIR (Lifestyle)

Ca = : = a = = = a = = =
AflainvizenniAn (Value) uunane Anuflanludsresizeyanaiizaninnfinluizeslnzeanil
wisanNneieanIdnrasna s Taminiugsasa1dudi Afianeiaazdntssinnannansoy
1ol 2 ngu Ae ArBenlugaunielaen19289T36 (Terminal values) wazAnles
dl o dl =) 1 Y a a
LﬂmﬂuLm@m@mﬂlmﬂqummiu (Instrumental values)

134  1laqan19amIngn (Psychological Factor) N191a8NGa1031AAA 1H31
ananaaniladefiruaningmatedniludadanialudafuilnaiansn asengfnssunisde
waznslauAN tadanialu dszneudiag (1) n13qsla (2) 1953 (3) N13Ees (4) AnuiTana

v
o

WazyiAUAR (5) YARN (6) UuaANARTEIAUEY TnadsnaziBaanall

o 4 1

(1) msga’lﬂ (Motivation) PUIEID Wmﬁqmmu (Drive) ‘ﬁ@qmﬂiu

o/ dj v v = s a o/ 1 o/

AILAAR mmmuiuqmmﬂgm ﬂﬁif3QI@Lﬂmﬂﬁﬂ1umqqﬂﬂ@Lmefa%gﬂmwmmﬂ@w
, o o o A o o A o o A P

ANYUAN LTU IHNUTTTH TUNINAIAN m@mm‘xﬁlumuﬂmmmmlmm‘mmm@mmm

dl v Y a b4
LW@ﬂﬁ‘tﬁl‘lﬂ,ﬁLﬂmﬂ'ﬂNﬁ]ﬂ\mWﬁ‘
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[ 4 . 3 dl 1 Yo
(2) n195u3 (Perception) MHNEINY mzmum@mLLmzum@imumi
A o = = v dl dl v dld = =K
WANATTANTLLLEULATAAIMNNNILUDITDHAWANAZATINNINNHAUNNE UTAUNIED
v a o dld 1 d‘ % 1
nszUqRNITAINLEnla (NN9itlasy) m@mmmwumimmmmﬂﬂ@q

(3) n1seFauf (Learning) nu18de nnilasuutlaslungfnssn

= v

WAL (139) mw‘lﬁﬁmL?Jmm@qwqﬁm‘imﬁﬂﬂ@mummﬁm'mm nsBaudueIyAAALIAATY
@A

=

Y Yo a 1 . a = = k4
mm.mmimummw;u (Stimulus) WAZINANTTABLAUBY (Response) TNNABNHH)AINTEH U

v
aay

n1sMaLaued (Stimulus-response [SR] theory) #innismanaléitssynsinisldnguisiaanis
Tawnndudadnan isadnnisaadsnnisany Daduiudnsziu) aliiiansdnduladeusy
HauAndudszan (dunisneuauas) n1siEaudiinananinavanuetng 11U AUAR

A A ~ i < - P Ao o Ao gy a P
Anumane uaziszaunianiluens atnglsfinudansgiuiuanalanswaninlinanisEewug

faalinuANLNAIEANgNAT AABtNIEW N9 ANANITNANLATNNI9 8 Tug N suanTesinet1g

aAa a o Y a = v A wy va 1 ng// L4 =
:mmwwﬂummma‘mug AR miwmmhimmmwmum PATIENITHANUUYNATADILAE]

)

v
a Y @

a2 dl A a % 4 % |dgj Ta d” a % tdl
WULNRTLRALAN m@lﬂmim@mummﬂuLﬂmmiwm@mmmuﬂ’mmm

(4) maNvEana (Beliefs) LlupruAniyanatindanaaiudsle

] ]
=X =

Aanil daflunaannilszaunisndlueds iy aaldas19liiAnANT@anaq1 undulaald

= o

anaagelneldalaunudnduiaelddonasge Wiaasslminananuizenediusasisnves

U

Augulvd TsiuBansnzia Tudasusnfizlnamanandidadinisldinsiuliasneiodloyuniu

] | '
& A aa

g = @ = Y o Y dl
meﬂumqLﬂummLm@"l,umu@wuﬂm@mmmmmimmmwmmiﬂummLm@n'mn NANATA

(5) NAWAR (Attitudes) UN18DI N19UTLIRLANNNINa 1A YD

1
a oaa 1 A

Laianalagesypna AEgANAwaN TNl uazuunllinn1slfuRnnaserNAnTedsls

QI d} A =X v KR =® a L a a [<] QI alld a
ANVUY BTANUEDY mmgmmmmmmmmmmmmlmmum NAuARLTUAINNANTNasa

ANLEE TuanzLAa A NITaANBNENAFATALAR ANN1TANEINLETiAWARTaE1EINA
[ o a d” a ¥ IS o LA g
Aunssinaulameduftasiaanduiuaii
(6) qﬂanmw (Personality) PUEID ﬁﬂHmSﬁLLMﬂﬁiNﬁuﬂJmuﬂﬂ@
d! ° ] 1 QI % dld v A a v o
Teiinllgnianevauassiadauinfanniuutiinviiewnnuazaanndoariv
1.4 nszurunsandularasgusing
v
nszuaunnsendulazaaasfiizlna (Consumer buying decision process) lu
ansudumeulunisdndulagesesfislna annisdisaaauresfizlnadiuaunin’y

¥ a

v v
ATTUAUNNTTANUIN HUFINARIUATTLAUANT 5 Tumau Aa (1) N135U5D9ANARINNIYERNNT

u a

Fusilounn (2) nnsAunndieya (3) n1stlssiliunaniaiaenieuniste (4) nsenaulate (5)
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9/

woAnsINNeudanste nalgiizlnaenadnuvizedieundullGusiuduneune il Teuanali
1 v a 91 QI 2 1 d” a = o dgj =
WindanszuaunieindulatednAunaun1sieases) uarinansenundsainnisie lne
o - R
SR HGLIANNIT RS T TR
141 n155uU509ANADRINIS (Need recognition) @ n1s5ustaym
e (<1 o’// v a da/ dI a dgj dl =® K
(Problem  recognition) HudumeuLINTINTELIUNIARAULATE TUNATUHEYARATTANDY
ANHUANFNTEUI WA ag LRI 589n19 (Kerin, Hartley and Rudelius. 2004 : 100)

a

dI o A [ a a 1% I
f9LNAAIN (1) saudsnielussetladafuaningn dsznaufag ﬂ’)’]Nﬁl‘ﬂﬂﬂ’ﬁ‘LLﬂtﬂ’W‘j’\ﬂ@

a a ] o [ 4 = ¥ o a o ! o
UARNNATNLAZLUIAINNAARIURD N17IUJ NITLTEUF LATNALAR (2) paulsniauanvsatiaag

VRN

AUIARBNATUAIANTINUITIN Usenausiae nquaneds AsauAie Tudaan Jmussss
wazdmusIsutan TadtiatiazdanananisnIuuaAIN eI IaaUsasyAAS

142  nsABMIIay] (Search for information) ¥isan1sAuMdiayanannis

8 (Pre-purchase search) memﬂ 5U5T9ANNFIBINTUAY 1NATAUMIATNNNAE 110l

Y a

AINABIN1IAINA1 LATUNIIRAL ALY mmm‘immmmﬁum%]mgmﬁmﬁu HAGITTWTD

a

UINMINAINNIDABLAUBIANEBINITLH 2 N1vhan1sfumdagaainnielu (Intermal search)
o = dl o a o o A a % dl d’/ ¥ P

Tnenumnauaanan luannNe T UNARAUT1TaNI A UAITNAWELALEE N1TAUUNITAYAAN

nnauen (External  search) A NNIRAUNNLAAIN 5 Unas Aa (1) WHAILAAA (Personal

] I @ v ' [ : = Y A

sources) 18un AauAT e LEuEu (2) unaanN17AN (Commercial sources) NTALNANUDY AT

anlaeninn12mana(Marketer- dominated sources) tauwA aani17luan wilnawane wlusu (3)

&

WWASINTY (Public  sources)  Liun Aanaadu asAnsAnAsasfLiina 1Tudiu (4) unas

1% [~

dszaunnend (Experiential - sources) 18iin NsALAN N1TRgIRaaLNT I AWAY udiu  (5)

WWANNARD (Experimental sources) AuA Muage uNd1saanunInaans TviTenlae iy

1

a o o Ls ¥ a Y a o o &
NIITAATATYBINALNEUN ﬂﬁ‘z’é‘lUﬂ’]ﬁ‘ﬂAM?\‘i‘ll‘ﬂﬂE,Jj‘]_lﬁﬂﬂsluﬂﬁ“l’lﬂ@‘ﬂ\ﬂ‘ﬁﬂ@[ﬁmmsﬂ s

1 7 1 9./
o P

AuALazLINIIAANddutUdanlunisdnduladan faaanald

a
v

1% ¥ A a v dl Y o A ¥ ' @ o o
ﬂ’]?ﬂuﬁ’m‘ﬂﬂ;{@@’]ﬂﬂ’]ﬁliut@ﬂﬂq?L@‘ﬂﬂm?q@uﬁ’]ﬂmum\ﬁ“]ﬂﬂ?@Lﬂﬂl‘ﬁll”lﬂ@u ANUURUNNITANA

1 '
v Ay o a a

asmqsliianudrAnylunisaiiens@uar liidungan doudubuazuiniandaclinau

k)

asudufenlunisdndulategs innisnaiadiasliauneanlunismauazaaugsunisaain

-dl 1 ¥ = 1% & dl v o a vy a 49/
L‘W‘Iﬂﬂﬁ‘ﬁﬁﬁluﬁlﬂ‘]_‘lj’]ﬂ@llﬂ']?ﬂuﬁ']?l@ﬂﬂ@ LNEINUAUAILLATUTNITHNINYL

v
a v a

Tudupaunisfuitsanufiasnisuaznishurndeyamanil fislnaay

a

N

|
[ % [%

a v ¥ . . dl [ d' =
LNEIUBNNUNTEUIUNTTURHA (Information processing) FatflunszuaunEINn195y

©Lap¥®

(Received) D9@IN3zEw (Stimulus) NM3AANUNIE (Interpreted) NuiLFNE1 A INNTIAN
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(Store in memory) WazN1IRINAUNNMEN18UAY (Retrieved) (Blackwell, Miniard: & Engel.

2006: 77)

a a

dll Y a = ¥ & ¥ a Y o
L?J‘ﬂF,Jj‘]_lﬁ‘IﬂﬂNﬂW?ﬂu‘Vi’]“ﬂ‘ﬂH@@’mﬂ’]ﬂu@ﬂ QU?Tﬂﬂ@ZVL@?‘]J@VIﬁW@@’m

=

% o . S = Y oo SRR
qmmuimuﬂmimmm LU ﬂ’]ﬁ‘I"JJ‘i‘_‘fqu’]uZ\i@ﬁ]’]\ﬂ LL@&@QH?Z@HI@HHQN@H‘] 4l

%

UNNTRaIA 1w AsauATY el tHusiu T9RINsEHuaINa A Nana NIz LN TaY AT

[ %

1310A Tnaluaziaansail

e3¢

1
= =

(1) n9laFudinnans (Exposure) “N18D9 N1sNARRRNNTTLEANN
Aensbiulnanrulszamdniantsatneaull 1Bun nasliviu e 1enau 1Hausa 1aduda
(2) ANEYlA (Attention) udungFuLRansRnRNNFAYlaNaz i

1 ug/j 1 Y v 1 dl Y a o :/1 dl dl 1
d1ansiusiely frdeyatnanmlfidleiuludunniisiianla

(3) A Nudinla (Comprehension) HluduifFudntansainaainidila
Tugnaansianlisalans

(4) n17uaNsy (Acceptance) MdUNINEa1TaTNANTENLARYTAUAR

Y Vo 1

ANITRUAZANNGANTRETLINANT e TR AN saenFLTNans il AN NLANa

u

(5) nasuiudnm (Retention) Lilunsasdiayanaeniugainunsean

sr1z8119 (Blackwell, Miniard; & Engel. 2006: 79) Inaififud1nasainnsnanandnngnsi 1#3usn

!
o =

143  n1sUsziiuNan1a@an (Alternative evaluation) MA9NNTbHAWIN

ayaudaftzlnafiesianistssifiunaniaiaansiae miuldldnewiinisindula Tudul

=20

a

2 o '8 a dl ¥ o o a dJ o a [~ dl
UslnAsaINIMUAIN NI TNANT N NAL IEAN T LN 29Ul UNG TanFin1sNan s iluiges

232

TDIUUMRHATINBILTU 111 §9AT AANAINY VTDAANLFA09ARA usu viveTluizesaemanu

¥ a

| , oA a v A A @ v el o ° [
waladauyana 1 Tale09msAUAY wuy 1308 Wy aninusniuuaazinlii3ina
nerunansiaanmlullls dasdaniduldigtinaaniaaandeas nsdseilunanniladne

1 uQ// A dl | v A :/l Y a KX v S A dl 1 Y a
LLGILI’N@‘NV]’NL@@ﬂV]LﬂuvLﬂ»LﬁNM@’]EWI'NL@ﬂﬂ a:uu@m‘ﬁﬂﬂmm@wmamﬁmaL@@ﬂmﬂﬂﬁlmﬂm

1 v
= v o o ! ¥ a

= |2 PR = Y 0 o
ANenalanInge AvuiwinnisnatngaulunjasaulanasAnunanmusingusinalddviv

N19UsTLHUNANIABNFN)
I's a = o d” Yo a a
inuainaslseiiunain siauuatun uazliiudninaainaaiy
WANFNTDIUAATLAAR TIRA1TIAINTIAE AT UARINEN LATENE NG AINAILIARBNAUAIAN
o dl al . a o a  aa
wardmuesIN malsnglugluesdeqela (Motives) Aflen (Value)  guuunisaiingan

(Lifestyle) uazaw
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144 n1sandulada (Purchase decision) #184a1nN13U sl lLEANILAEN

a %

(<1 o’// dIQ/ a dl” dl” aI/ a 42/ EZ v a ' 1 a d”
azifludupeuniiisinadndulata nnssalasialiifiatuluiubnlan etnelsfiauenaiini

TutfinursedniineuaesgnAni1é

o

145 WOANTINNLURINTSTD (Post-purchase behavior) WTBNAANE

ANEURINI5TD (Postpurchase outcome) luduifislnaaziuFaumaunnipnlizuass

(Perceived value) annstistnavsalduansineiiuaaua1ands (Expectation) finAniAnlasy

Y a

1UINNIANNANANIIELBETNARZIAAAINNaNa A (Satisfied) wABIADIANN LAZUATIANNIIAN

a

o Y a = o a o o‘na// ac % 1 o o a a a [<1 %
Aends frislnAazinnsdnnsuandneiManess 1hun Nnan e Tlias Wusiv
a o o dgj ¥ o a al dl o a ¥ a v a =X
mm@muuuimmLmemeqwgmmmmqmm‘@mQm‘lﬁmm"lﬂum@@ﬁmﬂm
v Aa dI ] 1 o v o a o v
nezuauNTFndulaTedInasanisnsznIresyAra lun s ldUTn19ssuL 3G Tnevinun1glunisg
o % all [ % U a o v a
nuuasaulsneiusueldunganssu naenautitnaliluniseeniuuaeunis edlsena

o v dl v a2 o
LASNINRUAUDLAUD LLuﬁ‘VﬂWﬂ’mﬂ’ﬁ"ﬁﬂ

2. LUIRALASVN ) FIULSTEANNIINITARIA
2.1 dqulszannisnann

A399904 Lﬂ?%{mﬂ‘; LAaTATUY (2546: 53-55) iﬁiﬁﬂqqﬂﬁmqﬂmﬂqdquﬂﬁ‘gﬂﬂmq\i
; ) - 2o A vk A o gy o
N13RAaNA (Marketing mix) 1198 4P s ®u120N [3](3LLﬂ?VIqﬂﬂq?m@qﬁV]ﬂQUﬂmlﬁsﬁQU?Hmiﬁ?QNﬂu
i = w1 = % iy il i
LW@m@u@u@\ﬁﬂquWQW@jﬂLLﬂﬂ@‘NLﬂqﬁﬂJqﬂ Gﬁ\ﬁﬂﬁ‘gﬂ'ﬂUﬂ'JﬂLﬁﬁ‘@QN@m@LLﬂu

a L o =2 QI dl a dl
211 HAanNgN (Product) N8N ’&\‘1‘1/]L@u‘ﬂﬂ]’]ﬂiﬁﬂﬁ?ﬂ@LW@m‘ﬂU@uﬂﬂ

'
o o o

ponAusizaransiadnsaedgnAn liifinauianala dssnaufosdenduialiuazduda

[ %

T8 unssqnnuet @ 91A0 AN AIIALAT LBNITUATTaIALNTB9E TN NARSTUTiaNaazLTly

q

a o 5

AUANLEN9 ADTUN YRR 1130AANAR ( Etzel, Walker; & Stanton. 2001: G-9) HARATUSINIALS
a o A 1 o < ¥ a o =R % a % a a dl
AntanaazlAnuTe llAoauill naniusiaslsznausios AuAn 13N19 ANAR 401U

a9ANTTaLARN NARSTWTFiasiasTnilsylamd (Utiity) HAnAn (Value) luanamnaasgnéii asay

a o 6

Auavinlinansusiainsnaa i nasiavueanagniiunaniursaane e nA1denlads
sl

(1) AHLANANNIAINARA DL (Product  differentiation) WAL/138

o

AANNLANFNNINNI9LANTU (Competitive differentiation)

o

(2) a9AUsznay (AANLIR) UBIKARAUT (Product component) L1

Useleminugnu sldnenl Ansnaw n1sussqsinu na&udn v
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(3) NIINIMUARTUNUSNARNA U (Product  positioning)  tEun1g
a [ % s a o dll o [l dl 1 = 1 a ¥ 2
PANLULLAA T IasLFEN N uaAsA W wAnsnauardAniAn TuanlaasgnAdunng

(4) NIWAMUINARTUTT (Product development) e liinARTouat

[
[ ¥ R o K

Aanwoievduavifulgaliniu (New and improved) @vfiesAriaienainanngnlunig

I
yvaa K

ARALALBN ﬂQ’]Nﬁ@\‘iﬂ’]ﬁ‘ﬂﬂ\‘l@jﬂ%?iﬂﬂﬂﬂ“ﬂu

212 §1A1 (Price) 18D AUIBRUITAEW] NHAMNANTusiasane

o g

aliilfinansinued (Etzel, Walker; & Stanton. 2001: G-7) ¥isauunali ARANKAASTWI lugll

=)

a 4 k4

191 71A1 YU (Cost) m@qqﬂ’m Wi q‘iﬁiﬂmzuﬁ“ﬂmﬁﬂmwdwﬂmm (Value) 94

N

v v
o o

NARAUTIIUSIAN (Price) R9MARADIIY B1aniA1gandn9IAn Histnafasindulage Al

{ %

° sy o o = = Ao o . o
NUUANAELNTATUTIANADIATIUNAN (1) ABUAINTUZ (Perceived value) “Lumwwm@ﬂm

2320

TIHBINATUINTTEDNTLIBIQN AN TUAUATDINA A DITINGINTNPIATNA AT UL (2) Sy

q

i
=

AuAnuazAnldananineades (3) nasuaedu (4) Tadeaw
213  n199m[auUne (Place 4aa Distribution) #u18D9 TAs9a519999

1 dl % o a v dl dl v a o 8 a 3
Ta9n4 T9lsenausiog an1tukarianssn IHnapaauting naninusiuaziiznisaineadnig
fanainan1tuntnandusiaangnatailiving fe an1iunisnain douianssuidas
TunisnszanafaduAn dsenaufng N1saUdd N1TARIAUAT WASNITNUSNHIRUAIAYIARS

o O 1 =X ¥ 1 o dg/
NNTAARNNUNERNLTZNALANY 2 A1 AT

(1) 989N19A1T9AAIMUNE (Channel of distribution %38 Distribution

' '
a A a ¥ o

channel %38 Marketing channel) ##NaTl NgNABNLAAAKTAGINATNNANNETaIALINNS

©

dll A a Qr a [ e A (< dl kA a o s Y a v Y oAa A o
inaauinenIsu@ns lunandet visailunisraeutinan@niusiaanguan lldsgisnavizald

=3

a a o o I

N19g9na (Etzel, Walker; & Stanton. 2001: G-3) ¥3aun1ale EUNINNNARAUTIUAT/1TE

L]
a o o

a ada dl A o 1 o o 1 1% ¥ a
ﬂ‘J“J‘N’&‘V]ﬁ‘V]N@ﬁ]ﬂmeﬂQﬂLﬂ@ﬂuNﬂiﬂﬂﬂm@’]ﬂ FAININNIIARIUNUNE UTznasieag HNRFAALNAIN

Y a

1slna viseflinegraunssy Geanaaslidadaniemss (Direct channel) a1nEuam(Producer)

a

e32¢

—

Uelagi3lna (Consumer) v i{ldn19ana1unes (Industrial user) uazlddasnnsdian (Indirect

o a

channel) a1N&u@A# (Producer) W1uALNAN (Middleman) lieagi3ina(Consumer) wsaf 14
NNYAAIUNTIH (Industrial user)

(2) NTNTEANLFAUANMTANNTATLALUNNINITANLFAIAUAIERAA

(Physical distribution 138 Market logistics) uN18D4 Aanssuneadeeiun1sAAeREN

a 1% o

o a o I8 Y a o v A vy v a dl ° =
mmmnmmmnqﬂmmiﬂmqﬂuﬁnm m‘@;ﬂmmqqmmuﬂﬁu N1TNTEANUAVAUATNNAIATUN A

o

2L, @
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(2.1) N13UUAS (Transportation)  (2.2) NIFALUTNHIAUAN (Storage)  LATNITARIAUAN

(Warehousing) (2.3) N1313M3AUAIAIMAS (Inventory management)

a '

214  nsdudsSNNIgAAIA (Promotion) Lunnsfinsadesanasiudeya

k2
o Y

sendfaanuianeineaiaiAuARLASNYANTINNNTTe N13RRARARA17RA lE NN

U

(Personal Selling) waznisiansadednsianaluldau (Non-personal selling) tAzaaialunig

o = = Y B A~ Y o = G B
pradadNTranalszn1sTeanalann luisvisanataiasasie lagldnannisiaanlbiAsasin

3)

deansuuulszanilezanuiu (Integrated Marketing Communication (IMC)) Tagiiansauniia

o 6

ANNIMNNZANAUGNAN NARA DA Audedu Tnaussqamsfanunasaniuls Tnedirsasiiadadss
dl o o o aly
NIAANATNANATYASH
(1) nslamadn (Advertising) LluAanssnluniaanednd@nsnaqiy
& A a o '8 a A a dlaz a 1 a o &
BIANTUAL/VTANARNA U LTN17 viTaANAA NFasEn1Ta8Rulnagldud nagnslunisg
Taennazifedasiu (1.1) nagninisa319assAaulnen (Creative strategy) WAZENE3DN9
Taetun (Advertising tactics) (1.2) ﬂ@ﬂmﬁr?ﬁ@ (Media strategy)
2) nasanalagldnidnaause (Personal selling) LIunanssunig
wasdnnasuazqslanatatealiyana nuluiatiazifnandiesdu (2.1) nagnsnisanalaels
Win91Ua1e (Personal  selling strategy) (2.2) N139ANT9MUQEINI1UUNY (Sales  force

management)

b

a

(3) N13d9LE3NN19UY (Sales promotion) LHUAANIINNITAUATUN

A v o BN o o '8
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4.2 ANBULUDINITUINNG
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(Inside stimulus) LL@zEmizﬁjumnmﬂu@ﬂ (Outside stimulus) #NNITAAIARZFHBIAUIALAL

Andnszfunisuaniialiifisinaniaainiesnisuaasiue gesnseiunadniumeqelaniinli

a
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