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The focus of this research was to study the behavioral of mobile phone purchasing
of the customer in Bangkok. The researcher studied on the factor of population science and
marketing mix to consist of product, orice , place and promotion. All of these factors ; How did the
effect on the behavioral of mobile phone purchasing of the customers in Bangkok 7

The consumers, bought the mobile phone, has been chosen 400 to be as aggregation
numbers. The instrument used for collecting data was a questionnaire Statistics used to analyze
the datum were percentage, mean , standard deviation and chi-square SPSS program was used to
analyze all datum. The finding of this research were a follow :

1. The analysis of mobile phone buying decision of the customers in Bangkok founded that
almost of customers bought one each of person. The popular brand name was Nokia. Fifty
percentage of the customer, gave the reason, bought mobile phone for personal life or just talked.
The people who had effect on the consumers were their parents and friends. Most of them bought
from the Department Store and other stores. They paid for servicing by cash. Some of the customers
had to find more information before had made their decision to buy one and most of them got
information by watching television.

2. The analysis was related between marketing factors and behavioral of mobile phone
surcnasing decision in Bangkok had been found as follows

2.1 Praduct

2.1.1 The production of marketing factor was related to behavioral of mobile phone
purchasing decision in case of numbers of the mobile phone found that the brand of the phone was
major factor for purchasing decision and easy connection was related to numbers of mobile at a
significant levef of 0.01. The name of the company and good services were related to numbers of
mobite phone at significant level of 0.005

2.1.2 The production of marketing factor was related to behavioral of mobile phone
purchasing decision found that brand of phone, easy connection, hi-technology phone, guaranteed
services at information centers and sizes of the phone were all related for buying reason at a
significant level of 0.01 , The extra services, Style of the phone and model were related at a significant
level of 0.05

2.1.3 The production of marketing factor was related to behavioral of mobile phone
purchasing decision in case of people who effect on purchasing found that ali productian factors were
not related to peopte who effect on purchasing at significant Statistics.

2 1.4 The production of marketing factor was related to behavioral of mobile phone

purchasing decision in case of servicing charged found that hi-technology mobile phone and extra



services were related to service charged paying at a significant level of 0.01 , The brand of the phone,

the name of the company and service after sold were related to service charged paying at a significant

leved 0.05
2.1.5 The production of marketing factor was related to behavioral of mobile phone

purchasing decision in case of selection found that brand of the phone, hi-technofogy mobile
phone , extra services were related to mobile phone selection at a significant level of 0.01 The
guaranteed and services of the Staff of Calling Center were related to mobile phone selection at a

significant levei of 0.05
2.2 Price

2.2.1 The price of marketing factor were related to behavioral of mobie phone
purchasing decision to numbers of the phone found that reasonable price to quality and instaliment

had been related to numbers of mobile phone at a significant level of 0.01

2.2.2 The price of marketing factor was related to behavioral of mobile phone
purchasing decision to the reason to buy mobile phone found that the price reasonable to quality ,

instaliment service and variety products and prices were related to the reason to buy mobile phone at

a significant level of 0.01
2.2.3 The price of marketing factor was related to behavioral of mobile phone

purchasing decision to effective people who made decision to buy found that instaliment service was

related to effective people to buy at significant level of 0.01

2.2.4 The price of marketing factor was related to behavioral of mobile phone
purchasing decision to installment service found that reasonable price to quality and variety products
and price were related to instaliment service at significant level of 0.05

2.2.5 The price of marketing factor was related to behavioral of mobile phona
purchasing decision in case of selection buying mobile phone found that reasonable price to quality
buying mobile phone found that reasonable price to quality has been related to selection buying
mobile phone at significant ievel of 0.05

2.3 Place
2.3.1 The place of marketing factor was related to behavioral of mobile phone

purchasing decision to the numbers of mobile phone found that a large numbers of Stores which save

a Chain to the consumers o compare and choose ones and Shopping on intemet had been related to

numbers of the phones at significant level of 0.01

2.3.2 The place of marketing factor was related to behavioral of mobile phone
purchasing decision to the reason of buying mobile phone found that a large numbers of stores which
gave a chain {o the consumer to compare and choose ones, Convenient Department Store such as
the Department Stores, Shopping on internet had been related to the reason of buying mobile phone

at significant level of 0.01, The location of Department Store near the residence or office were related

to the reason of buying mobile phone at level of 0.05



2.3.3 The place of marketing factor was related to behavioral of mobile phone
purchasing decision to effective people found that the location of department Store near the residence
of office were related to effective people at significant of 0.01

Shopping on intermet was related o effective people at significant of 0.05

2.3.4 The place of marketing factor was related to behavioral of mobile phone

purchasing decision to mobile phone charged services found that many stores gave customers a

chance to compare and choose had been related to mobile phone charged services at significant level

of 0.01
2.3.5 The place of marketing factor was related to behavioral of mobile phone

purchasing decision to mobile phone selection found that the location of department store near the

residence or office and convenient stores. Such as the Department Stores had been related to mobile

phone selection at significant level of 0.01

2.4 Promotion

2.4.1 The promotion of marketing factor was related to behavioral of mobile phone
purchasing decision to nﬁmbers of mobile phones found that advertisement on newspaper the cutout ,
advertisement in radio brochures, Campaign of the dealer, redu&ng with speciél price and extension
using time were related to numbers of mobile phones at significant level of 0.01, advertisement on
television was related to number of mobite phones at significant level of 0.05

2.4 .2 The promotion of marketing factor was related to behavioral of mobile phone
purchasing decision to the reason of buying mobile phone found that advertisement on television
newspapers ads. , ads. on the radio and the extension of using time were related to the reason of
buying the mobile phone at significant level of 0.01 , advertising on the magazines and social
campaign of the dealer were related to the reason of buying at significant levetl of 0.05

24.3 The promotion of market factor was related behavioral of mobile phone
purchasing decision to effective people found that brochures and social campaign of the dealer had
been related to effective people at significant level! of 0.01 , advertising on newspaper and on radio
had been related to effective people at significant level of 0.05

2.4.4 The promotion of market factor was related behavioral of mobile phone
purchasing decision on charged services found that the staff had knowledge to answer the questions
and also gave more information detait were related to charge services of significant level of 0.01,
advertising on radio and brochures were related of charged services at significant level of 0.05

2.4.5 The promotion of marketing factor was related to behavioral of mobile phone
purchasing decision on selection of buying mobile phone found that the extension of using time and
the staff had ability to solve the problems and gave irsormation detail were related to selection of
buying mobile phone at significant level of 0.01 , adverlising on the cutout and the politeness of staff

were related to selection of buying mobile phone at significant level of 0.05
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UIBNTUF u-.a:um"nmusnm'ﬁuﬂ"'mmm:auﬁugnmtﬂmmu lagafassodsslumisauiian
aoui auiuidnes (Staton and Futrell. 1987 : 650) wIaananuiunelasiasnisdosne (Foiu
LASNINTTN) ﬁlﬁﬁam'é'auﬁ"muﬁﬂﬁmtﬁﬁaﬁmsaﬁnaaﬁms‘lﬂﬁmmﬁ {Boone and Kurtz. 1989 :
65) dutsznauvasfianiix ua...amuummma'n'nnaemmmmammmnnmﬂﬂmanm ns
Fasmisdanoinunalnlumnndauds fuduaruImIliguilnn seesdasRaTmnieis
nmlnauanfanueiifome mmﬂm‘lﬂummﬂﬁmmm-‘lﬁmanﬁwamanmnswuuﬂnn las
AMmaiiatasnumisadming ua..t'ﬂumumnuwaanquanﬁunuﬂnﬂ e

1. anﬂm.lmaa‘ﬂammﬂmﬁmuua..amuﬂm'lumnﬂumnu

2. AITUEUMIATIN (Where?) indmmanntiamiisala (How many?)

3. hdEumazlnmhe llmnshe (What?)

4. m'mi'nilmraw‘ié’nﬁ‘a:ﬁﬁmmmﬂnﬁanmﬁw 9 Msaununsiansiwioiiia
atials (How?)

5. MWANBM uazansucta ez InanaseRstuua (What?)

ASANAINNITARIA (Promotion)

NIRUBIUNITANIG NanaD nﬁwﬂﬂaﬁam‘smmnnmaum‘mwmmU Las Nﬁamaaﬂa
Yiaund (Attitude) UATWOANTSUNIITS (Buying behavior) 'mnﬂ?mﬂmaqm's@twaﬁamﬁmam‘twa“
Wanamansed gnduthwnoiioafuuisn ussmssauaiumiasnad 5 napns Tﬂuﬁ’m‘mmnm
TaanumIanssumMsaaauastudIuiin pITasnUNgEnITINGLSINA fiovais |

1. nagmBmsiaismn (Advertising Strategy) 1954 aa'[m&mﬂﬂﬁ'nauﬁ'qﬂ

2. naqﬂﬁ"mwwm-a laaldwinauang (Personal Selling Strategy) 114 qmﬁuﬁﬁﬁﬁ'}ﬁmﬁ

WHIIWIN LAY
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3. NARYNIMIFINFIUNTVL (Sales Promotion Strategy) 174 USzLANTNSFITTUNITVIER
TOUNEA
4. NIYNBMILIRIIUNEMTUTZTIENAUS (Publicity and Public Relations Strategy) 154 #8l@

Aa s lumslssduwns
: : : “ 8 o N .1
6. naqﬂﬁ'n’t‘iﬂa’lﬂﬂwﬂﬂ (Direct Marketing Strategy) \5u4 iasplalinadansaafulase

HIUNTIRRIGNIINGS

damdszaumamsaana (Marketing Mix)

MIVAIINUNY (Place

HAAN AT (Product) 3 l )
AVIINIIDNA W VBINRAN N : TBINMINIAGT UG (Channels)
(Product Variety}) N13ATaUNINAAa (Coverage)
AMWURIFEUAT (Quality) . © nsiRanaunaty (Assortment)
nM38anuuy (Design) ¥iiafias (Location)
Qmiﬂﬁm (Features) _ | TuMaIMaa (Inventory)
ATIUNT (Brand Name) | NITIUAN (Transport)
MIUITINUND (Packaging) a1ty
;ﬂmﬁ (Size} (Target Market)
VN7 (Services)
mMTivLszin (Wamanties)
MTILAUTUMN (Returns)
3101 (Price) MTANIINMIA[1’ (Promotion)

TINFUNIUTIBNAT (List Price . a .
( ) MSAILFIUNTITIY {Sales Promotion)

IUAa (Di .
§IUaq (Discounts) nslassma (Advertising)

Ehnﬂmﬂﬁ Allowances v e
. ( ) mMslawinausie (Sales Force)

. o :
STHZLIR M IR EWTD (Credit Tefms) NIGRIAN AN (Direct Marketing)

nmwdiznay 4 @ulszaumaniiaana (Marketing Mix w39 4 Ps)

N : Kotler. (1997). Marketing Management : Analysis, Planning, Implement and Conirol : 92.
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9. (Good. 1973 : 320 ) AnuNINala MuBTY QAW FNIW WIDTTALAUNDLR S
HAIAINANMNFULIA 9) uazﬁﬁuﬂﬁmaaqﬂﬂaﬁﬁﬁia‘éﬂﬁﬁﬁagui
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ARG AVABINTT WTBUTINILA

ANUNINeLs (AU, 2529 : 21) wanuia ANMU3ENSH 7au Bud 1wl wis Laendivaiyans 7

LNHIINNIT IATLNITADLFUSIAVAIUA BINIYREUINT UREAIUIALD
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AdaNInalanasdlzuinyg
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ANUAINalIIBIR ITUINT (Bws. 2522 : 27) uanesniiasnniknlsiadssinEninas
NITUIMS & Nz Idau3mssaiF lilsdnudiiWiads 9 1t uananstomshiuSmsadndiiiu
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AMURINalalru3nas (Satisfactory Service) (Millet. 1954 : 397-400) fia ANIUEIUITONIS
= ’ £ - o = = L o
Ao dunianelanda bilasdasan

1. MsuSmsathayiias (Equitable Service) fa mm?m‘;ﬁﬁmmqrﬁmm LN
tastavamiin Bihazdules

2. MIRLINTIINIIMUABIAN (Timely Service) fiaz nTiRLINMsausnvusANI N
Tueau

LTI . 5. . . TR = " P

3. pasiRuIniTattnNuswa (Ample Service) A ATINARINITINBINB IUAIUTOIUN

UAINT FRRBUNINIE9 9
B L - * & d‘ . - *
4. nvliuimsathedalilas (Continuous Service) IUN313zLUTIANS
L "L - = o b L - . . Ehes F ot
5. NISIRVINITNIAINUNIIRRY (Progressive Service) fia NIIWAIRIIIBUTNIINIIG U
oo o w “~ %
HnauasspumwbilianuasyiamhlGen g
of s v £ =2 . . a = o
ANUNIHELINURBMIIATULIMT (MHITIM. 2533 : 66-69) ludud1e9 a9k Ao
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1. mﬁ'ufﬁm'nuﬁmms (Need recognition) %?anﬂs?ufﬂrguﬁ (Problem recognition)
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