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The objectives of this research are to study the audiences’ personal data,
classified by gender, age, education level, occupations, value and life style affected the
Audiences’ Attitude and Behavior towards FAT RADIO FM 104.5 MHz in Bangkok
Metropolitan Area.

The samples used in this study were the audiences towards FAT RADIO FM 104.5
MHz in Bangkok Metropolitan Area, totaling 400 persons. The instruments for study were
a questionnaire and the several statistical analysis like percentage, means score,
standard deviation, minimum value, maximum value, based on t-test, one-way analysis
of variance, pair differences analyzed by LSD method and Pearson moment correlation

coefficient.

The results of this study, for the analysis of the General Demographic
Characteristics, most the samples are male with between 15 - 24 years old, student,

hold bachelor degree and earn lower than 10,000 baht per month.

The attitude toward the program arrangement 4 aspects which are song and
singer, it was found that the attitude program arrangement is in best level. The

information, communicative distribution, Disc Jockey, it is found that good level.
The frequency of participate activity program is in sometime level.

The most behavior in average total yearly listening FAT RADIO is 2.82 years, the
average total day listening FAT RADIO (daily per week) is 4.32 days per week and the

average total hour listening FAT RADIO is 3.82 hours per day.

The most audiences were listen only the song at home, the most reason to listen is

for relax, the most of time to listen is between 22.00 — 24.00 pm.



Data analysis for test of hypothesis:

1. Difference in education level and listening value have affected attitude toward the
behavior in aspect which is total period of listening at the statistically significant difference

of 0.01 level.

2. Difference in listening value seeing short movie, movie value and social value
have affected attitude toward the behavior in aspect which is average total day listening

FAT RADIO (daily per week) at the statistically significant difference of 0.05 level.

3. Difference in reading the book value has affected attitude toward the behavior in
aspect which is total duration listening FAT RADIO (year) at the statistically significant

difference of 0.05 level.

4. Difference in social value has affected attitude toward the behavior in aspect
which is average total hour listening FAT RADIO (hour per day) at the statistically

significant difference of 0.05 level.

5. The FAT RADIO F.M.104.5 MHz. program arrangement in aspect which is song
and singer (DJ) has rather low positively relationship with the behavior in aspect which is

total duration listening FAT RADIO (year) at the statically significance of 0.01 level.

6. The FAT RADIO F.M. 104.5 MHz. program arrangement in aspect which is Disc
Jockey (DJ) has rather low positively relationship with the behavior in average total day

listening FAT RADIO (daily per week) at the statically significance of 0.01 level.

7. The attitude of activity program of FAT RADIO has moderate positively
relationship with the overall frequency of participate activity at the statically significance

of 0.01 level.
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