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Prapatsorn Kleebpratom (2013). Perceptions of Exhibitions and Fairs’ Marketing
Communication Tools Affecting Decision Making Behaviors for Buying Products
and Services Among Consumers. Master’s thesis, M.B.A. (Management)
Bangkok: Graduate College, Srinakharinwirot University. Thesis Advisor:

Dr.Tanapoom Ativetin.

The purpose of this research was aimed at studying study Perceptions of
Exhibitions and Fairs’ Marketing Communication Tools Affecting Decision Making Behaviors
for Buying Products and Services Among Consumers. Mixed methodology was applied. For
quantitative method, questionnaires were gathered from 400 samples. The data was
analyzed by percentage and chi square. In terms of the qualitative method, in-depth
interviews with 20 samples and 6 exhibitors of goods or services were employed.

Hypothesis testing in quantitative research methods at the level of 0.05 statistical
significance found that.

1. Overall personal characteristics covering sex, age,educational level, occupation,
monthly income, and frequency of participating in exhibitions affected behavior in making a
decision to buy products or services at the exhibitions.

2. Perception of marketing communication tools in terms of advertising affected
behavior of customers in making a decision to buy goods or services, average budget in
buying each time, key reasons for buying goods or services, and duration time of buying
goods or services.

3. Perception of marketing communication tools in terms of sales promotion
affected behavior of customers in making a decision to buy goods or services at exhibitions,
the kinds of products or services mostly bought, the key reasons for buying goods or
services, the duration time of buying goods or services, and the time spent in buying goods
or services.

4. Perception of marketing communication tools in terms of public relations
affected behavior of customers in making a decision to buy goods or services at exhibitions,
average budget in buying, key reasons to buy goods or services, duration time of buying
goods or services, and time spent in buying goods or services.

5. Perception of marketing communication tools in terms of event marketing
affected behavior of customers in making a decision to buy goods or services at exhibitions,
average budget in buying each time, the kinds of products or services mostly bought, key

reasons for buying goods or services, and the duration time of buying goods or services.



6. Qualitative studying could be summarized such that overall marketing
communication tools affected the decision-making process of customers in buying
products. The customers would choose to respond to the marketing communication tools
that matched with their optimal benefits and needs. Therefore, results of the qualitative
study confirmed the quantitative results that overall marketing communication tools affected
the behavior of customers in making a decision to buy products at the exhibitions.

This study suggested that to form effective strategies of exhibition arrangement,
related organizations and exhibitors should place importance on marketing communication
tools covering advertising, sales promotion, public relations, selling by sales representatives,
and event marketing to communicate with the consumers at the exhibitions so as to urge

decision-making to buy goods or services.
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4. Lmemﬁ@LLa:mmﬁLﬁ'mrﬁquﬁﬂssuQu'ﬂmLLa:ﬂﬁ@T@ﬁulms’fiTa

5. NRITWIVEY LAZLANRIINLNLITS
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inww LB IUNULAEETI §I3I0 (2529: 6-7) nanIMITLIRANBianTz LNl
n3RenIy mn"’m:l,ﬁﬂuLLa:mSLLﬁJamm%mmlaa?('aLi”]ﬁlqﬂﬂawuLﬁuﬂ%aﬁmmﬁ'ww”u§
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‘Yn\‘]"'l]@]')“ninlﬂ_lﬂ\?(ﬂuluﬂqﬁ(ﬂﬂjf]wﬁ(ﬂﬁqqﬂ‘l(ﬂa&lwa(ﬂ’]ﬂG]L‘Waﬁi’]@ﬂizaUﬂq‘EMﬂNﬂquﬁJa’]ﬂm
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2. RWBIAALASN H)LNYINUIAIDINDNITADFITINIIANAN

lunsssdayatnimseng 9 enufudinisuinisesuTsnlugauslnanidu
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> ¢ % v & ¥ A A . . v A o L
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o 1 v =) qq// v $ v v v g
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1 Y =) Q 1 a v A
%m‘[m AT UNITIUNITZANURFUAININR TS
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2.3 M3UseB1d@uNW5( Public Relations ) L83 2989 (2542: 307) N&1IN N3
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WIBNUA19 9 THMITUEINRIANNTINGDNNUTZTITU AAIBFIININANE DL UATITNEN
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A o ¢ A o = @ Aa @ A o o Y o v A o
NAAAMMWATUSEN MNdianuhlanddeny iWadseanaunus lludr vilkiAaanudila
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v oA 1 o A AI 1 Aa t-ﬂl s v A a o [ a A £ ]
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p3falwal
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A A v . v & K s Aa v
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A A ' Y o &R & v
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2.4 nyualaglEwibnenwane (Personal Selling) Wua 7ivzina (2545: 10) na2

U
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7%= 66.441 Asymp. Sig. = 0.000
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7°=11.232 Asymp. Sig. = 0.024
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7%=13.943 Asymp. Sig. = 0.030
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y%=734.688 Asymp. Sig. = 0.000
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