NIATINeendans1il UN 19 atun 2 weunguniam - Snau 2568

'
a 1

a ¢ Y ' a Aaa v o = Yy a )
m'i'aLﬂiﬁxwﬂﬁmﬂms‘imiwmL‘VI&l'J‘mla‘wﬁ‘wa(ﬂamimﬂauiﬂLaaniﬂiusnﬁitsaaWSﬂmu

ADILLUUNIINTZEN

o v ¢ Y

#7910 d9wN* harANENT NeuTRIL

BND

AN TMUTITUALIABNLAY N TYIDUNE ATNA WMNINYISUFASUASUNTI LS

*Corresponding Author Email: thitiwat.sung52@gmail.com

Received: March 26, 2025; Revised: May 28, 2025; Accepted: May 30, 2025

UNANED

mﬁﬁamaﬁ“amqﬂizaqﬁtﬁam@m‘%waﬁﬁamamiﬂmL‘17|"m‘m’?‘Sw%wamamsmau’iaLﬁafﬂfﬁﬁmiﬁa
dngdesitidmszen Tnefingusesnadutinteadiommineuazsmeemnafidvszaumsainsléuinade
dsqasitdmsrens o 390 Aunninderauidldun lereuaen widefia uay S1e3aR tneld
wugeunudueissdelunafvnumuteya uardnnguiadelminldanmshuuuaeunuud3dinse
Joyarmemsannagilisyian (Multiple Regression Analysis) Wuu Enter

namMsITenudn JasemamsiesiieaiiisnsnarensiaduladenidusmsiSedsaeuiin

o w a

WmszenegsidudAynneianseau 0.05 dawau 4 Jade loun JadesunsndsuinsuezUsyaunsalise
AaoiunIzen (Beta = 0.597) YadesunismouausiauiamanislunIuing (Beta = 0.596) Uade
AMUNINTFINUTMSN AT eUsSEAUNTlTad T IYa MU MSEeN (Beta =0.392) wag Jadeaumsluing

inviesfigszwinansliuimsisedngasauindwszen (Beta =0.176)

v

ARy Jadomenisvieadien Sedsgaeusiindmssen nsdnauladenlduinis

a s ) ' A  daa a ' o a - v oa a_ o ' 1 8w
ﬂ’ﬁ’)kﬂ‘i'mwﬂﬂﬁ]ﬂvﬂﬁﬂ’ﬁ'*/ISGL'*/IEJ’JV\ME)'VIﬁWﬁWE]ﬂ’ﬁmﬂﬁu’[ﬁ]Lﬁﬁ]ﬂl‘?J'U‘iﬂﬁiL‘iﬂﬂﬁiﬂﬁyﬁaﬂmu'}ﬁ’lw‘mEJ’W 73



Dusit Thani College Journal Vol. 19 No. 2 May - August 2025

The Analysis of Tourism Factors Influencing Decision-Making in Choosing

Chao Phraya River Cruises

Thitiwat Sungkaew * and Komsit Kieanwatana
Faculty of Environmental Culture and Ecotourism, Srinakharinwirot University

*Corresponding Author Email: thitiwat.sung52@gmail.com

Received: March 26, 2025; Revised: May 28, 2025; Accepted: May 30, 2025

Abstract

The purpose of this research was to find the tourism factors influencing the decision to use
Chao Phraya River cruise services. The sample group consists of 390 Thai and international tourists with
prior experience using these cruise services, selected from three piers: ICONSIAM, Asiatique, and River
City. A questionnaire was used as the data collection tool, and the gathered data were categorized into
new factor groups before being analyzed using Multiple Regression Analysis in Enter Form

The results were as follows: The factor of Accessibility and cruise experience (Beta = 0.597),
Service expectation fulfillment (Beta = 0.596), Service standards to enhance the cruise experience

(Beta = 0.392), Onboard tourist services during the cruise (Beta = 0.176)

Keywords: Factors of Tourism, Chao Phraya River Cruise, Decision Making
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