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Ruriya Siriphatpisal. (2007). Consumer’s behavior and marketing mix affection buying
trend of Organic Vegetable at supermarkets in Bangkok metropolitan area.
Master's Project, M.B.A. (Management). Bangkok : Graduate School,

Srinakharinwirot University. Project Advisor : Dr.Rugphong Vongsaroj.

The purpose of this research is to explore factors affecting consumer’s behavior
and buying trend of organic vegetable at supermarkets in Bangkok metropolitan area. The
factors are demographic , psychological and marketing mix factors. The samples for this
research were 400 consumers buying organic vegetable at supermarkets in Bangkok
metropolitan area. Questionnaires were used as a tool for data collection. The statistics
used for data analyzing are percentage, mean and standard deviation. The statistics used
for hypothesis testing are independent t-test, one-way analysis of variance, multiple linear
regression analysis and pair comparison were analyzed Least Significant Difference (LSD)
or Dunnett's T3; processed by Statistical Package for Social Science for Windows version
11.

The research revealed that:

1. The majority of consumers are single female age between 25-34 , with bachelor
degree graduated. They are mostly work as employees in with average monthly income
higher than 20,000 baht. Consumer’s have psychological factors in team of perception and
motivation at high level. They have a good opinion toward marketing mix in the aspect of
product, price and place. Regarding to consumer’s purchasing behavior, collard is the most
popular organic vegetable, and most of the consumers prefer to consumer pan fried organic
vegetable and the most influential person for consuming organic vegetable is themselves.
They mostly bought organic vegetable from supermarket with the main purpose of health.
They averagely consumers vegetable 4.48 times/month with the buying expense 128.44
baht/time, and they have high tendency to further buy in the future.

2. Consumers with different gender, ages and monthly incomes have different
buying behavior in term of buying expense and consumers with different occupations and
monthly incomes have different buying behavior in term of purchasing frequency at .05
statistically significant level.

3. Consumer’s psychological factors in term of perception and motivation and
marketing mix in the aspects of product, price and place have a significant impact on their

purchasing behavior in term of buying frequency at .05 statistically significant level.



4. Consumer’s psychological factors in term of perception and marketing mix in the
aspect of product, price and place have a significant influence on their purchasing behavior
in term of buying expense at .05 statistically significant level.

5. Consumer’s purchasing behavior in term of frequency and expense on have a
significant effect on their purchasing tendency in the future at .05 statistically significant

level.
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1.1 ANULANGIVBINAAA MM (Product Differentiation) LazANNLANA
N1INIULITH (Competitive Differentiate)
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implementation, and control. 9" ed.
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