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Apatsaree Poochitpakorn (2548) Factors related to corporate image A Case study of
DHL Logistics (Thaland) Ltd  Master Project, M B A (Management) Bangkok

Graduate School, Srinakhannwirot University Adwisor Dr Sinon Chaipoopirat

This study focused on factors affect related to corporate image Case study
DHL Logistics(Thaland)Ltd The study was developed considering 6 factors which

consisted of langble, service qualty, prnice place, adverisement and notification
classthied by gender, ages, mantal status, education and occupation to study correlation
between the factors and DHL corporate image

The sampies of this research were developed from 350 customers used DHL
Logistics (Thalland) Ltd for international shipping service A questionnaire was used to
collect data which were analyzed by percentage, mean, siandard dewviation,
independent t-test, one-way analysis of vanance, par dependent was analyzed by LSD
and Pearson product moment correlation coefficient, processed by SPSS for Windows
version 11

The research revealed as follows

1 Overall opinion of customers on tangible 1s correfated to DHL corporate
image at the moderate level Iin the same direction, at 05 statistically sigmificant level

2 Overall opinion of customers on service quality 1s correlated to DHL corporate
image at the moderate level in the same direction, at 05 statistically significant ievel

3 Overall opinion of customers on price 1s correlated to DHL corporate image at
the moderate level In the same direction, at 05 statistically significant level

4 Overall opinion of customers on place 1s correlated to DHL corporate image
at the moderate level in the same direction, at 05 statistically significant level

5 Overall opinion of customers on advertisement 1s correlated to DHL corporate
image at the moderate leverin the same direction, at 05 statistically significant level

6 Overall opinion of customers on notiftcation 15 correlated to DHL corporate
Image at the moderate level in the same direction, at 05 statistically significant level

7 Customers with different gender had no significant difference in DHL

corporate image



8 Customers with different age levels had a significant difference in DHL
corporate image at the 05 significant level

9 Customers with different mantal status had no significant difference in DHL
corporate image

10  Customers with different educational levels had a significant difference in
DHL corporate /mage at the 05 significant leve!

11 Customers with different occupations had no signhicant difference in DHL

corporate image

From the research showed that some different demographic factors which were

gender, mantal status and occupation had no significant difference in DHL carporate
image Some different demographic factors which were age and education levels had
significant difference in DHL corporate image Maoreover, tangible, service quaiity, prnce,
place, advertisement and nobtfication were correlated to DHL corporate image
Therefore, company should keep the factors related to DHL corporate rmage importantly

in arder to meet the needs of customers
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Parasurman, Zeithal and Barry ) na12i1 asuinsidszauanudisaazaslsznauany
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UBULINMIUNINAURZANATIL Moment of Truth (TRIRINANVITIIINgsanw)
Frnmfiinssuisnusms) lwnayhnissiwauuins (Service Delivery) 1in
wWiganadundt @iuuInnT 9eUInT sofiuims w UInuuinty ¥eeans
Shwn waslosiate3onaine
2 porting Staff fia WinImEMREIT LT MsLRLSNTRIUMI %aﬁ’uﬁagnﬁ'ﬂmumqﬁn
fsu fhenslu doginmsil

P ' a
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1 NaynsTIfie (Strategy) @io wamslunsufidemenuildanadammuedn 1Ra
aavaussmamliusigilhmanslupsfeasiildimuali laglisinnudangudat
Winawafinmuwingresadnilmanglédd nagniduuinasendunagniviaguu
ﬁug'\waammauauaammﬁaamwaoanﬁﬂﬁaLi'wﬁﬁa (Customer-dniven
Strategy)

2 JTULW (System) da msiuszuumaawidoune lududon dasedneu
anuiniluvasuaazmirfidosinatvlddfias a1 uaa8987§3 (Customer Friendly
System)

3 wWinw (Staff) wanedy ussawdnnrlunnIziuaMuTuRaTay NiFIuNedes
(.3 o

AUMIIRLINT zdaIsTmn Aelnussdfunnanisy assasualadmsrineuliiita

gilndan17lWUINNINEA (Service-conscious)

AuANNME 7 Uszniiukansuimsnia (qﬁ%’um% un$iaw 2539 17) Lﬁaamnqﬂ

Uaytuiugalanifdod Hnsulasuulasmandansseuazine uladunune vinlwenms

LPLLT R wulanasutaduiunnds mywayaanIiigumnwuasdsz@ndnw duiu

atindidmiunsainnauimslawazanudiulaliundulfuinildadg g dsznau

Spt]

1 S =Smiling & Sympathy #a nbuudmenlaanlalam winaniuladaanuduings
DINUBIRNAT

2 E = Early Response #ia nisaaususssonnulzmdnnandiadumaiiiula laod
ruldidahniFonm

3 R =Respectfiul fia nisusavaaniisanauiuiialiifinsdgne
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wuuEsdle

5 | =Image Enhancing fia msusasaandemiinmmmwaizasglidnsuszsaiy
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6 C=Courtesy g f3piomsdoulun gmwuazlunsemd sawlbutionau

7 E = Enthusiasm §a finnunisdunsztas waznszistaiusnzudnis a:ldudmsann
NN IaaND

&1 9znaUN19N1TUINT (Service Mix)
Gywsd wdudsziad 2539 172) namih @mdznaumamiuimsfe urtenthisnidn

sslsznavraImTinisla 9 Afinadugmmweaaninisuug engieaiuanuianels
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wisnaliiiaamuianelalumpaandld (@aunwifadesdulszaumunieaa
Marketing Mix) snansnwisiladmnaraaniiu 3 nauinaig aail
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wnadszng JLAUAUADIALARDUY
+1% +2% +3% +4%
1,000 - - 473 244
2,000 - - 619 278
3,000 - 1,206 690 261
4,000 - 1,341 732 299
5,000 - 1,437 760 303
10,000 4.465 1,678 823 313
20,000 5,749 1,832 858 318
50,000 6,946 1,939 881 321
100,000 7,465 1,977 888 321
500,000 64 7,939 2,009 895 322

Herbert Askin and Raymon R Colton Tables for Statisticians (New York Barnes & noble

Inc, 1963) pp 151-152
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lapuuadaauenanas 14 o9 ool (@355 18350l 2538 281)

11 @anws A-C W 40 @atin
12 en8nwT D-F  37uu 40 enatihd
13 aIanKT G-l I 40 a1
14 fanws J-L MWW 40 dr0EN
15 @1any MO U 40 @8t
16 @anys P-R  97uI% 40 620879
17 eRNT SU  37wI% 40 @88
18 fIaNHT V-X U 40 @aaH9
19 @8NWIT Y-Z 37w 30 @29

s34 350 @208
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12 @nadp (Mean) (Natn MAoHUT 2541 40)
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o X WNW AR LUWLRRY
¥ X UM% HETINDBIATUUUIINGG
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13 m3auaz (Percentage) (aAuun Juail 2538 75)

P = [L]XIOO

Wa P unu  Mmadadpoe:
unu  anuiilummdnngresteys
N UNU  BUNATDINGUAIBY N

14 snlipiuuuiasgu (Standard Deviation) (fTagn MATOUYTY 2541 48)
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a = k 1- DV
(k-1) vt
ool o0 = dranufodald
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vt = 51"1ﬂ'rmu.ﬂiﬂ?'m'ilaoﬁ:l.mwi'mv!n'i'fa

2 aRAn T IwnIadauaNNAgIn
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o .
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1

a & , L me
211 luntdianuudsunuzentizenim 2 ndulivindu (ol#07)

16&"‘3@]1 t = __ﬂ

2 232
(5_14_5_2)
n n
Tan# df = L2

2 2 1 nagawigInulszmnsmaainuandranuiinadamwansainasudin DHL Logistics
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athsfiunnin 2 ngy laomsiwnzdanuudidsiumaidisn (One-way Analysis of Vanance

One-way ANOVA) (fagn Miksiins 2545 144)

F= MSTrt
MSE

F  iiaemaar:s k-1,n-k

lasdAi  MSTH (Mean Square for Treatment) = SSTrt / (k-1)
MSE  (Mean Square for Error) = SSE / (n-k)

Wa k  unu Swutdszmnsihamagausu g
N unu a“ﬂmue'haLhaﬁ"'e%:uﬁLﬁanmmnﬂ‘s:’mnmnﬂizmns
SST  unu anaduulsanae
SSTrt  unu anuERLUITERIInInul
SSE  unu anuduudimalundnuaiuiidoinu
F unu draddnelfidisufisuiuaningininnisuanuas
WUy F iRannuiodety

51 maaseusuNduToR 7 fiv Fafi 24 narsuAMBFIRUT IR BATANY
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anwol lanluminasauanauduiuissnivuuusauauaIuh 2 uas 3 1Fadidan
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AwnTzRanuFuRuizr e ln BN 2 a2 %oﬁqmﬁaﬁ

r. = "Z’O’“(Zxxzy)
VT - 1Yy - (320 F)

o o a £ LR 3
Wa  r,  unu  sudszEnTansunun

X Y e
z UNY  HATIUAZLUWIILYD (Item) TaINFUAIBEN

ZY UNYK  HAEINBBINTUUUIIU (Total) YDININHY
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2 - o
2X UNK  WETINVEINTULULA X UASSHIUNTIRIRDD
2 ) as a Qe
2 unw HATINVDINZUUUTA Y UARTAILNNIRINDI
T XY Unu uaswmamaﬂms:wm Xuar Y
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