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Graduate School, Srinakharinwirot University. Project Advisor: Assoc. Prof.Supada

Sirikudta.

The purposes of this research were to study the social marketing of foundation
relating to individual donation behavior. The samples in this study consisted of 400
individual donors. Tool for data collection was questionnaire. The statistics used in data
analysis were percentage, mean, standard deviation, and hypothesis tests by employing t-
test and One-Way ANOVA, and the analysis of the relationships by Pearson product
moment correlation coefficient.

The research findings were as follows:

1. Most samples were male, aged between 31-40 years, earned bachelor’s
degree, government officials/state enterprise employees, had average monthly income
10,000-20,000 Baht.

2. Most samples had cognition of social marketing for foundation in advertisement,
special event activity, public relation, direct marketing and personal fundraising at high level.

3. The samples with different sex, age, occupation, and average monthly income
had statistically significant different behavior of donating frequency from last year at 0.05
levels.

4. The samples with different sex, age, occupation, and average monthly income
had statistically significant different behavior of donating value from last year at 0.05 levels.

5. Social marketing for foundation in category of advertising and public relation
had relationship with behavior of donating frequency from last year at statistically significant
of 0.05 levels. The relationship was in the positive direction at the low level.

6. Social marketing for foundation in category of advertising, direct marketing and
personal fundraising had relationship with behavior of donating value from last year at
statistically significant of 0.05 levels. The relationship was in the positive direction at the low
level.

7. The donation behavior towards donating frequency and value from last year
had relationship with donation behavior trended to increase value and they were sure to
recommend the donation news to other people at statistically significant of 0.05 levels. The

relationship was in the positive direction at the low level.



8. The donation behavior towards donating value from year had relationship with
donation behavior trended to increase value and they were certain to recommend the
donation news to other people at statistically significant of 0.05 levels. The relationship was

in the positive direction at the low level.
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5.4.5 NMIAAAlAUNITAMANITANLAR (Event Marketing)
5.4.6 MILFAIFWAT (Display)
5.4.7 M39alwizu (Showroom)
5.4.8 msﬁ'@gluﬁm'%@miﬁwmmaa%uﬁﬁ (Demonstration Center)
5.4.9 NMIIATNUWT (Seminar)
5.4.10 NMI3aBnIIAM T (Exhibition)
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v a a

2ayaneaand (Secondary Data)

AN o = C% [

Lﬂuﬁaya'ﬂ @1mmnmmﬂmﬁuﬂ%mmﬂ’ayaﬁﬁ;dnm';u"l,"a” 394
1. wihiFaNungIna 113m I
2. BIIRANIITINT UNAN INNTWKT 1Az T18wIuNLNLITa

3. ﬁagamn‘éumaiﬁm

v
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1. MIaTaunNTays (Editing) pﬁ%’m:ﬁ']LLuuaaumuﬁVL@?%'uﬁy'mmmm’mLLmem
andIuaTANNANY INIUBILLLFELNN Lﬁaﬁ'@Lmuaaumwﬁvl,&iauyszﬁaaﬂ

2. MINITRE (Coding) ;ﬁé’]‘mzﬁ’lLmuaaummﬂuﬁﬁmmgﬂﬁmu,a::mmaugmi
Bouesud assiaaufitimnesns luudassusssuuusauany

3. MIasTaNa (Data entry) iuuusaumefiasIraseusosudy wufinaslu
aauiaad laolalisunsuaiiddniiagy SPSS for Window (Statistical pack for the social
science for windows)

4. NMI@3IFUTaNA (Data cleaning) ﬁwiagaﬁv'wmﬁﬁ'uﬁﬂaﬂuﬂau'ﬁaL@aﬁ?m
AIIIRAVINYDD L'ﬁaLLﬁlﬂﬂﬁWﬁ@Wﬂﬁ@ﬁmmﬁ@%mminmmﬁaga

5. N3Uszalana (Data processing) Lﬁalﬂumﬁmﬁ:ﬁﬁaga@mq doluil

5.1 myezrdeyslaslFaiiaidawssnmn (Descriptive statistics) ldir

5.1.1 TayasuanumenIdszaniensas  vedgaauLIFaUNIY laun
LW 878 FDNUNTW TEAUMIANEN 21T wazreldiafs anuULgoUnNEIUA 1 anuan
LLﬁNm’]&lﬁ (Frequency) uazlaaInatduwa1Taas (Percentage)

5.1.2 ia;&awwﬁmﬂﬁéamimmamLLuummms (IMC)  Aiinade
WOANTINMILZIAMNUULROLIINABUT 2 ﬁnmm@h@‘i'}q@(Minimum) Agaga (Maximum)
AL (Mean) LRz mul,ﬁmmummgm (Standard deviation)

5.1.3 Tayan1Id I UNgAnTINN1TLTNA I UIBANTUNNURIUAT 97N
LUURBUMINEINT 3 Thanm @h@‘iﬂq@ (Minimum) A1g98a (Maximum) ALaay (Mean) Lag
@hﬁ%’ml,ﬁw,uummgm (Standard deviation)

5.2 nmyanidayalaoldat@iBsouunu (Inferential statistics) ldun

5.2.1 mimaauauuagmﬁaﬁ 1 fla anwenIUTZTINTANRAS laun Lwe

21 RAUMIANW 1T LLazﬁslvl,ﬁﬁLL@m@mﬁumaaQu‘%mﬂﬁNa@iawqﬁﬂﬁumsu‘%ﬁnﬂ

1A8TIWULANANINY T Lwe MENNTIATIEALAs [TAa0@ t-test (Independent Sample t-test)
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L‘ﬁmﬂ%ﬂuLﬁmml,aﬁwaaﬂ@;wé'aaﬂn 2 NRN uae FOAILATITAULLNITILATIERAN
wd3U5IN19LA87 One-way ANOVA %38 One way analysis of variance) LiNenagaUANY
wanensvasALafafinnnnii 2 naw laun ol JTAUMIANE TN uaze'le

522 mMinaseusNNAzIUTan 2 fe msmmmﬁaé’aﬂmmgaﬁ% 9
Usznaudls mslawan MIaaadenanssy MIUTETFUARE MIAAIAN1NATI WALNT
sz@unﬂ@mﬁmﬁﬂﬁmadyaﬁ% flanuduiusiungdnsuniiuianevesguinaluie
nymwanuas laslfdatfsnduiusadnainveaiuidu (Pearson product moment
correlation coefficient) tABNARBLANANNFNNUEIZRIIGINYS 2 daTitTudaszeani

5.2.3 minasausuNdzudafl 3 wodnsswmIninefianuduRusiu
wwldunginssunsvsnaluewaalaglddaifansunusadrsitauaafiasan (Pearson
product moment correlation coefficient) iNonagaUAInNUENR I HINIeaLYs 2 dafilu

dRIAON®

AaAa { a '3
5. RGN 1T 1HN13NATIZHDONE

u
@
[ (%

Aan d' a 6 v a v dy = dy
amw’tﬂuﬂ’mmﬁzmagahmmwmm 9%

N133AIL AN ALBINITIWA (Descriptive Statistics)
Lﬂ%ﬁé’ﬂﬂﬁﬁi"ﬁtﬁm’smamTaga ﬁwmuaﬂ’agaLmzm@i’mﬁaﬁaaﬁu Foflunsetunewsa
msmUé’ﬂumzmaﬁa;&aﬁﬁmamw ueazlaaunsndndstvansaedszong b 30 dums
agﬂﬁaé’num:maﬁagaﬂéwﬁﬁﬂm (Nawn NAwdiyT. 2546: 127) auilsznaualg

1. MImeanud (Frequency)

a

2. mimeniasaz (Percentage) l5gn3 dadt

f (100)
n

P =

Wa P unu f13eeas %Ia % (Percentage)
f W aanNnaasnnlarud1sosas

no uNh @h'«ﬁwmum’]uﬁﬁmmﬁaﬁhmuﬂ53:11

04

3. mImdazuumady (Mean) ligaiaadt (T Nilodinys.2544: 49)

x- 2X
n
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NG 2
W X VT ASLULRRE
ZX UN%  WNATINTDINSUUWIINNG

n RS ﬁ‘hmumjuéhamo

%

4. My NNDILUNIAIZIW (Standard Deviation)l”gm 9%

sp = "X (20"

n(n-1)

A oA
Wa SD.  unu AnduIUuNIaIZIN
sz W% HATINUDIAZLUBLAREAIINAIRIRD
2 & & o
(Zx) LN% NATINYDINSLUUNIRNALNTNRIRDS

n UNh ﬁ‘hmuﬂulumjuﬁuaﬂ’m

aﬁﬁmw%’umﬁLﬂi’]xﬁqmmmmuaaumu (Reliability of the test) bin13
{ o v a o a Lo . .
nagauANLTaNW(Reliability) VaIuUUFaUINNG8A TR AU LIzENDaANN (a - Coefficient)

184n30UA(Cronbach) lauldgaiaad (Taun Mz, 2550: 35)

kconvariance/ variance

Cronbach’s alpha o = = -
1+ (k —1)convariance/ variance

W «a W% AN TEN UL UROLDNUNIRT
k LN ITWIBAIDNY
Covariance  UNt fla8uadauLslIniusznidInueg g

Variance WK ALBRLYaIAIANNLLTUTINVaIE DN

afALBIanu1w (Inferential statistics) INanAREUANNAZIUAIY lasltnns
a & a . . A a A
AATLRANUULYITUIIUNILAYY  (One-way analysis of variance) LWatdIouLnauaINg
LL@m@msz%iNmLaﬁﬂ"uaamjué”mm\‘lmnﬂh 2 ﬂ&j&lﬁLﬂuEm:@iaﬁu lunisnesau

suydzIudan 1 ldun iwa 21y aoumw szauNIAN® 0nIw uaznele udseanidu
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1. ®DAATITRAT (Independent t-test Sample) (&ND ey, 2550: 150-153)
a v d’ U dn;g: v dy v k2 1
I@m@aauaum@mma‘n 1 IuﬂﬁuLWﬂluﬂi‘MY]@N”ﬂE]G]ﬂa\‘lLiJE]dG]u (Assume) vL’)’J’]ﬂ’]ﬂ’J’]&l

wlvdurinn (82 = s2) lagltanuudsdsiniau (Pooled Variance) Idgas

Al i ~ @ ' oA oA
LWa Xy, X, wnu slafovainguaogangui 1 uazngun 2
Si, WY ANLYIUTIB
2 2 1 Q 1 dl 1 Qs 1 dl
S;, S, wnu mmLLﬂiﬂnuﬁJaanqumamm 1 U8ZNENAIDENT 2

Ny, N, WN% 9UIUUINAVINGUA0EN 1 LaznguaIne1eh 2

2. @EIATNZRANNLYTUTIRULUNNILAET (One-Way Analysis of Variance #38
a v { & 1 1 1
One Way ANOVA) nasausuu@giulutofn 1 Gsaznaseuanuuand 9sznitmngaens
Qs = a Y =) a 6 =
JLAUMIANEI 21EW warnulddeidien  N1sAATERANNLYIUIIUNLEE (One-Way
Analysis of Variance) 14 nagaun1uuANG19284nZULUIARE TBINGUGIaLENTNINNTT 2

1 J az a & o
ﬂqmuvlﬂ (Nae1 NUwE UYD1.2550:113)
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MIIATZAANNLLIUTIUNLGE (One-way Analysis of Variance)

WARIAULLTUTIN df SS MS F
TTNININGN(B) k-1 SS 4, Ms,, 885
k-1 MS
mulungauw) n-k SS o) s _ S8, MS i,
M -k
U (T) n-1 S8,
e F wnw  enananlelunisianson F-Distribution
MSg uni  A1nNauLIUIInTERIINgY
MS,, N mmmuﬂiﬂi’mmﬂ’l,um\jw
k UNh 'ﬁmfmm\jmméhaﬂwaﬁﬁﬁmmaauamagm
n WN% - UWAVBINFNGIBEHN
SS;  Unk wmwﬁwé’maaixmnmju
SS,, unu Nasmﬁﬁaaadmﬂumju
k-1 wn %”'mm\am’mLﬂuﬁmzi:wj’mmju
n-1 = unu %ulmamwLﬂuﬁai:mﬂlumju

fﬂ(v’limﬁ WAERANNLLTUTIBMLaE) (Brown-forsythe

(B)

uisUsInuand anu (Hartung. 2001:300) MR aLTiougas Lk

Tanen

Wa B

MS
w

MS
= =]
o=
MS
K -
=2 (1= EjE

Wi Aan AN lENasanlu Brown-Forsythe

T luwnsginaiu

MSB unw finauusdsiuszniningsy (MeanDquareBetweenGrouos)

MSW N mmmLLﬂsﬁJnumsﬂumjmﬁm%'uaﬁa Brown — forsythe

K U a‘hmumﬁwéﬁama

n W muﬂmaomjuéﬁamo
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N i vwiadsesing

2 > '
S, LN ﬂ’J’]ﬁJﬂ?’]@JLL‘L]TL]T:]%TENT]QN@DQU’N

fnanmnasauiinnuuandvadeiivaimaynesianaadasinmimesauiiu
Tuq dalieagirlglathinuandranulasld3s Fisher'sLeast Significant Difference (LSD)
%38 Dunnett's T3

mﬁme:ﬁwa@i’mmmﬁmmﬂ LSD (naen Miwdlnen. 2545: 332-333) lawld

FA3A9IN
uU
LSD =
LWa  ni Znj
r =n-k

. e o o Ao, Vo o vooa .
LSD LN mwamauﬂmmyﬂmmmvl@mmuﬂiz"mﬂ‘mquﬂ 1 LLRS |

MSE N @1 Mean Square Error NNANIATZRANNLYTUTIB

K N aﬁ’wmumaamﬁw&hama
n LN INWINVBIAIDLINIRNG
oC WNY FAURLAANIIRDE

mﬁme:ﬁwa@mmmﬁmwﬂ Dunnett T3 (3887 \naRIA. 2543: 116) lagld

%

&
FAINIT
U

We  t wn AEDAN FENaNTI Lk t-distribution
MSw), WnH @i'}ﬂizmm"uaoﬂ’nml,ﬂsﬂnummlumiu (Mean Square with

group) §1%3U Brown-Forsythe

;i LN mmﬁwadﬂéwé‘aamdﬁ i
;j WNh @iﬁm’é‘iwaamjuﬁaamoﬁ j
N, N ﬁiﬁuauﬁaaﬂwamaaﬂéuﬁ i
N, I ﬁ‘hmuﬁ’aamwadmjuﬁ j
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AsnareUaDfatsinevaINusaw (Pearson  Product Moment  Correlation
.. A v o ¢ @ A @ a @
coefficient) LNDNARDUAINNINANBDIVDINILYT 2 ﬂ@uﬂlﬂuaﬁiz@ﬂﬂu 1uﬂ’]§'ﬂ@aaﬂ

sundzIuta 2 uaz 3 (763 1dTauL. 2550: 314)
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e r vae Moy W fullsrAnBanaunusznI9enys x fuduys y
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DY UN% HAIINVBINZUUBALDBIALT Y
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DOXY  unt NATINTBINAQ RVBIAZUUUAULIT X AUATUUUTBIE uilT Y
\ug 9
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L d{ > (% {a?: ®) o ¥
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A o a £ v o & A \ <, < , ' &
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LRI X BAZ Y DANNFNART IUAAN190IInutINfe 61X LAY Y 29280 LAt X a9 Y 9Ly
! & ' a o o A a o A ) A A Y
A rdu + URAIIN x Uaz y AanuanRuslufaniafeinuia 61X WY Y 2N wean X
A9 Y 2280 @1 r LNINAT WEadIn x Uz y FaNNFNAUTIUAAN G Y uaslanuFuAUT
AUNINAT r LINE -1 BEAIIN X BAZ Y DANUFNWUS IUAANIIATINUINLELT AN UTNNWS
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DUATNNATH G195
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J > Qs Q
0.81 A bl ﬁmwawwuﬂmmuga
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Q =1 v y
sraunsanulasls Levene’s test

Test of Homogeneity of Variances

WHANTINMILINAVBIRUIA Levene
dft df2 Sig.

Statistic
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izﬁuaﬁﬁwiﬂ UI’ff Levine’s test

Test of Homogeneity of Variances

WHANITUNNILINATBILLIING Levene
dft df2 Sig.

Statistic
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Comparison) lagl43nagauuLy Fisher's Least Significant Difference (LSD) %38 Dunnett's
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