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The purposes of this research were to:

Studying marketing mix and consumers’ buying behavior between buying
products from 7-eleven and Family Mart in Bangkok metropolitan area. To compare
marketing mix comprise product, price, place, promotion, personal, physical evidence and
service process between 7-eleven and Family Mart in Bangkok metropolitan area. And To
compare consumers’ behavior between buying products from 7-eleven and Family Mart in
Bangkok metropolitan area.

The samples of this research were 400 consumers in Bangkok metropolitan area
who used to buy products from 7-eleven and Family Mart. Questionnaire was used for data
collection. Statistics used in the research were percentage, mean, standard deviation,
difference analysis by t-test and Chi-square test.

The research revealed that:

1) The majority of consumer of 7-eleven was female, bachelor degree
graduated, work as entrepreneur/freelance and earned 10,001-20,000 baht average
monthly income. Consumers’ opinion toward overall marketing mix and each aspect which
comprised product aspect, price aspect, place aspect, promotion aspect, personal aspect,
physical evidence aspect and service process aspect were at highly appropriate level.
From the analysis it Consumers’ behavior; it was found that, most consumers bought
product 4-6 times/week in average, often bought product at 6:00pm-12:00am, often bought
product on Saturday. The most instant aspect for buying from the shop was place aspect.
Consumers’ opinion toward future patronage to the shop was at definitely will buy level.
Average consumers’ expense for each purchase was 101-200 baht.

2 The majority of consumer of Family Mart was female, bachelor degree
graduated, work as private company employees and earned 10,001-20,000 baht average
monthly income. Consumers’ opinion toward overall marketing mix and each aspect which

comprised product aspect, price aspect, promotion aspect, personal aspect, physical



evidence aspect were at highly appropriate level; also, consumers’ opinion toward place
aspect was at completely proper level; in addition, consumers’ opinion toward service
process aspect were at moderate proper level. From the analysis it Consumers’ behavior; it
was found that, most consumers bought product 4-6 times/week in average, often bought
product at 6:00pm-12:00am, often bought product on Saturday. The most instant aspect for
buying from the shop was product aspect. Consumers’ opinion toward future patronage to
the shop was at definitely will buy level. Average consumers’ expense for each purchase
was 101-200 baht.

3) Opinion from consumers of 7-eleven toward marketing factor on price,
promotion, personal, physical evidence and service process were better than Family Mart
at .01 statistically significant different level. While opinion from consumers of Family Mart
toward marketing factor on product and place were better than 7-eleven at .01 statistically
significant different level.

4) Consumers of 7-eleven and Family Mart had different buying behavior in
term of average buying frequency per week aspect, the most often buying date aspect, the
most important purpose for buying product from the shop aspect and average buying
expense per time aspect at .01 statistically significant different level.

5) Consumers of 7-eleven and Family Mart had no different buying behavior in

term of the most often buying period aspect and next time service using aspect.
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- 3.86 0.653 MHNIZANNIN
A1PN
o - o = ,oA A
ANNANHOIUDI51Y AN UNTERDD 363 0.733 ANIZANNN
Aeluduiianazane Fausas 3.58 0.759 WUNZANNN
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AIRgsH HAMHANNANAQENNH 3.67 0.697 WANIZANHIN
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Wanansaneda wudn uslna¥iu Family Mart deulnnjdimnudamiudiiladadoulszas
4 1 o O 1 a dl ¥ 1 o % o b4
NNNNIAAIAAIUTINNEAA MY HadmsnzaniInige Tuda nisenustedaluFiumnles
o § = : - I Hey v X & o =
wHnzanin WiNANazansanisiaanteaduAn Nanceuiaazaanlunsdngefusn §
ananszangadunasrawinliazaonluniadnaedudn  war  gUuuunsanusi i uiuadE
TnaidiANAsWinay 4.37 4.33 4.30 ua 4.29 AMNAAL
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RAGRE 25 12.5 4 2 29 7.25
TUND 6 3 3 1.5 9 2.25
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FN99 5 WARINNIRIIEILBeUWEURLEINATeYE Y 7- Eleven uay 511 Family Mart §R23

ARLAUADTIRAENINN1TAANAAUNAR T D

t-test for Equality of Means

TRRe A UNANA D §1
X S.D. t df p

L 7-Eleven 390 0597 -2.921** 386.97  0.004
{1QQ8 AN UUARI N
Family mart 4.06 0.503

* wu NdadATunNanAnIZAu 0.01

a IS = ¥ a % ¥ .
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ARLAUADTIARENINNITAAIAATLUIIAT

v . N t-test for Equality of Means
11aqeIA1IIAN U

v S.D. t df p
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©

a

13lnArasEuL 7- Eleven uaz 511 Family Mart daonuAsiusailadanisnisnainsiiusai

©3°

o o aa

waNFNAY el Atyneatiansziu 01 TeasandesiuanumAgIuiald Tnassdiunanu

AAWILARLIAAENINNITAAIAAIUIIAT 28 51U 7- Eleven WNNZANNINNGN 511 Family Mart

anuAgutan 3 fuslnaresdu 7- Eleven uar i Family Mart Tuiam

NPMNWHUIUAT HANAATILFS Tadun19n19Aatn ANUTeININNI99ARMUNL NUANENTIL

= [ a Y o d’l
RPUSES TN H Y E N mgmimmu

Y a

H o EuslnAnesdu 7- Eleven uaz 511 Family Mart Tuamangamwamnuas 1aonu

ARLTLARTIAdENI9NITAAIA A UTAINI9NNTT AR MU e T AN AN

Y a

H . guslnaaes¥iu 7- Eleven waz 511 Family Mart Tulaangamnamiuas 4aonu

1 al

ARLAUADTIARENIINITAAIAAIUTDININIIAARNUNUN AN FNL



44

o o QQdI a ¥ = ] ' J
AuFuanan g lun1nageLaNn lﬂﬂ’\u a2l LLE‘H‘LI NEUAIMTNLANAINTSHAINNAN

o

AzuLURAtRINgNszTNg 2 nan MiluBasesieiu (Independent Sample t-test) ldszsi
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