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Suradet Darayen. (2013). Factors relating content music downloading behavior of R-Siam’s
artists of the consumers in Bangkok metropolitan. Master's Project, M.B.A.
(Marketing). Bangkok: Graduate School, Srinakarinwirot University. Project

Advisor: Dr.Varintra Sirisuthikul.

The objective of this research is to study the demography, factors in the marketing
mix relating content music downloading behavior of R-Siam’sartists of the consumers in
Bangkok metropolitan. The samples are 385 subjects which used to download music
contents. The tool for collecting data is a questionnaire. Percentage, mean, standard
deviation are used for descriptive statistic. Independent t-test is used for testing the
statistical difference between the averages of the two samples, but if the samples are more
than 3 samples, One-way ANOVA is more suitable to test the difference. And using the
coefficient of correlation and simplicity of Pearson (Pearson Product Moment Correlation.
Coefficient) to determine the relationships between different pairs of variables.Data is
analyzed by using SPSS (Statistical Package for Social Sciences) for Windows. The results
of research revealed that:

1. The most of purposive samples of consumers are male, they are 21-40 years
old. Studying in undergraduate education. Their occupation is private company officer.
Average monthly income of 10,001 to 20,000 Baht

2. The overall product factors are important with the content music downloading
behavior of R-Siam’s artists of the consumers in Bangkok metropolitan in the moderate
range.

3. The overall price factors are important with content music downloading behavior
of R-Siam’s artists of the consumers in Bangkok metropolitan in the moderate range.

4. The overall distribution channel factors are important with content music
downloading behavior of R-Siam’s artists of the consumers in Bangkok metropolitan in the
high range.

5. The overall promotion factors are important with content music downloading
behavior of R-Siam’s artists of the consumers in Bangkok metropolitan in the high range.

6. The content music downloading behavior of R-Siam’s artists of the consumers
in Bangkok metropolitan of the purposive samplings collecting from the questionnaires of
this survey are preferring a applied modern country song, selecting download a popular
country song, artist, singer / actor of R-Siam are highly influence in downloading, key

factors that make a downloading behavior is that it can be easily downloaded, the channel



in downloading music contents is through cellular network providers, the most downloading
music content isa calling Melody, the average of music content downloading is 2.5 times
per 3 months, the average of the number of times in downloading music content in 3
months is 2.06, or around 2 times per 3 months, the average of the number of songs in 1
time downloading is average 1.78 songs per 1 time, the average important level of the
behavior that in the future the purposive samples will recommend their friends to download
the music content is 3.31, mean uncertain.
7. Results of hypotheses testing are as follows:

7.1 Different gender of the purposive samples are not different in content music
downloading behavior of R-Siam’s artists of the consumers in Bangkok metropolitan.

7.2 Different age of the purposive samples are different in content music
downloading behavior of R-Siam’s artists of the consumers in Bangkok metropolitan.

7.3 Different education of the purposive samples are different in content music
downloading behavior of R-Siam’s artists of the consumers in Bangkok metropolitan.

7.4 Different career of the purposive samples are different in content music
downloading behavior of R-Siam’s artists of the consumers in Bangkok metropolitan.

7.5 Different income of the purposive samples are different in content music
downloading behavior of R-Siam’s artists of the consumers in Bangkok metropolitan.

7.6 The product factors are relating with content music downloading behavior of
R-Siam’s artists of the consumers in Bangkok metropolitan.

7.7 The price factors are relating with content music downloading behavior of
R-Siam’s artists of the consumers in Bangkok metropolitan.

7.8 The distribution channel factors are relating with content music downloading
behavior of R-Siam’s artists of the consumers in Bangkok metropolitan.

7.9 The promotion factors are relating with content music downloading behavior

of R-Siam’s artists of the consumers in Bangkok metropolitan.
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‘ﬁIm: Kotler. (2003). MarketingManagement. P.16.
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Oral Care Personal Care Home Care Pet Nutrition
* View Orsl Care Products * View Persons| Care Products » View Home Care Products = Vigw Pet Nytrition Products

Colgare GE2%) a
- Toothpastes - Men's Antiperspirant - Dishwashing - Science Diet
- Toothbrushes and Deodorant - Fabric Conditioner - Prescription Diet
- Kid's Products - Women's Antiperspirant - Household Cleaners
- Whitening Products and Deodorant - Institutional Products
- Over the Counter - Bar Soap
- From the Dentist - Body Wash
- Product Guide - Liquid Hand Soap
for Ve