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Ladda Puttavareekarn (2007) . Behavior and Total Satisfaction on drinking fresh coffee at True Coffee
shop at True Tower on Ratchadaphisek Road in Bangkok : Master’s Project, M.B.A. (Marketing)
Bangkok: Graduate School, Srinakharinwirot University Project Advisor : Assoc. Prof.

Dr. Buddhagarn Ratchatorn.

The purpose of this research is to study about Behavior and Total Satisfaction on drinking fresh
coffee at True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok by classified as the
demographic characteristic in which study about marketing mix factor that influences on drinking fresh
coffee at True Coffee shop at True Tower, study the relationship between marketing mix factor and
consumer behavior on drinking fresh coffee at True Coffee shop at True Tower and study the relationship
between total satisfaction on drinking fresh coffee and consumer behavior on drinking fresh coffee at True
Coffee shop at True Tower. The sample group used in this research are 400 consumers those drinking
fresh coffee at True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok by using
questionnaire as the tool in collecting data. The statistical methods applied in data analysis were
percentages, mean, standard deviation, t-test independent, ONE-WAY ANOVA, and the analysis for
differences will use the way of finding the differentiation between 2 groups of independent variations by
employing model of LSD (Least Significance Different) and finding the relationships between 2 variables by
using statistically model of Pearson Product Moment Correlation Coefficient by using the program of
Statistical Package for Social Sciences or SPSS.

The results of research can be found that the consumers who using the services at True Coffee
shop at True Tower mostly will be female more than male, with the age between 31 — 40 years old,
followed by 21 — 30 years old and more than 40 years old, respectively. Most of consumers are private
officers with monthly income between 20,001 — 30,000 baht and 10,001 — 20,000 baht respectively. For
the education level mostly is in the bachelor degree level followed by higher than bachelor degree level.
The reasons on drinking fresh coffee because of the taste of coffee by having the frequency on drinking
fresh coffee by 4 — 5 times/week and drinking fresh coffee at True Coffee shop at True Tower by 1
time/week with the expenses on drinking fresh coffee 31 — 45 baht/time. The period of time on drinking
fresh coffee mostly will be the noon time by drinking ice coffee with the fatty and concentrated taste
mostly. The reasons on drinking fresh coffee at True Coffee shop at True Tower because of the
fragrance of coffee and oneself will influence in decision making on drinking fresh coffee mostly.

From the descriptive statistics analysis, the results of research are concluded as follows :

1. The study about marketing mix factor that influences to decision making on drinking fresh
coffee at True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok can be found that in part
of the product, the consumers suggest that coffee seed is fresh, variety of coffee taste, fragrance coffee,
fast processing of making coffee and coffee taste at True Coffee shop is better than other shops. In part
of the price, the consumers suggest that the price is worthy and the price at True Coffee shop is cheaper
than competitors. In part of the distribution channels, the consumers suggest that the location of True
Coffee shop at True Tower is appropriate, the area size is convenient for going through in and out but

the consumers do not sure about the parking service for consumers. In part of the marketing promotion,



the consumers suggest that discount is worthy but the consumers do not sure about the motivation with
getting new glass of fresh coffee when found the color changing of straw and the motivation with the
premium when buy a glass, the consumers can refill 2 times of fresh coffee. In part of the person or
staff, the consumers suggest that the reception staffs have good temperament, the staffs have
knowledge and capability in making coffee, dress in proper and service actively. In part of the building
and offering of physical characteristic, the consumers suggest that shop has beautiful interior, the
atmosphere inside looks comfortable, the seats for drinking coffee conveniently and clean. In part of the
processing, the consumers suggest that the process in making fresh coffee is fast, the equipment in
making fresh coffee is clean and the machine of making fresh coffee is modern.

2. The study about total satisfaction that influences to decision making on drinking fresh coffee.
The consumers suggest that total satisfaction on drinking fresh coffee at True Coffee shop is in the very
satisfy level. The worthy on drinking fresh coffee at True Coffee shop is in the very satisfy level. And the
perception from the services of True Coffee shop is higher than expectation is in the very satisfy level.

3. The consumers who have different gender have affected on drinking fresh coffee at True
Coffee shop at True Tower on Ratchadaphisek Road in Bangkok in part of the expenses on drinking
fresh coffee at True Coffee shop per time indifferently but found that the consumers those have different
gender have affected on drinking fresh coffee at True Coffee shop at True Tower on Ratchadaphisek
Road in Bangkok in part of the amount of time on drinking fresh coffee in one week and the amount of
time on drinking fresh coffee at True Coffee shop in one week differently at the statistical significance
level of 0.01.

4. The consumers who have different ages have affected on drinking fresh coffee at True Coffee
shop at True Tower on Ratchadaphisek Road in Bangkok in part of the expenses on drinking fresh
coffee at True Coffee shop per time indifferently at the statistical significance level 0.05 but found that
the consumers those have different ages have affected on drinking fresh coffee at True Coffee shop at
True Tower on Ratchadaphisek Road in Bangkok in part of the amount of time on drinking fresh coffee
in one week and the amount of time on drinking fresh coffee at True Coffee shop in one week differently
at the statistical significance level of 0.01.

5. The consumers who have different occupations have affected on drinking fresh coffee at True
Coffee shop at True Tower on Ratchadaphisek Road in Bangkok in part of the amount of time on
drinking fresh coffee at True Coffee shop in one week and the expenses on drinking fresh coffee at True
Coffee shop per time indifferently at the statistical significance level of 0.05 but found that the consumers
those have different occupations have affected on drinking fresh coffee at True Coffee shop at True
Tower on Ratchadaphisek Road in Bangkok in part of the amount of time on drinking fresh coffee in one
week differently at the statistical significance level of 0.01.

6. The consumers who have different average monthly income have affected on drinking fresh
coffee at True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok in part of the amount of
time on drinking fresh coffee in one week , the amount of time on drinking fresh coffee at True Coffee
shop in one week and the expenses on drinking fresh coffee at True Coffee shop per time differently at

the statistical significance level of 0.01.



7. The consumers who have different education levels have affected on drinking fresh coffee at
True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok in part of the expenses on
drinking fresh coffee at True Coffee shop per time indifferently at the statistical significance level of 0.05
but found that the consumers those have different education levels have affected on drinking fresh coffee
at True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok in part of the amount of time on
drinking fresh coffee in one week and the amount of time on drinking fresh coffee at True Coffee shop in
one week differently at the statistical significance level of 0.01.

8. The marketing factors in part of products and price have low positively relationship with the
behavior on drinking fresh coffee at True Coffee shop at True Tower on Ratchadaphisek Road in
Bangkok in part of the amount of time on drinking fresh coffee per week and the amount of time on
drinking fresh coffee at True Coffee shop at the statistical significance level of 0.05. The marketing
factors in part of person or staff have low positively relationship with the behavior on drinking fresh coffee
at True Coffee shop at True Tower on Ratchadaphisek Road in Bangkok in part of the amount of time on
drinking fresh coffee per week, the amount of time on drinking fresh coffee at True Coffee shop and the
expenses on drinking fresh coffee at True Coffee shop at the statistical significance level of 0.05 and
0.01, respectively the marketing factors in part of building and offering of physical characteristic have low
positively relationship with the behavior on drinking fresh coffee at True Coffee shop at True Tower on
Ratchadaphisek Road in Bangkok in part of the amount of time on drinking fresh coffee at True Coffee
shop at the significance level of 0.05 and the marketing factors in part of processing has low negatively
relationship with the behavior on drinking fresh coffee at True Coffee shop at True Tower on
Ratchadaphisek Road in Bangkok in part of the expenses on drinking fresh coffee at True Coffee shop
at the statistical significance level of 0.01.

9. Total satisfaction in part of total satisfaction, in part of total worthy and in part of total
expectation have low positively relationship with the behavior on drinking fresh coffee at True Coffee
shop at True Tower on Ratchadaphisek Road in Bangkok in part of the amount of time on drinking fresh
coffee .per week and the amount of time on drinking fresh coffee at True Coffee shop per week at the
statistical significance level of 0.01.

In addition, from the study still get the suggestion from the consumers those are the
entrepreneurs at True Coffee shop at True Tower should adjust the coffee taste to the standard level,
should use the coffee that has concentrated taste and more fragrance including about having the
development for more variety new coffee formula in order to get more new groups of consumer for
increasing sales volume, should have sales promotion continuously including about managing working
process well in case when the shop has many consumers or in the period of rush hours because it will
makes consumers take long time to get coffee. In addition, the shop should have enough seats and can
service all consumers including about increasing cashier counter and increasing the branches expanding

in other places too.
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NARDULUL Least Significant Difference (LSD) tWamridaduglathiuandranu asil

a4 18 waasnamadisuifisudiaionoguasduilnafifendnuandrsnunungdnssumailag
\IBIauMunaEa 7% True Coffee #12191017 N3 MMIABT DUWTTANALEN NTUNWY MUTIUATI

{ Al s o
Aanm g luri gy

Ty, WD 7303
AT < NN LN 8IU60
3.50 4.61 7.71

UALTHY / BNANE 3.50 1.11 4.21%
(.162) (.000)
NUNINWLANTU 4.61 3.10**
(.000)

DINIEIBAN 7.71
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“*PRufAYNIRNaNITAY .01
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HAMIATIEANTY 18 uaasi1 {uilnaffiondwinSouwsindne nuduilnanfieningsia
fIUAT NAMTUATLA WU é1 Sig. Wiinu 000 Tesawndn .01 wN1BANNI ;ju%Inﬂﬁﬁm%w
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wnSewinfnw Sauadodiniifuilnandandnnsfiadiudy duiwnessnaunmunaaluniligdan

Nzauvpdmaynaianzay .01 lasdnadsatafowinny 4.21



;ju’%‘[mﬁﬁm%wwﬁfm']manmu ﬁ'u;ju’%lnﬂﬁﬁaw%wgiﬁadauﬁa NNNMIIATIER WU @1 Sig.

WinAL  .000 T9dBEnI1 .01 “NIBANIN ;Eu’%Inﬂﬁﬁm%wwﬁfmmLanw ﬁmmﬁw‘hﬂiwﬁuﬂnﬂﬁﬁ

A A o o ° & Ad s o & A o o o o aad o a

IWDINAEINN Muiwinasinaumunsalunisglond  Aszaunsiegnesdanizey 01 lasd
NRGNIALRRLLYINALY 3.10
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¥ A a1 A
elaafanaifan
o s aad a 13 v v a € =
fwsuadanitlumaiensd  acldmmesaumsmiienziaianuudsdrumadsn  (One
Way Analysis of Variance : One Way ANOVA) uazminagauausufginldszauanuiiodn 95% aami
32U apaENNRZIUNAN (Ho) Neiatilasn F-Prob. Waandn .05 usztawadgiudelayiasauadgiunan
) a Aa d' ' Ly A A ' @ o ~ a A @
(Ho) uaspansusuudgInies (Hi) nidnadsaddesnisghuandrons s ldiSouifsuiBetan
(Multiple Comparison) lasld3nasauuuy Least Significant Difference (LSD) Lﬁamiwhmaslgﬂﬂﬁw

WANAINUNIZAUREAAYNIRDANIZA .05 NanInaFauruNaT M D uaIR

a5 19 uaasmaSouiisung@nssumsuslnanunaafu True Coffee a1N810N3 n3 nes

DUBITANALEN NIINNY IUUNAINT yldlafudaifon

woanssunsuslnaeiasaumunan  unssnw F- F-
wilsdn df SS MS Ratio Prob.
$rumassnaumunaalunitsgans ITRINNGY 3 326.817 108.939 11.542**  .000
mﬂumju 396 3737.681 9.439
RIPEY 399 4064.498
nasiaumunsa i ITRINNGY 3 30.631  10.210 5.099** .002
True Coffee lunitsgans mulungu 396 792929  2.002
373 399 823.560
algarelumsuslnanunaa WG 3 1285786 428595 5.261* 001
fi¥1% True Coffee danss mﬂunq’u 396  32261.964  81.470

RRRE 399  33547.750
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woAnIsumuImInaTInauMunaalunilsalansk J61 Probability (p) 1Yy .000 Gekasnin
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woAnIINAIWIIWINASITiauMungafin True Coffee luwiladan  Hdn Probability (p)
WAL 002 Sedaunin 01 tnde UDRTRUNATIURAN (Hy) wHZHANTUANNATIUTEI (H,) HNN18AY
o0 ;ju%InﬂﬁﬁiwﬂVL@TLaﬁU@iaL?]auLLmn@mﬁuﬁwnanﬁumsuﬂmmLLW&@ fuimnessfaumungad
$1u True Coffee Tuwilsdilas uandnsfuatadiidyneadiafszau .01

woanssudualginslumaslnamunsafisiu True Coffee fanss fen Probability (p) YN
001 Sedawndn 01 iude UDIETENNATIURAN (Hp)  uazpaNIUENNAZINId (H) Wu18a0i
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1374 True Coffee ¢an3s  wananuwatvdnsfm AN IadanIzey .01
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NANOUWUL Least Significant Difference (LSD) tWamidaduglathiuand i asil

1719 20 ugasHamMulSpfisudaisnoguasilnanineldiafodaifiouuandsiunung
nssumivilnaieiasaunmunan 1374 True Coffee 81218173 N MMIIBT OUUTTANAIBN NFINNY
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mummumd‘nﬂwmLLWﬁ@lu%maﬂm%

NauNINNNNY 10,001- 20,001- 1NN

Teldafodaidon X 10,000111 20,000 UM 30,000 11N 30,000 LN

2.97 3.86 4.64 5.71

%a8nNI/ANNY 10,0001 2.97 .89 1.67** 2.74*
(.156) (.006) (.000)
10,001 - 20,000 LN 3.86 78 1.85%*
(.070 (.000)
20,001 - 30,000 LN 4.64 1.07**
(.004)

41NN31 30,000 LN 5.71
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*UWYRD WNNRDANIZTAU .01

NANTILATIZRANTIS 20 WRAIIN t{{u’ﬂnﬂﬁﬁﬁU"L@Tm’é'mim?muﬁamiﬁ/l,mﬁ‘u 10,000 U1 NU
duilnaniineldiafodaidon 20,001 - 30,000 LM NMFAATIZR Wud 1 Sig. 1y 006 Tatlas

A .01 BUEANNIN g?u’%Inﬂﬁﬁ‘nUVLGTLaamiaLﬁauﬁaﬂﬂiﬁ/Lmﬁ‘u 10,000 v WeadsdinIn
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=

nuslnaniinylaiafadaidan 20,001 - 30,000 1N sudwnaTInaununaa lurilsglons Aszeu
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Q’u’%‘[mﬁﬁﬁﬂ@Tm’é‘mﬁaLﬁauﬁaﬂﬂ’j']/mwﬁu 10,000 LN ﬁ'u@u’%‘[mﬁﬁmﬂéﬁa’éwial,ﬁau

1NN 30,000 LN NNTIATIER WU @1 Sig. Ay 000 Teesnii .01 BR1BANNIN
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;dminﬂwmwvlmmmamauuaﬂmﬂ/mﬂnu 10,000 LN wmLaaﬂmmmuﬂnﬂwmw%Laaﬂ@lamau
4NN 30,000 U duitwinassnaumunaaluniialand Aszaussieanesianzey 01 law

ANad9A@aayinny 2.74
;qij”u’%Inﬂﬁﬁﬂﬂvlﬁmﬁmimaau 10,001 - 20,000 LN ﬁ'ug?uﬂmﬁﬁﬁsl"l,@i”ma'mimﬁau 1NN
30,000 UM INMTIATIZR WU @1 Sig. WAL 000 S9dkasndn .01 BRIEANIN ;EU’%Imﬁﬁ

seldadudatdion 10,001 - 20,000 1N ﬁﬁhm'&;ﬂﬁﬂﬂiﬁgﬁinﬂﬁﬁﬁmvlﬁmﬁmimﬁau 1nNnI1 30,000
1N suswnuesiianmunaalunitsdonst Aszduividymesianiszau 01 laslnadednaiy
Wiy 1.85

;EU’%Inﬂﬁﬁiwvl@TmﬁmiaLaau 20,001 - 30,000 LN ﬁ‘u@u’%lnﬂﬁﬁﬁwvlﬁmﬁwimaau NN
30,000 L 9INMIIATZH WU e Sig. WAL 004 Seeunin 01 mangeudn Qu’%lnﬂﬁﬁ
eldadnsation 20,001 - 30,000 L ﬁ@i'lmﬁmi'm’hpju%‘[mﬁﬁﬁUVL@TLaﬁs@iaLﬁau 1¥1NNI1 30,000
UM susnuesiiaumunaalunitsdans Asduividymesianiszau 01 laslnadeduaiy
Wihnu 1.07

fIudane liwuanuuandsadelnadaynieada

A1 21 mewamnﬂ%ﬂmﬁyuﬂ"]m’ﬁmwﬂgjmaa;@’ﬂnﬂﬁﬁﬁﬂﬁmaﬁﬁaLﬁaw,mn@i'mﬁ'uﬁ'u
waAnTINMIUSInALAIaIaNMuNEa N3 True Coffee 8121871913 n3 N1I03 DUWUTTANALEN

NIIMWY dudrmanaTInaununaaniu True Coffee Tunilsatonst

NauNINAVNNY 10,001- 20,001- 1NN
neldlafodalfian X 10,0001 20,000 U 30,000 L' 30,000 LN
1.97 1.91 2.34 2.59
#%asnIAvinny 10,000U1N 1.97 .06 .37 .62*
(.841) (.190) (.023)
10,001 - 20,000 LN 1.91 A43* 68**
(.033) (.000)
20,001 - 30,000 U 2.34 25
(.146)
LNN731 30,000 LN 2.59
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NAMTIATIZRAITT 21 LEAITn ;duﬂmﬂmwﬂvl,maamamauuasn’n/m’mu 10,000 LN AU
;du%Inﬂﬁﬁsmvlﬁmﬁmimaau 11NN71 30,000 LN INMNTILATIER WUTN @1 Sig. 1Ay .023 Teias
A .05 BUIBANNIN @uﬁmﬁﬁsﬂﬁvlﬁmﬁwimaauﬁaﬂndmmﬁ’u 10,000 v Weadsdinin
duilnaniineldiadodaidon annd1 30,000 1 dudwanassnaumunaafisie True Coffee 1u
s o ¢ A > aad @ a ' ' A | e
wihalenw Nszauisimaynesianizau .05 lasinadsanadaowiiny 62
gﬁfvﬂnﬂﬁﬁﬂmvﬁmﬁﬂﬁalﬁau 10,001 - 20,000 LN ﬁ"uQuﬂmﬁﬁimvlﬁmﬁmimaau 20,001 -
30,000 11N NMTIATIZR WU e Sig. Ny 033 TR .05 waneaNin ;EU’%Inﬂﬁﬁ
yoldiadodaifion 10,001 - 20,000 v Fdadudniguilnandneldiadodaidau 20,001 - 30,000
[y ° & Ada Ao A o & A o o o @ Aad @
1N AU INaNMUNEaNsIm True Coffee lunidland  Nezaunbdauniaianszay .05
a ' ' A . @
Tasfinadsanadorinny 43
gﬁfv’ﬂnﬂﬁﬁﬂﬂﬁlﬂﬁﬂ@imaau 10,001 - 20,000 LN ﬁ'quuﬂmﬁﬁﬁslvlﬁma'miatﬁau Flalaehl
30,000 UM NMIAATIRA Wud @1 Sig. whin 000 Feeund .01 nanpawdl {USlnand
Nuldafadai@an 10,001 - 20,000 LN ﬁﬁhmﬁﬂﬁﬂﬂiﬁgﬁinﬂﬂﬁﬁmvlﬁmﬁmimﬁau 11nN37 30,000
[y ° & Ad Ao A o & A o o o @ aad o
UM udiwmuasanaunuWganite True Coffee lunialendt  Nszaunbdaynsaianzay .01
Tasfinadnsdadoyinny .68
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FIudan ldwuenuuandagelnadaynieada
A9 22 LLamwamsLﬁ%Umﬁﬂ‘ummﬁmwﬂﬁmaa;‘ij’uﬁnﬂﬁﬁﬁﬂﬁmﬁm@imﬁammn@mﬁ’uﬁ’u
waAnTsumMIuIlnaaIesamunaa N3 True Coffee 8191871015 N3 MIeT nunizenAlen

NIINNY dualtinalunisusinanungasn True Coffee dan3s

NauNINNNNY 10,001- 20,001- 1NN
Teldafodaidon X 10,000111 20,000 UM 30,000 11N 30,000 LN
46.67 45.71 46.77 42.78
%a8nNI/ANNY 10,0001 46.67 .94 10 3.89*
(.604) (.95) (.025)
10,001 - 20,000 LN 45.71 1.06 2.93*
(.405) (.014)
20,001 - 30,000 LN 46.77 3.99*
(.000)
4NN31 30,000 LN 42.78




NANNTIATIEHANTIY 22 UEAIN Q’U%IﬂﬂﬁflﬁEIVL@TLQEJIU@@LﬁauﬁaﬂﬂiW/Lﬁﬂﬁu 10,000 LN AU
;Eu%Inﬂﬁﬁsmvlﬁmﬁmimﬁau 11NN71 30,000 LN NNTILATIER WUTN @ Sig. 1Ay 025 Fastos
91 .05 WUBANIN ;ju’%lnﬂﬁﬁimvlﬁmﬁﬂ@iaLaauﬁaUniﬂleﬁu 10,000 VN ﬁﬁhmﬁﬁgdﬂiﬂ
15lnadiineldiaasdaidan 1nnnd 30,000 U sudrldanslumsuslnanunaafiiin True Coffee

o o o

a9 ThzauibimAynIaiafiszey 05 lasluadsdnaiowity 3.89
gﬁfv’%lnﬂﬁﬁswvlﬁmﬁmialﬁau 10,001 - 20,000 UN ﬁ'u@uﬂnaﬁﬁmﬂvl,@i”mﬁmimﬁau NN
30,000 UMM INMTILATIZA WU @1 Sig. winnu 014 Fateunin 05 wanpaNIn ;EU’%Imﬁﬁ
seldadudaidon 10,001 - 20,000 LN ﬁfhm?imganiw@u’ﬂnﬂﬁﬁmUVLGTLQ'&"wiaLaau 4NNI1 30,000
v duldslumsusinamunaaiiin True Coffee danss fiszauinimdgmiaianszeu .05 lay
fnasnasadowiiny 2.93

;EU’%Inﬂﬁﬁswvl@TmﬁmiaLaau 20,001 - 30,000 LN ﬁ‘mju’%lnﬂﬁﬁiwvlﬁa'&"wiaﬁau NN
30,000 LW 9INMIIATZR WU e Sig. WAL 000 Seteunin 01 mangeun gij”u’%lnﬂﬁ'ﬁ
eldadsdation 20,001 - 30,000 L ﬁﬂ"}m'é"ﬁqandw@u’ﬂmﬁﬁms"L@Tm?imiaLﬁau 4NnI1 30,000
v duildsslumauslnamunaaiisn True Coffee danss fiszduisimdymiaianseu .01 lay
fnasnae@anwiiny 3.99
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fwsuadanitlumiienit  azldmimesaumamiianziaianuudsdsiwmadss  (One
Way Analysis of Variance : One Way ANOVA) uazminagauaua@ginliszauninuibadu 95% anu
32U epENNRZIUNAN (Ho) Rieiatilasn F-Prob. aandn .05 usziawadgiudeladiasauadgiunan
(Ho) unzwaniuauadziwses (Hi) Alduadvetnadesnisgiiuandranu  ashlduSoufioudetau
(Multiple Comparison) lasld3nasauuuy Least Significant Difference (LSD) Lﬁamiwhmaﬂgﬂﬂﬁw

UANAINUNIZAURERAYNIRDANTZAY .05 HanIINaroUaNNATIMTUAIN



7749 23 uRAIM IS suisung@nssumsuslaanmunaafiiu True Coffee a11a1a13 n3 nManes

DUUITANNLEN NN PUUNAVUITZADMIANEN

woanssumIvslnaedesdumunan  unsinaw F- F-
wilsdsan df Ss MS Ratio Prob.
$ruuassnaumunaalunitsdianst FAIangw 3 192210  64.070 6.552**  .000
mulungu 396 3872.288  9.779
RIPEY 399 4064.498
Sunasiiaumunsaiiu ITRINNGY 3 47.422 15807 8.065**  .000
True Coffee lunitsgans mulunga 396 776.138  1.960
RN 399 823.560
aldarelunmsuslnanunaa FEwiangu 3 525420 175140 2.100  .100
#1194 True Coffee danss ms’Lun&im 396  33022.330 83.390
RIPEY 399 33547.750
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NNINTH 23 HAMTIATNEFMIUSsuisunganssunsuslnaeIasaumunga 14 True Coffee a0
21013 N3 1MIeT auuIreAien nyanwy vaguilnandaunsinmuandenu lasldaidnasou
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WoANTINAUIIWIBATINANMUNEA IR IFUa1%K Se1 Probability (p) ¥innu .000 riaania
01 uufe UNIRORUNATIUNAN (Ho) udzpanIuauu@zIused (H,) waisaudn Qu%Iﬂﬂﬁﬁixﬁu
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> A o ' < a a o o a
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v a dld QI = ' o A a a v ' Y a dl
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nadfianuuaneds §lduhnansiienzdiduioufisngatau (Multiple Comparison) 1435
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I2AUNTANE e 11U g, USnead
3.00 3.33 4.37 5.63
ﬁwniwmgﬂ%z‘y w1/l 3.00 33 1.37 2.63*
(.831) (.140) (.005)
awlSn/ihe. 3.33 1.04 2.30
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PIyges 4.37 1.26**
(.000)
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Wudaszdeny  levldaddanaunutosnsinovadfosas  (Pearson  Product Moment Correlation
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et Method 2 (covariance matrix) will be used for this analysis ******

RELIABILITY ANALYSIS — SCALE (ALPHA)

N of
Statistics for Mean Variance Std Dev
SCALE 108.7667 210.9437 14.5239
Reliability Coefficients
N of Cases = 30.0 N of Items = 28

Alpha = .9552

Variables

28
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