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Siunyaka Srianansub (2010) The Factors Affecting Blackberry Mobile Phone’s Buying
Behavior of Customer in Bangkok. Master’s Project, M.B.A. (Marketing) Bangkok:
Graduate School,Srinakharinwirot University. Project Advisor:

Santi Temprasertsakul.

The purpose of this research is to study the Blackberry mobile phone's buying
behavior of customer in Bangkok.

The independent variables are demographic factors including gender, age,
occupation and income and marketing mixes in term of customer - centric including the
customer's solution, the customer's cost, the convenience and the communication.

The sample group in this study comprised of 390 customers. A questionnaire was
developed and used as a tool to collect data. Statistical methods including percentage,
Mean, Standard Deviation, Chi-square test and Cramer's v were employed to analyze data
and test hypotheses

Findings of the research are as follows.

1. Gender has no relationship with customer behavior to buy Blackberry in terms
of budget, usage benefit, influencer and the service provider channel.

2. Age has relationship with the customer behavior to buy Blackberry in terms
budget, usage benéefit, influencer and the service provider channel.

3. Occupation has relationship with the customer buying behavior in terms
budget, the usage benefit, influencer and the service provider channel.

4. Income has relationship with the customer behavior to buy Blackberry in
terms budget, usage benefit, influencer and the service provider channel.

5. The customer's solution has no relationship with customer behavior to buy
Blackberry in terms budget, usage benéefit, influencer and the service provider channel.

6. The customer's cost has no relationship with customer behavior to buy
Blackberry in terms budget, usage benefit, influencer and the service provider channel.

7. The Convenience has no relationship with customer behavior to buy

Blackberry in terms budget, usage benefit, influencer and the service provider channel.



8. The Communication has no relationship with the customer buying behavior

in terms budget, usage benefit, influencer and the service provider channel.
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YUAD ﬁamﬁuf ANNaaIn (Jawnn) miﬁum‘*ﬁa;&a MU iuKNaNIgLaan NIAARKLA
¥ a Q g & [ 1 L= U
T WRIWOANITUMLRAINITTINNuasdoaluudasnizuIums msaznannsluiida
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3. MINaUFUBITBILDT (Buyer's Response) Wiansaaauladavasffuilnania
{Ta (Buyer's purchase decisions) Hu3lnaaziimidagulalutlzidudnig auil
3.1 MIRONNAAAUIA (Product choice) 18819 NNLRBNNAAA a1 TGN
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fimaRanda wusandad uswildniagy PUN19
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3.3 M3itRenganey (Dealer choice) A28 Q“u‘%lnmmﬁaﬂmﬂﬁnaﬁwﬁuﬁﬂ
lansaualnathuiule
A & L. o , v A A o
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3.5 matianyIunan1ada (Purchase amount) flatd Huilnavzidanita:
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mmsnauaammﬁawalwaaﬁu'%lnﬂﬁaﬂwmmmu S0 NN TN AURI AN DY
a v =) é v
wqmmsugﬂuﬂm fa 6Ws waz 1H T9dsznaueas Who? What? Why? When? Where? L&



23

{ o o s v . . .
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wodnswguilnag

2. NITUIMNITIHNIIAAAW1a%a (Decision process) |

nszuIumIaaanlafonansfituaenlumsidendendaimsianassmadenduly
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wqammmiﬁ%amuqﬂﬂaﬁu mMIvwmsaasuladalsznauals 5 Tuaan

UREFHIFGRREY — —\ M3UTLLAUHE —\
— — —

Fagms nARMITRYR . mIaasulade
Inf ti NN RIA
(Need (Information . (Purchase (Post purchase
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Awidsznau 4 EﬂLLUUﬂizU’Juﬂ’]iﬁ@%ulﬁ]%ﬂ 5 °1T‘1/W]E]‘Ll>
fn": Kotler (1991) Marketing Management : 179

1. M33U3T9ANERIN1T (Need  recognition)  #3an133u3dayn (Problem
recognition) ms%’uj?ﬁommLmﬂ@mszwj’mamwﬁﬁaammammwﬁaqﬁu Fannwoiias
nizguliiianszuiun1sdadula (Engel Blackwell; & Miniard, 1993: G-8) #iaa19naNsiiy
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muluyaaaniasauiraladunisd1uiaing (Psychological field) (3)  f8nTwaain
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2. msﬁumiaga (Search  for information) M%amiﬁumﬁayariaums%a
(Prepurchase search) Tuaauiiznaniunnii Waguilnaiuitanuiniudasaumaaya
v  aa ' o Ao, o VA v A
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search) (iudayaaniauiaT WinNwINY MBI 98y

3. MIUszifiunaniaifen (Alternative evaluation) WV DIUUABUIUN 3 VB4

v a A AN & a o A A , A A \ a A
nszuunsaaawladen bitduiaias Sanafend1s 9 Insifendreg Ansdszilinuas
\RaniianauanaInNGaIN el u3lna (Eagel Blackwell; & Miniard. 1993: G-1) lududt
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4. midafulada (Purchase decision) Husuaauniguilnadagulade nide
0'4 a J U 2 a 1 1 =3 a J A o a v & 2
mliRatuluiualan Lmamﬂiﬂmumfﬂmmulumumamummmadgﬂmﬂvl@
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5. MUl nN18%naINIITa (Post purchase evaluation) LAATWWRARIINNANIIDE
wialsuann i lud dnduldaunaneanisinaaninaaainunala (Satisfaction) wee

v &g A oV v < A | R . . Aa Ao ¢
naawsaIniInNatanisinannaninlifenala (Unsatisfaction) (A31770 LEITA.
2538: 18-19)

ad o
3. l.m'aﬁml,azmmgmmnuaauﬂszamwwmsmmm
AMNHN8V2IEINUTEENNIINIIAA1A (Marketing Mix)
faaLaas (Kotler. 2000: 14) lalianununsvadsindszaunianisaaabiin u
1 d' A d' 6 a wva a 6
ﬂqmaaLmawamomwm@wamnﬂﬂumsﬂguwmm@qﬂszammammm@
mjmi’hmw
3570 LEITuazane (2546: 53) o liAaNunINaVaIFIULTZENNINITARIATN
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mjmﬂmma
WY BN (2547: 17) L@ IRANNRNEUBIFINLITENNNINTAANG (Marketing
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lmiauﬂmwa@auauaamwwawﬂmmnquLﬂmma mmﬂmmawawlmwnmwalﬂuﬁq
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fudszaunsaana (Marketing Mix %38 4Ps) Wl aaalaas (Philip Kotler : 1997)

1@ R aNurIEUBIRIBLTEFNAITARIA TR D éngLqumamwmmﬁmqu"L@T TIUT N
U = dl' =< 1 1 LY 3 di A 1 a?
lmiauﬂuLwaauaammwowalﬁ]LmﬂqwLﬂmmaﬂszﬂaummmawama"LaJu
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v
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Price - winufiy a0 lunsmsdudwionfanusiuug ludsiudmiaguilna
naudlumiainanuded 3 uwnwdsniu de 1. ameldginiiguds 2. amenli
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=S v dQ/ v [ e 1 U v dq’
Taua39I09 1NN Modern Trade #baatndagunanazlszngaelFane Wiz uwnIne 2z
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Promotion - MIsdLeIunNI2Ne Usznauey mslasan(Advertising) NNIRILESY
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TnadaudazfanITusrsan d19vin awrinlasmn A ld aundaazaassunisang Akl aw
A o & o A o v o ¢ & o A A , ! .
NAzaUTINBNIN LN wazawnvindszmsunus Avinly lasnndazaunIolaaz s bl
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28191N

ANANNIIRINIna luladiia V‘iﬂﬁﬁfﬂmmm@ﬁuﬂ%'mﬂﬁw&gwaoﬁlmjua:
U3 Paradigm lnal 9nanufadundiudszaunsnsamaidunnatis 4p's Annvaaiu
ACsSUN N2 IUaNUBIAAITIHN 21 T yuuawaaﬁnmmmﬂﬁﬂ%’mﬂﬁmumn Product
Centric 4t Customer-Centric w32 fulnaidulng wisas

Tunsiuasuumianudadt aaw 8 gari (Don E. Schultz) ldiaualiluniiafa

. . ] %) ;‘;‘ | t:lld e y v
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uN Model 4Cs % LﬂuLLmﬁmﬂuymaaﬁ%ﬁﬁ gil’uﬂnmﬂuﬁé'ﬂ LLazﬂWSﬁwﬁaﬁagu'%InﬂﬁLaa
d' o v dl' s v A 3 ] a a a J A
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v o = =3 dl o 1 va U v & 1 & Aa v a
Tamal¥nnnisaanadiita msm:mama"l,ﬂ%aumLmvl,ﬂl,ﬂumu'ﬁuwaammdmim
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vapud lnu Hazladuussgsle efudrtefer s anaaauguilnad Life style agngls u
@ 84A13NaY 4 611 VB 4Cs tlatRauny 4P’s tuasd

1. 97N Product "Lﬂgi Consumer’s Solution (FHN1TNBLRHDIFAAINGDINITVDI
and) Audaezliaunnmsvesnuiald udszauninupresnguilnadoinsld mauiu
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3. 91N Place l1/g Convenience (f1uanuazaInauslunsliuingg) lasdalli
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gui 3 lEITNieandlagnilagadaaNugzaIn (Convenience Sampling) LWa
nuTuTudayalasnuanuuusreun N NiIRITINEUA TuTH HIaarasiinaunaglu
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Rating Scale An®nizaiauuy Likert Scale lagansandayauuuzii (Interval Scale) N3
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Insensidatia Blackberry laenanadadis wwinniu 0.868

<&
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sy eradl
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1. ADALBINTIIUN (Descriptive Statistic)

1.1 mamndads (Mean) lasldgasaad (g3 19d3aus. 2544: 35)

X=2x
N

e X
2 X

n

1.2 mimdniauas (Percentage) laaldgasasih (yoyon ATazenn, 2543 )

qns P =

fa P wny
F unu
N  uny

1.3 dndu9luuIN@Iz % (Standard Deviation #3a S.D.) lasldgasaait

(Nagn NATHUTYT. 2545: 38)

W% AAZULlLLaRE
UN% WRTINVBIAZLUUTIIRUA

LN mmmaomjwé‘aamd

>

F 100
— X

N

ANFRLIAY

aaly v
ANNDNFBINTTHL A L‘ﬂuﬁ‘@ﬂl@x

ANUIUAIHDNINUA

>

ny X’ -(Zx)
S.D.
n(n —1)
fla  sD. WN% @hmnmﬁmmummgm

(TX) N HATINVBIATUUBNIRUALNTIAIFDS

T X2 UNU HATINURIAZUUULARZAIENTNaIFD

n WN% IUNAVBINFUADE
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2. ADANENAFALAMNIT DN WVDIULLFDUNIN
{ < o e a Lo X
MITANA NN TN wTaILUUFaUANN taslduiaanyszanToann(a - Coefficent)

laglfgasvas Cronbach (fawn MATITYD. 2546: 449)

k covariance /| variance

Cronbach’s «

1+ (k —1)covariance | variance

e a UM% ANLTE UL BILLLRILDINNIRLY
k LN IUWIBAIDNY
cov ariance W% ANSREVBIAILUILIIUTINITRIAIN

variance  WNH ALaILVBIALUTUTINVBIAIDN

3. adaN IEnadausNNAgIn

%

aa [ . a ° g
aﬂ@]ﬂ’]iﬂ@aﬂﬂiﬂﬁuﬂ'}i (Chi — Square) &lgmm‘immm I

E
a . ' &
138 P unw e lasuals
0 W% ANANNAN IAANNAIIRING
E UN%  AaNNANAIaRII NrIaanuNN laan

ANNNY 1)
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Tasn Cramer’'s V
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1T

bYV1Th

V1T
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