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Nipha leungsupapornkul. (2009). Factors Affecting “SEALECT” Brand Loyalty of Consumers
in Bangkok. Master’'s Project , M.B.A.(Marketing). Bangkok: Graduate School,

Srinakharinwirot University. Project Advisor: Dr.Warangkana Adisornprasert.

The purpose of this research is to study factors affecting “SEALECT” brand loyalty
of consumers in Bangkok by examing demographic characteristics, brand perception, brand
image and brand loyalty on SEALECT".

The sample in this study are 385 consumers who are Bangkok residency and
have consumed SEALECT”. Questionnaire is used as a tool to collect the data. The
statistical analysis methods are percentage, mean, standard deviation, Independent Sample
t-test, One-Way Analysis of Variance and compare their &@@ge in pairs by using Least
Significant Difference (LSD) and Pearson Product Mome@‘i”Correlatlon Coefficient. The data

are analyzed by using Statistical Package for Somalé&tnce for Window.
&
The research results could be reves@d as follows: AQ}
1. Consumers are mostly fefh@% age betweerl\ﬁbo 35 years old, single, private
company employees. They have eaﬁ%d a bachelor ci§§%e and have monthly income of or
less than or equal 20,000 Baht,é'\ \\Q
2. Consumers h%%omoderate Ievil\(gk‘%rand awareness in "SEALECT" and found
that consumers have Dg@%est level of br@ awareness in “SEALECT” in
brand for canned ﬁeﬁ\ 6

3. Co(r%umers have g\ls@‘oplnlons toward overall “SEALECT” brand image

yida=azd is a

4. Consumers w@}?%ﬁferent characteristics including age, gender, monthly
income have different "SlgﬁlLECT" brand loyalty at statistically significant level of 0.05 level.

5. Consumers’ "SEALECT" brand awareness have relationship with “SEALECT"
brand loyalty.

6. "SEALECT" brand image have relationship with "SEALECT" brand loyalty.
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