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This study aimed to apply Baker’s (1992) theoretical framework of translation strategies 

in terms of non-equivalence at word level in analyzing five articles in Industrial Estate Authority 

of Thailand (I-EA-T) Today (April-June 2009 and March-April 2010) from Thai into English.  

Plausible explanations for application of Baker (1992)’s strategies in the studied business 

documents were also attempted. The frequency of occurrences of all the eight strategies was 

calculated in form of percentage.  

  The results of the study showed that there were some problems on non-equivalence issues 

in translating from Thai, the source language, to English, the target language. Translators had to 

find appropriate translation strategies to overcome those translation problems in order to present 

good translated works. Eight translation strategies were found being applied. The translation 

strategy by omission was found the most frequently used at 48.62%, followed by cultural 

substitution at 12.84%.  Meanwhile, the translation strategies by paraphrase using related words, 

by more general words, by paraphrase using unrelated words, by loan words, by more neutral or 

less expressive words and by illustration were found at 11.93%, 11.01%, 7.34%, 5.51% , 1.83 

and 0.92 % respectively. 
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CHAPTER 1 

INTRODUCTION 

 

Rationale 

Translation is becoming more important in the business arena because the 

globe is growing smaller and global economies become united.  International trading 

is essential if a company wishes to expand markets and maintain its profits.  In 

communicating with worldwide business organizations, written documents play a key 

role (Goossens, 2007).  

Translation is an instrument applied in cross-cultural communication, among 

people who use different languages and cultures.  However, problems may occur 

when non-equivalence between the two languages arises in translation.  The 

importance of translation is, therefore, considerable in any global company’s 

communication. Information about the products and services should be precisely 

transferred from one language to another (Libman, 2009). 

Larson (1998) states that translation contains elements of changing from one 

form of one language to another form of another language.  The original form from 

which translation is made is called the source language, and the form into which it is 

translated is called the target language.  The target language being transferred from 

the source language must be equivalent, both in meaning and style.  This is a vital task 

of a translator.  However, translators usually have problems when presenting concept, 

knowledge, and information from a source language and translating them into a target 

language (Roekmongkhonwit, 2006).  
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A number of theorists such as Nida (1964), Newmark (1988), Baker, (1992) 

Hatim and Marson (1997) as well as Larson (1998) have proposed translation 

strategies. Among those theorists, Baker (1992) is one of the major translation 

professors who explore translation strategies applied by translators to solve problems 

of the non-equivalence at word level comprising eight dimensions: translation by 

more general words, translation by more neutral / less expressive words, translation 

by cultural substitution, translation by loan words or loan words plus explanation, 

translation by paraphrase using related words, translation by paraphrase using 

unrelated words, translation by omission and translation by illustration  

Baker (1992)’s eight translation strategies of non-equivalence at word level 

are utilized as an instrument to translate the texts from one language to another 

language.  Her strategies have also been applied in analyzing the translated texts to 

study the process translators might go through when producing their work. 

Researchers in Thailand have applied Baker’s strategies in analyzing translated 

documents in various text types such as novels, short stories, poems, restaurant 

menus, tourism brochures, film scripts, abstracts of thesis and master’s projects and so 

on.  However, not much research has been done on the business area despite the fact 

that international trade has been booming and business documents in dual languages 

are necessary in today’s globalized world.   

Industrial Estate Authority of Thailand (I-EA-T) Today is a business journal 

published by the Industrial Estate Authority of Thailand (I-EA-T), aimed to assist 

entrepreneurs to gain ideas and important information regarding I-EA-T itself, to 

promote entrepreneurs to run their businesses in the industrial estates to meet all 

recognized standards as well as to encourage all business alliances to look after the 

communities, society and environment.  Also of great importance, the purpose of the  
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I-EA-T is to promote cooperation on speedily solving environmental problems and 

bringing about understanding among the communities surrounding the industrial 

estates, especially those at Map Ta Phut in Rayong Province, where a number of 

environmental problems have been raised and criticized by the society and the whole 

nation. 

 Since I-EA-T is an important organization which helps accelerate the Thai 

economy, information provided and distributed has to be correct. Accurate translation 

is regarded most necessary for foreign investors to understand the organization’s 

objectives and learn about related activities for their own benefits.  

 This study, therefore, intended to investigate translation strategies being 

applied in translating business articles in Industrial Estate Authority of Thailand (I-

EA-T) Today (April-June 2009 and March-April 2010) from Thai into English based 

on Baker (1992)’s strategies with concentration on non-equivalence at word level. 

 

Objectives of the Study 

 This study aimed to analyze translation strategies employed in translating 

business texts based on Baker (1992)’s eight translation strategies at word level and to 

find out the frequency in the use of each translation strategy.  Plausible explanations 

for application of Baker (1992)’s strategies in the studied business documents were 

also attempted.  
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Significance of the Study  

 The findings of the study revealed which of Baker (1992)’s translation 

strategies being used in translating business texts from Thai into English, and the 

frequency of the strategies being applied.  The results of this study were hoped to 

assist people who are interested in translation to gain some insight about translation 

strategies used in translating business texts as well as to learn about possible reasons 

why those strategies were utilized. In addition, novice translators were able to learn 

how to produce good translated works from the findings of this study.  

 

Scope of the Study 

 This study was based on five articles in the business area.  The articles were 

found in the journal entitled Industrial Estate Authority of Thailand (I-EA-T) Today 

(April-June 2009 and March-April 2010) published by the Industrial Estate Authority 

of Thailand (I-EA-T).  The five articles consisted of Map Ta Phut Past, A New Day in 

Map Ta Phut, To Become a Role Model for All Coal-Fired Power Plants in Thailand, 

FTA: Beyond Trading, FTA and 6 Stages towards Economic Integration. This data 

were analyzed by utilizing Baker (1992)’s eight translation strategies for non-

equivalence at word level:  translation by more general words, by more neutral / less 

expressive words, by cultural substitution, by loan words or loan words plus 

explanation, by paraphrase using related words, by paraphrase using unrelated words, 

by omission and by illustration.  Any spelling and grammatical mistakes found in the 

data were not included in the analysis.  
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Definition of Terms 

1. Super-ordinate is a general word of which meaning includes meanings of 

other related words. For example, the meaning of the word transportation 

covers the meanings of many specific words such as automobile, train, ship, 

airplane. 

2. Hyponym is a specific word that is conceptually included within the 

definition of the super-ordinate word. For example, scarlet, vermilion, and 

crimson are all hyponyms of the word red (Fromkin & Rodman, 1998, p.112). 

3. Propositional meaning arises from the relation between a word or phrase and 

what it refers to or describes in a real or imaginary world, as conceived by 

speakers of a particular language to which the word or utterance belongs.  It is 

this type of meaning which provides the basis on which we can judge an 

utterance as true or false.  For example, the propositional meaning of shirt is a 

piece of clothing worn on the upper part of the body.  It would be inaccurate to 

use shirt, under normal circumstances, to refer to a piece of clothing worn on 

the foot, such as socks.  When a translation is described as ‘inaccurate’, it is 

often the propositional meaning that is being called into question (Baker, 

1992, p.13).  

4. Expressive meaning cannot be judged as true or false.  This is because the 

expressive meaning relates to the speaker’s feelings or attitude rather than to 

what words and utterances refer to.  The difference between don’t complain 

and don’t whinge does not lie in their propositional meanings but in the 

expressiveness of whinge, which suggests that the speaker finds the action 

annoying.  Two or more words or utterances can, therefore, have the same 
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propositional meaning but differ in their expressive meanings (Baker, 1992, 

p.13).  

 



CHAPTER 2 

REVIEW OF RELATED LITERATURE 

 

This chapter reviews the literature related to the study of translation, which 

includes seven main parts: definition of translation, the importance of translation in 

the business sector, types of translation, translation procedures, translation problems, 

translation strategies, and previous studies on translation. 

 

1. Definition of Translation 

Translation is a craft that attempts to substitute a written message and/or 

statement in one language by the same message and/or statement in another language 

(Newmark, 1988).  It is an interpretation of the meaning of a text and the subsequent 

production of an equivalent text. In other words, translation is a means to 

communicate the same message in another language.  The text which is translated is 

called the source text (SL) while the translated text (TL) is called the target text.  

 Likewise, Diller and Kornelius (cited in Lorscher, 1991) state that translation 

is considered adequate when it has the same reference, predication and inference as 

the original.  A source language text and a target language text can only be equivalent 

in meaning when they are semantically, pragmatically and stylistically the same. 

Another definition of translation proposed by Eco (2003) is translation is more 

than just creating any literal equivalence.  It is, however, aimed to produce the same 

effect in the mind of the target reader as the SL has intended to create.  A good 

translation, therefore, must produce the same effect aimed at by the SL. 
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In conclusion, translation is defined as an important instrument applied in 

communicating a message from the SL to the TL. The TL which accurately maintains 

the equivalence of the SL in terms of meaning is an effective translation.  Translation 

can help people of different languages to understand better and clearer the information 

that the writer or speaker of the source language intends to communicate. 

 

2. The Importance of Translation in the Business Sector    

The importance of business translation is enormous in any global company’s 

communication. Business translation is considered a key factor that helps expand a 

company’s business to other parts of the world.  The company needs professional 

translation when communicating with business partners abroad and, more 

importantly, with customers.  Effective communication is never one-sided.  It is both 

ways.  The company must focus on extracting the proper meaning of other people’s 

languages as much as they can in conveying the message (Libman, 2009). 

 Once translation is initiated within a company, related personnel in the 

organization will realize that quality translation is needed in almost every aspect, with 

regard to their business such as sending out emails, developing the company’s global 

website, preparing the company’s marketing efforts and executing the company’s 

business plans.  Furthermore, the company cannot possibly move on without an 

effective translation that will assist the company to convey and extract meanings in 

various languages.  

 Business translation also helps make a company’s market potential even 

greater (Libman, 2009).  It must be clearly understood, however, that communication 

cannot truly be useful, unless it is effective.  An effective communication can only be 

achieved between two parties if none is ‘lost in translation’ (Merrill, 2001). 
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 Furthermore, having a company website that speaks the universal language is 

no longer sufficient these days.  If the company wants to reach out to other countries 

and to take a slice of the bigger market, the company will have to localize their 

website through professional translation in order to provide a better understanding of 

their products and services accordingly (Libman, 2009).    

In addition, if a company communicates with potential customers through 

what is comfortable in their own tongues by persuing professional translation, the 

company will be able to make customers feel at home and relaxed.  Based on recent 

studies, potential customers who feel relaxed with online stores they are browsing are 

more likely to buy whatever is being sold (Libman, 2009).    

  

In conclusion, translation is very essential in business settings.  Effective 

business communication results in success i.e. more revenue and high reputation.  

 

3. Types of Translation 

Translation is classified into various ways but most translation specialists state 

that translation comprises two types which are literal and free translation (Hatim and 

Mason, 1997).  Literal translation maintains the surface aspects of the message both 

semantically and syntactically, adhering closely to the mode of expression of the 

source text.  On the other hand, free translation modifies surface expression.  The 

choice of either method of translation is determined by text possessions to do with the 

text type, style, and purpose. 

Similarly, Ariyapitipan (2001) elaborates the two aforementioned types as 

follows: 
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1. Literal translation means changing the form of the source text to the target 

text, while maintaining the original form, meaning, phrase, sentence, and writing style 

as much as possible.  It is often used in translating novels, autobiographies, and 

contracts. 

2. Free translation focuses on transferring the source message by making some 

adaptations.  This kind of translation aims to present the subject matter of the source 

text to target readers as much as possible.  The translators may expand, or omit the 

source message, but still maintain the original meaning.  The free translation is often 

employed in translating business correspondence, news articles and columns in 

magazines. 

However, at present, translation is categorized into specific areas of 

documents translated or means of translation as presented below (“Types of 

translation”, 2009):         

 1. Administrative translation      

 This type of translation refers to common translation of texts used in day-to-

day management within businesses.  It can also be stretched to cover texts with 

similar functions in the government.       

 2. Commercial translation     

 Commercial translation includes any sort of documents used in the business 

world such as correspondence, company accounts, tender documents and reports. 

Commercial translations require specialist translators with knowledge of terminology 

used in the business world.        
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3. Economic translation      

 Similar to commercial or business translation, economic translation is simply a 

more specific term used for the translation of documents relating to the field of 

economics.  Such texts are usually more academic in nature.    

4. Financial translation      

 Financial translation is the translation of texts of a financial nature.  Anything 

from banking to asset management to stocks and bonds could be included.  

 5. General translation        

 A general translation is the simplest of translations.  A general text means that 

the language used is not of high level.  Also, there is no specific or technical 

terminology used. Most translations carried out fall under this category.   

 6. Legal translation       

 Legal translation is one of the trickiest types of translation known.  There are 

many kinds of translation of legal documents such as contracts and treaties.  A legal 

translation will always need specialist attention.  This is because law is culture-

dependent and requires a translator with an excellent understanding of both the source 

and target cultures.           

7. Literary translation        

 A literary translation is the translation of literature such as novels, poems and 

plays.  The translation of literary works is considered as one of the highest forms of 

translation because it covers so much more than simply translating a text.  A literary 

translator must also be capable of translating feelings, humor and other elements of a 

piece of work. 
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8. Medical translation        

 A medical translation will cover anything from the medical field from the 

packaging of medicine to manuals for medical equipment to medical books.  This 

kind of translation is similar to legal translation because it is so specialized that a 

mistranslation can have bad consequences.     

9. Technical translation       

 A technical translation has a broad meaning.  It usually refers to certain fields 

such as IT or manufacturing and deals with texts such as manuals and instructions. 

Technical translations are usually more costly than general translations as they 

contain specific terminology that only a specialist translator could deal with.  

 

In short, there are various types of translation proposed by different translation 

experts.  Generally, translation comprises two major types: literal and free 

translations.  In addition, translation is also divided in terms of the nature of 

documents being translated such as commercial translation, medical translation and 

legal translation. 

 

4. Translation Procedures        

 Different translators propose various translation procedures applying different 

styles in translation.  Highly experienced translators usually have their own 

procedures which help them work systematically and produce a quality translation. 

 The translation procedures are worth investigating because they can assist 

people such as students, novice translators, general people or even business people 

who are interested in translation.  In business settings, the translation procedures can 

also assist translators to translate the company’s documents into other languages to 
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circulate the information within the company, of which employees comprise both 

local and foreign employees, as well as to distribute it to people outside the company 

such as foreign customers and investors.  Therefore, translation procedures are very 

important in business settings as they help guide translators to translate the company’s 

documents into other languages effectively and systematically.     

Three basic translation procedures proposed by Newmark (1988) are as 

follows:  

Stage 1: The interpretation and analysis of the original text 

Stage 2: The translation procedures 

Stage 3: The reformation of the text in relation to the writer’s intention, the 

reader’s expectation, and the norms of the target language. 

Furthermore, in general, a translator firstly chooses an approach and then s/he 

has to consider four translating levels as follows (Newmark, 1988): 

1. Study the SL text and its level of language  

2. Study the referential level, the level of objects and events, either real or 

imaginary which is an important part to comprehend the text and then reproduce it. 

3. Observe the cohesive level, the level that includes both comprehension and 

reproduction, presenting an overall picture.  

4. Observe the level of naturalness, and the level of appropriate language in a 

certain situation.  Finally, the revision procedure takes place in order to make the 

translation a success. 

Additionally, Saibua (1999) indicates that the translation procedures include 

the following: 

1.  Study the original text in order to find its message, content, meaning, tone, 

flavor, and feeling between the lines. 
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2.  Analyze the meaning or the original text carefully in order to transfer the 

meaning as accurately as possible. 

3.  Transfer the original text into the source language by the following steps: 

3.1.  Define the translation purposes and choose the translation 

approach. 

3.2.  Analyze the main sentences of the source language and transfer 

them into the target language. 

3.3.  Reproduce the analyzed main sentences to the target language 

and try to keep the original meaning, tone and style. 

3.4.  Check the translated text in order to find whether its effects are 

equivalent to the original or not. 

4.  Check the translated text for quality assurance.  This procedure is to check 

whether or not the reader responds equivalently to the translation as they do with the 

original text.  These activities include checking of the original meaning, style, 

register, as well as tone. 

 

In short, the first step of translation begins with reading and rereading of the 

whole source text in order to clearly understand its meaning.  Then, the translator 

finds an appropriate procedure to translate the text.  Next, the translator translates the 

text into the target language.  Finally, the translator revises and polishes the translated 

text to make it of good quality.  Although there are many translation procedures 

proposed by translation experts, they share the same principles.  Good translators 

should adopt an appropriate translation procedure to help them work more systematically 

and produce a quality translation.  
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5. Translation Problems 

In the process of translation, various problems occur due to the non-

equivalence between the source and target languages.  Baker (1992) classifies 

translation problems into eleven types covering all linguistic, semantic, and cultural 

aspects.  The following are some common types of translation problems of non-

equivalence at word level. 

1. Culture-specific concepts 

Culture-specific concepts are unknown or rarely understood in the target 

culture particularly when it deals with the concept of religious beliefs, social customs, 

or types of food.  Translators need to understand the source text concepts and choose 

the wording or expressions that communicate to the target readers; otherwise, the 

translated text will not be equivalent in terms of meaning to the source text.  

Example 1: 

Source Language: การเลือกเอาแตส่ิงดีๆ 

Back Translation: choosing only things good 

Target Language: cherry-picking 

The example above presents that the understanding of the source text greatly 

helps a translator to provide a correct and good translation.  Some translators who do  

not study the source text carefully might translate the phrase การเลือกเอาแตส่ิงดีๆ 

 (BT: choosing only things good) as choosing only things good.  The phrase choosing  

only things good is a literal translation of การเลือกเอาแตส่ิงดีๆ (BT: choosing only  

things good) but it is not as good as when translated as cherry picking which is a  

common English phrase of the same meaning.  Therefore, translators need to have 

comprehensive knowledge of the target language and to really understand the source 

text in order to translate a text more effectively. 
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Example 2: 

SL: bread 

BT: ขนมปง 

TL: เงิน 

 From the example above, the word bread when used in some contexts, 

particularly business contexts, is translated into Thai as เงิน  (BT: money).  

In English, there are terms which are connected to bread such as a breadwinner or the 

bread line of which meanings are related to income.  Bread is the staple diet of 

Western people and the hidden meaning refers to money.  Therefore, in business texts, 

bread means money or income. A good translator should really understand the SL 

culture and the context itself so as to do a good translation.   

2. Lack of lexicalized concept 

Problems in translation may arise if the source language concept is not 

lexicalized in the target language.  This happens when the source language concept is 

known in the target language, but there is no equivalent word to express it. 

Example: 

SL: act of God 

BT:      การกระทําของพระเจา 

TL:      เหตุสุดวิสัย 

In the example above, it is impossible to translate literally from English into 

Thai the phrase an act of God since it will be meaningless.  The equivalent lexicalized 

concept in Thai does not exist since most Thais are Buddhists.  When this kind of 

translation problem arises, a translator should focus on the meaning of the context and 

produce the most appropriate translation.  
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3. Semantic complexity of the source language 

The source text is sometimes complex in the meaning.  A good translator 

should be knowledgeable in the to-be-translated text, especially when the texts are 

related to some specific areas such as business, economy, engineering, medicine and 

law. Otherwise, the translated text will not be equivalent in terms of meaning to the 

source text.  

Example 1: 

SL:  rainmaker 

BT: ผูทําฝน 

TL: ผูทํากําไรใหบริษัท (Kittiyakorn, 2008) 

Example 2: 

SL: below the line 

BT: ต่ํากวาเสน 

TL: รายรับรายจายพิเศษที่ไมไดเกิดจากการดําเนินงาน (Kittiyakorn, 2008) 

Example 3: 

SL: hygiene factor 

BT: ปจจัยสุขอนามัย 

TL: ปจจัยซ่ึงไมทําใหเกิดความพอใจ (Herzberg, 1966) 

 
 The above examples are business terms.  Translators should have knowledge 

of business terms so as to produce a quality translation; otherwise, the translated texts 

would distort the source text meaning.  
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4. Different distinctions in meaning between the source and target languages 

Generally, there are a number of distinctions in meaning between the source 

language and the target language.  The target language sometimes has more or less 

distinctions in meaning than the source language or vice versa. 

Example: 

SL: หุนขึ้น 

BT: Shares rise. 

TL: Shares gain ground/increase/rise/edge ahead/edge up/roar/shoot up/rocket 

 
The English language makes a distinction of gain ground/increase/rise/edge 

ahead/edge up/roar/shoot up/rocket when describing the share prices or the stock  

market while the Thai language, the word หุนขึ้น (BT: Shares rise) does not make this  

distinction.  In translation, it is the duty of a good translator to observe the distinctions  

in meaning so as to produce accurate translation. 

5. Lack of a general word in the target language 

The target language may not have a general equivalent word or a super-

ordinate to the source language.  Rather, the target language may have only a specific 

word and it can differ in meaning from the source language. 

Example 1: 

SL: บริษัท 

BT: an organization which sells goods or services to make money 

TL: company/enterprise/firm/multinational/organization 

In Thai, there is only one general word for an organization that conducts 

business whereas a company, enterprise, multinational and organization are used in  

English for บริษัท (BT: company) with slight differences in meaning. 
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Example 2: 
SL: ลงทะเบียน 

BT: to register formally (as a participant or member) 

TL: to list/ to register/ to enroll 

In Thai, there is only one general word for registering formally as a participant 

or member in/of an event or organization while there are many words in English such 

as to list/ to register/ to enroll used for the same meaning.  

6. Lack of specific words in the target language 

The target language sometimes lacks a specific word to refer to a word in the 

source language.  English has various hyponyms but some languages do not. 

Example 1: 

SL: rent/ lease/hire/let/charter 

BT: rent 

TL: เชา 

 In Thai, there are no specific words for เชา (BT: rent) which is used to refer 

 to a payment or series of payments made by the renter to an owner for use of some  

property, facility, equipment, or service.  Meanwhile, there are various hyponyms for 

rent in English. 

Example 2: 

SL: sell/market/distribute/trade/merchandise/vend/deal in/offer for 

sale/retail/trade in 

BT: sell 

TL:  ขาย 

In Thai, ขาย (BT: sell) is a super-ordinate used to refer to exchanging or  

delivering for money. It covers all methods of selling whereas there are various words 
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 with similar meaning for sell in English. Meanwhile, there are a lot of hyponyms in 

English.  

7. Differences in physical or interpersonal perspective 

A language may be different in physical or interpersonal perspective. 

A physical perspective concerns with the relationship between people, things and 

places. 

Example: 
 

SL: sellers/merchants/vendors/marketers/distributors/shop assistants  

BT: seller 

TL: พอคา แมคา คนขาย 

This example shows that various English words are used to refer to พอคา แมคา  

คนขาย (BT: seller).  Despite that sellers/merchants/vendors/marketers/distributors/ 

shop assistants are people who sell products, they are used in different situations.  For 

example, vendors are those who sell something but not in a shop while shop assistants 

are those who sell something in a shop.  

8. Differences in expressive meaning 

A word in the SL and TL may have the same propositional meaning, but it 

may have a different expressive meaning.  The translator may add an evaluative 

element of the expressive meaning in the form of a modifier, adverb, etc. to convey 

the same or almost the same meaning as the source language. 

Example: 

SL: ขอบคุณเปนอยางยิ่ง 

BT: thanks the most 

TL: heartfelt thanks, many thanks  
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When the TL and SL share the same propositional meaning but they have a 

difference in expressive meaning, the difference may be great and pose a translation 

problem.  It is, therefore, easier to add or maintain expressive meaning in the context. 

Translators can add a modifier or adverb to a verb if necessary such as adding 

heartfelt, sincere, warm, grateful, big and special to the noun thanks.  

9. Differences in form 

There is no equivalent of some particular forms in the source and target 

languages.  For example, English has prefixes such as un-, im-, in- (e.g. in-house, 

intangible asset and invisibles) and suffixes such as -able, -ish, -ment (e.g. durable, 

sluggish and recruitment) whereas Thai does not have these equivalent forms. This 

case can cause problems when translating an English text to Thai. 

10. Differences in frequency and purpose of using specific forms 

In English, there are changes of verb and noun forms depending on the time 

frame, the singular or plural form, the active or passive voice, etc.  These do not exist 

in Thai. Problems arise when Thai translators are influenced by their first language. 

Example 1: 

SL: โรงงาน 2 โรงงาน 

BT: plant two plant 

TL: two plants 

Example 2: 

 SL: ปนี้เศรษฐกจิถดถอย 

 BT: This year, the economy slow down.  

 TL:  The economy slows down this year.  
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From the above example, we use the same word โรงงาน (BT: plant) in both 

 singular and plural forms in Thai whereas an s is required to present the plural form 

in English.  Also, the verb tense, the subject and verb agreement plays an important 

role in English but these structures do not exist in Thai.  

11. Difference in the use of loan words in the source text 

Loan words are utilized when there is no equivalent in the target language; 

however, it is not always possible to find a loan word with the same meaning in the 

target language (Baker, 1992).  Therefore, problems in translation occur. 

Example: 

SL: hypermarket 

BT: ไฮเปอรมารเกต็ 

TL: ไฮเปอรมารเกต็ 

           From the above example, there is no equivalent in Thai for hypermarket. 

Consequently, a loan word is used in this case in order to deal with no equivalent 

word.  The word may not be meaningful if no explanation or paraphrase is added to 

this loan word. 

 

 In conclusion, translators have to try to convey the meaning of the source text 

which is important to the target readers’ understanding of the text.  They should 

carefully consider the problems which may arise from translation because of the 

differences between the source and the target languages so as to enhance a quality 

translated text. 
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6. Translation Strategies 

Translating can be difficult for translators, particularly novice translators 

because of differences in culture, language structure, and meaning. Translation 

linguists, therefore, attempt to find strategies to deal with problems of non-

equivalence. 

Baker (1992) identifies eight translation strategies of non-equivalence at word 

level, which are used by professional translators as follows: 

1. Translation by more general words (superordinate) 

This strategy is used to handle a relative lack of specificity in the target 

language compared with the source language. 

Example 1:  

SL: ใหเปนไปตามกฎหมาย  

BT: to be in line with laws   

TL: enforce the laws 

General word: under relevant laws 

 As shown in example 1, the phrase ใหเปนไปตามกฎหมาย (BT: To be in line 

 with laws) is translated into English under relevant laws.  It is plausible that the 

translator does not know a collocation enforce or uphold or observe the laws. 

Therefore, s/he uses the strategy of translation by more general words to solve the 

problem.  

Example 2:  

SL: ธนาคารกลางสหรัฐ  

BT:  Bank center USA    

TL: Federal Reserves 

General word:    The central bank of the USA 
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From this example, it is possible that the translator uses a general phrase The 

central bank of the USA in the translated text because s/he may not know the specific 

term used in USA as the Federal Reserve or Fed.  

Example 3:  

SL: การเปดขายหุนครั้งแรก 

BT: opening selling stocks first      

TL: initial public offering (IPO) 

General word:     offering the stocks in the market for the fist time 

As the example above, the translator translates the SL phrase as offering the 

stocks for the first time to replace a business term: initial public offering.  S/he applies 

the strategy of translation by more general words.  

Translation by more general words is able to solve the problem of a lack of a 

specific word in the target language when a translator tries to translate the source text 

into the target text. So, this is another way to solve a problem in translation. 

2. Translation by more neutral/less expressive words 

When there is no equivalent in the target language that expresses the exact 

meaning as the source language, the source text should be replaced by a near 

equivalent in the target language.  This equivalent is less expressive in meaning 

Example 1: 

 SL: ทําใหประเทศพุงผงาดเปนประเทศอุตสาหกรรมใหม 

 BT: to make the country emerge to be country industrial new  

 TL: to transform into a new industrial power 

 Less expressive word: to turn the country into a new industrial power 
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Example 2: 

SL:  นิมิตหมายที่ดีเปนปรากฎการณใหม 

BT:  propitiousness is phenomenon new   

TL: new propititious phenomenon 

Less Expressive:  a good sign of great progress 

From the above examples, the translator applies the strategy of translation by 

more neutral or less expressive words since the translator may like the translated text 

to be simple and easy to understand or s/he may not be able to think of another 

sophisticated word.  In this example, turn to is used instead of to transform and good 

sign instead of propitious phenomenon.  

3. Translation by cultural substitution 

Readers may not understand the concepts of a foreign culture if unfamiliar 

information is introduced.  Therefore, when the source culture is too complicated to 

understand and translators want to make their readers better understand the source 

culture, the translators may apply this theory.  

Example:  

SL: 1932 

BT: A.D. 1932 

TL: B.E. 2475 

Cultural Substitution:     B.E. 2475 

 From the example above, the year system in Thai is different from that in 

English.  In translation of an English text into Thai, the A.D. (Anno Domini or in the 

year of our Lord) year is transferred into the B.E. (Buddhist Era) year. Since the 

majority of the Thais are Buddhists, the B.E. system is preferred (Khongbumpen, 

2008), not the A.D. system which is used in the Christian calendar.  
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4. Translation by loan words or loan words plus explanation 

This strategy is usually applied when translating a culture-related text so as to 

make the readers clearly understand its meaning. 

Example 1:  

SL: bonus 

TL: โบนัส 

Loan word:   โบนัส 

Example 2:  

SL: video conferencing 

TL: วิดีโอคอนเฟอเรนซิ่ง หรือ การประชุมผานวีดิโอ  

Loan word plus explanation:  วิดีโอคอนเฟอเรนซิ่ง หรือ การประชุมผานวีดิโอ 

From the examples above, the translator applies the strategy of translation by 

loan words because those load words are commonly used in Thai. Some English loan 

words need some explanation to make the readers perfectly understand the meaning.   

5. Translation by paraphrase using related words 

When there is no equivalent in the target language, translators may use related 

words in conveying the meaning of the source text  An explanation of a word/phrase 

using different words in a simpler form to make the original meaning clearer is 

suggested. 

Example: 

SL:  คําตอบที่ชัดเจนจากภาครัฐ   

BT: answer that clear from sector government 

TL: a clear answer from the public sector 

Paraphrase: clear-cut actions by the government sector 
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In this example, คําตอบที่ชัดเจน  (BT: answer that clear) is translated as clear-cut 

action.  The strategy of paraphrase using related words is applied.  

 
6. Translation by paraphrase using unrelated words 

If the concept expressed by the source item is not lexicalized at all in the target 

language, the paraphrase strategy can be applied.  The main advantage of the 

paraphrase strategy is to achieve a degree of precision in exact propositional meaning 

(Baker, 1992).  

Example 1: 

SL:  Golden parachute    

BT: รมทอง 

TL: เงินบําเหน็จพิเศษ 

Paraphrase: เงินพิเศษและผลประโยชนตางๆที่บริษัทสัญญาใหกับพนักงานอาวุโสใน 

กรณีที่จะตองถูกออกจากงานหรือออกจากงานเพราะบริษัทเปลี่ยนเจาของ 

 (Kittiyakorn, 2008) 

In this example, Golden parachute (BT: รมทอง) is translated as เงินพิเศษและ

ผลประโยชนตางๆที่บริษัทสัญญาใหกับพนักงานอาวุโสในกรณีทีจ่ะตองถูกออกจาก 

งานหรือออกจากงานเพราะบริษัทเปลี่ยนเจาของ. The strategy of paraphrase using related  

words is applied. 
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Example 2: 

SL: robber economy 

BT: ขโมยเศรษฐกจิ 

TL: เศรษฐกิจทีไ่มคํานึงเรื่องการอนุรักษทรัพยากรธรรมชาต ิ

Paraphrase: เศรษฐกิจบนพื้นฐานของการนําทรัพยากรธรรมชาติมาใชประโยชนอยาง 

ไมมีการอนุรักษทดแทน (Kittiyakorn, 2008) 

Example 3:  

SL: FOB (Free on Board) 

BT: ฟรีบนพาหนะ 

TL: เอฟ โอ บี  

Paraphrase: เอฟ โอ บี หรือราคาสินคาที่ไมรวมคาประกันและคาระวาง  
  (Kittiyakorn, 2008) 
 

 As shown in examples 2 and 3, the translator uses the theory of paraphrase  

using words which are not related to the source language. Readers are obviously able 

to follow the text much better with the detailed explanation.  

7. Translation by omission 

The translator may delete some words or expressions if the meaning conveyed 

by a particular item or expression is not important or redundant to the development of 

the text since lengthy explanation may confuse the readers. 

Example 1: 

SL:  ผลิตกระแสไฟฟาอยางมีประสิทธิภาพ 

BT: generate electricity with efficiency 

TL: effectively generate the electricity  

Omission: with very efficient generation 
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In the above example, the translator omits the word electricity in his/her 

translation.  This is probably because the word is redundant.  The context already 

conveys the full meaning.  Readers can understand the text without the word 

electricity. 

Example 2:  

SL: เปดมุมมอง วสัิยทัศน 

BT: open views and vision.  

TL: express views and vision 

Omission: views and vision 

In example, the translator omits the verb open in the translated text.  This is 

probably because it is redundant.  Without the verb, the meaning of the text is still the 

same. 

8. Translation by illustration 

Translators use the illustration strategy if there are restrictions in translation or 

there is a lack of an equivalent in the target language. 

Example 1: 

SL: ปญหาตางๆเหลานี้จึงสงผลใหเกิดการเรียกรองจากภาคประชาชน 

BT: problems result in complaints from people 

TL: All these problems result in the public’s demand. 

Illustration: Air pollution, health hazards, water shortages, etc. have drawn 

severe  complaints from the people.  

 The translator uses examples of the problems: air pollution, health hazards, 

water shortages, etc. to help readers better understand the text in the above example.  

The translator uses the translation strategy of illustration.  
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Meanwhile, the strategies used in translation proposed by Farghal & Obiedat, 

and Huang are also worth studying.  They are as follows: (Boonyasaquan, 2005) 

1. Synonymy 

When a translator does not know an equivalent of the SL in the TL, s/he will 

use this strategy to deal with the problem. In other words, this strategy refers to the 

use of a word or phrase which has the same or nearly the same meaning as another 

word or phrase. 

Example: 
SL: แรงงานฝมือ 

BT: labour handicraft 

TL: skilled workforce 

Synonymy: quality labour 

2. Avoidance 

When the translators do not understand the meaning of the lexical items in the 

target language, they apply this strategy accordingly.  They may omit translating 

them.  

Example: 

SL: irrevocable letter of credit 

BT: หนังสือเครดิตที่เปลี่ยนแปลงไมได 

TL: หนังสือเครดิตที่เปลี่ยนแปลงไมได 

Avoidance: หนังสือเครดิต 

The strategy of avoidance is used in translating the text in the above example  

because the phrase ที่เปลี่ยนแปลงไมได (BT: that cannot be changed) is not necessary or  

redundant. Generally, the payment terms agreed when doing business are what the 

buyer and seller should adhere to and both sides know about this.  
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3. Transfer 

Translators apply this strategy because they may not know the exact 

equivalent in the target language but they know the meaning in the source text. 

Therefore, the translators use (an) other word(s) of similar meaning or transfer the 

meaning of the source text to the target text. 

Example 1: 

SL: ภาคเอกชน 

BT: sector private 

TL: private sector 

Transfer:      business sector 

Example 2: 

SL: ภาครัฐ 

BT: sector government 

TL: public sector 

Transfer: government sector 

4. Paraphrasing 

This strategy is to use different words to make the original meaning clearer.  

Usually, the paraphrased text is usually longer than the original text.  

Example: 

SL: ทุนหมุนเวยีน 

BT: capital recycling 

TL: revolving capitals 

Paraphrasing:      a fund set up for a specific purpose and constantly added to 

      by income from investments (Kittiyakorn, 2008) 
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In conclusion, various translation strategies are proposed by different experts. 

Good translators have to decide which strategies are appropriate for their translation 

work and apply them effectively.  However, this depends on the source text and the 

translation problems being faced.  Therefore, a good translator should utilize more 

than one strategy when translating a text in order to create quality translated works.  

 

7. Previous Studies on Translation Strategies 

Studies on translation strategies have been conducted in many areas such as 

travel and tourism, food, short stories and novels.  Surprisingly, very few studies have 

been done in the business area.  

Mungchomklang (2009) analyzed translation strategies used in translating 

abstracts of theses and master’s projects.  She used Baker’s (1992) translation 

strategies to analyze the translated texts.  The findings revealed that seven out of eight 

strategies from Baker (1992)’s categories of equivalence at word level were found. 

The most frequent translation strategy employed was translation by omission 

(46.60%), followed by translation by loan words/loan words plus explanation 

(22.73%), translation by more general words (10.80%), translation by cultural 

substitution (7.95%), translation by paraphrase using related words (6.25%), 

translation by paraphrase using unrelated words (4.55%) and translation by more 

neutral/less expressive words (1.14%) respectively. However, the translation by 

illustration was not found in this study. 

In 2008, Khongbumpen studied translation strategies used in translating an 

article entitled “Vimanmek Mansion Musum” from Thai into English in Focus 

Bangkok which is a magazine published by the Bangkok Metropolitan Administration 

(BMA).  The translation strategies categorized by Baker (1992) were applied as a 
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means for the analysis.  The researcher found that translation by omissions was the 

most frequently used (43.81%), followed by translation by more general words 

(17.14%), and loan words (12.38%).  Meanwhile, the translation strategies by cultural 

substitution, by more neutral/less expressive words, by paraphrase using unrelated 

words, and by paraphrase using related words were at 8.57%, 7.62%, 5.72% and 

4.76% respectively.  The translation strategy by illustration was not found in this 

study. 

Another researcher, Roekmongkhonwit (2006), conducted an analysis of 

Baker’s (1992) translation strategies used in translating a travel document from Thai 

into English in Jatujak Market guidebook.  In his study, he found that seven 

translation strategies were used: translation by paraphrase using a related word (25%), 

translation by cultural substitution (18.75%), translation by omission (17.70%), 

translation by loan words or loan words plus explanation (14.58%), the translation by 

paraphrase using unrelated words (11.45%), translation by more general words 

(8.33%), and translation by more/less expressive words (4.16%).  

Aumnuch (2004) analyzed translation strategies used in Kinnaree magazine by 

using Baker’s translation strategies (1992).  The researcher found that the most 

frequent translation strategy used in the travel document was the translation by 

paraphrase using related words (36.11%). Other strategies used were translation by 

more general words (16.66%), translation by cultural substitution (13.89%), 

translation by less expressive words (12.50%), translation by loan words plus 

explanation (11.11%), and translation by paraphrase using unrelated words (6.95%). 

The last two strategies applied with the same frequency were translation by omission 

and translation by illustration (1.39%). 
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 In the same year, Sookprasert (2004) analyzed the strategies used in a short 

story entitled the Barter written by Jarungkij-anant and was translated into English by 

Rutnin.  The translation strategies for non-equivalence at word level proposed by 

Baker (1992) were applied as a framework to solve the problem between the source 

text and the target text in this research.  The researcher found that the most frequent 

translation strategy used was translation by more general words (21.43%) while the 

least was cultural substitution (1.43%). Other strategies used were translation by loan 

words or loan words plus explanation (14.29%), by paraphrase using unrelated words 

(10%), by paraphrase using related words (5.71%), by omission (4.29%) and by more 

neutral/less expressive words (2.86%) respectively. Translation by illustration was not 

found in the study.  

Saewong (2004) analyzed translation strategies used in a Thai short story, The 

Song of the Leaves, written by Vanich Jarungkij-anant and translated into English by 

Chamnongri L. Rutnin.  She used Baker’s (1992) translation strategies to analyse the 

translated text.  The findings showed that seven out of eight strategies from Baker 

(1992)’s categories of equivalence at word level were found.  They were translation 

by loan words or loan words plus explanation, more neutral/less expressive words, 

more general words, paraphrase using unrelated words, paraphrase using related 

words, an omission, and a cultural substitution at 31%, 25%, 10%, 8.3%, 5%, 3.3%, 

and 1.7% respectively.  In terms of textual equivalence, the most frequently used 

strategies were change of verb (43.5%), followed by nominalization (34%), and voice 

change (21%) respectively.  

  Additionally, eight relevant translation strategies for non-equivalence at word 

level proposed by Baker (1992) have been employed by many other researchers to 

study translation strategies in terms of word choices.  This allows translators to learn 
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how to solve problems of the non-equivalence at word level in translating the source 

language to the target language.  

 

In summary, this chapter comprises seven parts: definition of translation, the 

importance of translation in the business sector, types of translation, translation 

procedures, translation problems, translation strategies, and previous related studies.  

Based on the ideas presented in this chapter, translation refers to a rendering of a 

document from one language to another language.  Good translated texts should be 

accurate in terms of meaning, grammatical structure, stylistic appropriateness, and 

terminological correspondence. 

Translation is divided into two important types: literal or word-for-word 

translation and free translation.  The translation procedures could be summarized into 

five steps: studying the meaning and concept of the source text, selecting the 

procedures in translating the text based on the author’s original purpose presented in 

the source text, analyzing and translating the source language into the other target 

languages and, revising the translated text to ensure that the target language is 

equivalent to the source language in terms of meaning, concept, and style. 

Baker (1992) is one of the translation scholars who explore the 

nonequivalence at word level.  Baker indicates that the distinct meaning between the 

source and target words or texts may cause translation problems.  Baker creates 

potential translation strategies as to be applied in translating a text to effectively cope 

with the non-equivalence at word level problems occurring in translation.  



CHAPTER 3 

METHODOLOGY 

 

This chapter provides information about data collection and data analysis. 

 

Data Collection 

The data of this study were obtained from five articles in Industrial Estate 

Authority of Thailand (I-EA-T) Today journal (April-June 2009 and March-April 

2010). The five articles are Map Ta Phut Past, A New Day in Map Ta Phut, To 

Become a Role Model for All Coal-Fired Power Plants in Thailand, FTA: Beyond 

Trading, FTA and 6 Stages towards Economic Integration (See examples in Appendix 

A). I-EA-T was chosen for the study because it is a dual language journal published in 

both English and Thai and is distributed by Industrials Estate Authority of Thailand. 

The magazine aims to assist entrepreneurs by providing ideas and important 

information about I-EA-T and businesses in the industrial estates as well as the 

provinces where the industrial estates are located.  

 

Data Analysis 

The procedures in analyzing the data were as follows: 

  1. The Thai and English texts of the same articles selected as the data for the 

study were analyzed first. The Thai text was parsed into phrases and the English 

language text was later parsed based on the Thai version. This was based on the idea 

that each parsed Thai phrase was meaningful in itself (See Appendix B). 
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Example: 

SL: การเปดขายหุนครั้งแรก 

BT: opening selling stocks first      

TL: initial public offering (IPO) 

General word:     offering the stocks in the market for the first time 

2. The analyzed parts of both the source language and the target language were 

listed and analyzed to find the translation strategies applied in the translation process. 

The researcher initially analyzed the parsed text based on Baker (1992)’s eight 

translation strategies. A peer reviewer with Baker’s knowledge of strategies was 

asked to assist in reconfirming that the researcher’s analysis of translation strategies 

being applied was correct. If the peer reviewer disagreed with any parts, the 

researcher would ask for another reviewer’s opinion. After that, the analyzed data 

were submitted to the project advisor for final approval (See Appendix B) 

3. Baker (1992)’s eight translation strategies to deal with non-equivalence at 

word level were used to identify and categorize the translated text used as the data as 

follows: 

3.1 Translation by more general words (superordinate) 

3.2 Translation by more neutral/less expressive words 

3.3 Translation by cultural substitution 

3.4 Translation by loan words or loan words plus an 

       explanation 

3.5 Translation by paraphrase using related words 

3.6 Translation by paraphrase using unrelated words 

3.7 Translation by omission 

3.8 Translation by illustration 
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4. The frequency of all the strategies was calculated in percentage by using the 

following formula: 

        Frequency of each type of the translation strategies 

    __________________________________________     x   100 

Total number of frequency of the translation strategies 

 

5. The results of the analysis were shown in the form of table. Plausible 

explanations for the translator’s use of strategies were attempted. Conclusions and 

discussion were drawn from the findings. Applications were offered and 

recommendations were proposed for further studies. 



CHAPTER 4 

FINDINGS 

The findings of the study are shown in percentage in the form of a table 

followed by illustrations of each strategy being applied in the studied articles. 

Plausible explanations for the translators’ use of each strategy are attempted.  

 

Table 1 Frequency and percentage of each translation strategy at word  

       level found   

 

 In Table 1, eight of Baker’s translation strategies were applied in the study. 

Translation by omission was found the most frequently used (48.62%), followed by 

translation by cultural substitution (12.84%). Meanwhile, the translation strategies by 

paraphrase using related words, by general words, by paraphrase using unrelated 

No. Type of Translation Strategy 
Total of 

Frequency 
Percentage 

1. Translation by omission 53 48.62 

2. Translation by cultural substitution 14 12.84 

3. Translation by paraphrase using related words 13 11.93 

4. Translation by more general words 12 11.01 

5. Translation by paraphrase using unrelated words 8 7.34 

6. Translation by loan words 6 5.51 

7. Translation by more neutral or less expressive 

words 

2 1.83 

8. Translation by illustration 1 0.92 

 Total  109 100% 
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words, by loan words, by more neutral or less expressive words and by illustration 

were at 11.93%, 11.01%, 7.34%, 5.51%, 1.83% and 0.92% respectively. 

 The analysis of the data revealed that all of Baker’s translation strategies were 

used. Examples and plausible explanations are later provided.  Discussion is arranged 

in the order of the translation strategies, found from the analysis, being used from the 

highest level to the lowest level.  

 

1. The use of the strategy of translation by omission  

 The strategy of translation by omission was used for 53 times (48.62%).  The 

following examples indicate that some words in the source text were omitted in the 

translated text.   

Example 1: 

SL:  ผลิตกระแสไฟฟาอยางมีประสิทธิภาพ 

BT: generate electricity with efficiency 

TL: with very efficient generation 

Example 2:  

SL: เปดมุมมอง วสัิยทัศน 

BT: open views and vision.  

TL: views and vision 

Example 3: 

SL: ครอบคลุมถึงกระบวนการบริหารจัดการภายในและ บริการของฝายเทคโนโลยี  

              สารสนเทศ 

BT: covering process management internal and service of department 

information technology.         

TL:             - 
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In the above examples, the translators omitted the word electricity, open and 

the whole phrase from the source language in the translation.  This is probably 

because the word and the phrase were redundant since the context already conveyed 

the full meaning. Readers could understand the text without the word electricity and 

open. In addition, it was not necessary for readers to understand the whole text and 

there was no change in meaning with this omission.  

 

In conclusion, the translators omitted some words or phrases as shown in the 

above examples because the omitted words or phrases in the translated text did not 

affect the meaning of the original text as a whole.  

 

2. The use of the strategy of translation by cultural substitution  

The strategy of translation by cultural substitution was used for 14 times 

(12.84%).   

Example:  

 SL: 2520 

 BT: B.E. 2520 

 TL: 1977 

The example above reveals that the year system in Thai is different from that 

in English. In translation of a Thai text into English, the B.E. (Buddhist Era) year is 

transferred into the A.D. (Anno Domini or in the year of our Lord) year. It is plausible 

to explain that the majority of English speaking readers are more familiar with the 

A.D system or the Christian calendar than the B.E. system, which is normally used in 

the Thai calendar as part of the Thai culture. Also, when the A.D. system is used, the 

abbreviation A.D. is usually omitted while in the B.E. system, the abbreviation B.E. is 
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not. Readers may not understand the concept of a foreign culture if unfamiliar cultural 

information is introduced. Therefore, when the source culture is too complicated to 

understand, the translators may apply this theory to make the readers better 

understand the source culture.  

 

In conclusion, the translators used the strategy of translation by cultural 

substitution because the translators probably thought that the translation by using 

ideas about the culture in the target language helped readers to comprehend the 

original text better.  

 

3. The use of the strategy of translation by paraphrase using related words  

 The strategy of translation by paraphrase using a related word was applied for 

13 times (11.93%).  Examples of the use of the strategy of translation by paraphrase 

using related words are shown as follows: 

Example 1: 

SL:  นิคมอุตสาหกรรมในพื้นที่มาบตาพุดจึงเริม่ตนขึ้นเมื่อป พ.ศ. 2528   

BT: Industrial estates in the area Map Ta Put began when B.E. 1985 

TL: Industrial estates came into existence in Map Ta Phut in 1985 

In this example, เร่ิมตน (BT: began) is translated as came into existence.  The   

strategy of paraphrase using related words is applied. It is plausible that the translators 

wanted to use a literary language which generally is lengthy or flowery to make the 

translated text impressive.   
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Example 2: 

SL:  พิธีศุลกากร   

BT: regulation customs 

TL: customs formality facilitation 

As shown in the example above, the translators paraphrased the meaning of 

the source text as customs formality facilitation to make readers realize right away 

that some sort of formal procedure was included (formality) but in a positive  

way (facilitation). If the translators translated พิธีศุลกากร (BT: regulation customs) 

as regulation customs readers may not totally gain the positive meaning intended to 

convey. 

Example 3: 

SL:  ภาษีมลพิษทางอากาศซึ่งในขณะนี้อยูในระหวางการดําเนินการยกรางกฎหมาย 

             ของกระทรวงการคลัง  

BT: taxes pollution via air which is now in the process of writing the law of 

the Ministry of Finance. 

TL: air pollution taxes which are now being drafted by the Ministry of  

            Finance and other government units concerned. 

In the example above, the translators used the phrase are now being drafted by 

the Ministry of Finance and other government units concerned. As shown, the 

translators added the phrase other government units concerned to the Ministry of 

Finance. The translation strategy by paraphrase was applied to enhance readers to 

totally get the message intended to pass on.  

 

 In sum, the strategy of translation by paraphrase using related words assists 

the translators to reword the text by using related words of similar meaning.  Readers 
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can better understand the translated text because of more detailed information 

provided.    

 

4. The use of the strategy of translation by more general words 

The strategy of translation by more general words was used in the studied 

article for 12 times (11.01%).  The following are examples of how the strategy was 

possibly used by the translators.  

Example 1:  

 SL:  โชติชวงชัชชวาล 

 BT: shine luminously 

 TL: shine brightly  

Example 2:  

 SL: รูปธรรม 

 BT: entity 

 TL: tangible result 
 

Example 3:  

 SL: แผนปฎิบัติการเพื่อลดและขจัดมลพิษในพืน้ที่จังหวัดระยอง พ.ศ. 2540-2554 

 BT: plan operation for reducing and eliminating pollution in the area of 

    Rayong province B.E. 2540-2554 

 TL: The 2007-2010 joint action plan on pollution reduction and eradication  

in Rayong province  

  From the examples, the translators used general phrases shine brightly, 

tangible result and joint action plan, in the translated text. It is possible that the 

translators wanted to use simple and ordinary words to make readers understand the 

translated texts better. 
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In conclusion, translation by more general words is able to solve problems in 

translation. Using a simple or near equivalent word which conveys the same meaning 

as that in the source text eases readers to gain the target meaning.  

 

5. The use of the strategy of translation by paraphrase using unrelated words  

The analysis of the data revealed that translation by paraphrase using unrelated 

words was used for 8 times (7.34 %). Some examples are the following: 

Example 1:  

 SL: ไดแกนิคมอุตสาหกรรมมาบตาพุด ทาเรือ 

 BT: such as estate industry Map Ta Phut and port  

 TL: with the establishment of Map Ta Phut Industrial Estate and Industrial Port 

 As shown in example 1, the strategy of translation by paraphrase using 

unrelated words is applied.  It is plausible to explain that in the translated text, a 

clearer explanation was given to make readers visualize the picture when Map Ta 

Phut Industrial Estate and Industrial Port were founded.  

Example 2:  
 SL: ทําใหประสบกับปญหาดานการบริหารจัดการ ดานสิ่งแวดลอม และอาชีวอนามัย 

 BT: facing the problems about management environment and sanitation 

 TL: problems have cropped up in relation to environmental and occupation   

                    health management 

From the above example, the translators translated the phrase ประสบกับปญหา 

as problems have cropped up in relation to instead of using facing the problems about 

which was a word-for-word translation. To crop up means to happen suddenly or 
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unexpectedly. It is plausible that the translators could give a better picture to readers 

by using this phrase in this context.  

Example 3:   

 SL: เพื่อใหเกิดการดําเนินการแกไขปญหาในพืน้ที่มาบตาพุด 

                       เปนไปอยางมปีระสิทธิภาพ 

 BT: for creating operation to resolve the problems in Map Ta Phut         

                     effectively 

 TL: They want solid information and effective solutions for all these     

                    problems 

 From the example above, it is plausible to say that the translators gave detailed 

explanation which makes readers clearly understand the meaning of the source text. In 

stead of translating the source text as to resolve the problems, the translators gave 

detailed information, using the translation strategy by paraphrase, hoping to make 

readers understand the translated text better. The phrase solid information and 

effective solutions for all these problems obviously conveyed clearer information to 

readers. It also helped the translated text become a quality work showing the 

efficiency of the translators.  

 

 In summary, the examples show that the strategy of translation by paraphrase 

using unrelated words was used to give readers a clearer picture and better 

understanding.  
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6. The strategy of translation by loan words 

 The strategy of translation by loan words was used 6 times (5.51%).  

Example 1:  

SL: แหลมฉบัง 

BT: Laem Chabang 

TL: Laem Chabang 

Example 2:  

SL: ชลบุรี 

BT: Chon Buri 

TL: Chon Buri 

Example 3:  

SL: เหมราช 

BT: Hemaraj 

TL: Hemaraj 

 

From the examples above, the translators applied the strategy of translation by 

loan words because they are all proper names.  

 

In summary, some words in the source text are proper names. The translators 

had no other alternatives but to apply the strategy of translation by loan words so as to 

maintain the meaning of the source language.  

 

7. The use of the strategy of translation by more neutral or less expressive words  

          The strategy of translation by more neutral or less expressive words occurred 2 

times (1.83%) in this study.   
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Example 1: 

 SL: ทําใหประเทศพุงผงาดเปนประเทศอุตสาหกรรมใหม 

 BT: to make the country emerge to be country industrial new  

 TL: to transform into a new industrial power 

Example 2: 

SL:  นิมิตหมายที่ดีเปนปรากฎการณใหม 

BT:  propitiousness is phenomenon new   

TL: a good sign of great progress  

 
From the above two examples, the translators used the strategy of translation 

by more neutral or less expressive words. It is plausible to explain that the translators 

might prefer the translated text to be simple and easy to understand or s/he might not 

be able to think of another big word.  Therefore, s/he used to transform instead of to 

emerge and a good sign instead of propitiousness and great progress in stead of 

phenomenon respectively.  

 

In conclusion, it is plausible to explain that the translators used the strategy of 

translation by more neutral or less expressive words because the translators wanted 

the translated text to be simple and easy to understand.   

 

8. Translation by illustration 

The strategy of translation by illustration was used only one time (0.92%) as 

shown below:  
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Example: 
SL: ปญหาตางๆเหลานี้จึงสงผลใหเกิดการเรียกรองจากภาคประชาชน 

BT: problems result in complaints from people 

TL: Air pollution, health hazards, water shortages, etc. have drawn severe 

 complaints from the people.  

  
As shown in the above example, the translators gave samples of the problems 

comprising air pollution, health hazards, water shortages, etc. to help readers 

understand the text better.  It is plausible that the translators used the translation 

strategy of illustration because there were restrictions in translation or there was a 

lack of an equivalent in the target language. In this case, giving examples helped 

readers to easily visualize the problems intended to focus in the source text.  

 

In conclusion, from the comprehensive analysis of the studied articles in 

Industrial Estate Authority of Thailand (I-EA-T), the findings revealed that the 

translators applied various translation strategies to make readers get the same 

information and meaning as those in the source texts by surveying from the culture, 

language structure and semantics of the source language.  All the eight strategies of 

Baker (1992) were applied in this study.  Plausible explanations were attempted to 

show why each translation strategy of Baker (1992) was employed.  



CHAPTER 5 

CONCLUSION AND DISCUSSION 

This part presents the conclusion of the study followed by discussion, 

application, limitation of the study and recommendations for further studies.  

 

Conclusion 

This study aimed to apply Baker’s (1992) theoretical framework of translation 

strategies in terms of non-equivalence at word level in analyzing five articles in 

Industrial Estate Authority of Thailand (I-EA-T) Today (April-June 2009 and March-

April 2010) from Thai into English. The five articles were Map Ta Phut Past, A New 

Day in Map Ta Phut, To Become a Role Model for All Coal-Fired Power Plants in 

Thailand, FTA: Beyond Trading, FTA and 6 Stages towards Economic Integration. 

The research was comprised of three objectives as follows:  

The first objective of this study was to identify translation strategies used in 

translating a text from Thai into English in a journal entitled Industrials Estate 

Authority of Thailand (I-EA-T) Today. The findings disclosed that eight strategies 

were applied in translating the text: translation by omission, translation by paraphrase 

using related words, translation by paraphrase using unrelated words, translation by 

more general words, translation by cultural substitution, translation by more neutral or 

less expressive words, translation by loan words and translation by illustration.  

The second objective was to study the frequency of each of the translation 

strategies which were used in the sampled articles. The results revealed that the 

highest frequent strategy of translation applied was translation by omission (48.62%) 

and the lowest was translation by illustration (0.92%).  
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The last objective of this study was to give plausible explanations for the 

strategies used in translating the text. It was found that translation by omission was 

the most frequently used (48.62%). It was plausible that the omitted words were 

redundant and did not affect the meaning of the target text as a whole. The context 

already conveyed the meaning and readers could perfectly understand the text. The 

strategy of translation by cultural substitution was found at the second frequency 

(12.84%). It is probable that a translated text which gave importance to the audience’s 

cultural background would enhance readers to fully appreciate the subject matter. In 

general, readers may not understand the concept of a foreign culture if unfamiliar 

cultural information is introduced. For example, to translate “as white as snow”  

into Thai, it will be more appropriate to translate the phrase as ขาวราวกับหยวก 

กลวย (BT: as white as banana plant) instead of ขาวราวกับหิมะ (BT: as white as snow). 

Therefore, when the source culture is somewhat different from the target readers’ 

culture, and a translator may want to make the readers better understand the source 

text, the translator may apply this theory. 

Meanwhile, the translation strategy by paraphrase using related words was at 

the third frequency (11.93%), by more general words, by paraphrase using unrelated 

words, by loan words, by more neutral or less expressive words and by illustration 

were at the fourth (11.01%), fifth (7.34), sixth (5.51%), seventh (1.83%) and eighth 

(0.92) respectively.  

 

In conclusion, the results of the study showed all of Baker (1992)’s eight 

translation strategies to deal with the non-equivalence at word level were found in the 

studied articles in Industrials Estate Authority of Thailand (I-EA-T) Today.   
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Discussion 

 The results of the study showed that there were some problems on non-

equivalence issues in translating from the source language to the target language. 

Translators had to find appropriate translation strategies to overcome those translation 

problems in order to present good translated works.  

As elaborated, Baker (1992)’s eight translation strategies were found being 

applied by the translators. The translation strategy by omission was found the most 

frequently used at 48.62%, followed by translation by cultural substitution at 12.84%.  

Meanwhile, the translation strategies by paraphrase using related words, by more 

general words, by paraphrase using unrelated words, by loan words, by more neutral 

or less expressive words and by illustration were found at 11.93%, 11.01%, 7.34%, 

5.51%, 1.83%  and 0.92 % respectively. 

The strategy of translation by omission was applied when dealing with a 

culture-specific item, or a conceptual word. The results of this study revealed that the 

translators probably employed this strategy to enhance the beauty of the translated 

work.  In addition, the omitted words or phrases in the translated text did not affect 

the meaning of the original text as a whole; the omitted words were redundant.  This 

study revealed that the strategy of translation by omission was used at the highest 

level (48.62%). The findings were similar to those of the research of Khongbumpen 

(2008) and Mungchomklang (2009) which showed that the omission translation 

strategy was used at the highest level (43.81% and 46.60 respectively). In contrast, 

Aumnuch (2004), Saewong (2004), and Sookprasert (2004) reported that the omission 

strategy was applied almost at the lowest frequency.  

With respect to the strategy of translation by cultural substitution, this strategy 

is usually used when translators want target readers to fully understand the source 
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culture. Replacing a culture in the source text with that in the target language item is 

able to make target readers appreciate the translated text. This study revealed that the 

strategy of cultural substitution was used at the second level (12.84%). The findings 

are similar to those of Roekmongkhonwit (2006) which also showed that this strategy 

was used at the second level (18.75%). Meanwhile, the research of Aumnuch (2004) 

showed that this strategy was at the third frequency (13.89) and the studies of 

Khongmbumpen (2008) and Mungchomklang (2009) showed that the translation 

strategy by cultural substitution was at the fourth frequency used (8.57% and 7.95%) 

respectively. Interestingly, Saewong (2004) and Sookprasert (2004) found that this 

strategy was the least frequently used at 1.70% and 1.43% respectively.  

The strategy of translation by paraphrase using related words was found at the 

third level. The results of this study disclosed that the strategy of translation by 

paraphrase using related words was applied at the third frequency or at 11.93%. It is 

plausible that the translators used this strategy because they might want to show their 

ability in word choice as well as to avoid repetitions. Surprisingly, Aumnuch (2004) 

found that this strategy was used at the highest frequency (36.11%). The studies of 

Roekmongkhonwit (2006) also revealed that the strategy of translation by paraphrase 

using related words was the most frequently employed at 25%.  Aumnuch (2004) and 

Roekmongkhonwit (2006) explained that translators attempted to translate the text by 

paraphrase using related words with near equivalents so as to maintain the meaning of 

the source Thai language. However, Saewong (2004), who found that the strategy of 

translation by paraphrase using related words was used at the fifth frequency (5%). 

Similarly, Mungchomklang (2009) found that this strategy was applied at the fifth 

frequency (6.25%). Meanwhile, the study of Khongbumpen (2008) revealed that the 
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strategy of translation by paraphrase using related words was the least frequently 

employed at 4.76%.   

The strategy of translation by more general words was found the easiest way 

to solve the problem about a lack of equivalents in the target language. The researcher 

found that this strategy was used at the fourth frequency (11.01%). Khongmbumpen 

found in her study that this specific strategy was used at the second frequency 

(17.14%) whereas Saewong (2004) and Mungchomklang (2009) found in their studies 

that this strategy was used at the third frequency (10% and 10.80% respectively).  

The strategy of translation by paraphrase using unrelated words was found in 

this study at the fifth level (7.34%). This study revealed that the strategy was used 

when the original language was not lexicalized in the target text. The translator had to 

translate the source text by using unrelated words so as to give readers a clearer 

picture and better understanding. Meanwhile, Saewong (2004), Sookprasert (2004) 

and Roekmongkhonwit (2006) revealed that the strategy of translation by paraphrase 

by using unrelated words was ranked fourth in terms of frequency at 8.30%, 10% and 

11.45% respectively. However, Aumnuch (2004), Khongbumpen (2008) and 

Mungchomklang (2009) found that this translation strategy was ranked sixth at 

6.95%, 5.72% and 4.55% respectively.  

Regarding the strategy of translation by loan words, it is generally used when 

dealing with a culture-specific item, or a conceptual word. The results of this study 

revealed that the strategy of translation by loan words was at the sixth frequency 

(5.51%). Meanwhile, Mungchomklang (2009) found that this translation strategy was 

used at the second frequency (22.73%) while Sookprasert (2004) and Khongbumpen 

(2008) found that this particular strategy was used at the third frequency at 14.29% 
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and 12.38% respectively. Meanwhile, Roekmongkhonwit (2006) found that that this 

particular strategy was employed at the fourth frequency 14.58%.  

The translation strategies by more neutral or less expressive words, and by 

illustration were used at the seventh and eighth levels respectively. The strategy of 

translation by more neutral or less expressive words was used when the translator 

might not be able to think of an exact equivalent in the target language. This strategy 

was found only twice in this study (1.83%) at the second lowest frequency, at almost 

the same level of the works of Sookprasert (2004) and Mungchomklang (2009) 

(2.86% and 1.14% respectively). Surprisingly, this translation strategy was found in 

the works of Saewong (2004), Aumnuch (2004) and Khongbumpen (2008) at almost 

the second frequency (25%), fourth frequency (12.50), and fifth frequency (7.62%) 

respectively. 

Lastly, the translation strategy by illustration is probably applied because there 

are restrictions in transition or there is a lack of an equivalent in the target language. 

This strategy was applied only one time in this study (0.92) while Saewong (2004), 

Aumnuch (2004), Roekmongkhonwit (2006), Khongbumpen (2008) and 

Mungchomklang (2009) did not find this strategy being applied in their studies at all.   

 

In conclusion, many strategies of translation were applied so as to resolve the 

problems of translation. When comparing this study with other studies, the findings 

revealed some similarities and differences in terms of the frequency of each 

translation strategy being applied. This is probably due to the fact that the studied 

texts were of different kinds such as business-related texts, literary works, abstracts of 

theses and master’s projects, and menus.  
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Applications 

1. The results of the study showed that there were some problems on non-

equivalence issues in translating from the source language to the target language. 

Therefore, translators had to find appropriate translation strategies to deal with those 

translation problems in order to present good translated works which maintain both 

meaning and style of the source text.  Novice translators can also use the results of 

this study as guidelines in translation when facing similar problems and difficulties.  

In addition, teachers are able to apply the findings in their teaching translation 

courses.  

2. Business translation is vital in any global company’s communication. 

Business translation is also considered as an important tool that helps accelerate a 

company’s business and expands the business to other parts of the world. Therefore, 

the company needs professional translations in communicating with business partners 

abroad and, more significantly, with customers.  

 

Limitation of the Study 

This research applied only Baker’s (1992) translation strategies of non- 

equivalence at the word level and focused only on five articles in Industrial Estate 

Authority of Thailand (I-EA-T) Today (April-June 2009 and March-April 2010). The 

results of this study with other data using other strategies might be different.  

 

Recommendations for Further Studies 

1. In this study, only five articles in Industrial Estate Authority of Thailand  

(I-EA-T) Today (April-June 2009 and March-April 2010) were analyzed. Therefore, 
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other articles related to the business area in the same or a different journal should be 

analyzed in order to determine whether the frequency of the translation strategies used 

in translation will be different from the results presented in this master’s project. 

 2.  This translation analysis emphasized only at the word level according to 

Baker’s (1992) classification. It is interesting to employ another linguist’s translation 

theory and to study other aspects of texts such as grammatical, textual and pragmatic 

texts. 

 3.  There should be more studies on translation with a focus on business texts 

because a few of studies on business translation have recently been conducted. 

Particularly, it will be most interesting if the texts chosen as research data will 

comprise a greater number of business terms.  
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1.  Examples of the use of the strategy of translation by omission 
 
No. Source Language Back Translation Target Language 

1. ภายใตการพัฒนา        
โครงการนี้ 

under development of this 

project 

- 

2. ประเภทอุตสาหกรรม category of industry - 

3. ใหชาวมาบตาพุดไดสัมผัส 
อีกครั้ง 

to make Map Ta Put people 

to touch again 
- 

4. การประกาศเขตควบคุม 

มลพิษของพื้นที่มาบตาพุด  
จังหวดัระยอง 

The announcement of 

pollution control of Map 

Tha Phud, Rayong 

Province 

- 

5. สําคัญตอประเทศ important to the country - 

6. ทําใหหลายคนมองวา    
โรงงานในพื้นที่มาบตาพุด 
สวนใหญไมใสใจตอ 
ส่ิงแวดลอม 

it makes many people think 

that the factory in area Map 

Ta Phut mostly does not 

care about environment. 

- 

7. จนทําใหเกดิปญหามลพิษ 
ถึงขั้นตองประกาศเปนเขต
ควบคุมมลพิษ 

It results in pollution so 

have to announce pollution 

control. 

- 

8. ตองยอมรับคําพิพากษา 
จากสังคม 

It must admit the 

adjudication from society 
- 

9. พันธมิตร(ทางการคา)ที่ดี
ตอกัน 

alliances (in trade) which is 

good toward each other 
build alliances 

10. การตอรอง(การคา) negotiation on trade bargaining power  
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No. Source Language Back Translation Target Language 

11. มีความพยายามอยางยิ่งใน
การสรางจิตสํานึกสาธารณะ
ใหแกพนกังานทุกคนใหมี
สวนรวมรับผิดชอบตอ  
ผูมีสวนไดสวนเสียตอ 
สังคม 

There is an attempt to build 

public mind in every staff 

to take responsible for 

those who get impact in 

society 

- 

12. 
 

ใหความรวมมอืกับทั้ง 

ภาครัฐ เอกชน และชุมชน 
cooperating with public 

sector, private sector and 

community 

- 

13. บริษัทไดสรางการมีสวน 
รวมของชุมชนในการดาํเนิน 

งานดานสิ่งแวดลอมมา
ตั้งแตเร่ิมกอสรางปพ.ศ. 
2544 จนถึงปจจุบัน 

The company built public 

mind of community in 

operating environment 

work since begin 

construction 2001 to 

present 

- 

 

14. หลักบรรษัทภบิาล corporate governance - 

15. ผานเวทีการประชุมตางๆ through many arenas of 

meeting 
- 

16. เขามารวมตรวจสอบเปน 
ระยะๆ และตอเนื่องจนถึง 
ปจจุบัน 

participating in 

investigating continuously 

and consistently until now 

- 

17. การออกพบปะเยีย่มเยียน 
ชุมชนอยางสม่ําเสมอ 

to meet the community 

consistently 

- 
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No. Source Language Back Translation Target Language 

18. สะทอนถึงความตองการ 
ของภาคอุตสาหกรรม 

reflect to the need of sector 

industrial 

 

- 

19. การไดรับคําแนะนํา และ
ขอเสนอแนะที่ดี 
จากการมาเยี่ยมของชุมชน 
และคณะเยี่ยมชมทั่วไป 

to get a good suggestion 

and recommendation from 

visiting community and 

visitors in general 

- 

20. บริษัทฯตระหนักถึงการ 
อยูรวมกนัอยางมีความสุข
กับชุมชนผูซ่ึงเปนเจาของ 
พื้นที ่

the company realize about 

living happily with the 

community that owns the 

area 

- 

21. การจัดทําโครงการที่ตอบ 
สนองตอความตองการ 
ของชุมชนใหมากที่สุด 

doing the project which 

reflects to the need of the 

community most 

- 

22. โครงการนั้นๆสามารถ 
สรางงานสรางอาชีพและ 
รายไดใหแกชุมชนอยางม ี
ประสิทธิผล 

that project can generate 

jobs, careers and income to 

the community with 

efficiency 

- 

23. การไดรับคําแนะนําความ 
รวมมือการยอมรับและ 
น้ําใจไมตรีจากชุมชนถือ 
เปนสิ่งที่มีคุณคาตอจิตใจ 
ของชาวโรงไฟฟาบีแอลซีพี 
ทุกคน 

getting suggestion 

cooperation, recognition 

and friendship from the 

community are things 

valuable for mind to BLCP 

staff all 

- 

24. สวนของงานชมุชน 
สัมพันธ 

work about community 

relationship 

- 
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No. Source Language Back Translation Target Language 

25. พนักงานทีดู่แลรับผิดชอบ
ดานนี้สามารถเขาถึง 
ชุมชนดวยความเปนมิตร 

staff who take 

responsibility for this side 

can get into the community 

with friendship 

- 

26. ไดรับทั้งไมตรแีละความ 
ไววางใจมาจนถึงปจจุบัน 

getting both friendship and 

trust until now 

- 

27. ไมเพียงแตการสรางความ 
สัมพันธอันดีตอกันเทานัน้ 

not only building mutual 

good relationship 
- 

28. การสรางความสัมพันธอัน
ดีกับชุมชนอยางตอเนื่อง 

building a good 

relationship with the 

community continuously 

- 

29. สําหรับความหวงใยของ 
สังคมเรื่องผลกระทบของ 
โรงไฟฟาฯที่อาจจะเกิดขึ้น
ตอส่ิงแวดลอมนั้น 

for any concern of society 

about the effect of power 

plant which might happen 

to the environment 

- 

30. เชนเดยีวกับการขับรถยนต
หรือรถมอเตอรไซดที่ 
ตองมีการปลอยควันออก 
มาจากทอไอเสีย 

like driving a car or riding 

motorcycle which release 

smoke from exhaust pipe 

- 

31. บีแอลซีพีใหความเคารพ   
ในกฎเกณฑดงักลาวและ 
ปฏิบัติอยางเครงครัด 

BLCP pay respect to the 

regulation and act strictly 
- 

32. ยินดใีหชุมชนเขามามีสวน
รวมตรวจสอบเพื่อชวยลด
ขอกังวลในตางๆของ 
ชุมชน 

welcome to the community 

to participate in 

investigating help reduce 

many concerns in the 

community 

- 
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No. Source Language Back Translation Target Language 

33. สรางความตระหนกัจิต 
สํานึกในการอนุรักษ
ทรัพยากรน้ําและรักษา 

คุณภาพน้ําในแหลงน้ําใน
ทองถ่ิน 

creating the realization and  

consciousness to preserve 

the resources water and 

maintain quality water in 

the area 

- 

34. รวมทั้งการสรางคุณคาให 
กับชุมชนอันจะเปนการ 
สรางความสัมพันธภาพที ่
ดีซ่ึงกันและกนัที่ 
อุตสาหกรรม ส่ิงแวดลอม 
สังคม และชุมชนสามารถ
อยูรวมกนัไดอยางเกื้อกูล 

Furthermore, creating value 

to the community which 

build a mutual good 

relationship to the industry, 

environment, society and 

community be able to live 

and help each other 

- 

35. ครอบคลุมถึงกระบวนการ
บริหารจัดการภายในและ 
บริการของฝายเทคโนโลยี 
สารสนเทศ 

covering internal 

management and service of 

the technology department 

- 

36. การไดรับคําแนะนํา และ
ขอเสนอแนะที่ดี 
จากการมาเยี่ยมของชุมชน 
และคณะเยี่ยมชมทั่วไป 

to get a good suggestion 

and recommendation from 

community’s visiting and 

general visitor 

- 

37. บริษัทฯตระหนักถึงการ 
อยูรวมกนัอยางมีความสุข
กับชุมชนผูซ่ึงเปนเจาของ 
พื้นที ่

the company realize about 

living happily with the 

community who possess 

the area 

- 

38. การจัดทําโครงการที่ตอบ 
สนองตอความตองการ 
ของชุมชนใหมากที่สุด 

doing the project which 

reflects to the need of the 

community most 

- 
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No. Source Language Back Translation Target Language 

39. โครงการนั้นๆสามารถ 
สรางงานสรางอาชีพและ 
รายไดใหแกชุมชนอยางม ี
ประสิทธิผล 

that project can generate 

jobs, career and income to 

the community with 

efficient 

- 

40. การไดรับคําแนะนําความ 
รวมมือ การยอมรับและ 
น้ําใจไมตรีจากชุมชนถือ 
เปนสิ่งที่มีคุณคาตอจิตใจ 
ของชาวโรงไฟฟาบีแอลซีพ ี

ทุกคน 

getting an suggestion 

cooperation, an admit and 

friendship from the 

community are value to 

every BLCP staff’s heart 

- 

41. สวนของงานชมุชน 
สัมพันธ 

work about community 

relationship 

- 

42. พนักงานทีดู่แลรับผิดชอบ
ดานนี้สามารถเขาถึง 
ชุมชนดวยความเปนมิตร 

the staff who take 

responsibility to this side 

can get into the community 

with friendship 

- 

43. ไดรับทั้งไมตรแีละความ 
ไววางใจมาจนถึงปจจุบัน 

getting both friendship and 

trust until now 

- 

44. ไมเพียงแตการสรางความ 
สัมพันธอันดีตอกันเทานัน้ 

not only building mutual 

good relationship 

- 

45. การสรางความสัมพันธอัน
ดีกับชุมชนอยางตอเนื่อง 

building a good 

relationship with the 

community continuously 

- 

46. สําหรับความหวงใยของ 
สังคมเรื่องผลกระทบของ 
โรงไฟฟาฯที่อาจจะเกิดขึ้น
ตอส่ิงแวดลอมนั้น 

for any concern of society 

about the effect of power 

plant which might happen 

to the environment 

- 
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47. เชนเดยีวกับการขับรถยนต
หรือรถมอเตอรไซดที่ 
ตองมีการปลอยควันออก 
มาจากทอไอเสีย 

like driving a car or riding 

motorcycle which have to 

release smoke from exhaust 

pipe 

- 

48. บีแอลซีพีใหความเคารพ   
ในกฎเกณฑดงักลาวและ 
ปฏิบัติอยางเครงครัด 

BLCP pay respect to the 

regulation and act strictly 

- 

49. ยินดใีหชุมชนเขามามีสวน
รวมตรวจสอบเพื่อชวยลด
ขอกังวลในตางๆของ 
ชุมชน 

welcoming to the 

community to participate to 

investigate for helping to 

reduce many concerns in 

the community 

- 

50. สรางความตระหนกัจิต 
สํานึกในการอนุรักษ
ทรัพยากรน้ําและรักษา 

คุณภาพน้ําในแหลงน้ําใน
ทองถ่ิน 

creating the realization and  

consciousness to preserve 

the water resources and 

maintain water quality in 

the area 

- 

51. รวมทั้งการสรางคุณคาให 
กับชุมชนอันจะเปนการ 
สรางความสัมพันธภาพที ่
ดีซ่ึงกันและกนัที่ 
อุตสาหกรรม ส่ิงแวดลอม 
สังคม และชุมชนสามารถ
อยูรวมกนัไดอยางเกื้อกูล 

Furthermore, creating  

value to the community 

which build a mutual good 

relationship to the 

industrial, environment, 

society and community in 

order to live and help 

together 

- 

52. ครอบคลุมถึงกระบวนการ
บริหารจัดการภายในและ 
บริการของฝายเทคโนโลยี 
สารสนเทศ 

covering internal 

management and service of 

the technology department 

- 

53. FTA แนวคิดที่มากกวา 
“การคา” 

FTA concept beyond 

trading 

FTA beyond trading 
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2. Examples of the use of the strategy of translation by cultural substitution 
 
No. Source Language Back Translation Target Language 

1. 2520 B.E. 2520 1977 

2. 2525 B.E. 2525 1982 

3. 2528 B.E. 2528 1985 

4. 2552 B.E. 2552 2009 

5. 2550 B.E. 2550 2007 

6. 2554 B.E. 2554 2011 

7. 2549 B.E. 2549 2006 

8. 2541 B.E. 2541 1998 

9. 2535 B.E. 2535 1992 

10. 2546 B.E. 2546 2003 

11. 2547 B.E. 2547 2004 

12. 2548 B.E. 2548 2005 

13. 2550 B.E. 2550 2007 

14. 2553 B.E. 2553 2010 
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3.  Examples of the use of the strategy of translation by paraphrase using 

related words. 

No. Source Language        Back Translation                Target Language 

1. นิคมอุตสาหกรรมในพื้นที่
มาบตาพุดจึงเร่ิมตนขึ้นเมื่อ
ป พ.ศ. 2528 

Estate industry in the area 

Map Ta Put began when 

B.E. 1985 

Industrial estates came into 

existence in Map Ta Phut in 

1985 

2. กาวกระโดดไปไกลกวา
การพัฒนาของภาคอื่นๆ 

  jump farther than 

development of area others
With rapid expansion that 

leapfrogs the development of 

other areas 

3. กฎหมายลกูอีก 2 ฉบับเพื่อ
จัดเก็บภาษนี้ําเสีย และ 
ภาษีมลพิษทางอากาศ 
 

Law sub two copies for 

collecting taxes water 

waste and taxes pollution 

air  

Two organic laws on waste 

water and air pollution taxes  

4. พิธีศุลกากร regulation customs customs formality facilitation 

5. ภาษีมลพิษทางอากาศซึ่ง 
ในขณะนี้อยูในระหวาง
การดําเนนิการยกราง 
กฎหมายของกระทรวง 
การคลัง 

taxes pollution air which is 

now in process of writing 

the law of the Ministry of 

Finance  

air pollution taxes which are 

now being drafted by the 

Ministry of Finance and other 

government units concerned  

6. ปญหาของมาบตาพุดเปน 
ปญหาที่สลับซับซอน 
เกิดขึ้นมานานนับสิบป 
 และเปนตวัอยางหนึ่งของ 
การพัฒนาประเทศ 

problem of Map Ta Phut is 

the problem which is 

complex and occurred  

for a decade and is one 

example of development of 

country  

Map Ta Phut’s problems are 

very complex having been 

accumulating for a decade and 

are part and parcel of national 

development 
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No. Source Language        Back Translation                Target Language 

7. ควรชวยกันคดิวาจะ 
บริหารอยางไรใหมีผล 
กระทบนอยทีสุ่ดและ 
ผูที่ไดรับผลกระทบนั้น 
ไดรับการเยยีวยาและ 
ไดรับการชดเชยในสิ่งที ่
เหมาะสม 

should think to manage 

how to have impact least 

and people who got effect 

to get healing and get 

compensation in things 

suitable 

We have to put our heads 

together to resolve and 

minimize these impacts and 

make sure that all affected 

parties are justly compensated. 

8. กนอ. Today ฉบับนี้ จึงขอ
นําเสนอ FTA ในอีก
มุมมองที่คุณอาจยัง 
ไมรูจักมากอน 

I-EA-T Today this one 

introduce FTA in another 

perspective which you may 

not know 

I-EA-T Today would like to 

touch on the FTA in an unheard 

of perspective by Dr. Nilsuwan 

Leelarasamee  

9. แตละบทแตละตอนยังมี 
เร่ืองใหมๆใหเราไดติดตาม
อยูเสมอ 

Each chapter yet have 

stories new for us to follow 

always. 

Each episode of it brings 

unprecedented information for 

us to catch up with  

10.  ัอันหมายถึงไทยจะไมหยุด 
เจรจาเปดการคาเสรีไวได
แตเพยีงนี ้

This means Thailand will 

not stop negotiations on 

free trade at this stage 

This mean Thailand has 

continued pursuing free trade 

negotiations  

11. ผลสําเร็จที่เกิดขึ้นจาก 
ดําเนินงานตามแผนปฏิบัติ
การเพื่อลดและขจัดมลพษิ
ในพื้นทีจ่ังหวดัระยอง  
พ.ศ. 2550-2554  ที่ผานมา 
ตองยอมรับวามีจุดออนใน 
เร่ืองการประชาสัมพันธ
ส่ือสารกับประชาชน 

success which arises from 

the procedure of plan 

operation to reduce and 

eradicate pollution in 

province Rayong 2007-

2010 in the past which  

have to be accepted that 

there are some weak point 

in public relations to 

people.  

success arising from the 

implementation of the 2007-

2010 action plan to reduce and 

eradicate pollution in Rayong 

Province, which lacked  

widespread publicity 
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No. Source Language        Back Translation               Target Language 

12. เพื่อใหโอกาสแก
ผูประกอบการในพื้นที ่
มาบตาพุดไดตอบ 
ขอสงสัย 

To give an opportunity for 

an entrepreneur in the area 

of Map Ta Phut to answer 

the questions 

To give an entrepreneur the 

opportunity to clear away 

doubts and questions  

13. มาบตาพุดไมใชแคนิคม 
อุตสาหกรรมแหงหนึ่งใน 
ประเทศไทยเทานั้น 
 

Map Ta Phut is not estate 

industrial place  one 

in Thailand only 

Map Ta Phut is not just a group 

of industrial estates 

 
 
 
 
 
 
 
 
 



93 
 

 

4. Examples of the use of the strategy of translation by more general words 

No. Source Language Back Translation Target Language 

1. โชติชวงชัชชวาล luminously brightly 

2. รูปธรรม entity tangible result 

3. เกิดการเรียกรอง(จากภาค 
ประชาชน)ใหมีการดําเนนิ 
การแกไขปญาอยางเปน 
ระบบ 

resulting happen (from 

demand of public) to have 

process resolve problem 

systematic 

resulting in calls for systematic 

solutions 

4. ระบบเงินตรารวมกัน system money cooperation common currency 

5.  ตลาดรวม market joint common market 

6. แผนปฏิบัติการเพื่อลดและ 
ขจัดมลพิษในพื้นที่จังหวัด 
ระยอง พ.ศ. 2540-2554 

plan operation for  

reducing and eliminating 

pollution in the area of 

Rayong province B.E. 

2540-2554 

The 2007-2010 joint action plan

on pollution reduction and 

eradication in Rayong Province

7. นิมิตหมายที่ด ีเปนปรากฏ 
การณใหม 

propitiousness is 

phenomenon new 

good sign of great progress 

8. หลังรับทราบคําพิพากษา 
หลายฝายคงมคีวามรูสึกที่ 
แตกตางกัน 

after receiving the court 

ruling, many parts might 

have the feeling which is 

different 

after the court decision was 

announced, all parties 

concerned have different 

opinions and feelings 

9. อุปสรรคขอกีดกั้นทาง 
การคาที่ไมใชภาษ ี

obstacle in trade which is 

not tariff 
non-tariff barrier 

10. ประเทศสมาชิกมีพื้นที่ 
หรืออาณาเขตติดตอกัน 

country member have  

area or border connecting 

member countries share the 

same border 
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No. Source Language Back Translation Target Language 

11. ความสามารถในการ  
ทดแทน 

ability in replacement production replacement 

12. มาบตาพุดไมใชแคนิคม 
อุตสาหกรรมแหงหนึ่งใน 
ประเทศไทยเทานั้นแต 
มาบตาพุดเปนเครื่องจักร 
สําคัญในการผลักดัน 
เศรษฐกิจของประเทศ 

Map Ta Phut is not estate 

industrial place one in 

Thailand only but Map Ta 

Phut is engine important to 

drive economy of the 

country.  

Map Ta Phut is not just a group 

of industrial estates; it’s also a 

strong force helping push the 

country’s economy, and 

everyone knows this.  
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5. Examples of the use of the strategy of translation by paraphrase using 

unrelated words. 

No. Source Language Back Translation Target Language 

1. ไดแกนิคมอุตสาหกรรม 
มาบตาพุด ทาเรือ  

such as estate industry Map 

Ta Phut , port  

with the establishment of Map 

Ta Phut Industrail Estate and 

Industrial Port 

2. ทําใหประสบกับปญหา 
ดานการบริหารจัดการ 
ดานสิ่งแวดลอม และ 
อาชีวอนามัย 

meeting the problems  

about management 

environment and sanitation

problems have cropped up in 

relation to environmental and 

occupation health management 

3. เพื่อใหเกิดการดําเนินการ 
แกไขปญหาในพื้นที ่
มาบตาพุดเปนไปอยางม ี
ประสิทธิภาพ 

for creating operation to 

resolve problems in Map 

Ta Phut effectively 

They want solid information 

and effective solutions for all 

these problems  

4. องคกรเอกชน 
เคลื่อนไหวรณรงคให 
รัฐบาลพิจารณาประกาศ 
ใหพื้นทีม่าบตาพุด 
เปนเขตควบคมุมลพิษ 

organizations private move 

to campaign for 

government to declare Map 

Ta Phut to be area control 

private organizations have been 

set up to campaign for the 

Government’s designation of 

Map Ta Phut as a pollution 

control zone 

5. ที่ผานมาสังคมไดรับฟง 
ขาวสารเกี่ยวกบัปญหา 
ส่ิงแวดลอมในพื้นที ่
มาบตาพุดจากการนําเสนอ 
ของสื่อตางๆ 

In the past, society got the 

news about problem 

environment in Map Ta 

Phut from presentation of 

medias various 

Reports have been circulating 

through various media in regard 

to the environmental problems 

in Map Ta Phut.  

6. การเจรจา FTA จึงกลายมา
เปนเรื่องที่ถูก กลาวอยาง
มาก 

Discussion on FTA become 

the matter which is 

discussed very much.  

Realizing that the Free Trade 

Area (FTA) negotiation is an 

important tool.  
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No. Source Language Back Translation Target Language 

7. ไทยมีการเดินหนาเจรจา 
กับประเทศคูคา 

Thailand walk ahead to 

discuss with country 

partner.  

Thailand has strived to begin 

dialogues with partner 

countries.  

8. ประเด็นทีไ่ดรับความ 
สนใจคือผลกระทบจาก 
การประกาศเขตควบคุม 
มลพิษที่ประกาศไปแลว
ตั้งแต วันที่ 1 พฤษภาคม 
2552 

point that got interest is an 

impact from the 

announcement zone control 

pollution already declared 

since 1 May 2009.  

The present focus on the impact 

of the pollution control zone 

announcement on May 1, 2009 
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6.  Examples of the use of the strategy of translation by loan words 
 
No. Source Language        Back Translation                  Target Language 

1. แหลมฉบัง Laem Chabang Laem Chabang 

2. ชลบุรี Chon Buri Chon Buri 

3. เหมราช Hemaraj Hemaraj 

4. ผาแดง Padaeng Padaeng 

5. ไร Rai Rai 

6.        ระยอง Rayong Rayong 
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7.   Examples of the use of the strategy of translation by more neutral/ less  

expressive words 

No. Source Language Back Translation Target Language 

1. ทําใหประเทศพุงผงาดขึ้น 
เปนประเทศอตุสาหกรรม 
ใหม 

to make the country  

emerge to be country 

industrial new  

to transform the country into a 

new industrial power 

2. เกิดวิกฤติเศรษฐกิจยาก happen crisis economic 

recession hard 
preventing economic slowdowns
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8.  Example of the use of the strategy of translation by illustration. 
 
No. Source Language        Back Translation                Target Language 

1. ปญหาตางๆเหลานี้จึง 
สงผลใหเกิดการเรียกรอง 
 

problems these result in 

demanding  

Air pollution, health hazards, 

water shortages, etc., have 

drawn severe complaints 
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