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Nuanchan Nantawong (2008). Factors influencing satisfaction of users of Out of Home
Media of Master Ad Public Company Limited. Master Project, M.B.A. (Marketing).
Bangkok : Graduate School, Srinakharinwirot University. Project Advisor : Doctor

Paiboon Archasrungroj.

The aim of this research was to study the factors that influencing user’s satisfaction
in using Out of Home Media Advertisement of Master Ad Public Company Limited. The
statistics sampling for this research consisted of 80 companies. (data as on 5 January
2008) The study was conducted by distributing questionnaires as a tool in collecting the
data. The statistics used in analyzing data were percentage, average , standard deviation ,
Statistic in analyzing the hypothesis T-Test , One-Way Analysis of variance (One-Way
ANOVA), LSD , Pearson Correlation ,SPSS was used for all analysis.

The results of this research showed that:

1. Most respondents were in form of company limited with registered capital of
10,000,001 THB, in the position of managers, were direct buyers of Out of Home Media
Advertisement of Master Ad, and have been existed in the business more than 15 years.

2. The opinion on product aspects of Out of Home Media Advertisement of Master
Ad Public Company limited was composing of benefits, quality and services. Were at
good level.

3. The opinion on pricing aspect of Out of Home Media Advertisement of Master Ad
Public Company limited was composing of “suitable pricing in comparison with reachable
targeted group” , "suitable pricing when comparing with position of construction” and
“cheaper price in comparison with other competitors of same type media”. Were at
moderate level.

4. The opinion on marketing promotion aspect of Out of Home Media
Advertisement of Master Ad Public Company limited was composing “of roles of selling
people in providing sufficient marketing promotion information to customer” and “thus had

affect on customers’ decision making to buy media” , “an appropriate marketing promotion



in comparison to competitors” and “provision of information in comparison to competitors”
Were at good level.

5. The satisfaction of users of Out of Home Media Advertisement of Master Ad
Public Company limited was at high level.

6. User’s with different company structure, registered capital, working position were
not different in term of overall at satisfaction at same level with a point of statistically
significant level of 0.05.

7. User's with different type of business were different in term of overall at
statistically significant level of 0.05.

8. The opinions on product aspects of marketing mix were correlated with overall
satisfaction at low level and in the same direction at statistically significant level of 0.01,but
pricing , promotion and overall marketing aspects were not significantly correlated level of

0.01 level.
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b

' A q v a & 2 aa :
nauithunneieliifianisneauauas (Response)  1anse vWizauNIane 38019609 9 7
o v a a o o ydgll o v a o a dl A
dnnenannlddaaTnnaninsiinanseiugaeuas M liiian1neuauasluiun whiredie
Husznausag (1) nsaniatnsdnst (2) nnsrnalasldanuuiamnse (3) nsaalnalfuan

FNABA (4) NN IMIAN e WraulsAeu
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dmilszdaun19niinaia (Marketing Mix)

HRAN N

(Product)

* Fumltifen (Product Variety)
* AmAnWEWN (Quality)

* AW (Feature)

* NMIganuuy (Design)

* @9FWA1 (Brand Name)

* MIUTTIAIU (Packaging)

* U@ (Size)

* Y3M3 (Services)

* M33ULsEn (Warranties)

* M33uAe (Returns)

1A
(Price)

* andudlusenns (List Price)
* 2180 (Discounts)
* gausaNli (Allowances)
* 3ZHZLIANNITIE N
(Payment Period)
* 3:U:L'Jmm§lﬁ§m%a
(Credit Terms)
YRy

aaaL Y
Target Market )

N3AAVNUUNEY

(Place)

* FaINY (Channels)

* ANunTaUnqu (Coverage)

* M3LRaNARNANS (Assortment)
* fruadies (Location)

* FUMAIRARD (Inventory)

* NIURAS (Transportation)

* mSﬂé‘\‘]ﬁuﬁ”l(Warehousing)

9Ny

NSAEILAINNITARNA

(Promotion)

* mM3lason (Advertising)

* msvelasliwiinauane
(Personal Selling)

* MIFILEINNTUNY
(Sales Promotion)

* M3lRAi wazmsUIe T ENWUE

(Publicity and Public Relation)
* MIANANNN T
(Direct Marketing)

nnilszney 4 ;MeaziBynvediuLszaNn1anNITRana (Marketing Mix)

P : FIsend 1deimil ; uazAWET). (2539). nAnssuELEinA. w1 9,
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3. WUIAALASNARINEINUANNNINE LA

A o oa

ARRLADS (AN7E0 FURAINAINIIT ; WATADLE. 2546 : 7; ®1984a1n Kotler. 2003)

q

na19d1 AvunalanasgnAn (Customer Satisfaction) Auatiiuilselamivianmuaniuildain

a

s

nsldnanduet WaauiudadnignAiaands GenndssTanildfuanuanimsiningnng

Aj o % Dti’ v 1 a o e‘:J/ ¥ o o“d‘ Yo k%
daAandeld freazidnlinelalunaadneiiu lunenssdufumnnlsslaninlafuasnndes

4 4
vy o =y

A a | Py p o
W@@Lﬂuﬂquasﬁ'ﬂﬂqﬁﬂqq 'ﬂ@zgmﬂW'ﬂIQM?ﬂﬂﬁ'xWUI@

232w

A3a390u 1&93MT wAYAME (2546 © 90 - 93)  NANRDN ARNNINalaTeIgNAN
(Customer Satisfaction) lupanuFanaasgnandnivenalavise linanala Faflunadngannnis
Wreuguszdnan1su unn s uaesaniusiiuANAIAiIa9gn AN (Kotler. 2003
61) fnan1svinaueINAAiuvniuAINAIANIIgNAaziinANiwala uazdnanng

NN9UBBNHARTIETgIN I ANAIAUTININgNATRazIiaA N NawalaatineNan a1 ann

1
oA

a a o ' ¥ v Yo = =2 v
LLLL'WW]LLE\]ZV]L’]HQﬂ\iﬂ@ﬁ')ﬂq\?ﬁluﬁqmq?ﬂﬁ@ﬂiﬁ'ﬂF]’J’]NW\‘IW@GL@ PHIEDS ATNTAN ATDIAN

a Q

v a

FusTnAlasUaInANAIANSINaL AR A U]

au

' a o c

dunalszlagiannAnaNTRANA RS WTBN199IN9 IR INARST T TTIUITNNNIAAT A

i Py A 1% v v = v o v v !
LL@ZBJ'WEI@‘W’] ‘VlLﬂEI')?.I'ﬂ\T”\]ZWEQWEIWEI'WN@?'W\TﬂQWNW\TW'ﬂEL@sLMﬂU@uﬂﬂ'W I@EIWEI'WEI'WN@?'N@MFH

v
% 1

WH (Value Added) WIAMUANANTIAARINNNINAR (Manufacturing)  WAZAINNIFAATA
(Marketing) maanaudinuannisaieaun ningsan (Total Quality) AmAIALAAAINAIN

1
Al

WANFNINIaNITUIedu (Competitive Differentiation) #aamAAnauldiLgnAIazfaInInNngn

q

FUYUR9gNAT (Cost) 17a31AAAT (Price) Tiulas

ANLANANN NN U BINARATUT (Product Competitive Differentiation) L1114
N170BNUWLLANEUEAN] °MNNEmﬁmﬁﬁ@u‘%ﬁﬂﬁumnmqmnVjLLﬂﬂTu FIAHLAN A9
£ = 1 v % = Y o v v 1
azfesinuAluasnrasgnitLazatnisnaisanuianalaliiugninle aauunnsng
NNITUANTULTZNALAYE (1) ANNBANFNNATUNARSA L (Product Differentiation) (2) AANH
WANGINNAIULTNNT (Services Differentiation)  (3) AINUANFINAIUYAAINT (Personal
Differentiation) (4) AMNWANANNALAINANEN] (Image Differentiation) AMNLANAILAAT

dudanunRMANNA UTLgNAY (Customer Added Value)
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a o 6

ARUANNARSTWTITN TUuAEA1gNAN (Total Customer Value) tun1s5uiluglaacsia@u

o

NWATULATEHINR UUIN LLaxmaﬁ?x‘lﬁﬂfﬂumqmmmmmmnmmmm\mwﬂmumnmmm

a o o A a

= - A - - a =
ﬂ?'ﬂLfluﬁsl@i"llﬂl‘ﬂ\‘lN@ﬂ?ﬁiﬂ‘ﬁuﬂ?ﬂﬂ??ﬂﬂ?3iﬂ‘ﬁu (Utl|lty) ‘-v”mN@ﬁmmmm@mmﬂmmmwm

o ca

ATIANKRAATUIIANANTUNANANNLAN 1IN TuaN T UBa N A RS e T9tsznauan AN

WANFINATUNARATUT ANNLANANNATULTNT AINLANANATBYARING WAZAIINUANFNY

v 1
o

frun nansnd ANLANENsAsulina liiinAuATNAR AT 4 FnuuiuAe AnIAIAIY

HARSTDWI (Product Value) AMAIANULENNT (Service Value) ARIANAIUYAAINT (Personnel

o L !

o
Value)  WAYAMAIAIBATWANTAT (Image Value) AMANYN 4 192N1999038N91AIAN

HARsTisN luanen2e9gN A

ANLANANN NN U BINARATUT (Product Competitive Differentiation) L1114
N170BNUWLLANEUEAN ‘MNNEmﬁmsv‘fw?@u?ﬁﬂﬁwﬂﬁmmnVjLLﬂﬂTu FIAHLAN A9
£ % = 1 2 % = Y o v v 1
azfesiguAlugasnrasgnitLazatnisna¥isanuivanalalidugninle aauunnsng
NNITUANTULTZNALAYE (1) ANNBANFNNATUKNARSA L (Product Differentiation) (2) AANH
WANFN9AIULINNT (Services  Differentiation)  (3)  AINUANAINAIUYAAINT (Personal
Differentiation) (4) AMNLANANNANUAINWANEO (Image Differentiation) AIMNLANFAILAAH

dusan R uAINNA 1 UTLgNAY (Customer Added Value)

o 'S

AWANAR TN TUANAU299N AT (Total Customer Value) tHunnsfuflugiaas

v A v

a oy o - (% a a al' (% o o Yo
A NUNNANULATEFNA 117 wazratlselaminieduaninangnAaiaudanazldzuann
= o A g . a o o A a
pa1a visaldunasinaesnatseladivsaassntseladid (Utility) anwapdusivisausnigle
UIN1IUUY AUATHNARAUTTNANTUIAINAITHUANFAIIN 1IN RN T U BINAR DT T

Usenausing AINUANANATUNERAIT ANNLANFANAIULETNT ANLANAIAIUYARINT

v 1 ¥
o a v a

WAZANNUANFANAIUAINAN L AINUANANNTINAAIUH NalTAnAMANERADET 4 Au
| o A v a o s v a i v
VWU AR ADUANANUNARAUTT (Product Value) ATMAIANULIENNS (Service Value) AMMAIANY
1AaINg (Personal Value) wazAAINIWANEA (Image Value) ARIANTIN 4 1ls2n1799N 389N

a o &

ARUANKARS TN AN EMITBIgNAN
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AYNLANFANNIINT TN T WYY AANARITIUTIIN A e AN B9gN AN
NARATUT ((Total Customer Value)

(Product Competitive Differentiation)
ANNNUANANATUNARS D ADUAN AN UNARTU
(Product Differentiation) = (Product Value)
ANNUANAINAIULEFNNS ADUANANULIFNNS
(Services Differentiation) = (Service Value)
ANNLANANATUYAAINT AUATFNUYAANT
(Personal Differentiation) = (Personnel Value)
AANNUANFNAIUNINANE DT AMATATUATWAN O]
(Image Differentiation) = (Image Value)

nwiszneu 6 wansiladeniiludaniiuunnnANdMLgNAn (Customer Added Value) :
ANMNANANUSTZUINNANUANFA NN U TUTRIHARA T (Product Competitive

Differentiation) uazARAKARAMIITIN IWAEAI1299NAN (Total Customer Values)

wisasdalunisfinmuuaznisdnmAaNianalasesgnAn (Tools for Tracking and

Measuring Customer Satisfaction) L{135n15NazAARIN FAUAZALNIAINADINTVBIGNAT

=

Tnafiqaysnunaieairspruivanalaliiugndi u3Emntadliany1vsauuianuannig

'
a

n13nanA (Marketing Concept) Nx4ANd1ATYNgnAaziianysnneieaiigauienela

e

o KX K 4A % =X
AYANLNDNAD (1) N1TATIIAITHNY

Se

TiAugnAn aenisaieaanunenalaliiugnaniilade

walalaan1sanfuuIadgnAi (ang1A1) MEENISARNLENITUALYALAUTDIRUAT TIarHHATN
Wit lsresimanas (2) UsEnazfesarnisnaiienilslaedslenduils by aemulunisnas
d?{ = a a o o a o 'S 1 dyd ol g’/ U a o
UINTY YTRRNNTIT AT UINART U] (R&D) wWaninadndnansenuiae ldaestzemuay
Funuaesduii  (3) yaraiinaadesiuusdm dszneusdon ghedu wineu ganailadanis

a A = % o Y P | = L X
NAB LLACAUNAN ﬂ’]?LWNm’INW\‘IW@IﬂMﬂU@]ﬂF]']‘%NN@ﬂ?wmm@ﬂQﬁNWGW'ﬂI@%mﬂumzﬂﬂu

IG

AEnshamuLazinANNNInalaaagnAl gusavinla 4 38AU
1. 32ULNNIAREULATdRIANA LU (Complaint and Suggestion Systems) Wungun

doya iAuARU0IgNANAITLNARA T TLAZN19NUI0LTEW TTynifaaiunaaiusiias

N394 saniedaianeunzsing o InednmsennaesiunIAntinaIngnn
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2. N9dngaanuienalagnén (Customer Satisfaction Systems) lunstitiaziiu

o = aa a

nsdngaarauianalaresgniniandndsusnidnwuiloyuidn gnAndauluglideslfaons

foudauavidinulasull Fedudranfanssaduunu unalWusEmsesqoidagnanlil

a o au

| A 9 =

A A Aa o & a o add a o Y =
Lﬂ'z"ﬂ\m'ﬂwuﬂuisﬂmﬁﬂﬂ'ﬂﬂﬂi')@ﬂlﬁl@ﬁ@ VTUUTHNALADNLATUNLUURADLDTNEINDAURIAITNN

¥ o

walazasgnAn matiasne NlilunisdimansuienelazegnAn dael

2.4 nslazunupaaianelatasgndn (Rating Customer Satisfaction) iisie
wanfouahiderine lnueslugaaenisifnzuus i linalaededa Tainela laiuwdla wela
welantineds

2.2 nsoudngnAnlazumnunelalunansiuesivzaiisnisised etndls

2.3 nsoulsignAnssytlmannnislduaninet uaziauauustlssfusing fiaz
LLﬁlmﬂmuﬁﬁuﬁﬂﬂdﬁ N33R LitleyI1899n AT (Problem Analysis)

2.4 flunisarngndnive Iz uuuananTFs19) Lazn1991191 80 NAR T

[%
ada

wandndunisliazuuunisinauseandniued Stavdoalineudqeeen qaudaes
NARIW (Product Performance Rating)

2.5 lun1sdnsamanusslalunisiednaaignAn (Repurchase Intention)

v ~ =

3. nsidendelnangugnAdiduilinung (Ghost Shopping) 3aHazLEinyARATIATA

o

¥ 1
v AA o

dnaziflugdenddnanin IRamyiaauiuaranseulunisieduAnae9U3smuaveuaadu

a

o 4 A o & ¥ A a A o
NIRRT UL UM N YINUAWANUTBLTNITUBILTEN

3 o

4. maaAsinegnAnfgoyidely (Lost Customer Analysis) lunstifiazdiasnziivzae

%

dunwnignAmninulasull1dnsdudiou wu 1sE 1BM 18ldnagnsiinensuieanive

a

! all o 4 4 all ! a a 1 a o [ ndl A :J/
f197) amlianAdaaula 1w mmgqmuvl,ﬂ U?ﬂ’W?VL?yJ@W@ m@mﬂmmﬂlmmlfnﬂnﬂ TANN

a

= KX o a Y v
DIRRTANBIONDATINTHEYLALYNATAE

4. WUIAALNEINLINISG LAHEUN
nslawanAaazls ( What is advertising ?)
AN TN ( Advertising ) HuiannTuuazgliteuanuuung 1y

1UNA"E 11 Oxenfeldt LAz Swan 1A lEANA AR N 189N

nslasnunilunisdeansivanisqala andamielddedme lnadlsiulyl

Tugtldausi
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amnummmmuﬁmw%’gam‘%nﬂﬁ'ﬁ'\fiﬁﬁ'ﬂm'm"lﬁdﬂ
n1slww A stuuuveansiauele FIFAIT1TZ U LL@zLﬂuiﬂlugﬂ
| o .11 [~ ] a | a @ a % =l a ] U o rdl
dausin nhstaueilifunisdadsa LaunsANAAIuALAT ¥TeLTN1951e 7 Tnegudusn
seyld
AINREINUTAANIAIAAAIINAAINIT TN W UITIANIANNITAAN ALY

anigauisnlililiiuenafiansaunluwdnismann ( Marketing Point Of View ) 16l 4 da

A
o a4

ANNAPLIAITIAD

1./891192 83U ( Paid Form )

PNIEAIININ ﬂ’?‘ii‘&l‘]&’rmqﬁ’ﬂ\‘iﬁﬂ’]ﬁ‘ﬁﬁ‘i%lﬁluﬂ?‘ﬂ@lﬂﬂﬁuLﬂu
1 tﬂla % A a %’/ Yo Aﬂl 1 1 . | a o
ﬁ’]D°'l’r]‘].|LL‘Vlusluﬂ’]?‘V]ZQLL@’]‘Vi’i‘ﬂ‘]_l?ﬂﬁ?uuVLﬂ?Uﬂ’]‘i‘Imquiu@ﬂM’N i PIUNUIRAANHN
a a al o & @ % tzll % 1 a .l o a
URLANT INYNTCANE LA LN N9 AL UAN NN TN B DIANE WU TRTITLS1
ﬁlqﬁlﬂ‘]_lLLVIuﬁ ‘Vlo’]élﬁﬁqﬂ’]?ﬂuﬂﬂLL&IZﬂ’]?IﬁJHﬂA’]@@ﬂiﬂ@’mﬂ’]ﬂ&lﬂLL‘W’;f( Publicity )

?/ 21 A v & ! ¥ 1 a dll 4&/
waznnslasantiu flamnnviredeldnsd ( Sponsor ) tanFBda18RULNDTELIA

P )
viraanNanislaEn 1w ]

2. mﬁmuﬂﬁmﬁﬂﬂﬂlugﬂLLLI‘LIZQ'Qw?TQ ( Nonpersonal Presentation )
ATEUBLLLAIUA ( Personal ) ¥3RLLILTINEN ( Face to Face
presentation ) Huidunisr1alnantine s ( Personal Selling ) wansTasoun i ld
o =2 = oy A A A ) '
naununsrelnaniingu nsluwnnasiinigldnresiiodedis ( Media ) 619 7]

v A a

Tnalausninannansiiudesine < anvidu nisdenuw dnaans ang Wevied dus

2zt nslawnnaznisanalaaninauasi AN duiusiulnddanin ( Close

Relationship) wsnaniuianssnaesdeanilnanuunansefi( Different activities )

3. WEWNS ANNARLTIL AUAN 18317 ( Ideas,Goods,or Service )
nslaenn laiuazseanaadesiudusndaudacls ( Tangible
Goods ) @xallanaaziflunslamnindeiaug3nng ( Service ) ALY LFN19U94
a o o aa a dl qI/ a % a
F11ANT U3Useiu 33m daen130u vav delaasialdnislamandudasisnig
1 ‘;/ < -dl %3 % o I a v a .9,4' [ 1 [~1
wianil ftednnilszasAsnunisanmiia@usuazisnisungnsaianisinaziiy

QnANY8u31 ( Prospective Customers)
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’ﬂﬁi’]\‘li‘iﬁﬁ’?ﬂ nslusnntuuanainas g luaLIRN1IATUNTAANA

Waq ( Marketing Process ) ﬂ"n@Tmrmﬁﬁqm%ﬂ%ﬁlﬂulﬁmﬁﬂzﬁﬁﬁmﬂuﬂ’mwﬂLLwé
ANAR ( Ideas ) AiflutlaTanilredspulnedaumuvialdifienisi3nisansn sy
( Public Service ) ansnsl unn sl UL 28N aN T e LaB N AL aa A
N19N199237149 ( Promote traffic safety ) n13tlaariulniln ( Prevent forest fires )

P a v

nnstqefiuLzanalaiie ( Blood Donation ) il delamaunimaniiil ey @uan
A a (B :s' ] a (=1 -e:ll [~1 1 o 1
WIBLEINNT WrsaNazIaLngANAAIY ( Ideas ) MiilulszTamidadsnngdausan
X e o 4 A Y .
nslamaindsznnid andulawuniauinisdeanuinniniven1sdn (- Social

rather than commercial )

4. szuugaildiusd ( The Identified Sponsor )

¥ [ % e A

nnslaemn anfluazdaszyde uTEngalduduse

Q a 9

o

aduayulisdas

©3°p

Y Y as

o 2 1 o A o/
fqﬂam ( Sponsor ) gauN IS ULARALILARIAIAEl

a

T liinisszydeLsEng
4
2

gudnsS13s0s

2320

o = A A P ° v
QWQQJL@ﬂ?‘ﬂmﬁﬁﬂ’NNLﬁJ@ﬂﬂi [T ﬂ'?ﬁ‘VlI‘JJHM’]@WLﬂH@ZGI’N?ZH

Anatdunisuanueznisasn ( Advertising ) 88na1NN13IRHUNITINTE (

¥

Propaganda ) 4anaazifunugiuuunislusnnilaifunasiun ( Source ) v3ai

a

guldusd ( Sponsor ) visaid1redluwmntiu o nslammuuansiunIsta N

- g - P gy a
TAULTRAFTININ ﬂ’]?I%’JHm']“ﬁQuLﬁ"ﬂ ﬂqiim‘]ﬂ’mqeﬂ’]ulﬂ'ﬂﬂﬂﬁquWﬂqﬂqNVquL@uﬂ

ANAALIL ( Present opinion and ideas ) tnaddnnilsvasfnazdnqariAunsuay

o A

N1IN9ENN ( Attitude & Action ) 184YAAA Lmzﬁlummﬁmmqmﬁ@ﬁqiﬂmu
2 -QII a 1 -dl ff/ [~1 a A a . .
widldnnazAn9n n1sTasnungaudetiy Wun1sdaldeuAnuasy ( Distortion )
#aanadd ( Deceptive ) Wazilatlama1na3au19tsenis n1slasungiuLTe

R o

Propaganda ) assingnuasdnilunismaunsancansiananiingasnla ezl

)~

=3

NN9ITLYUNAINNT ( Source ) aztiunnslammun (Advertising ) asaniludiaessyiag

gulting ( Sponsor ) vizagatiuanusiag
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Aalaiman ( Advertising Media )

Aelawon mngde  Aeihdunavuziniendiaanslamun ( Advertising
Massage ) llgnguilszanauiiiuniy {lawaneadenldlawansiig o Wunizaniu
TrQUsradA WTHAINABINITIBIAU 11U MITRAANNN Hagdns angnszanendny e
Aneuns RaRurng I sisensTasuenaniuf waznnstueanlaeeaneunmg

( Outdoor and Transportation Advertising ) vusi

= =
nsLRaNAalamn
napenaelnsnntaaiolUfndninousinisfiansandell ha
1.aviaandatssnnluu flavunazfesinduladinuaziaanldae luwmnadigls
dszinnluu iuazldulsdenuw visetiaans visainsimbisaarldianiunaisatiausu
2 lannzianzasadnsls Wadlnwunsnduladanlddnaziaanldas sl inn
Y & ¥ = ! = v a A dll a ya
luuudofiazdesiansnseldan uindadulaaendedssinniinaais azldlinuans
nnziazatuuy v i ldinaansianizass (Woman ‘s Magazine ) wsaiinaiansvio
Tl istifigaudausdngisrassuazmnuimanzas
3.szyaaldWiulueu Wednduladenldinaansudadiazaslutinaansass ffeesin
A v a = ' a o ] = a o | v %’/ 9/
naaensndulagndi azasiinaanseriule wuassans Adu uiu uaaadlurnnenan
Tnpnunsvyianzasiesaiule alunila vseanaadlawanmane o atfusaniu lunsaindu

T nsmifidusy adnauladnasiusninieinsimludias lasndesls ey

1849 9 184 3 ratad 7 \lusu

taqglun1sNaITUILARNAD LN EUN

[ %

tlafanisideniansunael iudaudsznaudrAynianaaziaslddniunig

Taiwnun 131 Mc Cann - Erickson uiianigawsni Ialsuanlunisiiansaniailadesing o

| o X
walaanaaluenaAgl

1. qutlszann avfiesiiansmngdn sulssunnlasnninnvzelies Matingzaun
uwazzeLIInTesnslanngdengninindoasudszann windeudszannmanfiana
arnsnlddetamninsng o Iuinunanaedssinn dulnwuinig 12 yndes

a o 4 4 & o ! Z// M v
URLATNNAUL LLWQ’]\‘]U‘]J?ZN’]MH@HTWHLﬂuuul&liﬁ
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N3UANT Azfiasiia1aungan Tune e EunI99191TIW 19FaINI AT AN NTUNgHN

q Q

1
A

n sipsnslilamunseusasaurgu lliangudusinandungunusdmeudeau o
=3 1 [ A ' ¥ ¥ ' 1 A a o 1 [
Alswonduiu wredessesnistarananzdi i unguunangs MusEmeuaads
Tl Tawainvialamoundn it dusiu

=~ = = o o A LAl e o
AYINDUATNIIATALAGNAIIND UNNET AIUIUATIMTEAN LR N ] MITNNIg

T lilgdnguiiuans daunnsAaauANUNIATN DIIAATALAGN ANUIUE T

q a

¥
a

)y A o o Aa Ay a | = o a
1@Nﬁﬂﬁ?ﬂu®ﬂ 1u?|ﬂuw@ﬂmmﬂﬁwqqﬁmqﬂ@uﬂﬁﬂ Mﬂﬂlﬂjﬂﬂﬁmwm’]awﬂﬂ

rnziazadlunguilszanaiunnengulanguuils feanvinliaeuwnnseungy

ARLIALIAY

Lo o Y , oA o A g v
RRMFNZRINGN ﬂqﬁtmﬂﬂ’mqqxslmﬂN@@zmﬂﬂﬂﬂqitmﬂmq@ﬂqﬂm'ﬂLuﬂQ@NqL@N@V?QIV

[%

gFuananlsd aanuseiiiasionanlédlnedsnistarunludaladenisadnai

dszanadnane nnslawanatnsaiiiastiuanainazinligiuananlfuda 4o
4 o . o 0y

sravnaninsanetwseliasalanaidusrazinanaouu danenan lilings

Yar 'Y ] = [
E?UI‘V]N@QEL%HL@E’JHM

= | = ~ o A = v P
ANEIAUE W UNIEDY ARINAINITaNAzUFuvTe L AEuLLAIAINARIN17D ]
Taiwoun TunisTamninty §lawmuisesiansanieangamgusing o) lunisldde

T fog fallileAiudzaInAaaIfiuaT AN NIz dNuidn I nLaz Tan1daRe

2 44' o o = = o

ANNIANIZAN FUNITABNAS I HDINAZFHAIAI LG IIAIINIUNIZANLNG1FE N9 A8
Aa v A a a o = , =

NIzHAUAMTaLINTUN sz inana tulunaansy vdaldinnzaunas Tumnn lu
dll Z// dl o dll agl/i/ o [~ o a o Y a al a v
anily naafuEesttiwe ldAeailutlgyuidn wszmnussnguaniRuang
TaUul wTe Taliantnan Adanda Nl ludalawulladldninmany
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dszinnaasdalason

anluwoniliiuegilaqiiuenautveanidu 4 dszinnlugy | Ae

1. Aonszanal@en ( Broadcast Media ) auléiun Ane Tnsvied
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