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Churaluk Tangratkana. (2003). Factors of Promotion Associated to Consumer's
Goods Buying Behavior at Department Store in Bangkok Metropolitan.
Master Project, M.B.A.(Management). Bangkok: Graduate School,
Srinakharinwirot University. Project Advisor: Assist. Prof. Supee Limthai.

The purpose of this research was to study factors of promotion associated to
consumer’s goods buying behavior at department store in Bangkok metropolitan in
four types of factors on marketing promotion: advertising, public relations, sales
promotion and direct sales of the sales persons, which promotion type the consumers
was the priority and associated to the purchasing behavior of the consumers most. The
samples were 400. The tool used in collection of data was questionnaire, and the
statistics used In the data analysis was frequency, percentage and test of association
using the Chi-square test.

Results of the research found that:

1. The consumers shopped most often at Central Department Stores. The
number of times used each month about 2-3 times. The most frequent shopping days
were holiday, and the reason for shopping there was being close to their houses. The
objective of shopping there was purchasing of goods, and the most frequently visited
department was the supermarket. The persons who influenced the purchasing decision
were friends, and the average time of shopping the goods was 1-2 hours.

2. Demographical factor with association to the goods purchasing behavior of
the consumers at department stofes found as folloows:

Sex was associated to the consumer’s behavior in the part of the number of
times they came to use the services each month, the department that goods were
puichased, the persons with 1nfluence to made the p urchase d ecision, and the time
used in purchasing the goods with statistical significant difference at level .01, and
the days they came to use the services most frequently with statistical significant
difference at level .0S5.

Age was associated to the consumer’s behavior in the part of the number of
times they came to use the services each month, the reason to used the services,
the objective to used the services, the department that goods were purchased,
the_persons with influence to- made the purchase decision, and the time used in
purchasing the goods with statistical significant difference at level .01, and the
department stores that they used most frequently with statistical significant difference
at level .05.

Education level was associated to the consumer’s behavior in the part of the
number of times they came to use the services each month, the reason to used the
services, the objective to used the services, the department that goods were
purchased, the persons with influence to made the p urchase d ecision, and the time
used in purchasing the goods with statistical significant difference at level .01 .

Occupation was associated to the consumer’s behavior in the part of the
department stores that they used most frequently, the number of times they came
to use the services each month, the days they came to use the services most
frequently, the reason to used the services, the objective to used the services, the
department that goods were purchased, the persons with influence to made the
purchase decision, and the time used in purchasing the goods with statistical
significant difference at levei .01.



purchase decision, and the time used in purchasing the goods with statistical
significant difference at level .01.

Income was associated to the consumer’s behavior in the part of the
department stores that they used most frequently, the number of times they came to
use the services each month, the days they came to use the services most frequently,
the reason to used the services, the objective to used the services, the department
that goods were purchased, the persons with influence to made the purchase decision,
and the time used in purchasing the goods with statistical significant difference at
level .01. '

Marital status was associated to the consumer’s behavior in the part of the
number of times they came to use the services each month, the days they came to use
the services most frequently, the reason to used the services, the objective to used the
services, the department that goods were purchased, and the persons with influence to
made the purchase decision with statistical significant difference at level .01.

3. Marketing promotion factor with association to the goods purchasing
behavior of the consumers at department stores found as follows:

Advertising was associated to the consumer’s behavior in the part of the
department stores that they used most frequently, the number of times they came to
use the services each month, the days they came to use the services most frequently,
the reason to used the services, the objective to used the services, the department
that goods were purchased, the persons with influence to made the purchase decision,
and the time used in purchasing the goods with statistical significant difference at
level .01.

Publicity was associated to the consumer’s behavior in the part of the
department stores that they used most frequently, the number of times they came to
use the services each month, the days they came to use the services most frequently,
the objective to used the services, the department that goods were purchased, the
persons with influence to made the purchase decision, and the time used in purchasing
the goods with statistical significant difference at level .01. '

Sales promotions was associated to the consumer’s behavior in the part of
the number of times they came to use the services each month with statistical
significant difference at level .01.

Sales by the sales persons was associated to the consumer’s behavior in the
part of the department stores that they used most frequently, the number of times they
came to use the services each month, the days they came to use the services most
frequently, the objective to used the services, the persons with influence to made the
purchase decision with statistical significant difference at level .01, and the reason to
used the services with statistical significant difference at level .05.
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