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Pattarajittra Rattachoo. (2011). Marketing Mix Factors Affecting Dehydrated Vegetable
Buying Behavioral Trend. Master’s Project.,M.B.A. (Marketing). Bangkok: Graduate

School, Srinakharinwirot University. Project Advisor: Assoc. Prof.Supada Sirikudta.

The objective of this research was to study demographic factors classified by
gender, age, education level, occupation, monthly income and member number in family
affecting dehydrated vegetable buying behavior trend as well as to study the relationship
between marketing mix factors and dehydrated vegetable buying behavior trend. Samplings
used in this research were 385 adolescents of over 15 years old who are interested in buying
dehydrated vegetables in department stores that the data were collected with questionnaire

as instrument.

Upon the research we found that:

1. Most of the respondents, 56.9% is female, 53.5% is 25-34 years old, 67.8%
holds bachelor’'s degree graduation, 27.3% is employee/ private company staff, 26.8% has
average monthly income between 5,001-10,000 baht and 42.6% has 3 — 4 members in
family.

2. The consumers demand in marketing mix factors to overall product; product
main use, product potential, product configuration, expected product and product
combination in the demand levels.

3. The consumers have their view on marketing mix factors in price as the whole in
agreeable level, in distributing store as the whole is in agreeable level, and marketing
promotion as the whole is quite interesting level.

4. Dehydrated vegetable buying behavior trend found that the consumers have
their own dehydrated vegetable buying behavior trend in quite purchase and have their
trend in verbal introduction to others.

5. The most interesting taste for the consumers is natural taste while the second is
garlic mushroom taste and natural vegetable taste, V-Plus mix natural taste, vegetable and

natural grain, and Japanese pumpkin and natural vegetable taste.



6. Popular store to shop for dehydrated vegetables is the convenience store while
secondly is supermarket in department store and purchasing through online internet.

7. Person who influences upon purchasing decision in dehydrated vegetables
purchasing is in moderate level.

8. Marketing mix factors in products, prices, stores or outlets are related to the
dehydrated vegetable behavior buying trend at low level and in the same direction, while
the marketing promotion are at moderate level and in the same direction of statistically

significance at 0.01 levels.
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