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Wasutat Rattananakin. (2011). Brand Perception Affecting Customers Behaviour at
Boonthavorn in Bangkok Metropolitan Area. Master’s Project. M.B.A. (Marketing).
Bangkok: Graduate School, Srinakharinwirot University. Project Advisor:

Dr. Paiboon Archarungroj.

The purpose of this research was to study Brand Perception affecting Customers
Behaviour at Boonthavorn in Bangkok Metropolitan Area. Questionnaires were used as the
primary tools for data collection from 400 Boonthavorn customer. The statistics used for
analysing the data were frequency, percentage, mean, standard deviation, Independent t-
Test, One-Way Analysis of Variance (ANOVA), Least Significant Difference (LSD), Pearson
Product Moment Correlation Coefficient and Pearson's chi-square. The analysis was
processed by Statistical Package.

The results of the research were as follows;

1. Most respondents were 26 — 35 years old female, Single, holding a bachelor
degree, working in private company and having average monthly income of 15,001 — 25,000
paht.

2. From the study of customers behaviour of Boonthavorn customer, it was found
that the average times of using services was around 1-2 times, the people who influenced
purchase was himself and father/mother/relation/children, and the reason for using services
was wide product varieties and ease of travel, products bought were floor & wall tiles and
bathroom and amount spent around 14,605.50 THB a time

3. From the analysis on the brand perception of Boonthavorn, it was found that
perception in term of quality from brand awareness and relationships between the brand
and value perceived at Boonthavorn were at good level, but the brand awareness of

Boonthavorn on brand loyalty was at moderate level.



4. Customers with different sex had different behaviour in term of the times of using
services.

5. Customers with different age and brand awareness in term of brand awareness
of Boonthavorn had different behaviour in term of the people who influence purchase
decision and the reason for using services.

6. Customers with different marriage status had different behaviour in term of the
times of using service, the people who influence the purchase decision and the reason for
using services.

7. Customers with different occupations had different behaviour in term of the
times of using services and the reason for using services.

8. Customers with different salary had different behaviour in term of the times of
using services, the people who influence purchase decision and the reason for using
services.

9. Customers with different brand awareness in term of quality from brand

awareness had different behaviour in term of the reason for using services.
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< al al >
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¥ a

7. tislnataasingls

a

(How does the

consumer buy?)

v e = o X
Tupaulunismndnlate
(Operation)ilsznaumag (1)
n19fuiilounn (2) nsAuMA
v a
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=

WAan

(4) Findulada (5) Aau3AN
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Pun: A3q990u 1a7Tml. (2546). nasuFuIsN1788 AR TUA. NN 194,
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(Buyer’s characteristics)

AP

2. fladedauynna

1. flade AU muasINLazTAde AL

3. fladaAuARINe

- i 0
AenFzFuNnEuan (Stimulus=S) L e NNIARLAUANYAIL TR
: : , NARIANYTE
ANTFHUNINIT | AansTHu - a (Response=R)
y ANNFANLNAR ” —
AANA Givy ; NN9LAeN n9sinaulaTe
v , ﬁ
NARATUA \AsHgia 189gTa(Buyer's NARATUN 1. NTNARD
$1A7 walulat characteristic) ANTABNIIAT | 2. AFTREN
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d% 2
RRFGNIGEY ARIUETTU a1 lunsTe ﬂ’]ﬁ?%‘ﬂ(POSt
dQ/
AIAANG — 1f5110un19%a | purchase
behaviour)
P Fupaunsindulazede
ANEUTUIRETE 3

(Buyer's decision process)

1. M9

2. nMeduindeya

3. N9 HUNANIGIAAN

4. n3sinaulate

7
5, wqamwmwﬁqmﬁ@

ANTNUIARDNNIFIAN LA TRIUFTTN

(Socio cultural environment)

3. fladediuyAna

4. fladepnuaningn

1. {ladefinu

TRUFTIN

2. fladasudenn

3.1 818

1.1 TENUFTIN
X
NUFIU
a9
1.2 TeNUSITNE RS
v
1.3 TudAN

NIIR[A

2.1 NguENeRY
2.2 ATALUAIY
2.3 UNLNLAY
ADUY
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3.3 ANTN

988

o aa
2MENN PRI

3.2 2993T3IAATDLATY
3.4 lanmanaiAsegiavive

3.5 NN9ANTA

3.6 Arlanuargluuunig

4.1 n939la
4.2 N9
4.3 MaFauf
4.4 ponaiieie
4.5 NAUAR

4.6 YARNAN

4.7 UWUIAATRIALLEN

o

a Q/dy dlda a 1 a d” Y a
nwidsznau 3 LL@@QQﬂLLUUWQMﬂ??NQGﬁ@ LL@&ﬁ@@ﬂVIN@VIﬁ‘W@m‘ﬂWﬂﬁ’lﬂﬁ‘?NﬂW?sﬁ‘ﬂﬂl‘ﬂ\i%}Uﬁﬂﬂ

(Factors influencing consumer’s buying behavior)

111: Kotler. (2000). Marketing management. P.184.
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TNLAANOBENSSNELZINA (Consumer behavior model)

' !
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(Buyer's response) ﬁ?“ﬂmﬁ‘ﬁmaﬂwmﬁﬂ (Buyer’s purchase decision)fﬂm@mﬁuﬂ@\ﬁmm@ﬁ

¥

agNNAINgzFu (Stimulus) THiAnANNERINIITIaN LA TTAANNIRaLALY (Response)

q
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1. ANNTTAUNILUAN (External Stimulus) mm:ﬁ]um@mmmmmnmﬂmwma
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1.1. BINzFHUNNN9R81A (Marketing stimuli) iuAangilsznaunisainsaumn

u

dl Yy a a £ d’l a v = Y a dI d‘ o 1
e lgLFinAnaRINaulalasAesnfsarIaduAvTe [UTNN s AR UAul sTaNnIg

. . % QI % 1 o d”
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1.1.3. BINTLAUAIUNIIIAIUUNE (Place or distribution) 11 N133ARIUUNE
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naRTuatliind e liimuazaanuiiusinadadifunisnseguaiusiasnisie
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1.2. &n9esuaw (Other stimulus) Wu&inszduaansienisguiinaniagnieuen
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1. nguueT A (Nationality Groups) Mun Tne Au dannw uslide
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6. NQNEREAIURNE (Age) 1A Y130 L3N Ta9 {lvnideniney
¥
LAZKNAIRNY
ETRET) El
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2. 29a3TmATALATY (Family life cycle stage) WudunaunN1sA79T3m
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