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SERVICE MARKETING MIX AND LOYALTY THAT ARE RELATED TO THE TREND
OF BUYING BEHAVIOR OF HONDA CIVIC CARS OF HONDA CAR USERS IN
BANGKOK
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Abstract

This research aim to study service marketing mix and brand loyalty which are related to Honda Civic
buying behavioral trend of Honda car users in Bangkok. A questionnaires are used to collect data with 400
Honda car users with the minimum age of 18 years old and also need to hold a legal driving license.
Statistics used for data analysis include percentage, frequency, mean, standard deviation, a t-test, one way
analysis of variance and Pearson Product Moment Correlation Coefficient. The result of the research shows

that most of respondents are single male with age of 26-35 years, have a bachelor degree and working for a
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private company with monthly income more than 50,000 Baht. The results of hypotheses testing were as
follows: Personal data characteristics consist of gender, age, status, occupation and average income. There
is a tendency to purchase behavior of Honda Civic differently. Marketing mix in the aspect of promotion is
related to Honda Civic buying behavioral trend in terms of number of Honda car ownership and price of car.

Brand loyalty related to Honda Civic buying behavioral trend in terms of number of Honda car ownership.
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