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Abstract

This research aims to study the important factors relating to the decision making of listening music
streaming of generation Z in Bangkok Metropolis. This study also shows the importance of each factor
resulting in the choice of decision making of listening music streaming of generation Z and to study the
decision making of listening music streaming of Generation Z users in Bangkok Metropolis by demographic
segmentation. The sample group of this research are generation z who lived in Bangkok Metropolis and used
to listen music by music streaming service. There were 200 samples. Questionnaire was a tool for data
collection. Descriptive statistic for data analysis are conjoint analysis, percentage, arithmetic mean, and
standard deviation. The finding of the research are follows 1) Most generation Z are female, aged between

19-21 years old, holding bachelor’'s degree, and an average income less and equal 5,000 baht per month.
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2Faculty of Business administration for society, Srinakharinwirot University, Email Address: nattaya@swu.ac.th

ﬂ’]iﬂi:“q&]’j’ﬁ’]ﬂ’]iizﬂwuﬂﬁ']aluﬂj'l3\]5:'!Nﬁa 4 aﬂ']llyu ﬂi:"ﬁrﬁj 2562
“NEW AGE IN SUSTAINABLE BUSINESS’ 243




2) Most Generation Z interested four important factors in term of the decision making of listening music
streaming which are category in music streaming, Music streaming name, Music streaming promotion and
Music streaming facility.

Keywords: Decision Making, Listening Music, Music Streaming, Generation Z, Conjoint Analysis
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