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Abstract

Since economic and technological behavior constantly changes, fine silver jewelry market
entrepreneurs have begun to distribute goods via ecommerce. However, the data from the Office of Small
and Medium Enterprise Promotion (OSMEP) revealed that less than 10% of entrepreneurs succeed in
ecommerce. The cause of this failure is the objective of this research, as well as the analysis of the online
fine silver jewelry platform in a digital society, and to develop the online fine silver jewelry platform in terms
of the needs of the consumers. This research was conducted using the Double Diamond Model, a process
based on critical thinking and rationality. The procedures were as follows: (1) Discover: identifying problems
from three entrepreneurs with difference sources, such as online shopping, social network shopping, and
direct chat. Moreover, Generation Y data was the main target of this research and the data gathered from
the related research; (2) Define: data analysis step to define and specify problems and solutions, then
setting design conditions according to analysis results; (3) Development: the steps to develop online fine
silver jewelry platform; and (4) Delivery: the presentation of an online fine silver jewelry platform. This
research was divided into two parts. Part 1: an analysis of online fine silver jewelry platform found a solution
for the problem for online entrepreneurs, as follows: (1) to design a comfortable and easy to use user
interface; (2) to design a user interface that emphasizes authenticity, and store background; (3) to present
the image, detail, and price clearly. Part 2: the development of online fine silver jewelry platform in terms
of customer demands. It was found that customers will purchase goods online, if it is more convenient.
The design principles are as follows: (1) the user interface must be detailed and convenient; (2) operational
control: the user interface must have freedom to control online platforms; (3) User and system response:
the system must respond to user activities; (4) shortcuts for users: user interface must have shortcuts; and
(5) user error protection: the system must prevent user errors.

Keywords: Online Fine Silver Jewelry Platform, Silver Jewelry, Online Shopping
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