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The research and develop the interactive postcard to promote the tourism of Chumphon province
aims for 2 purposes (1) to study and analyze the type of tourism postcard formats which created for tourism
promote campaign (2) to develop and design tourism postcards to support the digital society and to promote
tourism business in Chumphon province. The consequence of the research is to improve the postcard
format to be more modern by using the digital society issues matching with current tourist behavior for
increasing the number of tourists in Chumphon Province. The researcher using the methodology of
research and development to collect qualitative data from In-depth interview local people in Chumphon
province and the quantitative data from tourists through by using an online questionnaire. The results of
the questionnaire were as follows: the tourists were mostly females, from 25-35 years of age, worked at
private companies, and earned approximately 15,001-30,000 THB per month. Their purpose in traveling
was mainly to relax and focus on nature spot, accommodation, restaurants, and social media attractions
in Chumphon province. After doing data analyze, the researcher make a draft of the postcards using
composition theory and the elements of design. The optimal postcard was 105 mm in width, 148 mm in
length with a smooth white texture for the text. Under data analytics, five prototype postcards were designed
using the Chumphon sea as a main key image under the concept of fusion as the conceptual design
framework. Once the prototype postcards have been designed, they were evaluated by both design
expertises and tourists to found that: (1) the format that expertises and tourists were most satisfied with
was a postcard with a balance design between photography and painting. (2) the used of social media
platforms are Facebook, Instagram, websites, and Augmented Reality (AR). The researcher analyzed and
re-evaluated the comments and suggestions to further improve and develop postcard designs in order to
help promote Chumphon tourism in a digital society.

Keyword: Interactive postcard, Chumphon Tourism, Digital Society
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