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FACTORS INFLUENCING THE INTENTION TO USE RIDE-HAILING
APPLICATION FOR GENERATION-Y IN BANGKOK METROPOLIS
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Abstract

The objective of this research was to investigate factors influencing the intention to use ride-
hailing application for Generation-Y in Bangkok Metropolis. This study was a quantitative research as a
research design. The sample was 480 Generation Y users with prior experience to use ride-hailing
application in Bangkok Metropolis. A questionnaire was used as a research tool for data collection. The
statistics used to analyze the data were percentage, mean, and standard deviation. The hypothesis was
tested with Multiple Regressions. The hypothesis testing results revealed that System quality,
Performance Expectancy, Information quality, and Hedonic Motivation influenced the intention to use

ride-hailing application for Generation-Y in Bangkok Metropolis.
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