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Abstract

The aim of this research to examine nostalgia tourism behavior derived from media exposure and
customers’ perspective marketing mixes among Thai tourists: case Study of King Narai Reign Fair, Lopburi Province.
The data was collected using a questionnaire with four hundred participants and the sample of the study consisted of
elderly consumers. The data were analyzed using descriptive statistics, including percentage, mean, standard
deviation and multiple regression analysis with a statistical significance of 0.05. This research was integrated research
that used qualitative and quantitative research methods.

The results of the research revealed the following: 1) media exposure including mass media, personal
media, campaigned media and new media affected nostalgia tourism behavior at a statistically significant level of 0.05
levels which can be predicted at 6.7%; 2) customer perspectives and the marketing mixes included consumers, cost,
convenience and communication affected nostalgia tourism behavior at a statistically significant level of 0.05 levels
which can be predicted at 2.5%; 3) the factors affecting the behavior of Thai tourists in term of nostalgia tourism
including emotions, feelings, places, time and stimulus, the built environment, cultural activities and religious
attractions affected nostalgia tourism behavior at a statistically significant level of 0.05, which can be predicted at
6.6%; 4) quality experience in nostalgia tourism including immersion, surprise, participation and fun affected nostalgia
tourism behavior at a statistically significant level of 0.05, which can be predicted at 16.1%; 5) nostalgia tourism
behavior affected the behavioral trend of nostalgia tourism at statistically significant level of 0.05, which can be
predicted at 3.6%; 6) the additional opinions based on in-depth interviews identified that retro dramas on television
had an effect on tourism in ancient sites or in retro-style dramas by suggesting to the family or a group of friends that
there is an aspect of nostalgia in travel by establishing communication that can clearly specify the details of the
viewing between easy in term of understanding online communication. Furthermore, there should be a variety of
communicative cultural activities is a factor that caused nostalgia for the past to simulate lifestyle patterns and a retro
atmosphere, such as music from the past and Thai national dress. The quality of the experience of tourists was
surprisingly difficult to identify. Tourists had to discuss and exchange ideas while traveling because of various activities
in tourist attractions were different and difficult to find in other tourist destinations. Tourists were impressed and excited
while traveling and wanted to retumn to the same place when having opportunities or free time and wanted to have a
new experience.

Keywords: Nostalgia tourism, Tourism behavior
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