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Abstract

This research aimed to study the relationship between lifestyle and service quality, affecting the brand
loyalty of customers to the Train Night Market Ratchada. The case study was concerned with the brand loyalty
of the customers to the Train Night Market Ratchada. The data were collected by questionnaires and then
analyzed with statistics, percentage, frequency, average, standard deviation variance, a t-test, ANOVA and
Pearson’s Correlation Coefficient. The results of the research indicated that customers from different age groups
had different levels of loyalty to the Train Night Market Ratchada, with a 0.05 level of statistical significance.

Factors including activities, lifestyle factors, interests and opinions were associated with the loyalty of customers

" Faculty of business administration for society, Srinakharinwirot University, Corresponding Author,
Email Address: zine3d@gmail.com

2 Faculty of business administration for society, Srinakharinwirot University, Email Address: varintra@swu.ac.th

msﬂsmju?mmss:ﬁ'vmﬁ‘lumms’mﬁa 5 gayn Uszdnil 2563 “BUSINESS ACROSS CRISIS” 105




using the services at the Train Night Market Ratchada were statistically significant. The factors of tangibles,
reliability, responsiveness, assurance and empathy were associated with the loyalty of customers who used
the services available at the Train Night Market Ratchada, which were at a statistically significant level.

Keyword: Lifestyle, Service quality, Brand loyalty, Train Night Market Ratchada
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