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MARKETING MIX FACTORS USING FOR DECISION BUYING NATURA’S PRODUCTS OF
CUSTOMERS IN BANGKOK

Presented in Partial Fulfillment of the Requirements for the
Master of Educational Degree in Business Education
at Srinakhasrinwirot University

March 2010



Ampika Klinfoong. (2010). Marketing Mix Factors Using For Decision Buying Natura’s
Products Of Customers In Bangkok. Master’s Project, M.Ed. (Business
Education).Bangkok : Graduate School. Srinakharinwirot University. Prpject

advisor :Assist. Prof. Pajongsak Moudsong.

The purpose of this research were to study marketing mix factors using for decision
buying Natura’s products of customers in Bangkok in four aspects : product, price, place
and promotion classified by sex, age, education background, occupation, income per
mouth and type of residential.

The samples of this research were 400 customerg@%%}bought and used products
from Natura’'s. A questionnaire was constructed and u&é@’ as a tool to collect percentage,

7
mean, standard deviation, t-test for mdepen%e&t@?nd One-Way Analysis of Variance.

Scheffe’ method would be used in case there’q@ statistical &gn&@?nt difference.

The results were as follow : QQD \)(\

1. Marketing mix factors usgqg for decision bu@\g Natura’s products of customers
in Bangkok in overall aspects ag@each aspects WQ@swtable at high level.

2. There was statigtical significant dif nce level .01 in all aspects and there was
statistical significant %\fé?ence level .05 db\}he aspect of product, price and promotion for
the usage market;.@r&?mx factors fronk‘mxe customers with difference sex.

3. There was Stat|st|caL\ﬁgn|f|0ant difference level .01 in all aspects and each
aspects for the usage marlg@%\'g mix factors from the customers with difference age.

4. There was statistical significant difference level .01 in all aspects and each
aspects for the usage marketing mix factors from the customers with difference education
background.

5. There was statistical significant difference level .01 in all aspects and each
aspects for the usage marketing mix factors from the customers with difference occupation.

6. There was statistical significant difference level .01 in all aspects and each
aspects for the usage marketing mix factors from the customers with difference income per

mouth.



7. There was statistical significant difference level .01 in all aspects and each
aspects for the usage marketing mix factors from the customers with difference type of

residential.
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|| dauiszannisnana (Marketing mix) ||

NARNUN (Product)

» dauilszannaniusi(Product mix)
» ANUNARNAUT (Product line)

» AuA1I@aen (Product variety)
» ARNINAWAT (Quality)

» ANk (Feature)

» NM9a8NLUL (Design)

» MINAUA1 (Brand name)

» NNIU9IqMLYe (Packaging)

» AUA (Size)

» 13N19 (services)

» N195UU92i (Warranties)

» AN35UAL (Returns)

AAALINMNE

(Target market)

(ANFBINNT

7

UATWOANITNIDEN

guslnaiduy Gne)

o
S Qbr\%
—— 7l
n19AA KUY (Place) O&(\
» ABINN (Channels) o
y } &
» NIAULAYUNNINILAEIFA Q ‘{\(b
AUAN (Market logistics) %\_,Q: fb\b
N
» ANTNATALARH (Coverag@x@ 6\
<
» mqwmnmqmmm@ r&%
o . ?é\ O
NAUNANANUUNY \\>
(Assortment) Q\{o
» NLaNGY (Location) C)Q

» AUANAIWAS (Inventory)

» N17UUA (Transportation)

» NIARIALAN (Warehousing)
» NN3ANLUAN (Retailing)

» N9AES (Wholesaling)

RGN

51A" (Price)

» $1AARANlUIN"3(List price)

» @21uan (Discounts)

» ddueanlif (Allowances)

» 2LUZNANNTINTYRU
(Payment Period)

» sreiziaamslfdude

(Credit terms)

® 101

NSAUATNNITARIA
(Promotion)

%5ANSAAAITNITARIA

[Integrated Marketing

Communication (IMC)]

» Nslaeun (Advertising)

» NIUszanduiug
[Public Relations (PR)]

» naanalag lgwiinewane
(Personal selling)

» NNIAUATUNITUE
(Sales Promotion)

» NNIFANANINATY
(Direct marketing)

» NMIAAAHURUNATLTIR

(Internet marketing)

nwidszneu 3uansdssiudAnyaasdautlszanunisnanm (Marketing mix)

;e Atyauwii.(2548).uanniseana. win 25.(15u1lg9an Kotler.(2003). Marketing and

Introduction..p.16.)
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