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Abstract

The purpose of this study is to focus on the decision-making factors in terms of the cruise ship
travel agency among Thai tourists in the Chiang Saen district of Chiang Rai. The population of this research
consisted Thai tourists visiting in the Chiang Saen district of Chiang Rai, aged over 15 years, 100 samples.
The findings of the research were as follows: (1) most of the Thai tourists were female, aged between 26-
35, married or living together, held a Bachelor's degree or equivalent, self-employed in business or trade,
and an income per month of 10,001 - 30,000 Baht and lived in the central region; (2) most Thai tourists
were interested in four important factors in terms of the deciding to use a cruise ship travel agency, which
included additional onboard services, onboard food services, ship structure and onboard activities. The
results of the hypotheses testing were as follows: (1) Thai tourists of different genders gave unequal
importance to onboard food services at a statistically significant level of 0.05; (2) Thai tourists of different
ages gave unequal importance to onboard activities and onboard food services at a statistically significant
level of 0.05; (3) Thai tourists with a different status gave unequal importance to ship structure, onboard
food services and onboard additional services at a statistically significant level of 0.05; (4) Thai tourists
with different educational levels gave unequal importance to ship structure, onboard activities and onboard
food services at a statistically significant level of 0.05; (5) Thai tourists of different occupations gave unequal
importance to ship structure, onboard activities and onboard food services at a statistically significant level
of 0.05; (6) Thai tourists of different income levels gave unequal importance to onboard activities, onboard
food services and additional services on the boat at a statistically significant level of 0.05; and (7) Thai
tourists from different regions gave unequal importance to onboard food services at a statistically significant
level of 0.05.

Keywords: Tourism design, Decision, Cruise ship travel agency, Conjoint analysis
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