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LIFESTYLE AND RESPONSE TO BUY COUNTER BRAND AND DRUGSTORE
BRAND MAKEUP OF GENERATION Y WOMEN IN BANGKOK
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Abstract

The purpose of this research is to study the influence of lifestyles on the buying response of counter
brand and drugstore brand makeup cosmetics of female generation Y in Bangkok Metropolitans. The sample
consists of 280 females who are between 18-37 years old in Bangkok Metropolitan used to buy or bought the
counter brand and drugstore brand makeup cosmetics. Questionnaire is used for data collection. The
statistics for analysis are percentage, mean, standard deviation, Independent sample t-test, One-way

Analysis of Variance and Multinomial Logistic Regression Analysis.
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The research testing are as follows: 1) Female generation Y with different demographics have
different response in the buying response of the counter brands and drugstore brands makeup cosmetics
with statistically significance at the level 0.05. 2) Lifestyles have the influences on the buying response of
counter brands and drugstore brands makeup cosmetics of female generation Y in Bangkok Metropolitans
with statistically significance at the level 0.05.

Keywords: Lifestyle, Makeup cosmetic buying response, Female Generation Y
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