A ITANNIINITAAIALINIT kasNgANIIaNIsRanldanwuILIadgiany i
NTINNUNINAT
SERVICE MARKETING MIX AND NURSING HOME CHOOSING BEHAVIOR
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Abstract
The objectives of this research are to study Nursing home service choosing behavior and to study

the influence of the Service Marketing Mix on Nursing home service choosing behavior in the Bangkok

Metropolitan Area. The sample consisted of four hundred consumers using the Nursing home service in
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the Bangkok Metropolitan Area. The questionnaire was utilized to collect the data and the statistics used for
data analysis include percentage, mean, standard deviation, an independent sample t-test, One-way ANOVA
and Multiple linear regression.

The results of this research showed that most of the consumers were female, aged forty- one to fifty
years old, married and have a child, worked as private company employees, had a bachelor degree with
an average monthly income of 45,001 to 60,000 baht. The level of consumer opinions toward the Service
Marketing Mix were very good. The results of hypothesis testing revealed that consumers with different marital
status and occupation had different Nursing home service choosing behavior in the average monthly expenses
aspect at 0.05 level of statistical significance. In addition, the Service Marketing Mix in the aspects of product,
place and promotion influenced Nursing home service choosing behavior in the aspect of service using trend
in the future at 0.05 level of statistical significance. The Service Marketing Mix in the aspects of price and
people, also, influenced Nursing home service choosing behavior in the aspect of service suggestion/word-of-
mouth trend at 0.05 level of statistical significance.

Keywords: Service Marketing Mix, Behaviors of Choosing Service, Nursing Home.
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