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Abstract

This research had the objective to study factors regarding service quality, market mix factor and
technology acceptance factor. The research aimed to study the factors influencing service using behavior of
ordering via smartphone applications of consumers in Bangkok area. The sample groups applied in this
research were 400 consumers who used the food ordering service via applications on smartphones in Bangkok
area. Questionnaires were used in collecting data. As for the statistics used in analyzing the data, they were
frequency, percentage, means, standard deviation and Multiple Linear Regression. From the research, it was
found that 1. Most of questionnaire respondents were female in Generation Y. Most of them had bachelor’'s
degree and were mostly private company employees. There were more single people than married people.
Most of them had income of 15,001-30,000 baht. 2. As for the factor of service quality influencing the service
using behavior, it was to be at a high level. 3. As for the market mix factor influencing service using behavior,
it was found in the overall to be at a high level. 4. As for the factor of acceptance of technology with technology
influencing the service using behavior in the overall picture was at a high level. 5. As for using behavior, it was
found that most of respondents used the food ordering service via GRAB the most. Most of them ordered Thai
food and most of them ordered lunch between 11.00-13.00 with the service frequency in the last month for
7 times a month and ordered food on average 3 menu each and they ordered for the average of 3 people. On
the average, they spent the maximum amount of money each in the amount of 591.20 baht and the minimum
amount was 198.17 baht and most of respondents would return to use the service again in the future at
the highest level.

From the hypothesis, it was found that service quality factor had no variable influencing the service
using behavior. As for the market mix factor (7Ps), it was found to have influence on service using behavior
regarding frequency of using the service and maximum amount of money in using the service. As for the factor
of technology acceptance, it was found to have influence on the behavior in service use frequency but had no
influence on behavior regarding the average maximum amount of money.

Keywords: Food ordering service, Applications, Behavior of using, Smartphone
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