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Abstract

The objectives of this research are 1) to study general information of the business, consisting of

business roles, Number of employees in the business, Amount of investment, total assets and sales per
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month Which influences the survival of the small clothing retailers in the Bangkok night market 2) to study the
factors of Business planning, 4P’s Marketing mix, working capital management and risk management which
influences the survival of the small clothing retailers in the Bangkok night market. The samples used in this
research were 400 samples. Questionnaires were the research instruments. Statistics in data analysis are
Frequency distribution, percentage, mean, standard deviation and multiple regression statistics.

The results of the research can be summarized as follows, 1) General information about the small
clothing retailers in the Bangkok Night Market, Most find that it's operated by the owner, there are 1-3
employees in the shop, The investment amount is less than or equal to 100,000 baht, Total assets are less
than or equal to 300,000 baht and the monthly sales are less than or equal to 50,000 baht. 2) General
information about factor which influences the survival of the small clothing retailers in the Bangkok night
market, overall views were at high level. The highest average was marketing mix and followed by risk
management, working capital management and business planning as lowest. 3) The demographic
characteristics of the small clothing retailers in the Bangkok night market are different, influencing the survival
of such businesses differently. 4) Marketing mix (4P’s) and working capital management had a significant
influence on the survival of the small clothing retailers in the Bangkok night market. So when business
owners want to sustain their businesses to survive, they should adjust the size of the business to suit the
actual profit and expenses such as reducing the total assets to be in line with the profit then increasing the
importance of marketing mix (4P’s) along with managing the working capital in the business carefully.

Keywords: Survive, Clothing Retailers, Night market
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