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Winai Petkler. (2011). Factors Influencing Brand Switching Behavior of OKI Laser Printer of
Consumers in Bangkok Metropolitan Area.Master’s Project, M.B.A. (Management).
Bangkok: Graduate School, Srinakharinwirot University.

Advisor: Dr. Varintra Sirisuthikul.

The purpose of this research is to study factors influencing Brand Switching
behavior of OKI laser printer of consumers in Bangkok metropolitan area. The sample were
370 consumers who bought OKI laser printer in Bangkok metropolitan area. This research
used questionnaires to collect the information. The statistical methods used to analyze the
information were percentage, mean, standard deviation, t-test (Independent t-test) and One-
way analysis of variance. The pair difference was analyzed by Dunnett's T3 and Pearson
product moment correlation coefficient was used to find relationship among the variables.

The research results reveal that most of the consumers purchasing OKI laser
printer are male, ages ranging from 26-35 years old, holding bachelor degree, being private
company employee with monthly income ranging from 20,001-30,000 baht. Consumer’s
opinion towards overall product attribute factors and brand equity factors are at the
moderate level.

The customers have overall brand switching behavior of OKI laser printer are
moderate level and average is 2.99

According to hypothesis testing results, the consumer with different gender has no
significant difference influencing Brand Switching behavior of OKI laser printer in term of
overall influencing Brand Switching behavior of OKI laser printer. While the consumer with
different age, education level and occupation have affected customer’s brand switching
behavior of OKI laser printer in term of overall influencing brand switching behavior of OKI
laser printer at 0.01 statistically significant difference level and the consumer with different
monthly income have affected customer’s brand switching behavior of OKI laser printer in
term of overall influencing brand switching behavior of OKI laser printer at 0.05 statistically
significant difference level

The consumer’s opinion toward product attribute factors and brand equity factors

are low correlation and negatively correlated with consumer’s brand switching behavior of



OKI laser printer in term of value of overall influencing brand switching behavior of OKI laser

printer at 0.01 statistically significant level.
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2. WUIRAWAZNO B NEINUNRAN TN
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2.3 AUANUANANATYURINRANUT
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dudniaimefsumes pandudn OKl TnasauiiAn Sig. winiu 0.001 ﬁuﬁﬂﬂﬁmﬁ@mﬁgmuﬁﬂ
(Hy) wazeaufuaNuRgIuses (H,) unneA1uan ArANLLTLsauTR LN AT LA N A e L
winiu a9lE AN t naelAnAanNiLs s ldwingy (Equal variances not assumed) HANNTNAGAL

ANNAFIULAAIAIANTI 11

AIN919 11 UAAINIINAFBLIAINUANANITBINGANITNNNTILALUATAUALA TR fNTUIRET M3

a v

AUAT OKI ANUUNANNLNA

t-test for Equality of Means

wasnssuNsilasuns1®uan WA

LALTRSWIULARSASIRUAN OKI e S.D. t df Sig.

W ANgINNTAEUAINEUA e 3.00 0.633 028 349.745 0.782

LALIRSNTULADT MFNAWAN OKI Tneisau

nje  2.98  0.496

AINAN9IE 11 HANI9ILAEANLANANNTasuUd IfuNg AnsTNN s AEuAT A LAN
ALTBSNIWART AT1AUA1 OKI anuunesna tnaldadfinanaauAn? (Independent Sample t-

test) WL
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woAnssuNalaBuRAuA e INTUIRe S RIAuAY OKI Taasan HAn Sig. winry

0.782  @4u1nN41 0.05 ﬁuﬁ@mﬁumwﬁgmuﬁﬂ (H) uwazdiasdauusgnuses (H,)
1 Y a dld 1 [ % = 1 a dl a v I3 Q’l I8

uNNEANNTT LTInANNNARNSTY Anasanginssunsidasunsduaameinsunes R

4

AuAn OKI TulFeenginssunisidasuns@udiaiaeinsuimnes aedud1 Okl Tnasanld

waNANaAU ae e TladAtyneanAngzaL 0.05

a v a 2 a ala al ' o a a a
anuAzIutan 1.2 guslaandangiuansnanuiingmnssunisilasy
LWALEAsNEULAAS ATIRUAN OKI 28I LS LNALUUANTUNWNINUAST WANANY
Y a ¢=II¢=I ¢=ll 1 o a QII a % I8 ti/ I8
H, : fulnanfengnunnseiulinganssunisiasunsdudiaise fnsumnes aan
AuAn OKI laduansineriu
Y a dld -dl 1 o a QII a % I8 ti/ I
H, : fuilnanfeenunnsneiulingAnssunisilasunsdudiaite fnsumes aan
AUA1 OKI UANFNNA
o o Qadl a '8 k7% a 6 1
Auiuanan lolunnsaiAs et azldnmadasunuiiasziAtAauLlslsaunig
\AEla (One Way Analysis of Variance : One Way ANOVA) nIneaeUaNNRguliszAuAy
dl nl/ ° | 1 J % 1 1
wesiu 95% TaginnsnageuANLlslsautasuazngunen daadnklslsousazngy

Wit limaaeuaNNAFINAINA1I9 F-test uazinauulstlsauusiazngulaiviniu Inagey

|
=

ANNFFIUAINAN Brown-Forsythe test TeaztiiasansumgIumuan (H,) Aseiles Sig. Hen

NAGALLLUL Fisher's Least Significant Difference (LSD) %38 Dunnett's T3 Lﬁfamdmﬁmgﬂ@
lmﬁ’wLmeﬁiNﬁuﬁizﬁuﬁmﬁﬂﬁagmmaﬁﬁ 0.05

TngazniniangaagauAIANlslsutessaznguneau Tneld Levene's Test e
;Tmmmﬁﬂmﬁaﬁ

H, : ANk suaesusaznguiviniy

H, : ArAnuLtlsilsruaeusasngulaimafiu

nan1saaauANiLslsaning sz Aumanimeiu 95% avdfjissanuAgIuman
(H,) uazeanfudNumAgIuses (H,) AsallaA Sig. AEaaNT1 0.05 HANITNARBLILARIA

M3 12
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WOANTTNNITURBUAFTIRUAN Levene df1 df2 Sig.
LALTASWIULARSASIRUAN OKI Statistic
WANgINNTALUAINEUA 2.964* 3 366 0.032

LALIRSNTULADT MFIAWAN OKI Tneisau

o o [

* AfadnAyneadanszau 0.05

AINANTIN 12 uanIIMAaeLAINLLstuuAaTngrany wudwwa sl asun

AuAnamasniuimes m3duAn OKl Tagsan HAN Sig. Windu 0.032 Taiiaandn 0.05 HuAe

UNasANNAFIUNAN (Hy) Lazeanfuanumgnuse (H,) uungA1udn Anaaulslsiuaeaus

azngueng liwinAu Agldaiin Brown-Forsythe Test lun1smaaeuanufigiu uanafInig 13

A9 13 UAPNNIINARBLANNILANANTBINFANITHNTLURBURT AUA AR SWTWRaT f197

&A1 OKI ALUNAINNZNDE IAsin1IAgaLAae Brown-Forsythe

neAngsuN1sLUAgURTIRUAT Levene  df1 df2 Sig.
LALERSWTULARTASIAUAT OKI Statistic
WANgINNTALUAINEUA Brown-  5.364** 3 189.542 0.001
it snIUImas PINAUAT OKI Ineisas Forsythe

o o

* Qp A1 AN AN ANIZAY 0.01

AINANTN 13 NANNTIATITUANINUANGNITBINGANITNNITI AR RUA AR
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a v & a

: '8 a % % v a tﬂl & a %
WIULAAT AT141A1T OKI eLuﬂWuLLuQIuNWE]Wﬂﬁ‘ﬁ‘Nﬂ’]ﬁ‘Lﬂ@ﬂuﬁl‘i’muﬂ’]L@L"]‘J‘ﬂ’i‘W’i‘uLﬁ]ﬂ’i‘ ATIRAUAN

OKI Taasan anuunanuens tneldatif Brown-Forsythe WudnHAn Sig. iy 0.001 detiae

| qI/ A a a [ % o a 1 Y a all
n41 0.01 HupaL@saNNAFIUNAN (H,) LazaanfLaNumRgIuses (H,) tu1aAaiudn Huslnan

o

= ' = & a ¢=4I a ¥ o : '8 a ¥
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a o a [ 2 o R

uansineiueENTd 1 AnyneataNIzAL 0.01 AeiugRdsasliinants el Fauiey

v

\Eetaw (Multiple Comparison) lagld3snageuLLL Dunnett's T3 iand1AILaae e laTiNg

o o aa

WANFINSTW At N RTRANATYN19aTANTZAL 0.01 HANTTIATIZVLARIAIAIIIN 14

A1919 14 uamenanisfFeumauaNuansiumedresnginssunisilaauns AuAn

wiesnTumad nadudn OKI lwdungAnssunisaaunsdudiame iwsumnes ne

¥

Audn OKI Taggan Auunaungueng Taald3s Dunnett's T3

eendn 261 26-351 36-45 1 NN 45 T
a1gl

X 3.2895 2.9874 2.8750 2.8750
Haendn 261 3.2895 5 0.3021* 0.4145* 0.3624*
(0.014) (0.002) (0.018)
26-351 29874 - 0.1124 0.0603
(0.612) (0.982)
36-451  2.8750 - -0.0521
(0.997)

wnndn 45T 2.9271 -

= fldedn Arunnsaiinfisy Ay 0.01

* WladAtYN19anANIZA 0.05

AINAN9 14 wan1sFeumguANuanf1nduegreangAnssunisilaauns

a ¥ o

Audiatsesniumes nsndudi oKl Tudungfnssunisilasunsduiiame fnsumnes na

&A1 OKI Tggan AUUNAINNEN8NE WL

a !

1. fuslnanilengtiaandn 26 T Auangy 26-35 U AAN Sig. Winfiu 0.014 edaandn

0.05 unnANdn Hislnanidenytieandn 26 T AngAnssunisilasunsdudiaiteiniumes

-8 a v

ATAUA1 OKl  ludnungsnssuninilaeuns@udnaigeinswnes nsd@udn Okl Tnesan

o a o o

wansinailusnagiugusinaniieny 26-35 U adneidadAnynieanansziv 0.05 Inedisinan
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= ¥ 1 A £ a dl a 4 g z g a 1%
Nengtieandt 26 T Huwaldunginssunisilasuns@uAiaimesniumnes nsndudn OKl
wnndngusinandeny 26-35 1 TnainasiwaasAafeviniy 0.3021

2. fislnanfengdenndn 26 T fueng 36-45 T HAN Sig. Winriy 0.002 @atiasngd

0.01 uneANdn HLFlnanfenytieandt 26 T AngAnssunisiasuna@udiaiseiniumne s

a v

AIAUAT OKI  ludungAnssunisasuns@udiiaimesnswnes nsdusi OKI Tnesan

1
Y a o o aa

wansinaiusagiugusinanieny 36-45 1 atinallsdAnyneadiansedu 0.01 Tnafuslnad

u a

P o | PRI o a a a v -
N@Wﬂqu@ﬂm’] 26 1 NLLHQI‘HN‘WQmﬂ??NﬂW?Lﬂ@ﬂ‘HM?’]NMWWL@Leﬁﬂ?

WILLIDF MINAWAT OKI NNNdFUEINnATNRENY 36-45 T InsinasnaasAeatvinty 0.4145

3 1

3. fuslnandenyteandt 26 U fuanguinndn 45 U Jen Sig. winriu 0.018 Geiles

9

1
£ 1

N1 0.05 uunaANgn ustnandengieenda 26 T Angsnssuniaasunsndudaies

3

4 a ' a ¥

wWiumas naAuAT OKI ludiunginssunislasunsiduAniamesnsunes ns1dudi OkKi

|
o o o aaa

Tnasan uansradusegiudusinaniians 36-45 U ataditiadAynadnnsydu 0.05 tae

a £ 1

dld ) A % a a} a % 'y Qy '8 a %
UTlnANNangtaandn 26 1 3\1LLu’JIuﬁ\IWQﬁmﬁ‘ﬁ‘ﬁ\lﬂ’]ﬁ‘Lﬂ@ﬂuﬁli"muﬁ’]L@Lsﬁ‘ﬂﬁ‘W?uLﬁlﬂﬁ‘ ATIAUAN

Q
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1
1o

OKI 1nnnanguslnandenguinndt 45 1 nadnasesAaae vty 0.3624

3

o o aa

dnugauliianuunnsinsetinelile 4 Aty 9atiAnszaL 0.05

SELAUNTANHIFIAR
a v AN aa o = = 1 o o
anuAzIutan 1.3 guslnandszaunsAnmgeganuansnanuil
WANTTNMSIRBUALTRSNTUARS ASIRAUAT OKI 1R USIAATUAANTINNNUIUAST
WANFNNNY

Ho © HU3lnandszdunisAnmngeqaiiuansneiuidnginssunisilaaunsdudn

232

LALTASNTULADT MI1RUAN OKI TduAns1eiu
131

- X '8 a v 1 o
LALTIATNTULART ATIAUWAT OKI LLENFAINNL

1
o =2 = ]

dld o a nzll a Y
NNTL uma?ﬁﬂmmmmml,mnWﬂuqumm?umﬂﬂaaummum
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H

232
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o o a QII P a e 173 a 6 1

AUFLADAN LT IUN139LA9129 azldn1InageLLLLA AT EANA N LU U TIUNe
1A (One Way Analysis of Variance : One Way ANOVA) nsnaaauannigiuldszdunanu
4 L . s C
masiu 95% TasianismagauAdnilslsauteswiaznguian daavnLlslsulsazngu

wihinlinageuaNuR§IuaInnIge F-test uazinanudsdamuusaznguldvindu lnesey

1
A

ANNAFIUAINAT9 Brown-Forsythe test %wzﬂg‘jmmmﬁgmuﬁﬂ (H,) fsaidas Sig. JaAn
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NAGRLLLUL Fisher's Least Significant Difference (LSD) %38 Dunnett's T3 L‘ﬁfamdﬁrﬁhmgﬂq
lmﬁ’ﬁqLmeﬁiNﬁuﬁizﬁuﬁmﬁﬁﬁquqmaﬁﬁ 0.05

TngazniniangaagauAImNlslsutesisaznguneau Tneld Levene's Test e
;Tmuuﬁﬂmﬁaﬁ

H, : ANkl suaesusasnguivinii

H, : ArAnuLtlsisauaeusazngulaiminiu
fanimageuAuLlileulaeldsedunnuidesiu 95% azifjlasaunAgIuvan (Hy) wae

HaNFUANNAF U (H,) AFaLiaAn Sig. NANTEENIN 0.05 HANITNARBLIUAAIAIAITIE 15

FI1974 15 WAAINN9RIIRaaLAIANILTIuIesusaznguITAUNIIANENgega lag 1d

Levene's Test

WOANTTNNTURBUAFTIRUAN Levene df1 df2 Sig.
LALTRsSWIULARS AS1RUAN OKI Statistic
noANsINNTAEUAINENA 7.739* 2 367  0.001

LALIASNIULADT IFIAWAN OKI Tneisau

o

** QadATUNNADANIZA 0.01

AINA9N 15 Wan1IMARauANNLLstlIauLsAasngNeny wudn1slanuRs AU

s i’ g a 2 a R 1 [ % dJ £ 1 oI/ A a
laLasNTunes MI&uAT OKl Tnasan HA1 Sig. Wiy 0.001 Beresndn 0.01 WuAeLias
ANNAFIUVAN (H,) LazeanfuanumgIuses (H,) uunaandn Anpaulslsuaesusazngy
a1g/ L A9l4afR Brown-Forsythe Test lun1snaaauannmgny HANITILATIZILARIAY

£1319 16
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A3 16 LAPNNITNAABLANNILANANTBINANITHNLREURT AUALA IR SRS T f197

a v

AuAn OKI AMuunAMNguIzAuNIIAnEngegn Taanismaaausos Brown-Forsythe

WoRANTTHNSILREUATI AWM Levene dft  df2 Sig.
LALTRINIULARS MIIAUAT OKI Statistic
WoANINNTAUAINEUA Brown-  5.303* 2 185.353 0.006
laLasnIuRes A9AuA1 OKI Tneigsas Forsythe

o o o

* Qg AN NanANIzA 0.01

ANANTN 16 HANNTIATITHRAINUANGNITBINEANTINNIT A UAT RUAAITRS

g a v

wWiwmed ndudn OKl - Tudrungsnssunisildaaunsdusiamesniumnes nsdudi oKl
Treson AuunaunguszAunsAnegeqe Tneldatis Brown-Forsythe Wid1dAn Sig. Wi
0.001 @9tiaangn 0.01 ﬁuﬁ@ﬂﬁmﬁmuﬁgﬁwﬁﬂ (H) uwazganfuanumgIuses (H,)
! ¥ a PR o =< ] | a = a ¥ '8
NNEANNT HUTlNANHIEALNNSANENgedAnaTURngAnssunsilaaun duaniaiaes
Winmes neAuAn OKl lufungAnssunisidaauns@udairesniunes nadudi OkKi
=S

Tnasanuansneiuat el i Anmieafianezdn 0,01 Aeiugideaslfiinanisiinseily

weeueuEetan (Multiple Comparison) Iagld3anageuuuy Dunnett's T3 liWaUI1A @A

'
o ar aada o

Alatauansinai adNHBEAATYNNEDANTZAL 0.01 NANTAATIEUARAIAIANTIN 17
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F1974 17 wanean s e uanuwansius agueanginssun s asuns audn
LAEASNTUIART ATAUAN OKI TUAN UM AR AUANA IR TNIULADS ATIAUAT OK

Tnaisau AuunaunguszaLn1sAnEngean Taaldis Dunnett's T3

pandnfsryryss  WBynss gandnfSoyoynsis
SLALNTANHNGIER

; 2.9063 2.9560 3.1324
fandniBoytunsd  2.9063 - 10,0497 -0.2262*
(0.845) (0.016)
3eyeynma 2.9560 - -0.1764*
(0.027)

AN Eoyoyneis 3.1324 -

o o

* Qg Atyn1eatiANIzAL 0.05

AINA199 17 nan1siFeuinauanuand1adusmadreanginssunisidasumns
v 1 v
AUAALIASNTULARS AT1AUAN OKI TuAIunNsl A uRI RUAALTASNTULAAS MT1AUAT OKI

TneIsu AUUNANNNGNIZALINTANENGI4R WLIFN

a a o [

1. JuslnAndssAuN19ANEgIgARIN3IIE 083 AUTTALINNIANENGI4A4ININ

= o

styny sis {A1 Sig. Winiu 0.016 @eierndn 0.05 uxaAINdn duilnaniszdunisdnmn

geananInLEoynyass AngaAnssunisilaaunsduAiaiesnsunes nedudn Okl ludiunig

[

4
‘sl a 1% |-y ‘;’ -8 a v 1 | 1
LWABUATAUAIALTATWTULADS ATIAUAT OKI Tmmmmnmuﬂumﬂ@ u
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13tnANNe

o a

= ! = | A e o aad o
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o

a dld
U INANNIZAL

e32e  @3°

= | A a A a v - = - a v
ﬂ’]?ﬂﬂ‘]‘.‘f’]@\?@‘ﬂ@ﬂﬂqqﬂ?ﬁyﬂo_/mW?N‘Wﬁ]mﬂ??&lﬂq?Lﬂ@ﬁlum?qmuﬂqLﬂLsﬁ'ﬂ?W?uLmﬂ? MT141A1N OKI

= o

wnNNdLUsinANNssAUNsANENgegaRINInSryty e IneinasinsaasAnlaaaingy 0.2262

a9
2. HlnANNscAUNTIAN®gqALS Y63 AUTEAUNIIANHI494AEINI

= Y oa

Beyryma JAn Sig. Wiy 0.027 Fefaandn 0.05 nuiaANdn gUilnARszAun1sAne

a

a b2

geantfFnynynss Anganssunisidasunsduiaesniuned nandudi oKl ludiunisaasu

a ¥ e n: '8 a ¥ ] | lo Y oA d':s [ =
ATIAUALALTATNIULADT RTIAUAT OKI I@EI?’JNLLﬁmﬁ]’NL‘]Juﬁ"]?;l@ﬂUﬁ;J]U?IﬂﬂVIQJ??J@Uﬂ’]?ﬂﬂH’]
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1 = a dl a v I QEJ & a Y 1 Y a
Qﬂqqﬂ?‘fyiyﬁﬁl NWQmﬂ??NﬂW?Lﬂ@ﬂuﬁl‘i’]@uﬁ’]L@L"]‘J‘ﬂ’i‘Wﬁ‘uLm‘ﬂ’i‘ AT141A1 OKI Nﬁﬂﬂ'}’]ﬂq\lj‘i_l‘ﬂﬂﬂ
4
9

AlTtyoAe tnefnas1saesAQavingL 0.1764

Qo o

dnugaulidauunnssetinlte A Ay eantianszaL 0.05

AVEN
a v o ¥ a ala a ' o o a i
AUNAFIUIRN 1.4 Juslnandiandnnuanaanuinganssumsilanu

LALTRsWIULARS ATIAUAT OKI 2IFLEINATUIIANFUNWNIIUAT WANGNNAY

a

H, © fuilnanfendniiuanseiudngfnssunisdasuas@udiiaeinsumes

0

AIAUAT OKI Tuumnsnai

H, : guilnanfNendniuansdeiudnganssunisidasuadudiae insumes

;
AFIAWAN OKI AN
o o aad‘ a s 72 a 6 1
ANFUADAN M MN199LA e azldn1ImadaLwLLaLAT LA AN L T1F91n1a
\AEla (One Way Analysis of Variance : One Way ANOVA) nsnpaauaNuRguliszAuay
dl nl/ o 1 1 1 b2 1 1
waNU 95% laenIn1madeuANLlslsurelsarngNnet a1 Nkl slmuLAaTngy

wiriulinaaeuanuAgIuaINmsg F-test wazinannuudstlsauusiazngulaivindu Wnasey

|
=

ANNAFIUAINA979 Brown-Forsythe test %a%ﬂﬁmﬁamﬁﬂmwﬁﬂ (H,) fislewlar Sig. HAN
1aand1 0.05 warianuAgudalaanumAgiunan (H) uareanfuaNNRF1UIed (H,) Al
ﬁ"]Lﬂgﬂﬂﬂﬁﬂﬁﬂﬁlﬁﬁﬂ@:‘ﬂlLLﬁmﬁi’]\‘iﬁuﬁzﬁﬂﬂ wWeeeudedan (Multiple Comparison) Tael438
NAGRLLLUL Fisher's Least Significant Difference (LSD) %38 Dunnett's T3 L‘ﬁfamdﬁmmgﬂﬁj
lmﬁ’wLmeﬁiNﬁuﬁizﬁuﬁmﬁﬂﬁa@;mmﬁﬁsfi 0.05

TneazrinnsmsagauAtpanuLssauaesusaznguriew taeld Levene's Test s
;Tmmmﬁﬂmﬁaﬁ

H, : A1AnNusdsururaznguyiniu

H, : A RuLslsusesusayngulaiviniu
fanimageuAuLlileulaeldsedunnuidesiu 95% azifjlasaunAgIunan (Hy) uae

HaNFUANNAFIUIY (H,) AFaLiaAn Sig. NANTEENN 0.05 HANITNARDLLAANAIAITIE 18
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WOANTTNNITURBUAFTIRUAN Levene df1 df2 Sig.
LALTRSWIULARS AS1RUAN OKI Statistic
WANgINNTALUAINEUA 1.578* 3 366 0.002

LALIRSNTULADT MFIAWAN OKI Tneisau

o o o

** QldnAtyneanANazau 0.01

AINAN919 18 NanN1InAfaLANLLslsuuAATNgNanEn wudInIsLAsuREuA

AeiNTuIAes ne1ANA1 OKI Tnesan HA1 Sig. Wwiariy 0.002 Beferndn 0.01 tiumelfias

ANNRFIUVAN (H,) WazeanfuauumgIuses (H,) uuiaA1nan Anpaulslsuaeusazngs

a1g/ L A9l4afA Brown-Forsythe Test lun1snaaguannmgiy NANITIATIZHLARIAY

M3 19

FIN919 19 UAPNNITNAABLANNIANANTBNANITHNALUREURSAUALA T SWTWRET f197

a v

AuAn OKI A1uunANNguanTw Inensnadawsag Brown-Forsythe

WoANTTHNTILREUATIRUA Levene dft  df2 Sig.
LALTASWIULABS ATIRUAN OKI Statistic

naiaaunsn@uAn Brown-  6.897** 3 211.094 0.000
laLasnIuRef A9NAUA1 OKI Tneisas Forsythe

o o o

** Qg AtyneanANnazau 0.01

ANANN 19 HANNTIATITUANINUANGNITBINGANITNNTTI A UAT RUAAITRS

Wiwmes nadudn oKl Tudunginssunisidasunsdudiamesnwiumnes nsdudi OKl

Tresan Auunaunguendn taeldanis Brown-Forsythe WiU41HAN Sig. winriy 0.000 etiae

n171 0.01 ﬁuﬁ@ﬂﬁmﬁmmﬁﬁsmuﬁﬂ (H,) wazeanfudnumAgIuses (H,) uuaanndn ;;J’:u?‘llmﬁ
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HerawsneiulngAnssunsasuns AuAia e fwsumes AsduAl OKI ludunganssunig

] o

wWagunTduAaasnIumes nadudn okl Tnasauuanstesiuade s d Ay nieadan

52U 0.01 AstiugRdsaslftnantsdasetlilufsaumeudsdau (Multiple Comparison) Tae

4 o

1438nAAaULLIL Dunnett's T3 LWaUN31ANLRAEA IATINUANFANAY BLNHITIANATYNINATAT

32611 0.01 NANITILATIZALAAIAIFITIE 20

f1919 20 wamnenanIsfseLmauanwansaiumadresgnssungAnssunisidasuna,

a 4 ¢

AUAALTASNIUAAS AFIAUAT OKI Tuduun [HNNITIUAs WA RUA A LTA SN LIRS 197

a %

Audn OKI Taegan Auunaunguendn Taald3s Dunnett's T3

413191n"3/ WiNIY niEew Usznavugsia
81N Fg3gmna LANT TNANEN G
X 3.1778 29744 3.1935 2.8174
dn97einns/  3.1778 - 0.2034 -0.0158 0.3604**
FFAdmna (0.073) (1.000) (0.002)
ANt 2.9744 = -0.2192 0.1570
LN (0.060) (0.242)
UnFew  3.1935 - 0.3762*
YnANE (0.002)

seneaugsna  2.8174 ;

AVUGIN

o o

* Qg Atyn19aDiAnIzAU 0.05

AR 20 wanIsfFausuAdNuAnf1nduedreanginssunisilaaumna
Audamainauees neduA OKl luduwsldunginssunisiasunsdudiaiges

Wimas AINAUAT OKI Ine99N AMUWWNANNNANETN WL

a a o o

1. fuslnadiendndrs1anns/sgiauia Auenanszneugsiadausa JA0 Sig.
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& ' Y a a = a

Wiy 0.002 @9ieandn 0.01 unaANdn §ustnaniendndrsanis/igiainia Anginssuy
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