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Abstract

The purpose of this research was to study factors affecting purchasing decision Samsonite
through E-marketplace. This research study components of 7C’s in the model of technology and brand
equity. The research instrument are quantitative research and qualitative research. The results of the
qualitative research were used to support the quantitative research. To evaluate hypotheses, data
collection was carried out through surveying 405 Samsonite customers and the data was collected by in-
depth interviews with 9 people who experienced in E-marketplace. Statistic used for data analysis include
percentage, means, standard deviation, and Multiple Regression Analysis. The results revealed that 7C’s
model in terms of Content, Community, Customization, Connection, and Commerce had an influence on
customer’s decision making of buying Samsonite through E-marketplace at the statistical significance
level of 0.05 Moreover, The brand equity factors which influence on customer’'s decision making of
buying Samsonite through E-marketplace are brand quality and Other Proprietary Brand Assets at the
statistical significance level of 0.05 It was also consistent with the opinions of the experts in the same
direction.

Key words: Website elements 7C’s, Brand equity, Purchasing decisions, Samsonite, E-Marketplace
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