maanzisnlumsananleraaiiarmelssinauuudas:
vaginriatiigrwimasswneluaannnaniuas
CONJOINT ANALYSIS IN THE DECISION MAKING OF INDEPENDENT
OUTBOUND TRAVELING OF GENERATION Y TOURISTS IN BANGKOK
METROPOLIS
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Abstract

This research aims to study the important factors relating to the decision making of independent
outbound traveling of Generation Y tourists in Bangkok Metropolis. This study also shows the importance of
each factor resulting in the choice of decision making of independent outbound traveling of Generation Y and
to study the decision making of independent outbound traveling of Generation Y tourists in Bangkok
Metropolis by demographic segmentation. The sample of this research are Generation Y tourists who lived in
Bangkok Metropolis and used to travel abroad by independent traveling. There were 200 samples.

Questionnaire was a
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tool for data collection. Descriptive statistic for data analysis are conjoint analysis, percentage, arithmetic
mean, and standard deviation

The finding of the research are follows 1) Most generation Y tourists are female, aged between 26-
29 years old, being single, holding bachelor's degree, being employees of companies and an average income
over 45,001 baht per month. 2) Most Generation Y tourists interested four important factors in term of the
decision making of independent outbound traveling which are traveling intention, surrounding factors,
reference group and budget.

Keywords: Independent outbound traveling, Generation Y tourists, Conjoint Analysis
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