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Abstract

The objective of this research is Study to Trust, Advertising perception of Social Media and the
quality of online applications influencing brand awareness and Elderly purchase decision of consumer goods
through online mobile applications in Bangkok metropolitan region. The data was collected by using the
questionnaire of 400 and the sample of the study with Elderly consumers. The data were analyzed using by
descriptive statistics, including percentage, mean, standard deviation and inferential statistics analysis,
including multiple regression analysis. The research results were as follows

Trust factors in Communication Caring influencing on brand awareness and Trust in Communication
Comfort influencing on Elderly purchase decision of consumer goods through online mobile applications in
Bangkok metropolitan region at statistical significance of 0.05 and 0.01 level, respectively.

Advertising perception of Social Media factors on Facebook and Youtube influencing on brand
awareness and Facebook, Line, Youtube influencing on Elderly purchase decision of consumer goods
through online mobile applications in Bangkok metropolitan region at statistical significance of 0.05 and 0.01
level, respectively.

The quality of online applications factors in Reputation Safety influencing on brand awareness of
Brand recognition and Reputation influencing on brand awareness of Top of mind and Reputation information
quality Safety influencing on Elderly purchase decision of consumer goods through online mobile applications
in Bangkok metropolitan region at statistical significance of 0.05 and 0.01 level, respectively.

Brand awareness factor in Brand recognition Top of mind influencing on Elderly purchase decision of
consumer goods through online mobile applications in Bangkok metropolitan region at statistical significance
of 0.05 and 0.01 level, respectively.

Keywords: Trust, Brand, Awareness, Decision, Elderly
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