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Abstract

The purpose of this research was to study Motivation, Satisfaction, and Service quality factors
influencing on ftrust in services and buying decision process in selecting travel agency by Thai Tourists
Generation X in Bangkok metropolitan area. This research was conducted using Quantitative research
methods. The sample group in this research was 400 people. The data were analyzed using by inferential
statistics analysis, including multiple regression analysis.

The research results revealed that 1) Most respondents are male, age 48 - 52 years old. Marital
status, had a bachelor's degree, company workers and have an average monthly income of 30,001 - 45,000
baht 2) Motivation level overall at a highest level 3) Satisfaction level overall at a highest level 4) Service
Quality level overall at a highest level 5) Trust level overall at a highest level 6) Decision Process level
overall at a highest level.

According to the hypothesis testing that 1) Motivation, including access, activity, amenity, and
attraction influencing on trust in services communication trust 2) Motivation, including activity, attraction, and
accommodation influencing on buying decision process post purchase behavior 3) Satisfaction, including tour
guides, chauffeur and food influencing on trust in services communication trust 4) Satisfaction, including tour
guides, vehicles, and food influencing on buying decision process post purchase behavior 5) Service Quality,
including tangible, assurance, and empathy influencing on trust in services communication trust 6) Service
Quality, including responsive, assurance, and empathy influencing on buying decision process post purchase
behavior 7) Trust in services communication trust influencing on buying decision process post purchase
behavior.

Keywords: Motivation, Satisfaction, Service Quality, Trust, Decision Process
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